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Abstract
This study aims to examine: (1) the service quality of pawnshops in Surat Thani province,
(2) the decision- making process in choosing pawnshop services in Surat Thani province, and (3)

the influence of service quality on the decision-making process of pawnshop customers in Surat
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Thani province. The research employed a quantitative approach, with a sample of 390 individuals
who had previously used pawnshop services in Surat Thani province. The sample size was
determined using Cochran’ s formula, using a convenience sampling method, the research
instrument employed was a Likert scale questionnaire. Statistical analyses included percentage,
mean, and multiple regression analysis.

The findings revealed that: 1) The overall service quality of pawnshops in Surat Thani
province was at a high level, with a mean score of 3.89. The aspect of understanding and knowing
customers has the highest mean score, at 3.96. 2) The overall decision-making process in using
pawnshop services in Surat Thani province was at a high level, with a mean score of 3.91.
The aspect of post-service behavior has the highest mean score, at 4.19. 3) Service quality factors
that significantly influenced the decision-making process in choosing pawnshop services in Surat
Thani province at the .05 level were: tangibility of service (Beta = 0.08), responsiveness (Beta = 0.18),
assurance (Beta = 0.24), and understanding and knowing customers (Beta = 0.17). The predictive
power of the model was 53.00% (Adjusted R2 = 0.53). The results of this study can be applied to
the development of pawnshop service quality in ways that align with customer needs, enhance
satisfaction and trust, and serve as a guideline for formulating business strategies and management

practices to create sustainable competitive advantage.

Keywords: pawnshop customers in Surat Thani province, service quality, decision-making process
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Uslalganan way Wdams uden (2567) na1dn Auamn1susng Wufanssuvenseuiunisiiyana

=

winewrnsdnbiungou Fulldnvagliansadudedlduaslinelifnanududives Wnefitmnedie

afenmuan Uselevi v3onuianalafineuausdronUfBIN1TnTaAUAIANTIvRIgNAT SIuEN
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Dalentang and Fadhillah (2024) 85u1831 AMAIMNNITUTNTS AB nawadiAglun1saiisauianels
TifugnA FafetesiunisnevausinuaIaniswegnArunsiuINsilivsednsamm anmsues
POUAUBIANILABINIG TITIANANTavaad mTtunstrus s ulinswaziuiionnTn

Cronin and Taylor (1992) launausuwiAnivndlunisuseduauninnisuinig Tngwaun

= 1 v Y

\A3DBNTENTT SERVPERF &e3jaiun15innanInaInnisiuiasewesldusniswingy wuimiesienain

3

v aa

WunsazvieuyuLeenAideuInslasuase felvanansaysaiulssaunisalvesgnalaeeg
wiug wardanalaenssiossauauiianela naonaunginssunIsnaunlduInigen el SERVPERF
fodunisrezenanuinsin SERVQUAL figniamuilag Parasuraman et al. (1985) Tuszesi3uusn

SERVQUAL Usgnauiedinny 97 e Asoumau 10 IAT89n15U3N15 wWinemasannn1sinssilaiinis

A A

USuanmidewiios 22 9o wazdanguluadidu 5 ffddey laun anudugdsssu (Tangibility) avuddetie

1%

(Reliability) nsmauaues (Responsiveness) N13a319A1118Ula (Assurance) wazadutailaldsnagn

Y
v

(Empathy) Bsyadiaudsnanlasunisienegiadumanisin SERVQUAL uagsaunléinunismaaeus
Tusuideveq Parasuraman et al. (1991) 1itefuduiannui vsnssuazaumsnzaslunisldidy
inesileUszidiugaaimnsuinisluuiumeng

Cronin and Taylor (1992) nd1731 171A55A SERVQUAL 1u fid1uii Ynannuaiandade
AuNINU3NS Bslumsiaruaaviaesasia SERVQUAL indundsingndnldidniuuinsuda
azuuiluduiionmnfnnnudidesdtuld Foilfanuduilidanusiiuinedosinanuaaniiues
anén I iaudduresnmsiuivesgndrfiinannindlduiniseiefifsamouds uenaniunste
SERVQUAL fiaunniasdnfie Lf]ummi’mﬁf%’?aaguuﬁugﬂuLLmﬁmmmmﬁawah UINNTIHUIAAYDY
ViruAf 9INNan15A1LINUI1 NslY SERVPERF anansaussliununimnisuimslaiieuminuasenad
AraiugunnNin33Ms SERVQUAL wutsaiu en1suseidiusewing SERVPERF uag SERVQUAL awdl
anuuanssfulufumdnnsianuniwnisuinig Bnsiiliussduiasdaiiona uandldfanised 1

[

N

e

A15197 1 WisuleusEwing SERVQUAL Way SERVPERF

anway SERVQUAL SERVPERF
;Eﬂ’wm Parasuraman, Zeithaml, and Berry (1985) | Cronin and Taylor (1992)
WnAAman MsSEULTgUTEVING ANUAANE MsUsEduAMAINUINITIN

(Expectations) Wag Usz@vsnmiilasu | Usz@nsnw

(Perceptions) Al@5Ua3s (Performance) Wity
MsInAuAm | JA91n 984in9 (Gap) sEwdneAdny 990 MsFuiUsEAvEn eI
U313 AAIawaEITUIUINISLASY ARGRIEIREN
581979 d1yneukarnadlduing drsraamenadlduinng dannssus

1) ANUANANTY UsgAnSnnvesuin1snlasuas

2) MySuiusEansam
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anwauy SERVQUAL SERVPERF

26153 5 iif: Tangibles, Reliability, 5 iif: Tangibles, Reliability,
Responsiveness, Assurance, Empathy | Responsiveness, Assurance, Empathy

AsUTELiY Wuing MYering sewieaueands | whiiinis Useiulseaninimase ves
LazmsFuFUENslesy UInNNg

nsld T msumsiaTzitesneseinenn | Idmsunisuseiliuyszansninees
manTauazuInIseds wasmsuiuuy | vinisideglutlagtulaglidesiansan
AMAINUINNS AUANANTY

an: 338, 2568

NNA15197 1 aqﬂiﬁiw SERVQUAL MU1Z@1%SUNITUIBDIT195ERINIAUAIANTIAY

= v

N15303 ¥09gnA1 @31 SERVPERF 4¢inUszdnsnmasafignanlasulaenss wangdmsunsussiduy

U

Aaunmusnstutagiuegimsalunsan

Ya o = A

aewnil {I3eTudenldinTesiiadn SERVPERF nungauag1989d1mTuusuniinednis

Y

AziouraveIUTEaUn1IniasanInnislduinsvesgnd aeusenouraIRMAIMNTIRUINITNG 5 AU
Tdlunsfnwilaun suarnuiugusssuvesuinig duanudedielindald dunisnevausssiagndn
aunshinnuesiudeand wagaunsidnuazidilagnen
P P Ay a a v . . I aa a
NMIAUATINLUITEMAEITRIS Vinnarasi et al. (2022) Wu31 HAVBIAUAINAITUTANS

dealdauindeauiianalavegnAfidneniasuIAns LaraenndesiuNauideves sunsal ukey

a & aa

waz 39136 ASuaRa (2566) TINUI1 AMAIMAITUINIS N3 5 AU deradorundladedivesgnAyseiu

o UsenUssiuiiawianildludamiaveunniu sauferanisinyauidevessnn saudy uay yyainl

v o ¢

duusTaudy (2566) nan153Tewun ﬂmmwmﬁﬁms‘ﬁa 5 A danadenisiUSeulisunisandula
Fudeslrluuudiiogorduseninssunmssgunaiusumsmdvdvasgndilungummamuas
2. nszvaunsanduladenlduinig
Kotler and Keller (2016) na1131 mssmdulaidenlduinisvestfuslaadunssuiunisiil

ANUTUTouULas LT UUBHUAEH wRazUSuUAsulUMUANEEYBIUSNITHAE SEAUANULNEIT89984

Y a

guilaaduaniunisalnislduinisdu q anumanzauvesnisanduladngnietusuyuuesves

]

“findulaggauni” Faieinuslnafiauaunsalunisussanateyasgnasuiiunagldivnnasen
Juszuu weliamnsadenmadeniinevaussminudenisuinign Tuvagideddiu suinn grafiva

way Tnasd wamshsady (2566) e5unedn msdndulavesiuslaadunsyuiunsiiendenisieszideya

Y

Usznounsfiansan tnesedvresnistiteyaunnseiuly u 3 dnvae ldud msdedulaaindeya

Y

atssauiny Madndulanndeyaninin waemsdindulavuiugiuresnnuaedy 3uGRnna aunsiuns

warANE (2568) NSzUIUNSARAULD M8 TUMBUNISEBANIAEDNTLALNLENINTAIENBEDNLND LI

=

ussglmuneiifesnts Banseuaquiinisandulatenselidumuaruinisvesiuilan laenseuiuns

o

fanan Uszneusae dindula Jymvseusznuiisesdndulamadeniifiod wazuSunnioaniinisal
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vy
v o

yasnsdndula sietidnivnisldesueinnszuunmsdndulalduinmsaunsoutsesndu 5 Juneu liud
minszntinfslgvmsennudesnis nsingualnmdeya Mmsussdiumaien madeaulalduinig uag
NOANTTUNLNFINTLIUINT Banseurunisne 5 Uagvoudiamsidivanaldsssuuresduilaalunis

wenltusnseg et i warANUAIA W IINTALAU

s 3
WUsEEA
1. WefnwszAunanmnsuinM e ldusnistsssudniiludminasiugisnd
2. dieRnwnszuunisdnauladenlduinisveslduinislssfuiniluimingsugssil

3. Wefnwauninnisuimsndwasenssuiumsanduladeniduinisisesuininludania

qugsendl
a a o
NIBULUIANNTTIVNY
fwlsdasy AU
AMNINAITUINS nszuluNsAngula
1% <) 2 v o =2 =) ¥
1. uAUdugUsIINYenIsuINg 1. mumsasentinfslymvseninuneanis
2. pueageiielingdald 2. fumsiangianandoua
Y
3. PNUNNTABUAUBIADYNAT 3, gnunsUsediumaden
4. gumslvianudedusiogn 4. snunssinaulaldusnng
5. snumsidnuazidilagnd 5. fungAnssumaanslauinig
(Cronin and Taylor, 1992) (Kotler and Keller, 2016)
AR 1 nseuLUIAntuNTITY
HUNAFIUNTINY
WefnwdnsnavesnunmnIsuSNsNdmadonsyuunsandulaudenldusnislsssudnuilu
Janingsnugiond
ad o a a o
WAUUNITINY

1. Uszvnsuasnguaegng
Uszenafililumsideedsd 1Wud vssmnsflieglduinislsstusniludmingsnugisiiids
lainsusnnussnnsiiuuou ussngusegnailldlunmsiondsl lannsiwinangas Cochran (1953)
LazmsUszInamsvIndetsldauaaiandou 5% Aszduanandestu 95% annnsdua
naumeens 385 a KielaldnisdudiegrswuuldendernuinvzlulagiSnmsduuuulam weznigly

wiazlmnildnmsduiiegnsmuuasain 91nlssiusni 13 wiis sadu 390 ngudiegis



o o

UNAMLATY - 21585IMeIN53ANTIMINS Wninendesiediguwasysal U9 8 atun 1 (unsau - fiquiew 2569) | 7

M19199 2 FsMsimuadadiunuulaint 31uu 390 Y

do1udsznaun1siguna ngu A01UUsENaUNTIaNTY ngu
779819 729819
A0TUSWILATIEN 37 30 | Tseudnhdalaueus 30
ADUSUIYVIAWAUIAUATAIT 1YL 551Y 30 | Tsssudnidhgiesh adnuay 30
A0TUSWIYUIANAUIAIBIUIENS 30 | Tsefudnthdasiull anviasegssnd 30
anusLIYUIamAUIaIewmaudn 30 | Tsedudmidfiul avumzaye 30
dnTusWIYUIAIMALIAITBIEATY 30 | Tssfudthmgnuiudl uonundug 30
ANUSUIYUIANAUIAUATINZALY 30 | Tsedusnimanwstull uendhlsl 30
Iss¥udnhanugisntl wihnaemaidn 30
394 390 YA

1NANTNT 2 NIAILIUNANAIBENN 385 ¥a HITeldduiaaioatn 13 us lauvsay

29.61 fRdedslausuilusuaudu 30 s1e/ui sauviadudu 390 nqudiedig

2. 1A309laNlYlun1sIe

v v
U A

13 osflef19lun5398as sl dun153do1FsUTu Ae wuuasuaiu (Questionnaire)
wiseanidu 4 meu fall nowudl 1 AMnudansesgreunuUgouam Aeuil 2 Jeyaiiefutladudiuyana
fifo1udwau 7 9o Uszneude e ang ad@insfine 01dwndn soldladedeifou ningaudithun
11 wazyaasniidensslneiads neud 3 doyaiisatuguninnisuinng ddnmduiu 18 4e
Usgnaude sueudususssumesuinig Sy 4 g dumnudedelinndald s1uau 3 do sums
nevaussiagnA S1uau 4 do sunslieuderiusiegndn d1uau 4 9 uazdunsidnuazidile
g1 F1uau 3 e neudl 4 Teyateriunszurunisdnduladenlduing fdaiudiuau 20 4o
Usgneudie aunsasgvintedayynviseanudens 3w 4 Jo Aumsiaziaimdeya 31U 4 1o
AuNsUsELiuMIBaen 91U 4 7o arun1sdedulaldenlduins 91U 4 99 LazaIuNgANTIUNAS

ATIFUTAT F1UIY 4 19 WUUABUAINADUT 3 KATMaUT 4 WAATTDVBILUVADUNUDULUTLIATINR

= o 3

Usziflua (Rating Scale) 5 szavu un1siinsevideya & fmusnasAiminasiasuuufnou
(fiaen NIvdUayw way gan NUvdTny, 2567) 5 sEaU fail 4.21 - 5.00 Lﬁuﬁwumﬁ'q@ 3.41 - 4.20
WiueeN1n2.61 - 3.40 Yunans 1.81 - 2.60 Tiiudie wag 1.00 - 1.80 vaneds laidiudeeeneds

3. N3ATIIABUAAANIATDERATE
fideinedesdoliidong 3 vhunsesouauamusseiesiloauniivansaes om
A9 Liewen 10C Iunnndn 0.5 wazran s 10C AWy 0.96 §ademaniuiiny
aonndasanunsadrlUldle lunsinnsananudndiuesidorvgy ddedanluduanuiiiede

Lindald doi1 2 inuAndyeansiinisliuinnsiidanuasainsamsnseiuiignindenis wasiide
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foalusunsidnuasidilagnéi deil 3 viuAndyeansuansseniemnudalalunisuims Tddade
0.33 Fatforndn 0.5 shlvidindernusis 2 deeenly

AfeihuvuasunuiikiumsaseseuIndidsrnglunaasddd (Try Out) fungusetng
$119U 30 AU WiensavEeuAILT ey (Reliability) TneiEmsmdudszanswearnuisvesaseuuin
(Cronbach 's Coefficient Alpha) HansynduUszansuearmaisvesaseuuin lewihiy 0.924 vaifly
nsraeummuideiutudeddidussAviwoaruiiunieinnnd 0.7 Wenansiariniidede
Tusesuiivansuld (Cronbach, 1970) Fslumsiduadsil uwvasunmuamuamnisuinisldeanudosiy

Wiy 0.96 wudn duanudugusssuveaunis wiriu 0.832 auaudedielinddald wirdu 0.828

|
C 1%

AUNSREUANRIHERNAT Wi 0.873 Mumshinnnudedusegnen wiriu 0.839 uwavdunisidnuay

J
\lagndn wirfu 0.806 dmfunuuasuaunszuIumsiaduladenlduinsldamnudesiuminiu
0.912 wud1 Aun1saseninfalyniviealnuieaens Windu 0.779 Aumsiaisualndeya Wiy
0.714 frumsUsiliumaiden Wiy 0.810 Arunisandulaidenlduinis wiadu 0.778 uaganu
wofnssundanslduinig Wiy 0.875 dmnduannndt 070 aguld wuuasunuaded Serandestu
Tuseuiivonsuls
4. maiusiusaudaya

