Nan'szmwaﬂﬂmnimnfliﬁauj’:mﬂmmé’uma'wmﬁqsﬁwiamsﬂ%’mﬂ?iau
KUINNTNBUAUBIRBANNANWAATLUIUHUANISTINA
vagusznaumsiamnagusuludmindegil
The Effect of Business Failure Learning Program on the Transformation of
Failure Response Approaches and Business Practices of Community
Enterprise Entrepreneurs in

Chaiyaphum Province

a3 lneed

Samroeng Kaiyawong

wien1yal NavAIFY

Hathaikarn Tongsrisuk

UMYV Tl

, Chaiyaphum Rajabhat University

Q\“ l//// E-mail: Wearetheworldsong@gmail.com

Received: 21 May 2025; Revised: 8 June 2025; Accepted: 12 November 2025

% 1
Unanea
aw & awv o o I3 44 A a

unAu3deilillun1sidelenuninlaeddnguseasd 2 Usenis e 1) Wefinwiisnis
MOUANBINEAINANMAIVDINUTENOUNTIAMAINBUAITUNITUNINUTIAElUTUNTUNITITOUS
IINANUAUNAINNGIND wag 2) LioInTIsnunseukasnannIsddgynauisailulssandldly
NSWAUTAMAIYUBY NFUAIRENABHUTENBUNITIAMA YU BUN AT UM SUMINUBmelU TN Y
M3FeusNANNENMAIMNNEINATIgnidenlngdsn1siazas §1uau 15 au nusiusindeyalaeld
wuudua1wal wardtasizvideyalagldinailan Thematic analysis HAN15IATIERTOUANUT
1) gUsznaumTIamnagusuiinsneuauesioAIaNmad LB UININENSluN1IANNAR 815Ul
wazauatladngingsy Wy vesaudumanludiumviavesnnnudnss wasdauysiunaging
lgmilaglindiniuduivads wag 2) ndnnisdrdgyuazumssuiiauisairlulssendldly
a a A ¥ 19 1 s a = = ¥ [ v S
JavfaguouAe Anuduwalldlinisdugavesssia wiildulenialunisiSeuduasiaunlvagu
AUsgnaunsiusrauaudniadniiniuyaiu Weeuwl YSudniuaniunisal Seusain
Joiananuazaauwmal lWalasuilsdiansalvesgna uasiaunaniaueilinsan1uauRedns

VINAR

AEARY: NTITHUTINANLAUMAT, NTABUAUDIFBANIUAUMAT, IAMRIYUYU, NITUNTNUD



B 2207 ransznuvedlusunsumsiSeuianamuduimamegsiasenisuiuaou womamsnevaussiend
auwamazkIUURegIRaveuseneunmamisguyuludmindund

Abstract

This research article is a qualitative study with two objectives: 1) to investigate how
community enterprise entrepreneurs respond to failure after being intervened with a
business failure learning program, and 2) to analyze key lessons and principles applicable to
community enterprise development. The sample group consisted of 15 community
enterprise entrepreneurs who underwent an intervention of a business failure learning
program, selected through purposive sampling. Data was collected using interview transcripts
and analyzed using Thematic analysis. The data analysis revealed that 1) community
enterprise entrepreneurs developed more constructive responses to failure across their
thoughts, emotions, and behavioral intentions, such as viewing failure as part of success and
possessing determination to move forward without fear of failure; 2) key principles and
lessons applicable to community enterprises include that failure is not the end of a business
but an opportunity to learn and improve. Successful entrepreneurs are often determined,
persistent, adaptable, learn from mistakes and failures, are open to customer feedback, and

develop products that meet market needs.
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miL‘Uuw‘Uiuﬂ@Uﬂ’]i (Entrepreneurship) Lﬂuniumummaui (an|t| & Bygrave, 2001) 7
Aetusgwiaiondatuazioudoudn (reflection) uagmsnsgyiniinisasdiny msuasndeya
Soundu mavnaes nsasTtoLadng LasnseiueiiauteRanaevienadnsiluldraanan
n13n391 (Edmondson, 1999) nguinsiseuiveddusznauns (Entrepreneurial learning theory)
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ffovogaunn uonand wamsidediannsmitlulssgnduagesolunsinunulounevievdngns
Aneusudwiugusznounmanguiug luiufiineg ielussduiReafuiviamAagueu seduiisinis
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V. & Braun, V., 2013) wazthiauonamsiasgiludsussenedusznaudeiiion 2 dawu fe doud
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atfuayundnmslulaenisuanmdngiudadudoyasimzildunanglidunvalianizse
(Specific description) Lduni1stitenteyadumedilsuiaindnalaenss (Verbatim) veagln
dunmualudeusigaulagliinsuuwisimaveslrduntuaivagliiinisiany

NAN15398
N13NBUAUDIRBANNGUMAINNGINAVRRUTZNOUNTIA RPN Y
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