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Abstract

This research aims 1) to study the influence of factors such as digital marketing, big
data analysis capability, electronic customer relationship management capability, and
innovation capability on organizational performance 2) To examine the consistency of digital
marketing, big data analysis capabilities, and electronic customer relationship management
capabilities Innovation capability affecting the performance of Wellness resort and hotel
organizations in Thailand to accommodate elderly tourists. The sample consisted of 500 3-
5-star hotels and Wellness resorts in Thailand. Data were collected using questionnaires.
Results were analyzed and explained using frequency, percentage, mean, standard
deviation, and structural equation modeling analysis.

The research results found that 1) the influence of digital marketing factors, big
data analysis capability, electronic customer relationship management capability, and
innovation capability have a direct influence on the organization's performance. Based on
these findings, organizations should prioritize digital marketing, big data analytics capabilities,
electronic customer relationship management capability, and innovation capabilities to

increase organizational performance 2) The developed model has a good fit with the

empirical data (}(Z/df = 4.24, P-value = 0.05108, RMSEA = 0.043, GFI = 0.94 AGFI = 0.91).

Keywords: Big data analysis capability, electronic customer relationship,

management capability, Innovation capability, Organizational performance
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