Jidelddnfununudoyalasmsduiognauuazan annguiegaiidulszvvuiiag
THusnslssfudniludmingugisnd uasBudivgmeunuuasuniu $1um 390 au Taslduuuasunu
Google Form wagiiusiusdayalutiasouliquieu fadeudunau w.a.2568

a

5. mynseideyauazainnldluniside

v
[ v a

Wednszideya lngldlusunsudnsagumeadn dadl

N

e

1. affnssaun Tngvideyadadediuuana Inen15uantasnud (Frequency) wag

A¥ouaz (Percentage) IiAs1zvidayalABaduauAmMAITUTNS Tinesideyalisadunszuiunns
dndule Tneldriade (Mean) uazArdnidsauuinnsgiu (Standard Deviation)

2. adf@eeuuy IiAsvionneeiBanyan (Multiple Regression Analysis) 1ngnas
AAsgaiAn VIF wag Tolerance Aeuiingnisiiasizsiannisanaos ileiiagidnsnavesnan1nng

Usnisiderasionsyuiunsinduladentdusnisissiuinihludmingugssnd

NAN13IY
1. Uadvdruynnavasdnaunuugauniy
NN1sAN WUl Jreuiuuaeunudulvaidumemds Sau 242 au Anduseeas 62.10
fiongeglugan 36-50 U Sruau 221 au Anludesas 56.70 dwllvgfins@inweglussauligaes S1uiu
289 au Anluosay 74.10 dlugiuseneuedmnensns 1w 134 au Andusesay 34.40 d1ele
WAgRoLiau 20,001-30,000 UW $1uau 132 AU Anludesay 33.80 w%’wéﬁuﬁﬁmﬁwﬁﬂdqu‘imjﬂu
USLLNNNIAI 31u3U 263 AU Anvduseuay 67.40 LLasgaﬁwﬁwﬁMaﬂ%ﬂmLa?{a 30,001-100,000 U™

1w 175 au Andudesay 44.90
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2. wamsAnTEndayaszauAnAINNITUINISYRNlssTuTludwmings1ugssadl

M19199 3 ALRdY LardiuldeluuNINggIU YBITEAUANATNNITUINTS

AMNINNITUINNT x S.D. FZAUANAALIY a1au
1. suanudugUsssuveinisuinig 3.81 0.38 1N 5
2. fumnundedelndald 3.83 0.47 ) 4
3. UNTABUAUBIRDNAT 3.91 0.43 N 3
a. frunsliimnudesiusiognd 3.92 0.43 1N 2
5. gunsIInuazLinlagnm 3.96 0.44 ly 1
33U 3.89 0.37 41N

91NN 3 WU s’ﬂ%‘u%mﬂiﬁmﬁﬁﬂuﬁwi’mimgs‘ﬁwﬁ fiuAaiuieiusdu
AnnmAsUINTg Tnesameglussiuann feedewidu 3.89 WeRinsansiesu wui sunsiinuas
\ilagné danadeunniign fanedsintu 3.96 sesasn Ao sunislirudesiusiogndn fidiade
Wiy 3.92 shunsmevaussiegnn IAnadeindu 3.91 suanudeiielinsdals daadewindu
3.83 uazdugaving fe suaranfugUsssnveansuinig fanadewindu 3.81

3. wamsansendayanszurunisanduladenlduinislseiudni ludeningsnugssnil

M19199 4 Anade dudduuinggIu veensEuIunsinaula

aiu
nszUIUNIIANEULY x S.D. STAUAUAALIAY
1. eunsasentnielamsenusesnts | 3.84 0.38 110 il
2. fuNsiEglaI ey 3.55 0.50 170 5
3. prunsusziumadon 3.91 0.41 11N 3
4. sunsandulaliuinig 4.07 0.51 17N 2
5. AUNGANIIUNEINITIIUINS 4.19 0.48 1N 1
394 3.91 0.31 an

Mt 4 wuh flivinslssudnhludamingsugsond feuAndiuRoiunszuiums
daduls Tnesameglusefuann danedeowindy 3.91 Wefinnsansiedu wuii dunginssundsnis
43013 Siriedenniian Aedewiniu 4.19 sesasun fe sumsindulalduinis feedewiiu 4.07
funsUsefiumaden SAuadewitu 3.91 Funseserinddlymvieaudenis danadewiniu

3.84 wagdiugavng fie Aunisianzualdeya danademiniu 3.55
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A519% 5 NaNTIATIERNMSannealadunieds ENTER iensnsvdeutoulunisiia Multicollinearity

faulsfildluntsnagau Collinearity Statistics
Tolerance VIF

(Constant)

1. shuanudugusssuveinisuinig 0.494 2.024
2. fhupnudetielinsdald 0.391 2.554
3. TUNIIADUAUBIOYNAN 0.346 2.894
a. ﬁwumﬂﬁmwm%ﬁum@ﬂﬁw 0.312 3.206
5. funsianuazidnlagndn 0.397 2.519

1INAI599 5 LEAINITIATIENTONNBELTNEUA8IT ENTER Liian1snsiadautiaulanis

e a1 '

\in Multicollinearity wui1 fin Tolerance dendnanegiviniu 0.312 uwasilaAgegaogiviniu 0.494 1aidl

o

AauuslafiAn Tolerance 11lnd 0 Feagulain dauusdasziinnududaszdeiu wiolifinnuduius

'
=< o o

Fafuuaziu Turaed A1 VIF vesiaudsdasy dawnanegiiniu 2.024 uazildgeanagivintiu 3.206

| va o

FeflA1aundn 10 (Hair et al., 2010) lifianuduiusteiuuaziu uavegluseduniTosousuld Feih
wlsdasznnauaunsailuldlunisiwseiiaunisannes (Regression Analysis) iieAun1INdILUS

dasglafimnuduiusonisdndulanniesiiieds waziiaandiuusdassyndilasunisnsivaeuniu

a o Aa

Weulun1snaaeu Multicollinearity \3oufosua A378T9lun15ATIEn150n008LTdY (Linear
Regression Analysis) #me33 Enter wiodumUadevesiuusdase Usznouse muarulugusssuves

N15USNT (X,) duanudedialindald (X,) Aunisnevauawiogna (X;) Aunisliauieiiuse

(%

anA (X,) wazsunisidnuasitilagnan (X, Feanunsanensaldiuusny fe nszuiunsandula

U
a

Wenldusnislsefudnihludmingsiugssnd (v)

M0 6 MIAATIEINITINRENYANANNININTUITMITIdmasen1sAnduladenlduinslseiudnn

luimingsugisil
Unstandardized | Standardized
Fauusiildlunisnaseu Coefficients Coefficients t Sig.
(ANINNTUINNT) Std.
B Beta

Error
(Constant) 1480 | 0.119 12.428 | 0.000
1. ﬁ’luﬂi}’mL‘ﬁugﬂﬁiim‘u@ﬂﬂﬂiiﬁﬂ"ﬁ 0.143 0.040 0.089 3.569 0.000*
2. frupnuideiielndlale 0.058 | 0.036 0.161 1.616 0.107
3. fTUNITARUANBIDGNA 0116 | 0.042 0.189 2.743 0.006*
4. Frunsliimnuidesiusiegndn 0.13¢ | 0.044 0.249 3064 | 0.002*
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Unstandardized | Standardized
Fauusildlunisnagou Coefficients Coefficients t Sig.
(AMAIWNITUINNS) std
B Beta
Error
5. funszanuaziinlagn 0.173 | 0.038 0.175 4.553 0.000*

R =0.737 R’=0.543 Adjusted R *= 0.537 SE = 0.211, F = 91.386 *Sig < 0.000

T
Nv o w aada

*UUYFAYNEDANTY U 0.05

9NN 6 HaNTIATIEisInnosYeInszUILMsadulaidentduinislssudniily
Jadnganugisnil (V) Wiuduusdasznndiu andeayanuin suanadugusssuveanisuinis (X,)
funsnouaussreagnii (X;) sunstianudesudognd (x,) wazdunsisnuazitilagndn (X
denadanisdnduladenlduinislssfusniludmingsegiond Feamnsoadraduaunisms

AfnFAanste fail

aun1snnnagnyAn (Multiple Regression Analysis)

Y =a+bX, +cX;+dX, + eXs (1)
Y = msdnduladenlduinislsssudiludminasugsond

a = AAsTivesANNIS

b, ¢, d, e = ArAsTIvBITALUS Xy, X3, Xg, Xs

X, = iuAnudugusIsuveinIsuinig

X5 = AUNITABUAUDISBANAN

X, = shumslvirudesiusiegndn

Xs = munisianuazidilagnn
unuAnaunslanall Y = (1.480) + (0.143)X, + (0.116)X; + (0.13)X, + (0.173)X

WaraNAIIeT 6 Wud A1 Adjust RP= 0.537 w3 53.70% wandliiliiudn A wnIsu3nig

v

A dugUsIsuTenisuinis dmunisnevauessiegna aunsliaudeiusegn waza1unis

Y v | ' a

sAnuazidnlagnen dewarenszuiunsdeduludenlduinisisssudniludmingsiugssnd d6wie
vihuneUseann $euas 53.70 daudnfesay 21.10 daflmnuaaiaiadeusy Fsenaiidededuiiinanseny
senszurunisinduladenlduinislsesusniludmingsrugssid Wefinrsundt Beta dadudn
duusyAvnmInnnesunsgiu (Standardized Coefficients) 9ndiaya wuin i Beta Tifiengaan Ao sy

v

nshinnuderiusiegnA (Beta = 0.249) Wulladenidansnasonisdndulanniign s funs

1Y 1%

SAnuazidilagnan (Beta = 0.175) ddufind FunNTIsHaUALDIWBANAT (Beta = 0.189) LagiuAIy

JusUsssuveinisu3nig (Beta = 0.089) mua iy
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dsduazanusiena
1. WAN13ANBITEAUAMAIMNITUSNSYe lduInsTsefudnir ludeningsneg fant wud
lnaawsanegluszaunn wanslivuisuszdnsamlunisaiduanuvesaniulsznoaunis F987udwna

senmanwaluaraulindaluszezenauninnisuinsisdunalnddglunissnugiugniues

=

dialomalunislivinst agvoufienusidulunsiauuazdnvanassunsiiuinmseswoliles
Wioaseanuldiusunisnisudedu anansnidesdiduduiidanedsanunniianluniesian dil
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Abstract

This study aims to: 1) assess the employability skills of undergraduate business students
in Guizhou Province, China; 2) evaluate their career adaptability; and 3) examine the relationship
between employability skills and career adaptability. The research is set against the backdrop of
economic transformation, highlighting the mismatch between higher education and labor market

demands. A quantitative design was used, involving a structured questionnaire administered to
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441 students, achieving a 77% response rate. The results indicated that employability skills had a
mean score of 3.83, while career adaptability had an even higher mean score of 3.94. The analysis
revealed that employability skills significantly predict career adaptability, accounting for 83.6% of
the variance in career adaptability as shown in a multiple regression analysis. Specifically,
problem-solving ability (B = 0.434), teamwork skills (B = 0.298), and communication skills (B =
0.149) exhibited a significant positive effect on career adaptability (P < 0.05). In contrast, numerical
skills showed a negative correlation (B = -0.089). The findings underscore the critical roles of
problem-solving, teamwork, communication, and ethical learning in enhancing students' career
adaptability. They provide policy recommendations for integrating these core skills into university
curricula and emphasize the need for collaboration among academia, industry, and policymakers

to improve professional adaptability and workforce resilience.

Keywords: Employability Skills, Career Adaptabilities, Undergraduate Business Students

Introduction

Guizhou Province is the economic hub of transformation in Southwest China and has
experienced significant growth under the "Western Development" policy and the “Big Data
Comprehensive Pilot Zone” initiative. In 2023, the digital economy accounted for 36.8% of the
gross domestic product. However, this triumph has highligshted a key skill gap between education
and the demands of the job market: while its 12 universities produce over 80,000 undergraduate
business majors annually, 68% of digital economy companies report that graduates are
"unprepared" for jobs requiring data-driven decision-making, cross-functional collaboration, and
practical skills in emerging sectors like fintech and data analytics. Only 32% of business graduates
have found employment aligned with their sector, and most graduates believe that the "skills
gap" is the biggest obstacle (Yang & Gao, 2023), posing a threat to Guizhou's goal of creating
500,000 digital/service jobs by 2025.

At the global level, employability skills encompass a range of key competencies,
expertise, and essential personal attributes that enable individuals not only to succeed in their
chosen career paths but also to excel. These skills include cognitive abilities, interpersonal skills
such as effective communication and teamwork, and self-management skills, which involve
adaptability and resilience as defined by Pike et al. (2010). Career adaptability, specifically, refers
to an individual's proactive capacity to adjust to changing work environments, evolving career
paths, and emerging industry demands. Includes planning for the future, taking control of one's

career, being eager to learn about new opportunities, and maintaining confidence during
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challenging times (Savickas, 1997). Understanding this concept is vital for designing effective
educational strategies and policies to enhance workforce resilience.

However, Guizhou's unique and diverse geographical environment presents significant
complexities for skills development. As a multiethnic province, ethnic minorities comprise 36.1%
of the total population, and their deeply ingrained collective cultural values and rigid hierarchical
social beliefs significantly impact interpersonal interactions and collaboration (Wang, 2022).
Mainstream skills development frameworks often overlook these challenges while significant
institutional barriers—such as limited and underdeveloped collaboration between industry,
universities, and research, traditional teaching methods that emphasize theoretical knowledge
over practical application, and a lack of hands-on experience in emerging sectors like data
analytics and fintech—impede business school students from acquiring the substantive,
employable skills they need (Perkmann & Walsh, 2007).

Despite identified gaps in employability skills, there remains a lack of comprehensive
research on how cultural factors influence career adaptability and employability among Guizhou's
diverse student population. This gap is critical, as understanding the cultural dynamics and their
relationship with employability could pave the way for more effective educational and policy
interventions tailored to meet the needs of this unique demographic.

A dynamic interplay of individual capabilities, educational innovation, and institutional
collaboration shapes employability in the contemporary labor market. Employability skills
encompass technical abilities, personal attributes, and disciplinary knowledge that enable
individuals to secure work, progress professionally, and adapt to workplace change (Mahajan et
al., 2022). Prior research highlights the growing importance of authentic learning and assessment
in fostering transferable skills such as problem-solving, critical thinking, and digital agility (Grover,
2022; Sokhanvar et al., 2021). Conceptual frameworks further position employability as a
combination of adaptive capacities and meta-abilities shaped by systemic support mechanisms
(McMahon & Abkhezr, 2025; Tomlinson, 2017). In a rapidly transforming global economy, career
adaptability—comprising focus, control, curiosity, and confidence—has become essential for
navigating uncertainty and responding proactively to emerging opportunities (Demirtas-Zorbaz et
al., 2024; Mishra & McDonald, 2017). At the same time, employer satisfaction increasingly depends
on the alignment between graduate skills, industry expectations, and ethical and sustainable
practices (Aliu & Aigbavboa, 2021; Suleman, 2018). Taken together, these perspectives indicate
that employability development requires coordinated efforts among individuals, higher education
institutions, employers, and policymakers to cultivate a flexible, innovative, and socially

responsible workforce.
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This study aims to bridge the gaps by examining the interaction between employability
skills and career adaptability among Guizhou undergraduate business students, with a specific
focus on the impact of cultural diversity on these dynamics. By researching this interaction in the
context of accelerated change, cultural diversity, and institutional constraints, it aims to provide
evidence for higher education reform, employer development, and policy development to

support Guizhou's talent pipeline towards sustainable development.

