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Abstract

This study aimed 1) to examine of key management factors influencing the growth of e-
commerce entrepreneur. 2) to analyze variables influencing the growth of online market players in
Thailand. This research methodology was quantitative. The sample size was 540 Data collection tools
were questionnaires. The statistics used in this study were average percentage. Standard deviation and
structural equation model analysis by Lisrel program
The research findings were found that: 1) factors influencing the growth of online businesses in
Thailand include human resource management, marketing management, service management and
customer loyalty management 2) human resource management, marketing management, service
management and customer loyalty management. Indirect influence. And the overall influence on the
growth of online business in Thailand. The model consistency index consists of empirical data (Model
Fit). The test values are Chi-square (y*) = 927.36, df = 201, p-value = 0.0000, y > =/df = 4.61, RMSEA
=0.055, RMIR = 0.946, 0.965, 0.946, 0.95= 0.96 df, 0.996, 0.96 df, 0.96 df, and CRMI, and CRMI,
0.094, 0.094, 0.075, CRMRI, 0.045, and 0.95, 3.9046, df, 0.09 03

Keywords: Business Growth, Business Performance, E-Commerce Business
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