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Abstract

This research article aims to study the current situation and challenges, promote, and
enhance capabilities, and assess the outcomes of human resource development to
strengthen the foundation economy of agritourism community enterprises in Samut
Songkhram Province. The target population consists of four groups: Group 1 includes 30 key
informants; Group 2 comprises 200 sample participants; Group 3 includes 30 training
participants; and Group 4 consists of 5 experts. Research tools included focus group
interview guides, exploratory factor analysis questionnaires, satisfaction evaluation
questionnaires, and development model evaluation questionnaires. Data were analyzed
using mean, standard deviation, exploratory factor analysis (EFA), and content analysis.

The study findings revealed that: (1) An assessment of the current situation and
challenges in human resource development highlishted community strengths such as
cultural heritage and solidarity but also identified weaknesses in the lack of training
programs and financial resources. Exploratory factor analysis identified four key components:
community networking, specialized skill development, technology and innovation adoption,
and local resource management. (2) The promotion and development of capabilities were
implemented through training programs covering four key areas: creating product
uniqueness, product presentation techniques, methods of presenting community tourism,
and product cost evaluation. (3) The evaluation results demonstrated confidence in the
program's effectiveness, showing consistency across all dimensions—accuracy, usefulness,
feasibility, and appropriateness—contributing to a stable and sustainable grassroots

economy.

Keywords: Capacity Enhancement and Development, Human Resource Development,

Community Enterprises

NIFINANFINGUTIALL. 2567, 4(3), 577-588.



) 579 msdaaSunasimundannuaansalumsiauminensuyudiiioassmuduuddituesvgisgusinves
TawRagurwieuigldununsdminaymsamsy

unin

n1siauasegiagiusnlunagnsdrdglunisenseivamnmdinvesUssvivunas
iduadnnuiuudimaassgioszduguvu Tnsanglunmanisinunsuaznsvieadien dadeidu
INFINAAVRAATEFAINY (ErinnuanITauINsiAsegiakasdnuwieyd, 2565) N1saeeEsy
TawRrgururieaiindununsiaduuumaiiddnenmgdunsysannisyandwesisassniadiu
FsaenndoatuuuAnmsianiddulasiasugiavyuiou (Creular Economy) Tagsjafunisly
ninensesnaiisydvinmuaraisyadfinaingumineinsiifleg (Ellen MacArthur Foundation,
2021) agdlsfniu mafmuAamRageuliifulnegadBuiuidudesendonmsiamninens
uyudenaduszuy Fadumnanmeddgiideddsunmsudluegasasiu

et FamRguruvisniisudanunslulsemalnedsuszaudamvatouszns Tnglamz
pgndeiunsiauninensuywddaduladoddglunmstuiedoussia manmsdnwivesfiving
A3ed wavanuy (2564) nugUseneumsIaviagusudlvgdevineglunsuinsdnnisssia
MsaINER e waznisnaiafddia duduguassaddyronaiivdnmiuanansalunisudsdu
LLasﬂwsa%fwmuamLﬁmiﬁﬁuwamﬁm%LLazU%ﬂﬁi uaNaNd Pongsakorrungsilp et al. (2023) s
Fifuinsvaineeiuuianssusaznsususienisidisulammanaluladidudaded i
dwmatorrmddurediamirgmulusrerem msnneiteyamariuanidsmusidussinly
msaulUsunsineusuiaonadesiuamnudeinisvestilszneuns Inaiiunsiaiuainainued
Judulugandviamugiunmsduadunudnadsassduazuinnssy

Tuvsunvesiminaymsasasiy dsildneningdlufunisvendisndanunsiiesand
w%’wsnﬂiﬁ'ﬁitwmaqﬂmamgiamaﬁﬁ%iwqmuﬁL‘fJuLaﬂé’ﬂwai wuiﬁamﬁwmﬂuﬁuﬁé’J’q‘UszaU
Jymidunsitmudneninynaing Tnstanzlunisaisyaruiisldfund ndasitazuinng ng
Wanvessnsnaiaivannnans wagmsaisussaunsaiiuiusgiulalifutinieadion (Lewis &
Wen, 2022)

Jymnanilasieutesinsenindnenmasminensiuiiuiituauansalunsuims
fansvesiusenounts mIlisgianiunisaildliiuimetauminensuyssluiamiagusy
ﬁaqLﬁmL%qmwmmaﬁw’;’magmamﬁmﬁwL*T;JuéfaqLﬁumsL%amimswdwqﬁﬂigfgwﬁaq?iuﬁu
welulafasielnl esnsyfuannmadniusiuazuinislineuaussienudosnsvesnainegiel
Usgdnsnm

éf’;smqﬁu nM3fAnu1Adeites “miduadunariaulnauannsalunsiauminens
uyudiiioadrsanutuuddifuinsugiagiusnvesiaviayusuveuflsndaunuasiavia
aunsasnsn” Jelmmddgyednddunmsdumuuimnsiamundneaimminensuyedluiania
yuy eiaduaiis@ammaunsalumsudstu afeyadifnlitundnfusivazuing uazinlug
sauAsgiaguTnesessiu maideilifesheudtymameniivesiamivgueluiui
whttu uigsdidnenmlunisadsesdanuilnifsatunisimuminensuyedluuiunassgiagiu
sindsanansailulszgndldfuiuiduiiidnunsediondatuld nansidetandulslovioneds
semstvuauleuislazinsdaaiavisgruwieaiisndunwas nasnsududunuulunis

NIFINANFINGUTIALL. 2567, 4(3), 577-588.