Objectives

The objectives of this research are as follows:

1. To assess the level of employability skills among undergraduate business students in
Guizhou.

2. To evaluate the level of career adaptability among undergraduate business students
in Guizhou.

3. To examine the effect of employability skills on career adaptability among

undergraduate business students in Guizhou.

Research Hypothesis
Employability skills, including digital literacy skills, teamwork and leadership skills,
communication skills, and problem-solving skills, positively influence career adaptability among

undergraduate business students in Guizhou.

Research Framework

This study analyzes employment skills that influence career adaptability. Employment
skills include digital literacy, teamwork and leadership, communication, and problem-solving.
These skills draw on contemporary employment skills frameworks, such as Avolio et al.'s (2004)
organizational commitment and psychological empowerment model, which emphasize the
necessity of these skills in navigating a dynamic labor market and responding to the technological

changes brought about by the Fourth Industrial Revolution.



a

UNANIRY - 215815IMeIN5IANTININT wninendesiedigunasysal U9 8 atu 1 wnsau - dquigu 2569) | 22

Employability Career Adaptability
— Digital Literacy Skills :> — Concern
— Teamwork and Leadership Skills — Control
— Communication Skills — Curiosity
— Problem-solving Skills — Confidence

Figure 1 Conceptual Framework

Methodology
1. Population and Samples

This study recruited 5,516 undergraduate students from the Class of 2024 at Guizhou
University of Finance and Economics, majoring in business administration, accounting, finance,
financial management, marketing, international trade, and economics. In their book Multivariate
Data Analysis, Hair et al. (2019) proposed a statistical method for determining the minimum
sample size based on the number of observations (respondents) for each variable (or
questionnaire question), and also proposed a rule of thumb: the sample size ratio for each
variable should be 10:1 to 20:1. Therefore, a total of 570 questionnaires were distributed in this
study, and this method was used to determine the sample size. For this study, stratified random
sampling was adopted to ensure proportional representation of undergraduate business students
across universities in Guizhou. However, only 441 questionnaires were ultimately collected,
primarily because some students were unable to complete the questionnaire due to changes in
residence or contact information, making it difficult for them to participate.

2. Research Instrument

A 5-point Likert (1932) scale questionnaire (1=Strongly Disagree, 5=Strongly Agree) was
used, including: (1) 33 items on employability skills (digital literacy, communication, problem-
solving, teamwork) were adapted from Qostal et al. (2024); (2) 24 scenario-based items on career
adaptability (concern, control, curiosity, confidence) were adapted from Alarifi et al. (2024); (3)
demographic information. The instrument was validated via expert review and bidirectional
translation between English and Chinese. A panel of three vocational education experts evaluated
content validity using cross-checking (Turner, 2003) and retained items with an I0C > 0.7, instead
of the traditional 0.5 threshold. A pilot study with 30 students from Guizhou University of Finance
and Economics reported Cronbach's @ values of 0.88-0.92 across all constructs, which met the

threshold recommended by Taber (2018).
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3. Collection of Data

The data collection of the survey is conducted at Guizhou University of Finance and
Economics, and the subjects must strictly meet four conditions: (a) at least 18 years old; (b) full-
time undergraduate students; (c) business-related majors (such as business administration,
accounting, finance); And (d) voluntarily complete the questionnaire survey. Sample size was
calibrated according to data collected from 1 April to 30" May 2025, and the web survey was
disseminated through three synchronized channels: (1) incorporated in online portals (e.g.,
Tencent); (2) Directional push through legitimate department WeChat official account and QQ
group; And (3) email invitations through collaborative academic consultants. However, due to
logistical limitations, such as off-campus internships, although initial exploration was no longer
resumed, only 441 completed questionnaires were retrieved, which was a 77% response rate, an
acceptable rate (Wu et al., 2022).

4. Data Analysis

This study, based on a rigorous conceptual design, employed employability skills as
the independent variable and career adaptability as the dependent variable. A rigorous,
systematic analysis was conducted using professional statistical software, employing the following
structured workflow: First, strict internal validity was ensured using Cronbach's alpha (= 0.7).
Second, descriptive statistics were used to characterize the distribution of population
characteristics through frequency analysis. Next, a composite score for employability skills and
career adaptability was calculated using the mean formula, and data dispersion was measured
using the standard deviation. Finally, a multivariate regression model was constructed to test the
research hypothesis and to systematically analyze the mechanisms by which employability skills

influence career adaptability.

Results

Table 1 summarizes the demographic characteristics of the 441 respondents. Most
participants were female (57.6%), and the largest age group was 18-22 (50.3%). Most students
were in their first three years of undergraduate studies (Years 1-3: 85.8%), with the highest

representation in Accounting (26.3%), Finance (25.9%), and Business Administration (24.9%).

Table 1 Respondent Characteristics (n=441)

Demographic Information Frequency Percentage

Male 187 42.4
Female 254 57.6
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Demographic Information Frequency Percentage
Under 18 19 4.3
18-22 years 222 50.3
23-25 years 95 21.5
Over 25 years 105 23.8
Undergraduate Year 1 125 28.3
Undergraduate Year 2 127 28.8
Undergraduate Year 3 122 21.7
Undergraduate Year 4 67 15.2
Business Administration 110 24.9
Accounting 116 26.3
Finance 114 259
Financial Management 25 5.7
Marketing 51 11.6
International Trade and Economics 25 5.7

The reliability analysis of all structures indicates that Cronbach's alpha values range from
0.909 to 0.933, with an overall average of 0.983, exceeding the recommended critical value of 0.7
(Sekaran & Bougie, 2010). The data presented in Table 2 demonstrates a high overall level of
employability skills (M = 3.83, S.D. = 0.97). Among the various dimensions, problem-solving skills
ranked the highest with a mean score of 3.94, followed closely by teamwork and communication
skills, each at 3.83. Digital skills had the lowest mean score at 3.70, yet still remained at a
commendable level. In addition, career adaptability was found to be similarly high (M = 3.94, S.D.
= 0.96). Among its components, control had the highest mean score (M = 3.98), followed by
curiosity (M = 3.95), concern (M = 3.92), and confidence (M = 3.91).

Table 2 Mean and Standard Deviation of Variables

Variables Mean Value Standard Deviation Interpretation

Employability skill

Digital Skills (DS) 3.70 1.06 High
Teamwork Skills (TS) 3.83 1.00 High
Problem-Solving (PS) 3.94 0.84 High
Communication Skills (CS) 3.83 0.99 High

Total Value 3.83 0.97 High
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Variables Mean Value Standard Deviation Interpretation
Career Adaptability
Concern 3.92 0.97 High
Control 3.98 0.97 High
Curiosity 3.95 0.95 High
Confidence 391 0.95 High
Total Value 3.94 0.96 High

Table 3 presents the Pearson correlation coefficients among the key study variables,
including Digital Skills (DS), Communication Skills (CS), Teamwork Skills (TS), Problem-Solving Skills
(PS), and Career Adaptability (CA). The results indicate that all variables are positively and
significantly correlated with one another at the 0.01 level (2-tailed). Overall, the findings reveal
substantial positive interrelationships among employability skills and career adaptability, indicating

that improvements in one skill domain are likely to be associated with enhancements in others.

Table 3 Correlation Results

DS CS TS PS CA
Digital Skills (DS) 1
Teamwork Skills (TS) .828** 1
Problem-Solving (PS) .703** .830%* 1
Communication Skills (CS) 743%x .806** 821%* 1
Career Adaptability (CA) .753** .833** .838** .868** 1

Note: **. Correlation is significant at the 0.01 level (2-tailed).

Table 4 presents the results of a multiple regression analysis examining the association
between undergraduate business students' employment skills and occupational adaptability in
the People's Republic of China's Guizhou province. The Variance Inflation Factor (VIF) is a measure
of multicollinearity proposed by Hair et al. (2019), with a predictive factor ranging from 3.774 to
5.495, which is less than 10, indicating no severe multicollinearity issue in the model. This model
exhibits strong explanatory power, with an R-squared value of 0.836 (adjusted R-squared = 0.836),
indicating that the provided employment skills account for 83.6% of the variation in occupational
adaptability. The F-statistic (F = 441.151, P = 0.05) confirmed the model's overall significance,

indicating a positive relationship between the predictive variables and occupational adaptability.
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Table 4 Multiple Regression Results

B Value | Standard Beta t Value | Significance | VIF Value
Error Coefficient

Constant value 8.549 1.883 4.541 .001*
Digital Skills -.270 115 -.089 -2.341 .020* 3.774
(DS)
Teamwork Skills .949 129 .298 7.351 .001* 4.342
(TS)
Problem- 1.418 131 434 10.792 .001* 4.265
Solving (PS)
Communication 486 .149 .149 3.267 .001* 5.495
Skills (CS)
Model Fit Indicators: R=0.914; R?=0.836; Adjusted R2=0.836; F=441.151

Note: Career Adaptability is a dependent variable. *Level of significance at 0.05

In Table 5, the hypothesis stating that employability skills positively influence career
adaptability is partially supported. While teamwork skills, problem-solving skills, and
communication skills positively and significantly influence career adaptability, digital skills

demonstrate a significant negative relationship, contrary to expectations.

Table 5 Hypothesis Testing Results

Research Hypothesis Test Result
Digital Skills positively influence career adaptability Rejected
Teamwork Skills positively influence career adaptability Accepted
Problem-Solving positively influences career adaptability Accepted
Communication Skills positively influence career adaptability Accepted

Based on the data in Table 4, the multiple regression equation for this study is:

Yeu = 8.549 - 0.270Xps + 0.949% ¢ + 1.418Xps + 0.486X s

According to the data in Table 3, the multiple regression equation obtained in this study
is employed to quantify the impact of employability on occupational adaptability (Y, i.e., the
comprehensive ability of students for coping with occupational change and integrating into the
working environment, covering four dimensions: attention, control, curiosity, and confidence):

constant term 8.549 is the mathematical intercept (theoretical value of occupational adaptability
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when all independent variables are 0), and the coefficient of each variable illustrates the specific
impact - With every 1 point improvement in digital skills (Xps), occupational adaptability decreases
by 0.270 points (possibly because the course focuses on basic operations of software rather than
cutting-edge tools, resulting in a disconnection between competence and industry needs); With
every 1 point improvement in team collaboration capacity (X+s), career adaptability can be
improved by 0.949 points (reflecting the effectiveness of practical teaching such as cross
departmental collaboration); As a core driving force, with every 1 point improvement in problem-
solving capacity (Xps), there can be a significant 1.418 point increase in occupational adaptability
(reflecting the key role of entire process problem-solving capacity in workplace issues); With every
1 point improvement in communication capacity (Xc), career adaptability can be improved by
0.486 points (reflecting the fundamental support of cross-cultural communication and other

competencies for team integration).

Discussion

This study investigated the relationship between employability skills and career
adaptability among undergraduate business administration students in Guizhou, China. The
findings provide critical insights into how specific competencies prepare students for a rapidly
changing economic landscape. The descriptive results indicate that students exhibit high levels of
employability skills and career adaptability, with problem-solving and teamwork as the most
developed attributes. This suggests that Guizhou's business curriculum effectively promotes
collaborative learning and analytical thinking. These findings align with Suleman (2018), who
emphasized the need for higher education programs to balance technical knowledge with soft
skills for graduate readiness. The high adaptability scores also indicate students’ psychological
readiness for professional transitions, supporting Savickas’ (1997) emphasis on the role of self-
regulatory resources in career development.

The regression analysis confirmed that problem-solving, teamwork, and communication
are significant positive predictors of career adaptability. The dominance of problem-solving
suggests that students who can navigate complexity feel more equipped to adapt to market
changes. This aligns with Sokhanvar et al. (2021), who argued that authentic assessments focused
on problem-solving significantly enhance a student’s perceived ability to manage their future
careers. Furthermore, the significant role of teamwork underscores the findings of Wiese et al.
(2021), which suggest that social-based learning behaviors are fundamental to building
professional resilience.

A critical finding of this study was the negative influence of digital skills on career

adaptability. This contradicts the initial hypothesis and suggests a "digital skill mismatch" in the
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Guizhou region. While students may have basic digital literacy, the rapid advancement of China's
digital economy may leave graduates feeling that their existing skills are insufficient or misaligned
with high-level industry demands. This phenomenon is supported by Tomlinson (2017), who
noted that possession of certain forms of "graduate capital” (like basic technical skills) does not
automatically translate into career resilience if those skills are not perceived as high-value by the
labor market. This highlights a need for curriculum reform to align digital training with specific
industrial needs.

This study focuses on four significant dimensions of employability skills. This study
provides empirical evidence of the potential impact of these skills on the career adaptation
capacity of undergraduate business students in Guizhou, China. The study's findings on the
problem-solving (PS) dimension of employability indicate that problem-solving skill development
within the curriculum enables students to analyze complex workplace problems, conceptualize
solutions, and adapt to dynamic career environments. In practice, they develop their problem-
solving capacity through case studies, project-based learning, and simulations of real-world
situations, thereby refining their ability to respond effectively to ever-changing career demands
and developing strong career adaptability. This finding is consistent with Hirschi et al.'s (2015)
finding that problem-solving capacity is crucial for enhancing college students' career adaptability,
particularly when elastic responses are required to meet emergent work demands. Further studies
show that students' problem-solving abilities are immediately correlated with their real-world
experience in course projects and internships - studying real business cases, defining solutions,
and executing them not only teaches students methodologies, but also fosters psychological
toughness in the face of uncertainty, enabling them to shift more smoothly into career role shifts.
This is corroborated by Ritter et al. (2018), whose findings emphasized that practice-focused
problem-solving training was a significant bridging link between the proficiency acquired in school
and adaptability in the workplace.

Another important finding relates to the positive impact of teamwork skills (TS). Guizhou,
China's curriculum includes group assignments, case studies, extracurricular activities, and
experiential learning exercises to enable undergraduate students to gain teamwork skills. These
exercises enhance the teamwork competence required for career adaptability.

This corresponds with the results of Wiese et al.'s (2021) study, which found that role
rotation and shared responsibility in gsroup work are key to students' interpersonal awareness and
flexibility in the environment. This study's findings also correspond with the conclusion of Harvey
et al.'s (2019) study, where cross-departmental collaboration in the workplace is a global factor
cited to value teamwork as a key pillar of career adaptability.

Regarding communication skills (CS), the results also reveal that effective communication

increases career adaptability through facilitating information exchange and building relationships.
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Effective communication can help avoid misunderstandings, improve efficiency, and foster good
working relationships, which are crucial in adapting to a new environment. This supports the work
of Mesmer-Magnus and DeChurch (2009), which identified that communication skills were a critical
factor in enabling new graduates to adapt to teams within a short duration. In addition, the results
of the study align with Dumitru and Voinea (2015) finding that a communication style that
explicitly articulates needs and engages in active listening of remarks significantly reduces conflicts

and pressure in career adaptation, thereby accelerating the adaptation process.

Conclusion

This study investigated the relationship between employability skills and career
adaptability among undergraduate business students in Guizhou Province, China. The findings
revealed that problem-solving, teamwork, and communication skills significantly and positively
affect career adaptability, whereas digital skills demonstrated a weak negative association. The
regression model (R? = 0.836) suggests that employability skills collectively explain a substantial
proportion of the variance in students’ career adaptability, underscoring the critical role of
practice-oriented and soft-skill development in preparing graduates for the dynamic labor market.
Among the four adaptability dimensions—concern, control, curiosity, and confidence—students
exhibited relatively lower confidence, highlighting the need for educational strategies that foster
self-efficacy and resilience. The results emphasize that curricula should move beyond theoretical
instruction to integrate real-world applications such as problem-based learning, team projects,
and digital practice modules that simulate workplace contexts. Overall, the study contributes
empirical evidence that employability and career adaptability are mutually reinforcing constructs

vital for sustainable talent development in regional economies undergoing digital transformation.

