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Abstract

The objective of this research was to study 1) the level of online consumer behaviour,
technology acceptance, and purchase decisions and 2) causal factors affecting the insurance
purchase decision of an Insurance Company, Bangkok. A questionnaire was employed to collect
data from 400 samples who bought insurance from that insurance company in Bangkok under
the concept of Cochran et al,, (1953). A non-probability method and purposive random sampling
was used, the statistics used in the research were frequency, percentage, mean, standard
deviation, and analysis of structural equations modelling by statistical packages.

The results of the research showed that: 1) the level of online consumer behaviour,
technology acceptance, and purchasing decisions were at a high level. The average deviations
were 3.59, 3.67, and 4.02 respectively, and the standard deviations were 0.94, 0.94, and 0.78
respectively; and 2) Online consumer behaviour, through technology acceptance, influences the
insurance purchasing decisions of an insurance Company in Bangkok with a total influence of
0.773, and technology acceptance has a total influence on insurance purchasing decisions. The
total influence was 0.356, which shows that online consumer behaviour influences a company's

insurance purchasing decisions more than technology acceptance.

Keywords: Online customer behaviour, technology acceptance, decision to purchase

insurance
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