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Abstract

The objectives of the present study were defined as follows: (1) to examine the level
of capacity development among community-based agrotourism entrepreneurs and its
relationship with online sales strategies; and (2) to investigate the influence of capacity
development on the formulation and implementation of such strategies. The underlying
problem addressed in this research arises from the constrained ability of community-based
entrepreneurs to adopt information technology and suitable online sales approaches, a
limitation that has adversely affected their competitiveness within the digital marketplace.
A structured questionnaire was employed as the research instrument to collect data from a
sample of 300 community-based agrotourism entrepreneurs in Samut Songkhram Province.
The collected data were subjected to analysis through descriptive statistics—namely,
frequency, percentage, mean, and standard deviation—and inferential statistics, specifically
stepwise multiple regression analysis.

The findings indicated that the overall level of capacity development among the
sampled entrepreneurs was measured at a mean score of 3.61 (SD = 0.481), corresponding
to a high level of development. Similarly, the overall adoption of online sales strategies was
measured at a mean score of 4.07 (SD = 0.709), also classified as high. Furthermore, it was
found that capacity development in information technology exerted the greatest influence
on the adoption of online sales strategies, followed sequentially by capacity in production,
tourism, and human resource development. Collectively, these four dimensions accounted
for 76.6% of the variance in online sales strategy adoption (R? = 0.766). It is recommended
that priority be accorded to the provision of targeted training programs and the
enhancement of technological competencies among community-based agrotourism
entrepreneurs. In addition, supportive measures should focus on product development and
the optimization of distribution channels to maximize the effectiveness of online sales

strategies and thereby bolster competitiveness in the digital marketplace.

Keywords: Capacity Development, Community-Based Agrotourism, Online Sales Strategies
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