Recommendations

The research findings offer several important implications for higher education institutions
and policymakers in the context of preparing students for employability in line with labor market
demands. Higher education institutions should address the gap between classroom instruction
and workplace needs by prioritizing the redesign of business curricula to emphasize practical
learning and promote student adaptability, particularly in problem-solving and teamwork. They
should also enhance students' knowledge and develop digital skills relevant to their field of work,
enabling them to apply these skills to real-world situations. Furthermore, they should prioritize
building student confidence through mentoring, experiential internships, and leadership

development that fosters self-efficacy and resilience.
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Regarding the policymakers, they should consider policy incentives to foster collaboration
between educational institutions and the business sector to develop students with employability
skills. This could include tax incentives or certification programs for enterprises that participate in
collaborative training and apprenticeships. Moreover, the government should establish a system
for tracking educational institutions' performance in student skills development and performance
outcomes to ensure that curricula remain relevant to changing economic and industry needs.

This study has some limitations. First, data were collected from a single institution in
Guizhou Province, which may limit the generalizability of the findings to other regions or
disciplines. Second, the use of self-report questionnaires may not provide in-depth information
from students. Therefore, future research should employ qualitative, longitudinal, or comparative
studies across regions and disciplines to gain a deeper understanding of students' employability
skills, which may influence their future employability in diverse educational and labor market

contexts.
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Abstract

This research aims to: 1) study tourist satisfaction levels with music festivals tourism in
Khao Kho District, Phetchabun, and 2) compare tourist satisfaction with music festivals tourism in
Khao Kho District, Phetchabun, classified by personal factors. The study employed a quantitative
research design, and data were collected using a structured questionnaire. The sample comprised
400 tourists who attended the music festival in Khao Kho District, Phetchabun, selected through
accidental sampling. The data were analyzed using descriptive statistics, including frequency,
percentage, mean, and standard deviation, as well as inferential statistics through a one-way
analysis of variance (One-Way ANOVA).

The results indicated that the overall satisfaction level of tourists toward the music
festival tourism was at the highest level. Among the satisfaction dimensions, attraction received
the highest mean score, followed by activity, accommodation, accessibility, ancillary service, and
amenity, respectively. Furthermore, there were no significant differences in satisfaction among
tourists with different ages, marital statuses, and occupations. However, significant differences at
the .05 level were found among tourists of different genders in the aspects of accessibility,
amenity, ancillary service, and accommodation. Tourists with different educational levels and
average monthly incomes also exhibited significant differences in satisfaction with attraction at
the .05 level. In addition, tourists from different regions of residence demonstrated statistically
significant differences in satisfaction across all aspects at the .05 level.

The findings of this study can be applied as a guideline for developing music festival
tourism in Khao Kho District, Phetchabun. Event organizers and relevant authorities should
prioritize enhancing attractions and activities, as these factors contribute most significantly to
tourist satisfaction. At the same time, improvements should be made in facilities, accessibility,
and service quality to better accommodate the diverse needs of tourists with different genders,
educational levels, income levels, occupation, and places of residence. Furthermore, the
research findings can serve as valuable information for policy planning, marketing strategies, and
tourism management in music festival tourism. This will help enhance tourists’ experiences and

promote sustainable tourism development in the area.

Keywords: Satisfaction, Music tourists, Music tourism, Music festival
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Wielaenadosiuinguszasdvosmsinudmiuldifundesdielumsiiudoya lnsudseenidu 3 @
fatl daudt 1 deyaiiluidnatutiadeduyanavesireunuuasuniy S 7 Fodinu Idun e ong
a0uam sERUNSANY) 013 eldiadesioiien uazaidnun Jadudawiiliidonneuiivsdney
Wenmnmanedneu fdnvazduuunsiaaeusems (Check List daufl 2 anufiselavesinvieaiiond
AusETLALI I RnvIuRswAsHlusLneIe Swiamasysal S1uau 6 du Tnsudsmudiusing
fail 1) Frudsiagale 2) Frunisidle 3) Frudssuasanuazan 4) fumsliinmeurdmioaden
5) fufanssu waz 6) sudinn fdnwasidusuuuinsysyunaen (Rating Scale) AULUUYDIALATY

= YR

(Likert's Scale) § 5 56U \Fasantesfigaluvunniian tne 1 vuneds dsedudesiian 2 vuneds doy

= 1Y LY

3 fisgdutunans 4 flszduann wag 5 mnefs Ssefunisdndulaundian uazdaudl 3 feAniuuas
Forausuuzifianiy

Tnefnsmseasuauiissmsadaion (valdity) Inefideamgsiuau 3 i wasduiuns
uAlvwvuasuaaliiinrwanysaifeuiuuvasuawluvnisagey (Try Out) Auusswnsitlalldngy
Fro819 S1uaU 30 Fregne Wethudaszsimaaudesiu (Reliability) veauwuudauaudie3Tue
FuUsyAnsasouuiauear (Cronbach’s Alpha Coefficient) (ffasn 2fagUnyen, 2561) N15UszLEUAL
\ieamsesnean 10C (ftem-objective congruence) vaandernuiiA1agsEning 0.50 - 1.00 TnediAade
ogii 0.98 foldifirnauiisnssmuinguszasd awnsadlUlflumsiutoyaldegieiussansaw
el (gns lneassal, 2550) ImEJquaa‘umm;mﬁiﬁﬁﬂé’mﬁisﬁméﬂiauUWﬂu,aavh Wiy 0.965 310AN
dusgavsildannsmaaeuiandiiiuiuuasunuiinnudesiugs Wesndaminndn 0.70 fedn
sausuld Felemuaenadetuinamivetuiad (Nunnally, 1978)

inqusinnsuUananzuLLLABALASY (Likert Scale) Tunsudananzuuy TneUssgndldnanms
nsulsAzILULRAB YAV (Best, 1977) it muatasnun ity fe (ﬂsLLuuqﬂqm—ﬁwqﬂ)ﬁﬁmu%u
= (5-1)/5 = 0.8 uUssvAuAzuuueendy 5 sz Ao sedutiesuin Azuuulady 1.00-1.80 siutios
ATLULIAAY 1.81-2.60 SEAUUILNANS AZULLLRAY 2.61-3.40 S2AUANN AZLULIRAY 3.41-0.20 Wagsesiy
mﬂﬁqﬂ ALLULIAAY 4.21-5.00

nsiiusIuTIndaya

nsideaded Pelddndunsfununudeyaaninvieadivndsauniidumaisvaau
wenanuaslugnalide Jamiamysysel sendnufoulnsiag 2568 fiv durau 2568 lagn1suan

va o

wuuasunulviiungudiegne 97uau 400 ¥n Feideladniunisetune uagideyaifeaiunisneu

U
v

wuuaeunuvingusitegsmauiuuaaunIuyniiive waznnsienswaslasuluuaauaIuNauANT W
400 %9 UetUINTIAUANNANYTA UaYAIUNADIVBIMUVADUDIY INUUTNUUUAD U WU

nsUszananadayalagldlusunsudnsagunmeaifuaziUana
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AN5IASIZRYIYA

Y

'
' =

msinseiteyalagldadfmdmssamn 16un anud fesas Aeds wavdrnudoauuinnsgu
\ieeBunedeyatiadudiuynnavesimeunuuasuny uazmufianela

nMyiaseadadeuny lngldvaaeuanuigiunuidouwsazdelaanunseautedAgnig
adf7 0.05 #1835n01531AT129IAULUTUTIUNUFET (One-Way ANOVA %150 ANOVA F-test) lunis
Anngritlhdsdmynnavesneunuuasuny wazdadoanufieels Fadunslilummeaouiiiendn
AMILANANTETIIAzLLWRA BT INAN a8 Riinn T 2 nduiuly Tneduneunsieseildeny
WUSUTIUVNGREILAENITNAFDUANUANAI9TENINNE 1Bn153AT199 Post Hoc Wusneguuy Least

Significant Difference (LSD) e inalaunnsirsiulagnmuatdedidynisadidnseau 0.05 lilenagay
AUNAFIY

NAN1599¢

nan1AnTedeyaniineliuiadsdiuyanavasdnauiuugauniy
Mnmsiesiziteyamlvifeiuladediuyanavesineuiuuaeuanunduinve uiiedids

AUASTLAUNU AU UNANIAAUATILE WNBWAD TenTanasysal 31U 400 AU Hiseazidundiail

m5197 1 Jeyamluifeaiuladudinyanavesgnauiuugeuniu (n = 400)

Foyarily Iy Fowar Hoyarialy U Sowaz
1. e 5. 91N
Siatd 153 38.25  UnSpw/UnANY 159 39.75
VAN 181 45.25  WHNUUSENLNYU 89 22.25
LGBTQ 66 1650 915193 40 10.00
2. 979 WilnusFIEmMng 13 3.25
fndn 20 1 66 1650  g3nvdudin/eindasy 57 14.25
5EWIN9 20-30 U 237 59.25  LNWAINS 8 2.00
5¥MIN 31-40 U 55 1375 U9 18 4.50
YN 41-50 U 33 8.25  withw/wetu 3 0.75
Faust 51 JFuly 9 225 anw/eysewisaiaseu 13 3.25
3. #0UN N 6. Melfndedafou
Tan 319 79.75  #hnd 10,000 U 153 38.25
s 75 18.75 10,001 - 20,000 U 102 25.50
wihe/venivueniueg 6 1.50 20,001 - 30,000 UM 81 20.25
4. 53AUNSANEN 30,001 - 40,000 UM 45 11.25
aninUSaaned 120 30.00  wnndn 40,001 v1n JulY 19 4.75
USeuey1es 252 63.00

a

ganUSyayn3 28 7.00

7
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v o ° v v o ° P
ayanily U eEaz dayanaly I Jeway

7. glian

AU IR Y TR] 165 41.25
nawile (Wil 2.insysed) 72 18.00
AANANY 76 19.00
aala 15 3.75
nARZIUDaN 23 5.75
nMAnziuan 9 2.25
nangiueanideanile 40 10.00

Mned 1 Jeyailuifeafudadodiuyanavesineunuuasuay wui dhvieaiivndsauss
Fnounvuaouaudiulvgidumnands Sovay 45.25 so5a9u1 Ao nAvY Sevay 38.25 way LGBTQ
Yoz 16.50 audsy daulngjiongsewing 20-30 U $oua 59.25 50909 ¢ 20 T Seway 1650
sewring 31-00 U $ewaz 13.75 sewing 41-50 T $ovay 8.25 wawdaud 51 YiulU Sevar 2.25 muddu
dndlvieyflanunlan Seuag 79.75 s e ausa Sesay 18.75 uwasvine/veniwueniuey Segar 1.50
auadu dulngifinisfinuseduysugnd Sevar 63.00 sedawn Ao sniUSyans Seaz 30.00
wazrainIUSy1n3 Seeaz 7.00 muau dwlngfendwdutniSewinfnw Sevas 39.75 e
Ae ninuUIENenIU Sevay 22.25 55N/ INBaTE Tegar 14.25 11919015 Fewaz 10 S
Josag 4.50 wilnnuigiamie Jevag 3.25 1sw/egsenivaliasnu Sesay 3.25 inuning Jeway 2.00
LazuwdUNU/NaUNU Se8ay 0.75 ANNa1NU ahu’l,mgﬁimiﬁﬁialﬁauﬁ’md’] 10,000 U Sp8ay 38.25
s8%a3u1 fio A31eld 10,001 - 20,000 v Fewar 25.50 dis1gle 20,001 - 30,000 UM Fesay 20.25
fl998/14 30,001 - 40,000 U Yoray 11.25 warilseldunnnii 40,001 U Ul Sevas 4.75 mudidu
dlngfigidunegdminmysysel Anduiosaz 41.25 sesan fie n1Anans feeaz 19.00 namile
@lilvdminmusysal) Sovaz 18.00 manzFusenidsanie evar 10.00 nAnyIusen Sevas 5.75

AALA SPEaY 3.75 warn1ARLIUAN Se8aY 2.25 ANUAIRU

M990 2 spAuanUianelavesinvisaienTwusSnidenumanianuns udtnelnde Jwrinmesysal

anuisnalavestinvioadiendifive Aade dowdeauy msudana  Susu
nMsvieufigrnumAnIanuns (Mean: X ) 41n337u (S.D)
1. fudsisgala 4.33 0.58 wniign 1
2. UMSINRS 4.21 0.58 wniian 4
3, FUAEINEAINEZAIN 4.17 0.60 11N 6
4. grumsliusnisvesuvaavioadien 4.18 0.65 170 5
5. pufaNTIY 4.25 0.61 wniian 2
6. Fudiin 4.22 0.62 wnflgn 3

NaARdYTI 4.23 0.54 wndign
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1NAN5199 2 STAUANUNINBIIVDITNNBUALITIAUNTNLADINUMNANIAAUNS LUB N DUIAD

Fardamesysal wud seauaufianelalaeninsisegluseduinni

q

an (X = 4.23, SD. = 0.54) waziile

fsuneiunuiauniaeduaan lwn As A1udRgala (X = 4.33, SD. = 0.58) 509941 fig

FuRanssu (X = 4.25,SD. = 0.61) #uiiwn (X = 4.22, SD. = 0.62) s umsidnas (X = 4.21, SD. = 0.58)

FunslrussTesmawioadien (X = 4.18, S.D. = 0.65) wavsuassuiennuazmn (X = 4.17, SD. = 0.60)

ANUAIRU

NANSNATDUANUAFIU

A15197 3 NS EUIBUAIUNaNDlaVB NN YD LT UTIAUASNLABITUNANIAAUAT IUBILNBLYIAD

JrTamesysel Suunauiadediuuana lnsuanadue Ftest

AUNInalavas e 21y d@0numw sEAu 91w s1eld  gddwn

invieasfieadidse ASANEN waase
ﬂ']iVi'e)x‘iL‘l?iEJ’N']‘lJWlﬂﬂ'la Lﬁau

AU F F F F F F F

sudsiagele 1870 1520 2782 3372* 745  2.649%  4.258*
AIUNITLUIDY 3.663* 621 772 048 893 1179  4.036*
fudennemazaan  5.530% 1318 916 344 872 519 3.363*
PIUNITIAUTNITT04 3.430* 583 1.593 480 916 2006  3.087*
wssvieadien
puUAINTIU 2410 1034 2192 2.336 822 1174  3.805*
i 4.480*  1.413 365 1.082 671 1796  4.017*

(YK o

NUBWA * seautidAynadansyeiu .05

A15199 4 N15USEULTEUANUNIN D138 9TN e U NYLTIAUASNTADINUNANIAAUNT MDA BLUIA D

Jariamesysel Suunauiadediuuana lnsuanadue Sig

AUNInalavas WA 91y @enumwW szAu 219w seld  glidan

tinvieadieafifise AsANEN Wide
msvieafigrsnumania U

AURS Sig. Sig. Sig. Sig. Sig. Sig. Sig.

sudadageila 155 196 063 .035% 652 .033* .000*
AUNITHTR 027% 648 463 953 523 319 .001*
é’wuﬁaé’wmammasmn .004* .263 .401 .709 541 122 .003*
AUNITIAUINITT04 033% 675 205 619 503 093 .006*
wnasvioaiien
AuUAINTIU 091 389 113 .098 584 322 .001*
élﬂuﬁﬁﬂ .012% .229 .695 .340 17 129 .001*

nuneme * seautieddgynieadansedu .05
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317015797 3 wazA3197 4 nswSsuiisuanufianelavesinrieafisndmuniifine iy
wianaauslusunede Ywinmesysal Suunauidadediuyaaa Insuanadue F uay Sig wui

1) Ynvieafiondeunifdimaiiuanaieiu fanufmelasenumanianuasluginewide
Faminmysysad Aunsidnds FrudssusAuazaIn sunsiusnsvesurawiondien uazsudinn

uwanenafiy egnefiteddamnadifisesu 05 Tuvuefitnveuiiendmuniiifineunndniu Saufiael

AonuwmANanunsiugnoAe Jwinnsysal sudednala wassufanssy laduansdieiy

2) uﬂwmmmmmumwmammnmmu fganuianeladenuimanianunslugnelvife

3

Fainmwsysal e 6 du laiumnsnedy
3) UYL NYTIAUASALADIUNNAWANAN9AY TAnuNanalanonunanIanums luE1LABLYY

