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Abstract

The objective of this research was to study: 1) the descriptive statistical level of the
market mix, service quality, and service satisfaction; and 2) the causal factors affecting the service
satisfaction of personnel within a non-life insurance company. It is quantitative research. The

research instrument is a questionnaire. Collected data from 400 people who are insurance
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buyers. Using a convenience sampling method, the statistics used in the research were frequency,
percentage, mean, standard deviation, and analysis of structural equation modelling by statistical
packages.

The results showed that: 1) the level of marketing mix, service quality, and service
satisfaction was at a high level; the average values were 3.97, 4.05, and 4.04, respectively, and
standard deviations of 0.745, 0.842, and 0.819, respectively; and 2) Marketing mixed affecting
service satisfaction of personnel within a non-life insurance company In Bangkok, the overall
marketing affecting service satisfaction, the total influence was 0.923 and the overall service
quality affecting service satisfaction, the total influence was 0.755, which shows that the
marketing mix influences the satisfaction of personnel within a non-life insurance company. In

Bangkok, more than the quality of service

Keywords: Marketing mix, service quality, service satisfaction
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