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Abstract

The purpose of this study was to explore and compare the male and female
customer journey of dietary supplement. The samples were 1,000 Thai people aged 18 years
of age or older from 7 regions who had ever consumed dietary supplement. The results
revealed that the path of customer journey consist of 6 steps as follows: 1) Awareness-
consumers perceived about Dietary Supplement via advertising media, internet, and people
around; 2) Consideration-medical staff, salespersons, and friends were the most trustable
source of information respectively; 3) Preference-consumers preferred the strength of
packaging, variety of sale channels and types of supplement; 4) Purchasing-consumers bought
supplements from online channels (Brand’s channel), personal-direct sale (Offline channel)
and e-commerce (Shopee/ Lazada);, 5) Advocacy-consumers supported information with
people around them, people with health problems, and posted information on their own
media channels; 6) Loyalty-consumers made repeat purchases because of long-term results,
familiarity with the sources of purchase, and promotions. Finally, the hypothesis test results
showed that there were no statistically significant differences between dietary supplement’s

customer journey of male and female consumers at the level of 0.05.
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(lUsen wdnesf waziisens Toswus, 2564) 1usu uonantmddidonndeadesnnuuansa e
finadenginssunisdendndnefiasuomsuanaatunielsl Fauanuidonudn weliiinade
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AAREIUAN YT 841,768 57
aale UASAITITUINY 1,506,396 105
394 14,670,106 1,000
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Tnsans3demunuimamdnaiesssunsideluauidusnsgiuaina wagldfunisdusesan
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Bumsadseneunisussens dwil 2 feyadunisnmsdadulade 1dadfenades (M) uazardu
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= v v Aa dy a (Y 6 a Y A a v dy
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o | = a =i a & v & a
AneuLuvasunad v ldunandganniiga @ailusesay 53.9) sesawndunag @n
Huferar 47.1) 0185ewin 30-39 U @alufesar 44.3) dufansdnwasgarseiaadinweglusyau
USans (Aadusewas 84.5) Usenauendmduninauusvnensu (Aadusevay 39.7) d51eld
5119 20,001-30,000 U (Aarluieeay 36.1) Uszneuondnliflanuiedesiundndueiiesuens
(Aenduosay 90.6) uazendnhiflanunedesiunmsdeasnisnatn @Aaduievay 77.1)
HANTIATIERTRYaNgANTIUNMSTaNAndueasuomsveusiaalne wud Juslnadiu
Ingsuusemundndusiasueomised @aduios 91.9) Fondadusindndasiasuemslugsa
A A a ) 1% =] a [y a [ ¢ a [ o
el 1 weufiiuin (Aedusesay 69.3) dnginssunissulsenundnduaiasuemsidul sz
(Aodudewaz 72.7) Tnguszasdlunisdeiiietesiuwassnulsa (Aadudovay 74.5) danude
WNeatunanisiiaiuomsiusesiglrnemendnss uazissisiinasonmsininme @adu
$eway 55.4 wiriw) Juslaaliredivssaunisalifeau (we) eatundadadiasuenms @adu
Sovay 81.7) drulszaunsallliay (48) NYINUNAAALTLETIEIMT AD INANATILALNANNAR U
@309 U uoulinau Yk Tadu @Aadufovay 9.9)
7.2 duil 2 namsesziduniansanduladentndudiiaiuemisvesiuilaalne
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M19197 2 Aledekardiudsauunnspudunensieduladendnduaiasuonmsvesuslnalng
uundusesiu

Eumansinduledondnsnueiasuems M S.D.  ulamny
1. msfu3 431 054  wnilgn
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