Ao Jadaunsysal 119 6 a1 laiusnsneiuy

SNaa o

4) tnvipan EJ’JL‘Uﬁﬂuﬁ]i‘ﬂlﬁgﬂ‘uﬂ’]iﬁﬂ‘lﬂ’]ﬁLL@ﬂ@l’N Ay danudisnelasenumananunslusLne

o

wiAe Jamdamasysal é’mﬁaﬁmmlmmn&haﬁ’u pgedityd Ay sananszavu .05 Turazilnvisuie)

aaa 1Y

L‘mum‘mmzm‘umiﬂﬂmmmnmaﬂu HAuianelafonUNANIaAUAS LB ILNBIYUAD %’mi’mwmgsaﬁ

o o

FIUNTIENE @1URIBIUILANNETAIN FIUNITIHUSNISVRILNEWIDLTET SuAINTTH navaEIuTwN
Talwmnenaiuy
5) UNVBwNYNTIAUASNTDITNAWANA19AL TANUNINBLIABINUNANIAAUAS LUDILNBLINAB

Jardanasysal 13 6 sy ladunnsinaiy

o - a Ao

6) UNVDINYITIAUNTN

v

fs1eleoadufamouiunnaneiy dauiewslafsaumanIanums iy

° ¢ v a = aa

DILNBLUNAB mmm‘wmmm muaammhummmu E]EJ’NlI‘UEJﬁ’]ﬂEUVI'NﬁQ fNszau .05 I‘L!‘UEU"‘W

Y

o

tvieadiondeunifiiseldiadedeouiiunndaiy danufisneladenumanianunilusuaoinde
Jwdnmasysal Aunsdnie Mudsdineanuagain sunstiuinsvewmramieniiel duRanssy

wazaunin ldwanenaiu

'
= ' v

7) UnveafignTemunsNInTanuniuananeny 4

U

ANUNIND LRI UNANIAAURS LUDLNBLIAD

Fadawmasysal M3 6 A uandsiuegalidedAgynieadianseeu .05

o

o

Fieldihmsnnaeuseglugiiuansnafusgisidod

o

Wn19adFAaeTs LSD (Post Hoc) Wan1s
Ansesifiseaziduadsil

1) Han15US8UiguANURIND 189N B LAY NTIAUAS ABINUNANIANUNT bUIDLNDLYABD

o =

Jwdamwsysal IuunauszAunsine luiudsdigala wud dnveuiientanussidissdunisinum

ANd1UTyeyes dannuianelauandsiududnvieaunendnunindssauns@nwianinusyyins
agnafifedndnymeadnissiu .05

o

'
a

2) wan1siSeuiisuauianelaretinyiowng nTIMUAS ADUNANIAAUASIUEILNBDLUIAB
Framasysal Suunauseldiedodeiou lusuddgala nud dnvieaiisndeussniiseldiade
AolfausingT 10,000 U Saufanelaunnsnsiuiutinvieaiivndnunsfidselsedesowsou 30,001
- 40,000 U eesiiuddyaRRTisRY .05

3) wan1swWisufisuaruiisnelavestnvesdfisndeundserumantanunilusuaewide

Jariamesysel Suunmuglidnu Tuihuddgela wui dnvieadfiendaunsiluaumsysel fay
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fanalawansnsiuduinrieaiisndemunsndgldiuegnaniamie Alhilddwmiamesysel) aanans

aa o ada

LagAIARETUAN EJ'EJ’NJJ‘IJE’J?I’W]EUV]’N%Q fnszau .05 Tuvele "leﬂ IENW]EJ’JLSUQWHGWV]MJWMG’]L“LJ’WEJ‘EJ'V]’N

ANANAIS umquwaslalLmﬂmnnuﬂuuﬂwml,ﬁml,%mum““ﬁqﬁzﬁLmaqmnmﬂmmuaaﬂLQ‘&NLMua

o o

agslitedAgnisadfniszau .05
4) Nan15tUSEULTIBUAUNINDlave9UN VD WY ITIAUAT ABITUMANIAAUAS MIBILNDLUIAD

'
=]

Jwrdaumsysal Sruunauma lusihunisdndi wudn dnvieadisndemunifiidumaye Srnuifioels

o a

wanAafuunviaa e snunsSAune LGBTQ agheilfuddunisanansesiu .05

o

5) HaN15USeUsUANLNINBlave N Yia L NgUTIAUAT AN UNANIAAUAS MUBILNBLINABD

JarTanasysal Suwunmugianun lushunsdads wui wud dnvieadiendenunsiiluaumesysal

-:4

fiauiisnelauandsiudvinveunentenuniniigiianuiegnieniamile (lailddminmesysal)

aa

NANAN NNARZTUDEN NMARZIUAN LazNIARETUDNLAYLULD E]EJ’NQJUEJ?{’]ﬂﬂm’NﬁA fiNszau .05

6) Naﬂ’ﬁL‘UiEJULV]'EJUV’W’]ZJWGWE]SL’\]‘UENUﬂVIENL'V]EJ’JL%\‘Iﬂu(ﬂiGlENWUW]ﬁﬂ’]ﬁWIN]ﬂUé’]LﬂEJLGEJ’W‘%‘]IEJ

&

Jandomysysal wunanama Tuaudegiuieanuaeain wui dnvieaiiendenuesnduneye
finnuflanalaunndsiuiuinveansndemuasidune LGBTQ egaiiiadAgyvnsadiiiszdu .05 uaz

NNDILY 'EJ’JL?NWL!G]‘EWL‘UULWﬁMEUQ llF’]’NJJ‘WG‘WEJSL"QLLG]ﬂﬁlNﬂ‘umJ‘L!m/]EJQL‘V]EJ’JL?NWLM‘EWL'U‘UL‘W # LGBTQ 9814

a

HiledAgnisadfviszau .05
7) wan1sSeuiguAIENanelavelnyia g ATIAUAT AN UNANIAAUAT IUBILNBLINABD

Jdmnasysal Suunamgdanun lududsdiweanuazain wud dnviewfisndaunsiduauy

aaa

wasysal fanufanelaunndsiufvineuiiondemunifiigidnuegmaniamie (lilsdmin

o

wasysal) n1Anae ald Mangiueen Mangiunn uazniengiueeniduamile egdituddgyeada
fisgdu 05

8) wan1siwisuifisuanuiianelavesinvionilsndinusddenumanianunslusineinife
Fanfamvsysal Suunamina Tusunislivinsvesuvawiondien wuin dnvisaiivndeaunifidume
e fiaufanelawnnanstuiutnveadiondmunifidume LGBTQ eehslieddaynisadffisysu .05

9) HanNSSeUEUANUNINBlaVaITNYIa W NEUTIAUAT AN UNANIAAUAS IUBILNBLINABD

o

FanTamysysal Tuunmugianun ludunishivsnisvesunawieuiier wuln Tnvisuiienganuns

&

Mduaunysysel dauianelaunndeiuiuinvieuniendanunii

= °

“ﬁqﬁmmwaﬂmamﬂmﬁa (laily
Ffamvsysal) aanans manyTusen waraanyuan eredifudfmeadanisysu 05

10) nansFsuifisuanufiswelavesinveaiiondinusddecumeanianunilusinelunde
Fainmasysal Suunmagiidin Tusuienssy wudr dnvieadisadsaussiidusunesysal fanafioele

a o

Lmﬂ@mﬁ’uﬁuﬁﬂviauﬁmL%muﬁﬁgmml,magjmamﬂmﬁa (ﬁiﬂﬁi%’wi’ml,wsamiai) aAnane AAle
nAnzueen uasnanyTuan egheitedfynisadifisysu .05

11) wan1sWdsuifisuanuiisnelavesinreaiisndnunidesumeanianuniluginoife
Fandamwsysal Suunaumea Tugwuiiin wuin dnvieadiendseusdiidunane Sanufianelousnsieiu

Autinvieafigndesnunsmdune LGBTQ agnsiivsddaymisadinfissau .05 uasinviesdendenunindu

v o aa

L‘Wﬂ‘ﬂmﬂ llﬂ'J’]JJWQWE]I’*ﬂLLG]ﬂG]’NﬂUﬂUUﬂVI@QLVIEJ’JL‘Uﬂ(ﬂu@]i‘wL‘LJ'UL‘Wﬂ LGBTQ E]EJN@J‘LJEJ?HQEU‘V]N?{ 33@‘U .05
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12) wan1slSeuiisunnuianelaveainnouneidanuns o UmANIAAURS B 1LNDIYUIAD

1% d‘

Jardaumysysal Suunaugiianin uiuiin wud dnvieafiendenussiiluaumesysal fanufioels

wansisiuuinvesiiendanuniigianuwegnuniamie @lilddwmiamesysal) aranans n1ald

U

'
o o @

nMaAnziuean warnianziunn agslitdedAgnisadaseau .05

dsduazanusiena

nsfnwiiies anufianelavesinviouiisndauninildonsvesfisrnumanianuailusine
wnde Siamasysal Tnsnavesnisnwanansnaguarofusionantsidel s

1. thveafisndsnuniianufimelasenisvioniiornumanianuailusineiunde Jmia
wsysal lnenmsameglussfuanniign Inesudsdgalafidiedegean soman Ae fufanssy fudiin
fumsithds dumsliuinsvesuvasioadien wagfudssnneanuaznin faenndeaiuuuifnves
Kotler et al. (2017) fiszyin anfiawelavesinviouflsninannsiuisuiisuszwinenuaaniaiy
UszaunsalilléFuatannunasieadisn sndszaumsalfildiugenitnrunianisiazdmalifnanu
fianelalusziugs dafu WoRonsandunedu aunsaesungldsd

1.1 Fudsiagala (Attraction) iushuitnvieadioafiniuiiowslageian Tnsiamzgiivien

Tnsouiiuiidanumanianuniiiondnualianizdiilanidu uuaiwasuasAaduiiuuansiiaay
anvans sUkuUMsiRBuninisanuarusssmataTasrswarigal tuidudmondien
3u 9 UinalndiAssiivanuaetonessaeni sy TRmaniuas Tausse awiulidsisgaladutiade

nangalvdnvisaieifedulafiunawnsinnunantanuns daennfesiun1sAnyIves Getz (2010)

'
=

ALEUDIN WANNAAUAS AaUY UTANNISIRIUSTTUNIA bUNUNTILNSNEINTTTTUY AN DT UTTIINFRNIZ A

Tlwendnual sxtieiaiuamuAvesdsraunisainisvieniieduaziiuusigelalunisiiunis wenaind

o

FeapnnaenUUITEURY Packer and Ballantyne (2011) MU USTEINALAZNNTODALUUNUNTAIU

aaa

wen1anunsiansnalaensweensual AnuUseivla wavaruianelavesfidnsiumania auns sl
awidudsiegalalseiuanufionelagefian e1adumszin eviusznevuvawieniislududsdign

TallanunsaneuausininudeinisvesinvienfivaliedensauaguniiunienmuasInla nandfe

a

ANUAILNNUYBIANUTLALNITIANUYIINTEAUNTT UM TEAMENE YU TuTIEINARAEAINTTY

a

melusutisaiaUszaunisalmaensual filuganuussivlauazamnumsedia sadudeduddyues
amnufienelalnosiy aslandutazauiduendnualvesnudssaiunuiisuiliuiinveaden
yhlisAndnadhfmnudiaududuazunandanndszaunisaiitalu (Yoon & Uysal, 2005) 8nitsann
vanvanevasiansuLardunndeslneseudmefinlonmalunisidiusinvesinieniien Jsdamaliian

AufsnalaluseAugs (Pine & Gilmore, 1999)
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1.2 dufanssu (Activity) Hszduanuiianalaegluszruunnigauiu Tngdnviesniedli

[ '

AnudAyiuauaulavesnsansraudse Aallu tazUszaunisallaesmilasuainannunainmaie
voafanssunladdusinnielunu Seaenndestunuideves Jysasel 3an1 (2566) laAnwes
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ABSTRACT

This research aims to study the marketing mix factors that influence the purchasing
decisions and purchasing behavior of livestock feed sold in animal feed stores in three lower
northern provinces (Phitsanulok, Sukhothai, and Phetchabun). This is a qualitative research study
using in-depth interviews with 1,117 store owners, selected using purposive sampling, resulting in
30 informants. Data was analyzed using thematic analysis and triangulation for reliability testing.
The results show that most store owners prefer purchasing goods through sales representatives,
placing orders 1-2 days in advance, setting a budget, and prioritizing personal information

gathering before making a purchase decision. Store owners prioritize product quality, packaging,
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price, and brand reputation, followed by various promotions. Additionally, the attire of sales
representatives instills confidence in store owners, and organized product arrangement in

delivery vehicles facilitates efficient and time-saving loading and unloading into the stores.

Keywords: Marketing Mix, Livestock Feed, Retail Stores, Lower North
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Abstract

The purposes of this research were: (1) to study and design the brand identity and product
labeling of herbal balm products for the Chang Phueak Phatthana community occupational group in
Phetchabun Province, and (2) to evaluate consumer acceptance of the developed packaging
design and label information. The study employed a mixed-methods approach, integrating
qualitative and quantitative research. The qualitative phase was conducted using participatory
action research (PAR) in conjunction with research and development (R&D) processes, including
in-depth interviews, focus group discussions, and brainstorming sessions among community
members, researchers, and experts to collaboratively design the brand identity and product
labels. The quantitative phase involved a questionnaire survey administered to 100 consumers to
assess their satisfaction, which was used as an indicator of consumer acceptance. Data were
analyzed using descriptive statistics, including percentage, mean, and standard deviation.

The results revealed that the development of brand identity and product labeling under
the brand name “Chang Phueak” enhanced the product image and enabled clear and comprehensive
communication of essential product information, such as product name, properties, ingredients,
manufacturing date, expiration date, and producer information, thereby increasing the credibility
of the herbal product at the community level. Regarding consumer acceptance, the findings
indicated that overall acceptance was at a high level, with a mean satisfaction score of 4.35. The
highest-rated aspect was the aesthetic design of the packaging, followed by the appropriateness
of the packaging design and the suitability of the package size, respectively. These findings
suggest that the development of brand identity and effective communication through packaging
can enhance product value and credibility, and serve as an important approach to strengthening

the economic potential of community-based enterprises.

Keywords: Brand Identity Development, Herbal Balm, Community Enterprise
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Abstract

This research aimed to (1) examine the accounting information system controls of savings
cooperatives in Thailand, (2) investigate the operational success of savings cooperatives in Thailand,
and (3) analyze the impact of accounting information system controls on the operational success

of savings cooperatives in Thailand. The sample group consisted of accounting executives of savings
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cooperatives in Thailand. The research instrument was a questionnaire. Data were analyzed using
descriptive statistics and multiple regression analysis. The results revealed that both the overall
and individual aspects of accounting information system controls and the operational success of
savings cooperatives were at the highest level. This indicates that savings cooperatives place
significant importance on establishing systematic policies and control measures for accounting
information systems to support the use of information technology in accounting data processing
and to reduce risks related to data accuracy and security. The results of the multiple regression
analysis showed that overall accounting information system controls had a statistically significant
influence on the operational success of savings cooperatives in Thailand. Accounting information
usage policies, access and system modification controls, and the integration of accounting
information systems played an important role in reducing data errors, minimizing operational
redundancy, and enhancing managerial decision-making efficiency. However, top management

support was not found to have a statistically significant influence on operational success.