) 580 msdaaSunasimundannuaansalumsiauminensuyudiiioassmuduudddituesvgiagiusinves
TawRagurwieuigldununsdminaymsamsy

WaumSnensuywdludamfaguuuluiundy § Sasdilvdnisenseiuaunmdinvesdsyyivuy
waznsiulanIuAsegivedgndulussruUszme

T UILaIANTAY

1. iefnwiannunsailayaufesn1snsuimsiansyurus USRI INe 1N Ty e
abunnundiuddiituiasygiagiusnnvesiamieguruvionfisndununs fminamsasasu

2. \earmsdaaiuuagiaundaauaunsalumsiaumineinsuyediiieaineni
duuddiiuiasugiagiunnvesiavifayuruvionfisnduneas Sminaymsasnsi

3. ileuszifiunsduaiunazianndanuannsalunsiauninensuyediiioaiisann
duddiiuimsugiagiunnvesiavifaguruvionfienduneas Sminaymsainsi

A5AHUN1TIY

msiteadsildsuuuunsidouasiann dudunslull 2567 TnedraBauuAnues Creswell
& Creswell (2018) MitfunsnannauisidoiBaUiinauazisnunin wadu 3 szog 16un szoed 1
Anwannuazgmmsuimsdnnisguvudumsiamminensuywdifieainanuduuddii
AiswgRagIuIIN Sresil 2 aunsdaaduuasimundamiuannsalumsiamninensuyud uay
syogdl 3 Uspillunanisdaaauas i

Uszmnauaznguiiogns msnwilldnisdadennguiiogmiuuuifnues Etikan et al.
(2016) wuadu 4 ngu Uszneude naudl 1 dmiunsduntvaiuaznisedusengy $1udu 30 Ay
wiaudrheue 3 Ay Ysysidaviayue 3 au wasanndndamiyuvuiiiiuszaunisallising,
5T $119u 24 AU NgNT 2 AMFUADULUUABUNALATIEBIAUTENOU $1UIU 200 AU ALNAIT
Y94 Hair et al. (2019) nguil 3 dvdudszifiueudianela $1uau 30 Au Aflusvaunsafluiamia
guulaiinni1 1 U wazngudl 4 Aefmsanandiussdliuguiuy w5 e Alanudeavigiuns
W SnensuyEdLazNIInNITIa iy

P3eeile A FuNsWRIAILLMNAYEY Taherdoost (2016) Usznause 1) wuuduntual
mseAuTenguilinisiinsiesh SWOT uay Business Model Canvas Tngi1un13ns19a0ummnTe
Fadlom (100) fawiiu 0.80 2) uuvasuawdieneviosddsenouidedisn Mumsianuuaiasm
5 seu Hunsnssdeuaaesidaiden fan 10C Wty 0.80 wazilaudesiuinfu 0.831
3) wuvdseifiuanufimels Ssunisnsraevaunsadaienn e 10C Wity 0.80 uaxdia
AnsBesiumiiiy 0.893 way @) wuuUssdiuguuuunsaun TngUseidiuaugndes Anumanzay
arundululy wazaranuuselond shunsesaeuanunsadaion (Cvi) fawifu 1.00 waed
APadesiuviniy 0.965

N3IATIERUaNA M IBNAUNATUAULLIAAYY Krippendorff  (2018) wundu 2 du Ae
nMseszidsnmunin TnglénistinneiidenainnisdunisaluagniseAusengy wazns
WATEATUTIU TneldadAnssaluILaNITIATIENBIAUIENDULTIETIAMINULUINIUDY Kyriazos
(2018) Wlefnwimmdstusseninsiudsua danguiiadeiidssaiensianmingnsuy e

NIFINANFINGUTIALL. 2567, 4(3), 577-588.



) 581 msdaaSunasimundannuaansalumsiauminensuywdiiioadsmuduuddituasvgiogiusinves

TawRagurwieuigldununsdminaymsamsy

NAN15IY

1. NanN13ANIANIUNITAILAEAIINABINITIINITUSTITIANITYUTUAUNITHAUIMN SN T
uywd Lileaieanuduuddifuiasugiogiusnvesiamisgurureuisndununsludmia
AUNIAIATIY

M50 1 HaN1SANYIANIUNTAILAEAINABINITIUNITUTMITIANTYUYUAIUNTHRIUINTNEINS
uywd eadeanudundslifuiasegiagiusinveiamisgusurionfiendunyns anin
auvsaensy neAsevi1u SWOT Analysis, Business Model Canvas (BMC)

SWOT Analysis

gauds (Strengths) N8aY (Weaknesses)
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Exploratory Factor Analysis - EFA

- A1 KMO: 0.821 2IAUTENBUN 1 MSNAILINANTUNMIBUINNTTY LT
- HANINAFBY Bartlett's Test of Sphericity (X2 = msldmalulagln «
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