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Abstract

This research article to investigate and synthesize the community identity of Ban
Nong Wai through a participatory process, and to develop a community-identity-based
creative media framework for effectively promoting the image of Ban Nong Wai Homestays. A
total of 40 participants were purposively selected, and data were collected through in-depth
interviews, focus group discussions, and field observations within the framework of
Participatory Action Research (PAR).

The findings revealed three core identity components of the community: a simple
agricultural lifestyle, the tranquility of the rural environment, and the distinctive ecological
value of the “fireflies at Nong Khai Nok.” These identities were synthesized into concepts for
designing five types of creative media: a logo, tourism map, mascot, promotional video, and
Facebook page.

The participatory process enhanced the accuracy of content, enabled contextually
grounded interpretation of community identity, and fostered a stronger sense of local pride.
The quality assessment by experts indicated a very high level of media quality (X = 4.69),
while user satisfaction was rated at the highest level (X = 4.64). These results demonstrate
that the developed media effectively communicate the community’s identity and offer

practical value for tourism promotion.

Keywords: Community Identity, Creative Information Design, Community Participation,

Community-Based Tourism
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Tutagiu matauasygiauazdruveasUssmalnglinnudidyiunsasuainansegia
FuTNLaziATYgieaiassd Tnglinuneiausssy afidyanviesdu uasninenssssuuidu
ﬂalﬂﬁwﬁ’aﬂumi%’uLﬂﬁauﬂﬂiﬁmu1961ﬂ§a§u (@INUANITAUINTLATEFNILALTINULY 9917,
2566; UNESCO, 2013) Lunfndinanaenadeadunisvieiieilasyuvu (Community-Based
Tourism: CBT) fislsdnaiumsidiusmveseiluiufilunisuimsdaniauadlivsslominnminens
YDINULDY Lﬁaa%"mﬁ']aléfmudﬁumiﬁ"ﬁaé’mé’ﬂwaimqi'wuﬁﬁuLLax?iQLLaﬂé’am (Suansri, 2003;
Goodwin, 2019; ASEAN, 2016) ¥iail msviesiiendeinussaulifissainyarimansugio usdsdl
unumlunsiasuaiamunsdnunas Juusssy %qﬁwiﬂgimsﬁwmsqmuasmé’faﬁu (Richards, 2021;

Ramkissoon & Khan, 2022; Kanoksilapatham et al., 2023)
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