Keywords: Accounting Information System Control, Operational Success, Savings Cooperatives
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ﬁﬂﬁ, 2564; URnsal %umq’%ﬂzé’fﬂﬁ LasAMg, 2562)

2.3 UszlewinannsRuitléFugega Ustlovdniensiuiildsugeanagiioudseuannse

vasasAnTiunsindeyaniamsiululdlun1sinsest Maunu auan uasfanuranisaiuny e
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WingarwarANiuAmIan1stiy uideginsiddeyanienistydedranunvandisatuayunis

€

paUlaTINALNS N1SIRATINTNEINT warn1sUsEluNanIsatuulsag1efiuseansain @fnsal

q

g
o A

TunsaseeAng uazaAMe, 2562; 63135 MTUNT uaggnnnsel Auagedng, 2561; Une Audl, 2556)
3
naUszasn
1. Wefnwinsmuauszuuamsaunanansiydvesannsaloauninglulsenelne
2. iefinwinnudnsalunisaifiunuresannsalosumsndlulssimalne

3. Wefnwmansznunismuauszuvasaumanen s U dnddernudnialunisaniduny

Yasarnsaipaunsnglulsemelng

NIDULUIAANITINY

1339813 99 HANTENUYDINITAIUANTLUUATAUMANIN ST TR Tieaudnialunis
anfiuauvesannsalosunsndlulsewmelve Anuanseunuifnlun1sidelagedanwifnnisniuay
melususzuvansaumannsad wazuuAnanudnialunsaiiiun Wessuisanuduiusids
AR sEnieiulsdassuagdulsn il

1. N13AIVANTEUUANTAUNAN1IAISURYT (Accounting Information System Control) #7398
Usegndinnnsmuaumelufussuuansaumanisnistodues Juw wisTauned uazame (2565)
FAUMNIANYTEANTNIMNTAIUANTTULANTAUWANIINTURTVEY Qi La1dmI wasganIud diesans
(2563) IneAmuaduiulsdasy Ussnounae 4 esdusynau teun 1.1 ulsuigmsldasaumanianis
U@ (Accounting Information Systems Policy) 1.2 311@5A15M156E auaziUA suwlatsyuvansaumea
N19N130YT (Measures to Access and Change Accounting Information Systems) 1.3 miaﬁuaqumﬂ
HUIN1352AUg4 (Top Management Support) kag 1.4 n1vd eulesvesszuvatsaumeaniansinyd
(Accounting Information Systems Linkage)

2. avwdnsalunisdniiuu (Operational Success) §3daUszenduuaAnaudnialunis
Audunuues nans Junsilas wavauy (2564) uazhupnanudisalunisdudunumisnsiuveadsy
gen YyRs uazane (2561) Tnefmumdudiudsny Uszneude 3 s léud 2.1 msuimsanuides
Tun15A1LHus1u (Operational Risk Management) 2.2 iwﬁuvmﬂﬁﬁuﬁgﬂéfm (Accuracy Financial
Reporting) wag 2.3 ‘dixiﬁl“uﬁﬁn’mmiﬁuﬁléf%gﬂﬁﬂ (Maximum Financial Benefit) N5UWUIAARINE?
agviouliifiuiinsmugussuuasaumanan sUydlufifsng q duiladeddnyidmadenrmdiialy
nseflunuresannsaiesuning MeluiunsuImsaudes ANUYNADIVEITINUNNITRY Uy

Msas1aUsElevin1ansusgaliusyansaw
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fuusdase

N13AUANTEUUAITEUMANINISUY (Accounting AUINY

o < o a
Information System Control) audnsalunisaniiugu

o y o o ) i l
1. enuulsuiensldansaunanien1stad (Accounting (Operational Success)

. . 1 MUNITUSMIANLEsTlUNIS
Information Systems Policy)

\ 4

v v ' Afiugu (Operational Risk
2. AUIIATNIINISNTLaTUAsuLUAsTE LA SEUA ©p

N19n15UYT (Measures to Access and Change Accounting Management)

. 2. AMUSILNUNNNTRUNGNADS
Information Systems) v

3. PMUMTATUAYUINGUIMITEAUGS (Top Management (Accuracy Financial Reporting)

3 suuseleriniensRuilasugsan
Support) W

4 FuNSNTEURITZUUANTAULINAN 195U RYT

(Accounting Information Systems Integration)

a a aw
A 1 nsaUMNAnNIYluLIdY

A5AIUN15IY

1. Uszvnsuasnguanegng

Uszans Usernnsiunisivensstl lawn annsaleaunsngludsenalng $1uiu 1,371 wiAg

MUsIBUIIINENNSalseweu U w.a. 2567 Yesnsudaasuannsal lnemvuamiiesviveya (Key

£y

Informant) fie Juivsnsersuiingeuaudmuiydvesannsalosunsng WeswnidudAdiunuimndia

o

Wendasiunismiugua miruay wagnisldszuvansaumanianistaineluesing

oW ]

nguA1a819 N13AmUATIANgUAI8E9ldgnIves Taro Yamane dwsuuszyinsiingiu

9

w19 lneiunseauaLdeliuiesas 90 uarAIANAaIAWREBUSEEaY 10 LATUIANAUAIBEITUNN

U 94 AU

Ya o

lun1sdndennaudiegns §33uld I8n15qudreg19uuunUItug il (Stratified Random

U

Sampling) lngudsuszrnsmuginiavesannsaleeunsnglulszmelng loun n1Ana1e mangiusen

' a

mangiuan Mangiueenideunile mamie waznald ntumvuaIIUNguiieg1dluliasiinia

Y

v
' o a v

mudaduvesduUszrnshuusazdu (Probability Proportional to Size: PPS) aeluwsiaztugil §3de

aflunsdusedeannialeeunindnndyisetevesnsuduaiuannsal uazinseglvideyandnveus

Y

o

avannsal Inefmualignevuuvasuaudeadu duimsdedad finnsiedyd viegsuinveunu

U

v 3

Uyduesannsalosunsndlagnss Lﬁ@iﬁi’iagaﬁiﬁ%ﬁmmaamﬂé’aaﬁw‘mmiﬁﬁﬂm LazALNOUNIT

AllunuYessrUUamTaUNANIIN U vetesnsidegunungay
wiin3snsidenuuuinnzasarlidunisguanumdnenuinvzdulagauysal uinsdnduns

melinseuntsutstuniinaznisimunnuautfvesflitoyasgrauaiinin Paeiiunrnismsads

\lem (Content Validity) uaganumangauvesteyalunismageuausfgngae
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2. 1A509NaNlY NIy

w3 eadlofildlun1sidundsilde wuuanuniu (Questionnaire) Fafmunnunguszasduas
N3BULWIAANITE wuteanidu 4 new laun

noudl 1 doyanaluvesiuimsdietydannsalesuminglulsemalne 1utuunsivaoy
518M3 (Checklist) $1uu 7 ¥o

nouil 2 feyaviluvesamnsalosumindlulssmalny Wuuuunsaaeusens dwau 5 4o

eudl 3 AnuAnuAsIfuAsAIUANSTUUATAUIMANIIMsTd 1WuwuuNInsIEIY
Useamunn 91u0u 18 98 asaumau 4 a1y Laun ulsuienisldaisaumne u1nsnisnisdniuasy
Wasuulasszuu msatiuayuanguimsseiugs wagnsifenlowesssuvansauma

POUT 4 AnuAaTILNEIRUANASluNsA LY WukuuLInsE@IuUsEINMAT S1uIU

'
= £%

13 4o ATOUARY 3 A MAkA N15UTMTAMUEES T18NUNNTRUNGNABY karUselerininisiugesa

Y

3. N15ATIVFBUAMIAINLATDEID
Pidehuuuaeunuiiuiulssmadeiausuuzvesfisnalunnasdld (Try-out) fuguims
Ao Tvesannsaiosunindlulssimalneflalingudiete $1uru 30 au wansilasizviasua
Fuunvasuvdauauduseds lagldivadia item-Total Correlation Wu31 faLUTNIIAIVANTTUY
ansaunan1an1sUyiladunadnunegsening 0.500-0.963 wardudsanudnsalunisaniuaiudien
$1unaduunegsaing 0.569-0.890 Fudulumuinasiviygyu Alavenn (2560) lauadn AdIunaduun
faust 0.40 TulFohdiamninlusedufinn
nMsmsadouAALdesiuveaieiolds TnsldrduusansueaninuiSuesnsouuin
WU MUUINISAIANTTUUMSAUMAN NS TRA AT esfuey sEmine 0.711-0.930 wagdaus
anudndalumsdudunuiidnndesiuegsening 0.705-0.823 Feaonndesiuinasives Hair et al
(2006) firnuatdraradosiusaus 0.70 Juluifurfisausuld
aqﬂlﬁdﬁLLUUﬁaumuﬁiéﬂumﬁ%’aﬂ%ﬁﬁﬁﬂmmwé’mé’mwaﬁﬁLLuﬂLLazm’mL%aﬁuaguiiuszﬁu
fmngan aansahldlunsfususadeyaionsideld
4. mMsazvideya
msiwsgiteyalilusunsumsuinmesdnsagy Ingldadmidanssaun 1éun anud Sovay
Anade uavdiudouuumasgu essunedeyamluuassefumnudaiu T¥nsiinsizsianassuuy
WRal LileNAde UNANTENUTBINTAILANTEUUA SAUINANIN ST ddenNd s lumsiidiunuves

annsaloaunsndlulsymelne

NANI5A9Y
1. dayamluvesduimsihedgluasannsaloauninglulszmealng

AusmsthednyTavnsalosumsndlulsewmalne dnlvgidu mevds Gouay 72.50) 01y 41

- 50 U (Soway 49.60) @nuniw ausd (Fesay 55.70) syaun1sAne) Usgeininiowisuin (Sevay



UNAMLARY - 2158TINeINTIANTIVING Wninendesrwdginesysal U7 8 atui 1 Wnsau - dguieu 2569) | 104

1%

73.30) Uszaunisadlun1svinau uannin 25 U (Fevay 34.40) shelaneliau 11nnan 50,000 U (Seuay
50.40) wagsuwianuludagiu damihednd (Sesas 46.60)

annsaleounsng dlvgiuannsalosunsndnag (Fosar 22.90) vuanduiu 110
300,000,000 U (Seeay 45.80) F1UIUANITN UINAI1 1,500 AU (Seeay 45.00) SLELtIaItung
Anduau unnan 15 Y (Geway 77.10) warsiglaainnisandueu 11nn11 90,000,000 U1 (Seeay
41.20)

2. MIBATIRsEAUANNRATAUNGNR 981

A1519el 1 anwAniuigdiunismuAuszuvasaumanain st dlaesiuwaziduseduresuims

ety Tvesannsaloounindlulssmealng

N1IAUANTTUUETHUNANINITURYY X S.D. FZAUANAALIY
1. guuleuremsldansaumeninisUad 4.47 | 0.2774 1niign
2. fruanpsmsmsindauaziuasunUasssuy 4.45 | 0.2146 wniian
ANTAUNANIINITUYT
3. MMUNTATUAYUINFUIIMITEAUG 4.56 | 0.2727 1nilap
4. frunsidenlesvessruuasaLMAMINS YT 4.62 | 0.3275 1Nl
T3 4.53 | 0.1232 anitga

917015797 1 WU annsalesunindlulszmalnedanuAaiiuiisadunisaiuaussuy

ansaumenansigdlaeswegluszduuniign (X = 4.53) diefiansandusedu nudeglusyduinn

v '
v =

gannau lneiiesdduAnadeanuntumides 4 a1 feil Aunseuleavedse UUMTAUNANINIG

v

Uu¥ (X = 4.62) 5998901 A9 AuMsaduayuIng usnisseauge (X = 4.56) aruuleuienisld

= £

ANFEUMANINISUYT (X = 4.47) 4aziunInsnIsn1snuaziUasulladss uua saumnan1en1sugyd

(X = 4.45) anuaneu

A1319i 2 anwAniuieatuaudsalunsifunulaenues dusediuvesiuimsihedyives

annsaloaunsndluusywmelng

anudnsalunisandueu X S.D. SEAUANNAALTY
1. shumsuimsanuidedlunisiiduay 4.52 | 0.3180 1Nl
2. Frussamanisiuignsies 4.66 | 0.3117 1N
3. fudstloviinensiuiléiugean 4.57 | 0.3786 1Nl
Ty 4.59 | 0.2352 aniign

1NAI5099 2 WUL annsalesunsndlulseinalneg JanuasiuigIfuauansalunis

andurulaesu egluszdvuiniian Wefiarsandusedu sgluseduunniiganndiu lneisesddiv
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2 '
v A v a a v

AnadgIINuInlundoy dell AuTenunensliunignaes X= 4.66) Audsylerinansiuilasu

gean (X= 4.57) wagamunisuimsanudsdunisanidunuy X= 4.52)

3. NTAUATILVINITANNBEUUUNYAN UANITEeEUNITWEINTA]

M19199 3 N153LATIENAUUTEANS N150A088 YRR ILUTNITAIVANTEULA TAUMNANIINIT Uy T sie

anudnsalunisaiunulagsiuvesannsaiosunsnglulsemalne

fauus B S.E. t p-value

ﬁﬂm‘ﬁl 2.140 0.386 5.539 0.000*
AISP 0.198 0.069 2.881 0.005*
MAIS 0.096 0.054 1.782 0.077
TMS 0.093 0.071 1.321 0.189
AlS| 0.166 0.050 3.317 0.001*

F =12.237, p < 0.001, AdjR? = 0.280

adl

nuewme: * duddgyneadaniseau 0.05

NA15197 3 NUT WUUTIEBINTARNBET ALY ANLALA1ININEEUIBATULUSUTILTES
Aanudusalunsadunulaesulasesay 28 (AdjR? = 0.280) eghsiltoddgynisada (p < 0.001) lng
nsmuauszuUasaumanan sty Iiuleuienslasaumanianisind (AISP) wagdunisidenles
YBITTUVATAUNAN1aNTURYT (AIS) fnansgnuidauinnenudusalunisaniunulaesiuee el
Tadfty vessfifunnnsnsn1sdniasiud sunlassruuasaumnanian1sUnd (MAIS) wazd1unis

o

UVALUIN

o v o w

uimsszaugs (TMS) linunansznuedaddeddy wavaunsadowluaunisanaes

)}
eXp

o

1
vAnlans

=
D

=2.140 + 0.198 (AISP) + 0.096 (MAIS) + 0.093 (TMS) + 0.166 (AISI)

M1999 4 N153LAT BN AUUTEANT N150A088 YRR ILUTNITAIVANTTULAITAUMNANIINIT Uy T sie

ANUENSAIUNITANTUNUAUNITUSINSANULESS (ORM) vasannsalaaunsnslulseinelng

fiauus B S.E. t p-value

ﬂlﬁﬂx‘i‘ﬁl 1.289 0.493 2.615 0.010*
AISP 0.202 0.088 2.307 0.023*
MAIS 0.169 0.069 2.451 0.016*
TMS 0.163 0.090 1.808 0.073
AlSI 0.197 0.064 3.086 0.002*

F=14.362, p <0.001, AdjR? = 0.313

'y

* fivdedAgyneadfnszau 0.05
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1NANT199 4 WU WUUTIADIN1SAN0B8EILNTaesUIeANLUSUTITRIANd S aluns
AndunuaunsuImsanudsslasesas 31.3 (AdjR? = 0.313) egsdided1Agyn1eada laen1saunu
STUUATAUNANIINITTYIAuLleuIen st sawnan1an1sUd (AISP) A1UNIATNISAISITE0 ey

WarUWUAITUUANTAUNANINSUYT (MAIS) kaza1unISIoulesUeIss UUasaumnANINIsUYd (AIS)

o o =

fnansenudsuinegeiieddey vaeidiunisatuayuannguimsseavas (TMS) lanuanuduiusedns

Aadfay

o

M990 5 N193LA5IERFNUTEENT N150A008Y0IRIUUINITAIUANSTULAITAUNANIINITU Y Teie

= v

°o < o a v a
ANA NSl UNSANILNIUAIUSI8IUNINITRUNDNABY (AFR)

