Uaden13nansadioaasluundaminngavnaviiuas
3557 unana
919156UsEIMANGATUITNTTIND W InedeUnusnil
FACTORS IN THE SECOND-HAND CAR MARKET IN BANGKOK

Dheetawat Nukulkij
Lecturer, Business Administration Program, Pathum Thani University, Thailand

E-mail: dr.dheetawat@gmail.com

unAnga
= S A oA = o S A Y o v o =
nsAnwasilyanefnwmdadenisnainiisaileassvedusiaaludwminngunnumiuas 3
UszasdliiaiUSauiisunginssunganssunisanduladesalioasdulwndminngunnuniuas nqu
o A = g & a Y a Y 9 ° 1%
Aeg19fldlun1s@nwased Ae guilaalulvndmiansunnumiuasdiuiu 385 au lagldy
& A A < v aad a ¢ A l a v
wuvgsunrdiluaiesalunisiiusiusiudeyaadanlylunsiesiesd Ae A1Ai1ud ArTesay
ANRAY LarANTEAUULINTEIU NTIATIEALLUTUTIUNIBASILALNITIATIBRAIILAADDELTY
wiaed Ingldlusunsudnsaguadnniednuenans
nan1sAny) wudi Juslaadiulugiduinayiy 91g5eming 26- 35 3 anuninausd
nMsANIUSYI9S e1TnninauuiEenensy slanetieau 15,001 - 25,000 uv Jaden1snain
Tnguuarseaunauegluseauln enviusunandusiegluseduauniign wginssunsanaula
& = Y v v a & = 4' = v oA
Fosadeass wuln Juilanldssegiatlumsanduludesaiieasiuiniian 4 Wieu uazdosfian 1
d [P Y o < % v ¢ 2 A4 o a & a = =
wou uslaaldinisiiusiusiudeyaansuiviesoliegediiedndulatosolieasuinian 6 oy
vy A Yy ¢ v a va oA Ayve v & 2 o g v v & d
waztieenian 1 wun odluanalndlnvseyaranidndenisvesalodst azuunilvid desailoass

L o‘ddy 3

PNVl Bvevessadieassiidouniian fo oles Tnguszasdndnlunisdaduladesadiedesunn

=

fign Ao ilegsAausnmilennluyiu uazyarafiidninaiensinduledesailoasunniian fo
yanaluasouasd Qnd HanmsnaaevanNAgiunudn {uslaaffiing 1y e1Tw szAunnsAnw

YA v oa a U a & & o P v a & o
iqﬂlﬂﬂalﬂ@u ST MNIAND! llWi]Cﬂﬂﬁillﬂ'ﬁm@auﬁlﬂsﬁaiﬂmaﬁaﬂ mmwzL’JﬁWIIEi’ﬂ‘LAﬂﬁWﬁﬂﬁ]%iﬂN@

'
aada %

409 (Vo) wansneiu egndiduddynisadanszau .05 audunuduifldlunsiuunudeya

[y

wadnauladosaloans (Wun) unneneiu sgedidudAgynisadiinisedu .05 guilaanieny o1gw

sERuNIAne wagsglaraiiou wnaeiu dnginssunisdndulatosalieasns suddyamaln ”“m

[y

ﬂ%@uﬂﬂaﬁi 6l E]\‘iﬂ’]i‘ﬂi@iﬂll@ﬁ@ﬂ "UuLLUVUWIM‘U@iﬂ@J@ﬁ@\W’]ﬂLG]‘LJ‘V]‘L! WANAIAY pe1eiiudn Uv

YA

swiu .05 fuslandifiseiunsneuansneiu fngAnssunsdnaulatesaiioans Fusususiuii

Y

Ii’ﬂumsl,ﬂm'ms’amamaLwammaﬂ%aiamaaaa () uanenafy eensdifeddnyfised .05

Ardnay: U9dun1smann sodleaas Famiangamnaviuag



NIANIMIVIMIITUAZITRL Tnendefiveydadin TN 4 adun 1 unsiau - dquieu 2564 58

Abstract

This research is focused on the study of marketing factors of used car., with the
purpose to compare the decision making behavior on the purchases of the used car of
consumers in Bangkok Metropolis. Sampling groups used in this study are 385 consumers in
Bangkok Metropolis Area by using Questionnaires as the instruments in gathering data. Analysis
statistics are frequency, percentage, mean and standard deviation, One-Way ANOVA and
Multiple Regression Analysis by Statistical Package for the Social Sciences It is found as a result
of the study that

Majority of the consumers are of male their aged between 26 and 35 years; under
married status; having education of Bachelor Degree level; monthly incomes from 15,000 to
25,000 Baht. Marketing mix in the overalls and by the aspect is in high level except on the
aspect of the products which is in highest level. The decision making behavior on the
purchases of the secondhand vans is found to be that the consumers used the time in making
their decisions to purchase the secondhand vans at the maximum of 4 months and at the
minimum of 1 month. The consumers used their times in gathering data from secondhand
van dealer tents for use in support of their decision makings to purchase the secondhand vans
at the maximum of 6 months at one tent, at least. If there should be a close associate or an
acquaintance desiring to purchase a secondhand van, he would be recommended to purchase
the secondhand van from such particular tent. Brand name of the secondhand vans most
purchased is Toyota. The main objective in purchasing the secondhand vans is for the business
other than for utilizing as a means of transportation to work and the person having most
influence to the decision making in purchasing a secondhand van is the person in the
family/cousin. It is found, as a result of hypothetical test, that consumers with the difference
in sex, age, occupation, educational level, income per month possess the decision making
behavior on the purchase of the used car on the aspect of period of time (month) used in the
decisions making on the purchase of the used car s differently with implicitly statistical
significance at the level of .05. On the aspect of the number of the dealer tents for use in
gathering data to support the decision making on the purchase of the secondhand vans is
different with implicitly statistical significance at the level of .05. Consumers with the difference
in age, occupation, educational level, income per month possess the decision making behavior
on the purchase of the secondhand vans on the aspect if there should be a close associate

or an acquaintance desiring to purchase the secondhand vans and would recommend him to
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purchase the secondhand van from such particular dealer tent differently with implicitly
statistical significance at the level of .05 .Consumers with the difference in educational level
possess the decision making behavior on the purchase of the secondhand vans on the aspect
of the number of the dealer tents for use in gathering data to support the decision making on
the purchase of the secondhand vans (tent) differently with implicitly statistical significance at

the level of .05.
Keywords: marketing factors, the second-hand car, Bangkok
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