Y

fiauls B S.E. t p-value

ﬂl’]ﬂﬂ‘ﬁ 3.443 0.549 6.270 0.000*
AISP 0.160 0.098 1.635 0.105
MAIS -0.047 0.077 -0.609 0.544
TMS 0.028 0.100 0.279 0.781
AlSI 0.130 0.071 1.837 0.049*

PNAITNA 5 WU LL‘U‘U‘S’]&’eNﬂ’ﬁﬂﬂﬂ@EJﬂ’]iﬂiﬂ@%‘U’]EJF’T]’]&ILLﬂSUS’]u‘Uaﬂﬂ’NQJﬁ’]L%’«ﬂ‘Hﬂ’ﬁ

AndunuAuTIsnunInsiuiignaedlalusedudsutd1aen (AdjR? = 0.057) InedliiiginisatuAusEuy

A3aUMANIINITUTAUN1T U905 UUANTEWNANINNITU T (AIS) dnanszNULBaUInee19d

o

v v

Hod1Ayn19add d@runuulguienislgarsaunanian1sdyd (AISP) A1ULInINITAITIUI0 LAY
WasuuUasszuuasauman1ansdnd (MAIS) uazdunisatduayuainguimsseaugs (TMS) ldnu

N v o

NansznuoyNilsd1ALy

o

M3 6 N1TILATIEYAUUTEANT N1T0nRREYRIAILUINITAIUANTEULATTAUNANINITT Y Tde

pudislunsindunuimuusgleviniinsduildsuasn (MFB)

fauus B S.E. t p-value

Al 1.689 0.643 2625 0.010*
AISP 0.232 0.114 2.027 0.045*
MAIS 0.166 0.090 1.852 0.066
™S 0.089 0.117 0.756 0.451
AlSI 0.170 0.083 2.043 0.043*

F = 6.497 p<0.001 AdjR? = 0.171

o aad
* a

Yadfgnisadanszau 0.05

2D
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PNAITNT 6 WU LLU‘Uﬁi’laE]ﬁﬂ’ﬁﬂ@ﬂ@ﬂﬁﬁll’ﬁﬂ@%‘U']EJﬂ’NlILLUiUS’Ju‘U@Qﬂ’NNﬁWL%Q1Uﬂ’15

o

andunududsslevinamsduilasugegalasesas 17.1 (AdjR? = 0.171) sgeilduddgynieada g
NsAIvANTEUUEATaumANINISUR i uuleuignsldansaumanianisUd (AISP) wazaunsidaules

YBITTUUANTAUNANINTURYT (AISI) Tnansznudauined wiltedfny s AnuuInsnIsnIsduas

v

WasuwaITsuUa1saumnaAn1InIsUYT (MAIS) LagAun1satuauuaIngusmsseauge (TMS) lainy

)

o w

nansenuagiitudAgy

A15197 7 aJURANIINAARUALNATINNNTIY

fuds a5y USvsAuLEes S89UNI5Y Uselawinnanistu
AISP V4 V4 X V4

MAIS X J X X

TMS X X X X

AlS| V4 V4 V4 V4

MNATIA 7 WU AITAIVANTEUUAITAUNANINISURAA1uA151 T onlesuaeseuy
v & v Ao a ' o & o a ¢

asaunen1en1sUed (AIS) Wudadendnansznuidavinsonudnsalunisaiiuuresannsalou
nindluuszmalnglunndid vauzdisuulevisnisldasaumnannstad (AISP) dwasorudnialy
Asafdununatef@ loun Ingsiu A1un1sUsmITAudes uazauyssleviinienisiiu dauaiu
Y = N v o o a =
11ATN1TNITUD AL UA B ULUAITTUVANTAWNANIINITU YT (MAIS) WU ANanIgnuLdsuIneeill
WodAganzaiunsusnsaudes ualinuransenuegreildedAgroninudniSalunisaudusnu
T893 AUTIBNUNTRY wagmuuselevinianstiu dususiunisatuayuainguimsseaugs (TMS)

PSI

Tiwunansznuegaditeddgluyniifvesainudnsalunisaniunu

d5duazanusnena

NANNTITHLS 09 HANTENUYBINITAIUANSEUUANSAUINANN NS TR TR Tineaud1salunns
sunuvesannsaiomminglutszmalne annsnefusenaldsed

1. HAMTIATMTNIsaNImUd fuimsihetydavnsaleeunsnglulsemelvedaudaui
senseuAusEUUAaUMAnINs T dlne ruaredueglussduaniign asveulifiuiannsal
sauvninglinnuddgiunisivununsnIseuANsEUUAsaLImANIINI U dod 1 dussuy Wiesassu
mslfnaluladroufiuneslumsussnanadoyamenstydiiuiu fsenadeliAnaundesdenn
gndeauazauUasnisvesdoyals mnuansaIuaNiIzay nadnanaenadesiuauiTeves
nunuAs WINU3 (2562) ﬁ%iﬁLﬁudﬂmsﬁmumzwmmuLLaxLmeqmiUﬁﬁamuﬁ%’@Lﬁ]u Jullade
ddniiveatuayuliesdnsussgliming siufsaenadesiu asousd 91uf uazauy (2563) uay

P

Fitriati and Susanto (2017) fiszyinszUvaIsaUNANINITURINTaanmkazinisasuauniglud

o q

v

Wingay eiUANNGNABY ATUNIU WavANULYeleveteyanalnyd

0] 7
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2. wamshaswidossaumui anudusslunsiiunuesansaiesunindnaagsau
wazsesuegluseiusniign uandliiiuinannsalesumindainlngfinmsduivaomdiduldaandmane
meldnseunguine suidou wasdetsduiifmualy mahssuuasaumaniens dydunldsuiussu
muguneluiiivszansam deatvayulinsdidunuiuluegsdinasgusazanaandsdunis
dudunu Feaenndesiuauisores iy naddsi uazauy (2561) uag LWsHEA1 1MIYnT LazAME
(2561) i insflszuumuaunislusagnsuimsaudssiimangay Saudelvesdnsannsnussg
wWhinewazasisnnudnialunsafivanuldesisfivszansnm

3. NaMFATIENIanaeenRaandliiuil nsmuALsTUUasaUIWANIINS Uy Tlnesaud
nanseynuneanudsalumsaiunuresannsalpeunindeaditdeddynisana lnsamzauuleouiy
msldansaumamanissad Funinsnsnmsdhfuarnmsasunlasssuy uaedunisdenlomesssuy
ANTAUMNANIINTURYT Lildwaserudidalunsidunuiclulifvesnisudmsanundouasdselowd

= °

mansuiiliFugean nafananasvieuliiiuinlevisuazninilumsliansaumna sfamsimuadns
nsiinisdeyauaznisdonlesdoyaseninssruuaiusing 4 melussdns iunalndifyivisanain
Annann Arwedeu uasndfiuszavsamlumsinaulavesuins aenndoatuuiseuss a3195 A
Jun$ uazfannsal Fuagadnd (2561), 3991 WEaRmUN LagAe (2565), Liu (2023) s2uds UTan
auysal uazany (2560) ITlAAuisnnuddyuennmsmaniugunisiinfedeyauarnisysannisszuy
ansaumareUsE AT muarkadugrslunsiiunuvesesing

4. wan153venUIPuNsAtuayuanguIsTzaugaliiidninadenudnsalunisiuiuay
atafltfddneadf nasinanausaesugldanuiunnsuimsesannsaleeuning Jalidnues
n13n3E918 18 Inennignssunsuasuimsseiugainiiimusilouiowa sidugualuniwgau
vaszfimsiudunusussuuasauann sl Tlunsw jiaegmeldenuiuineuveshedanmsuas
UAaINITsEAUUURNTS NaNSISeTannnd 0 UIUTDS algasuns langius, n3dy WIa1nsIIUINT
wazasya $nvans (2561) Anvimsatuayuanfuimsseiugeoialidmarenunimmienadnsves
szuvaITaumMANIInN1sUydegeldedAgluuieusun Imma‘wwLﬁaﬁﬁ]ﬁ’aﬁ'mqmmwmaﬁaga
ATLAINITOVDIYAAINT WA¥N1TEDNUUUTEUY Hunumddgyunnniy

Ingasy nansidvasiiouliiiuinanuduialunsdiunuvesannsalosunsndluuszmelng
9suBvEnadAyaInnIseankuUkAzAUANISEUUATAUNANIN ST Tludauleuny 11nsnsnsdnds
foua waznsidenlowosszuy nnimsatuayuanguimsssiugafissediaien deodunudangn

anansarhlulddunuimslunsiauissuuasaumanianistadlvaenadosiuusunuasdnen1nae s

annsaloaunsng Waliuussansnnwaranudidulunsafiuaude by
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Abstract

This research has the aims as to 1) analyze the marketing factors to promote the attractive
cultural heritage in secondary city, Kamphaeng Phet Province 2) study the online media usage
behavior of the tourists 3) develop the online marketing potential. The samples were 400 Thai

tourists who visited Kamphaeng Phet Province by using questionnaire as a tool. Also 10 parties
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related to online media by using interview form as a tool. Data analyzed by using basic statistics
and content analysis. The results had found that: 1. Overall image of marketing factor was at a high
level. The most important were 2 factors as the product and physical characteristics. 2. Overall opinion
of online media usage behavior was at a highest level. The most important was the perception of
information through online media. 3. The parties related to online media had the opinion that the
current online marketing form should be done of a short video clips about 10-15 minutes. Essentially,
it needs to be tailored for brevity based on the specific platform's algorithm on Tik Tok or Reels

applications which are very popular today, also on online radio channels.

Keywords: Online Marketing, Less Visited Area, Cultural Heritage
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Abstract

This study aimed to examine the influence of content marketing on consumers’ intention
to use coffee shop services in Chiang Rai Province. A quantitative research design was employed.
The sample consisted of 400 consumers who had previously used coffee shop services in Chiang
Rai Province. Data were collected through an online questionnaire. The statistics used for data

analysis included frequency, percentage, mean, standard deviation, Pearson’s correlation coefficient,
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and multiple regression analysis. The findings revealed that respondents’ overall perceptions of
content marketing factors were at a high level, and their overall intention to use coffee shop
services in Chiang Rai Province was also at a high level. In addition, all dimensions of content
marketing were positively correlated with intention to use services at the .01 level of statistical
significance. The content marketing factors jointly explained 88.7 percent of the variance in
intention to use services. Among these factors, emotional appeal exerted the strongest influence,
followed by information credibility, content uniqueness, and informativeness. The findings indicate
that content marketing is a key factor in promoting consumers’ intention to use coffee shop

services, particularly content that generates positive feelings and clearly enhances credibility.

Keywords: Content Marketing, Intention to Use Services, Behavioral Intention, Coffee Shops, Chiang

Rai Province
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(2012) 83v1e31 Msfuinnalussrvsznauiidfguesenudsladmgfinssy nande Weduilnasus

Y 9 Y

a

Tndomivssleniuagmeuauasionrufeinisvosmildogamngan axvhlituuliufiasfioviaund
davanuagiannanuddaliuinislussduiigedu
2. wurAaRsatuATIRdlaldu3nng
ausalldusnsndusuusdamginssuiiasioulidiuiseduamnmiounazuuiliues
Juslanlumsidenlduinislusuian Tnsdoidutadeiiausaldeduionginssuvesiuilan
TaogaiidedAgy (Ajzen, 1991) 5?1*'@ﬂmué‘?ﬂaﬁméﬂﬂﬁ%’ué‘w%wamﬂﬁﬂuﬂﬁmaaﬁﬁimﬁiawqﬁﬂﬁm
n133uinsatuayuanden uazn1siuinnuausavesnulunisidifwmsealuaungAnssu (Aizen,

¢ [ '

1991) Tuusunguslnagaddvia Auaslalanginssudsduiusiunissuiusslevd nssuiamen n1ssus

if
Usgaunisal wazusegalalunislduinis (Venkatesh et al, 2012) dwsugsiasiuniun ARl
THusnsannsnasevaquitsnisdnauladenlduinig mandualduinise wagnisvendoungdu
axioufeseaurosnissensuuazaufureused1u (Kang et al, 2012) wenand Uszaunisaives
wusussunuwlussAUszneusuensual Ussamduda aftyan waenginssy Sullnaderusitlatedn
vosgnAegadifoddy (Han et al, 2020) vauziieadu maviiAanssumanismanrudedenuooular
gesfununasadwmasenusslanduanlduimstimensuasneourunnalindasasaausni
slawusus (Ibrahim et al, 2021) faifu audslaldusmsSudunadniidanginssuilmnzaudmiy
‘Lsz’fa%mEJmmauauawaqﬁuﬁamfamammm%uf‘jﬁjm%aqﬁqiﬁa%ﬁumuw (Han et al., 2020; Ibrahim et

al,, 2021)
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AnuAaiwAgafuanuddlaldusnisiaeg1avnizay 1eswinnisideaseilunsiviiwiudseeins

Ya v 2 o

udueu JITedsimunruinveingudegitasldansilinsuiuindssvnsvesasuasu (Cochran,

1977) IngnunA1AId ol usy i Segay 95 ArAuAaIaAd oufiseusulaluiiusesay 5 §ala

o

uangudieglininii 285 au welinisiiudeyaluasilmunzaudmsunisidedalsunm §3de

1Ad1589A710AR1ALAG DUVBINGNAIDEINANNTN 5% F99L1AU 15 AU ALY NITAIMUATIVIY

v v
a

naudaegeiildlunsfinunlivisdu 400 au Fadudwuiifisaned wiunsieszideyaniaifvas

¢

Mylnszinsannsenviam visll 39elEI8nsduiedsuuliendeninunineslu lnedenngudiegig

wuuagaIn (Convenience Sampling) MNEUILnATIEusaNnBULUUABUANLALIIAMANTRAATIN LN

q

'
a

ffvun nanafe Wudieelduinishununludmindeseuasaunsalideyainesiunisiuiidom
nansna1avessununld dayanildsuannisiiunuriniuuasunuiinnuanysalasuiuwaya1nsn
ldlunsiasgilanauadiuag 400 a

LASD93IBIVN LTHATNITNAFBUANNULYDNDVDILATINDIVY

v
o ==

wiasleldlun1siTenssd laun wuvasunuesulailiiiu Google Forms Fe33WauTuaN

o Y a

NMSNUMILISTUNTSY LWnAR wassuddefifodostunseandadomuasaudsdaldusnisiunium
Tudwmindose Weliaonadesiuinguszasdvesnsdnwiuazlfiduedsslolunisifusiusudeya
Tnouuvaeuauutseanidu 3 dw fadl

dwdl 1 deyavinluvesineunuuasua Usznoude iwe o1y ilaadiinerds sefunising
anTn wazselamaiou Fadumanudnuaswuunsiaaousienis (Check list)

druit 2 FaranuAsatunisnaindaieniidwadennudsaldusnsiununludmia

Weasne TneddnwaustJunuuninsussuinen 5 seaU ANukuuuedaLasy (Likert Scale) Aabaseav 1
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nueda Waeiign seau 2 vanedls Uos 5¥AU 3 nunedls UIunane seaU 4 nuede 110 wavseau 5

v oy
o

mngis niige el dednsludivesnisaaiadalenisenoumie 7 au laud 1) duanuduiug
fuveudent 2) dunislideya 3) dumnuundeievesdeya 4) auaruduendnualveuien
5) pruensualnnugdn 6) sullomsaaioy way 7) muauAwenilen amdiu 21 e duderanu

zl =

WgINUANUAILTUS NS U N UT I AiBes18T8UIY 7 98 SINVEANDUNIVUAWINGU 28 U8

o

nsnTIIERUANN YB3 8siled Ty §ATuldhuuvasuamaueso i Fsrmayduau 3 Vi
iiofinnsanauaenadesseninsdomanuiuiemiulsuaz ingussasdvesnside uazthusediu
AL 899 59R 287w 10C (Item-Objective Congruence) AMUILWINIY83 Rovinelli and Hambleton
(1977) wu Fefaumndefian 10C agsening 0.67-1.00 Faganinnausineeniuléi 0.50 uandlsiifiudi
fofauiinnuaonndesiuinguisasdvoimsisouaranunsailuldiivieyaldesnamnzan andy
§37edenunisualvusudsanuvasuaulvauysalnewiwuuasvaiuluvinisveaey (Try Out)
funguuszansiililengudiegiasiuiu 30 feee iethuniiasizviaiauidestu (Reliability)
Tnosuurduuszans usarivesnseuuin (Cronbach’s Alpha Coefficient) vy 0.95 Feganin
nasifiseusuldd 0.70 Tsagulduvuaeunmatuiiimufismsadadonuariaunindefiooglu
sefuge wngaudmuilldlumaiususadeyalunsideaded (Cronbach, 1951; Nunnally, 1978)

dmiuinausilumsudananzuuuadsveuunasUssanum 5 spiu ifeussandldmunas
n13uUIAzLLLLAA 8109 Best (1977) TagAiuinanfidovesnsuuumisdies1uautu (5-1)/5=0.80
Fermuainausinisulanadsil aziuulade 1.00-1.80 vinofis seduliosiian Azuuuiads 181-2.60

=2 v v

1U1UD9 SLAULOY ATWUULAAY 2.61-3.40 AU1YDI STAUUIUNANE AZLUULRA Y 3.41-4.20 NUN8TS

=~

SEAUINN LATAZLUWIAAY 4.21-5.00 YLNeds szﬁumaﬁqm (Best, 1977)

nsiiusauTaudaya

Fiseiudumsiiununudeyalasnumumuninin nguf wesnuddeiiAsades tilewann
wuvasuanuliaenndeaiuingUsrasduesnsisouagniaaeununmueaad asdioneutiluldads

ndufududeyaniswvudeuaiuesulaln1u Google Forms 3nnqusdeg19iidug uilae
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Fangltuinmsununluimindosme Tald3snsidenngudogiauuuaznnauinasivimun il
roumsnouLuUAsUa §ifelituasingusrasdvasnitouasudslifneuniuideyargnituing
Duaruduuarldiiovsglomindrniavindu mendsnafusvnuteys §3duldnsmaey
ANuAsUEIUYBILUUADUANY wazthdeyatiauysaisiuiu 400 yn thanlinsevinasyszaianadoya
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nsAATIEdayANIeEnA

1. mylaszsideyameadmdmssann loun amnud fovay Aede wasdrudsavunnsg
dielosunetoyailuvesnouuuuasunu woinssuvesuilng sefumnudniiutomanaadaion
uazsziunnudlaliuinsiunuludoindess

2. 3Tzt ey ansadAandusiusiiesdu (Pearson’s Correlation Coefficient) 1t ol
Annpianudiiusszrinsessusznevrasnmanaadaiemsuanuddlalduinisiununludomia
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3. Msiesgideyaneaiiinisanassnmaa (Multiple Regression Analysis) tital4@nw131
psAUsznovreansnatadad omusazdu Idun duanuduius fuveadon drunslvideya
Frueruinideievestoya dunnuduendnuaivention fuersuciminidn fudemsaaior way
Funuarvonion Afideanuddaldvuinsiununludmindsse lnenounisineed]ide
IFnsnaeulymanuduiudidadusiuseninsiuUsdasy Fafinnsanainen Tolerance uawen Variance
Inflation Factor (VIF) Iagfnuainaeidn A1 Tolerance fiodu1nndn 0.10 wazen VIF doetiaenin 10

Fadwnaeifiasieuinuuudasddddgymenuduiusiugeseninduwlsdasglussduinsznuse

mamﬁmiwsﬁmiamaaawmm

NaN15I8
Ms@Enwsee Jaduniseaindatonndonsnasaausdaldusnsiruniunludmingdeessie
§Ideldasunan1side Isvazidundsioluil

1. wan1sAaszvidayaniluvasgnauwuusauniy

A15190 1 uansdnnulazferazvasleyaniluvesnauluudauniy

Hoyaluvasgnsunuuaauny 19U (AY) Souay

U618 143 35.75

OLWeAl Y 257 64.25
LGBTQ+ 0 0

21-30 ¥ 31 7.75

31-40 U 164 41.00

o 41-50 ¥ 197 49.25

51-60 U 8 2.00

AMAmtonauUY 117 29.25

AAmtonauaY 60 15.00

ARz TuReNLAYLnile 40 10.00

gﬁmﬂﬁﬁnmﬁa 21ANANN 55 13.75

NARZIUDDN 72 18.00

NARZIUAN 18 4.50

hetit) 38 9.50

U2v./U74. 52 13.00

SZAUNTSANG YTy e3 346 86.50

ganinUSeyeyng 2 0.50

- FUsM/57iEmne 104 26.00

1IN — —
WIAUUTEN/TUIN 255 63.75
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Hoyaluvesgnsunuuaauny 12U (AU) Sovaz

UsgnougsnadIudm 41 10.25

13ty 10,000 UM 1 0.25

o 10,001-20,000 U1 247 61.75
seléiviaifou

20,001 - 30,000 um 142 35.50

30,001 um Auld 10 2.50

1INA15197 1 wan1siasIvideyasialuve s neuLuuasuaILTIUIY 400 A MU
dneuwuvdounudinlvgidu wands Andusevar 64.25 uavinaye Anduiesas 35.75 audidu
dulngjegludiieny 41-50 U Andusesay 49.25 sesasunfediieny 31-40 U Amduiesaz 41.0
901y 21-30 U Anidudosar 7.75 uagdiseny 51-60 Y Amlufesas 2.0 mudu iefinnsangiinie
fivinends wuin fneuuuuasuawdnilvgordveylunamiensuuu Anduiesay 29.25 sesaunie
mangiuesn Andusesar 18.0 anawmienauas Andudevas 15.0 n1anans Anduiesay 13.75

1%

nenzTusanduanile Andusovas 10.0 nald Asdusesay 9.50 waznianziuan Anusasas 4.50

a a

Aua1nu ludiuresseaun1sdnen wuai duluaiinisdnuiseau Ysagns Andusesas 86.50

P

509a9ARsEAU Uv./Uha. Andusesay 13.0 wazgenIUIyeyes Andudasaz 0.50 AuaIFU VUL
13 a I ] (= Y a o [ % a [ 2 A v U a a

AT wua dadlugidu wineuusen/suing Aaludesas 63.75 saaaunAesuswnI/Siamne
Anidusesaz 26.0 uazUsznaugsnadiudd Anlusesay 10.25 audnu dmsuneldsedou wui
dulugiseld 10,001-20,000 um Andusesas 61.75 sesasnAesiald 20,001-30,000 U Andu
$owaz 35.50 578l 30,001 vmAuld Asdudesay 2.50 warsielaliiu 10,000 um Andudeuar 0.25

AUAIAU

2. wan1aszideyatadenisnandalenniansnareadnunslaldusinisiunium

Tudwmindeesne

M1999 2 wansARdsuardilosuuninguvesdafunseatadaiomvesusinalunislduing

Snununludamingease

HasentsmaraiBailon x S.D. wiama
1. fruanuduiussuveailon 3.97 0.402 Flal)
1.1 ilommsnanavesiununaenadesiuaufuasusn1ses 4.17 0.833 1N
FuLgIALNZEY
1.2 flemmanaeesiunmusiazviounmdnuaiuazqaiiuves 4.05 0.775 taly
Fuladaau
1.3 ilommsnanavesiununnssivanuaulauazanudess | 3.70 0.783 1N
YBIQNAN
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Hasenmsnanadaiion x S.D. wlana
2. fnumslvidaya 4.03 0.377 1N
2.1 Srunuiiaueeaviduaduiuasuimsladilaneg 4.22 0.703 | wnfign
2.2 Srunuliifeyaifsivauiuazuimsegisdnau ana 4.30 0.616 | anilgn
duanlunisldusms
2.3 Sunuvithiauedoyafiduuselovdsonslivinng wu wes | 3.56 0.827 )

a ! v a

fnsie Yeyaduraru3nis WWsludu uasiinwesiiu

3. fuanueevasteya 4.02 0.348 Tl
3.1 fogavesiunundanuivaiouazilulagiuegiaue 4.04 0.753 1N
3.2 Yoyavesiununnsieaeuld uaziimuindedio 4.36 0.593 | wnilgn
3.3 Jayavesiununiianuasuiuauysaluazasaiuanuaula 3.65 0.788 1N
8N

a. fruanuBuendnualvaaiiom 3.94 0.507 Tl
4.1 Sunmurinausidemiesiuuunienniidarulandy 4.03 0.383 1N
warandula

4.2 Sumullfinedansdiausidemiiaisasduasiadls 4.37 0.636 | wnfign
4.3 $Sununuszgndussdiuvionszuaitnadlalunisdeans 3.43 0.722 taly

nsnanlaogn e

5. fnwensualauidn 4.01 0.382 Tl
5.1 iomanmsmanavesiuniundedsauildle uazaudin 4.15 0.691 Tl
WauandeglHuinis

5.2 Levnyamananavesi umunjsadneUszaunsaiiaza i 4.40 0.63¢ | aniign

NSANALAUAGNA

5.3 {HaMNINIINaInUeIUN LN SEAUAIIRULLAE NS 3.47 0.762 1N

dusiunensunivesgnAila

6. ULV IRTYL 4.02 0.374 170

6.1 Sununiivomnisimeunideynesulatiivannvaneuas 4.32 0.627 | wniign

Wndaladne Wy Line, Website, Facebook wag TikTok

6.2 Srunulddedsauesulatlunsusznduiusaumuas 4.35 0.626 | anilgn
UINsegaungay

6.3 S1ununialenalignAndidnslunisuaniannufaiiu 3.41 0.680 tly
wistuusgaunisal

7. frunuAaaiion 4.05 0.360 Tl
7.1 HrumurhinauedeyandeudalenialignAraunsasiasie 4.23 0.686 | anilan

wssufduniusiviulaasaan




UNAMLARY - 215 TINEINTIANTIVING Wninendesrwdgnesysal U7 8 atui 1 Wnsau - dguieu 2569) | 137

Hasenmsnanadaiion x S.D. wlana
7.2 Srunuthiauedoyaidulsslowd Tngligatunislavan 4.37 0.636 | 1nfian
wnLAuly
7.3 Sunuhiiausidemetiashiaueuaraonadostuny 3.54 0.685 110
FADIN13VDIGNA

NANTN 2 WU AeeukuuasuauiinnuAndiusiedadenisnanadaienlaesin agly
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szau 1n eedlefansandunediu wuin ynduildwadseglussdunnnimun neduiida wnivadian
g fuAuAYeilon) (X = 4.05) sewmande aunsiideya (X = 4.03) Auanuudeievesteya
(X = 4.02) duilemdaniey (X = 4.02) Aruersuninduian (X = 4.01) suanuduiusiuvesion

(X = 3.97) wazsuanuiduendnwalvauilen (X = 3.94) muaisu

o &

Wenansansedelunsarsiiy wuln auanuduiusiuveilont Jeniaaiugeian Ae

Wevmniseaiavesiiununlaenadeiuduauarusnisvesivedamangan (X = 4.17) mumslideya

= >

TeidAnadvainaafodununlideyaiietuduinarusnisegiednian anauduanlunislduinis

' a -:4 P~ v £%

(X = 4.30) voue# mMupuddeiioveteya TeniliAadegeian e Joyavesiununnsivaeuld uas

Y 9

a = = ° o v & o ¢ & | Y aa N a A v
UANMUUNYDND (X = 4.36) @ NTUAMUAINULTULDNANWUIDILUDNN WU GU'E]‘V]llﬂ']LQaEJEjQVl?j@ﬂE)ﬁWuﬂ']LLW

'
a

Tdwallansunawsiilovasvassauagiianla (X = 4.37) muensualanuidn denilrnaiegenande

v

WonmanisnaInvesdun iy sas1eUsEaunalarAUNIINALLAgNAT (X = 4.40) uonanil

N a

Auilomdaniey JendAnaivgananfeununlidedinuesulatdlunisussuduiusduduayuinig

agamIngan (X = 4.35) uag AruAuA1vedllen YefidAnadegeiianfosiuniuniiauedeya

Aduvselond Tnglijadunslevannniull (€ = 4.37)

M19099 3 wansAad swardud ssuunInsgIuvesaunslaves uslaalunsldusnissuniu

Tudwmineese

anunshavasgusinalunisléuimssunmunludmingesne x SD. | wlama
1. viwdnwdeyaduiuazuinisvesiununeudadulalduinig 3.86 0.491 110
2. umAna e e mUsznduiusuesiuniuitieiiuaay 468 | 0507 | wndign
aulaldusnisunntu
3. vhul,ﬁaﬂslfi’fu'%mi%mmLmeﬁﬁﬁa;&aﬁLﬂuﬁiﬂwﬂuﬁmmmz 3.69 0.729 110
ATOUAT?
a. viuidenliimsiununitiausdeyaetsindede 345 | 0.688 )
5. MmstavenvazBunuinisvesiununkudedeeuseulat 9s | 4.07 0.636 11N
dinaaulaldusnssunuiluswindeaseuniu
6. vimﬁuu’ﬂﬁuﬁ%LLuzﬁﬁ’mmLLV\IﬁﬂhﬁﬂﬁﬂﬁLLdLﬁauﬁaﬂuﬁﬂ 4.35 0.716 mm?iajm
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anunstavasduslaalunisldusmadununludmindens x S.D. | wlawa
7. yhugeunuaudaiuainyaralnddansuindulalduinsiu 384 | 0.690 )
nunludsmniadessne
anunstalunislduinmssununlumindesnslas sy 399 | 0347 | wn

91915997 3 namsieneiuandliiiuin fuslnafarudilalunisléuinissuniuly
Jariadesselagsiegluszaunn (X = 3.99) agviouingumegiiuuilbindauindenisiienlduinig
Frunuludmindess Wefiansandusede wuin feifldnadegaiigafenisiiauesunium
ruunay 3ile vienmusznduiustoifiuaualalunislivins (X = 4.68) sesawnfo uualiy
Tumsuuzthiunuihaulaliuddeurionusdn (X = 4.35) vasiidefifiinadesfiaadensidentd
Uimshunuiiiiaueteyasinuindedie (X = 3.45) agndlsfiniu nndedsnsdiaedseglusiuunn
wandliiFuheudalalivinsvesuilaefifuultueglussdurouiiegs

3. wan1sATIEidayanieafAandunusiWesdu (Pearson’s Correlation Coefficient)

AUFUNUS 5211909AUTENBUVRINISAAIAT L LaNINUAMUAT IR LTUSN1s5 N ulud wdndessie

M990 4 wanINTIRTeRteyansadRanduiusiiesdu (Pearson’s Correlation Coefficient)

X1 X2 X3 X4 X5 X6 X7 Y
X1 1

X2 724" 1

X3 816" 624" 1

X4 613" 7517 434" 1

X5 694" 632" 711”7 431" 1

X6 763" 753" 716" 715" 578" 1

X7 781" 732" 7" 554" 6917 6417 1

Y 847" 802" 827" 674" 802" 795" 814" 1

NM197 4 nud asdUsznevvesmInaadademyndulianuduiusidauinduaniy
Frlaldusnsununludminduseodradifdfametafisziu 01 Tneduiifauduiugiuany
silalduimsgefigafeduauduiusiuveaion (=847) sesaanfe dunruindefiovesdeya
(r=827) A runuA1voi am (=819) Arunislidona (=.802) uazd1uoisualnnuidn (=.802)
paddy vasfidnudemsaniosiandudssavianduiusivigu 795 uasduarnuduendnvales
\omiiandudszAvsanduiusivndy 674 suddu nanmsinsgidindnasioulidiui Wesedums
Sufrememanadadovluuazdufistu anuidalivinisununluimindemedunfstun
Tude



UNAMLARY - 21585IMeIN5IANTIVINS wninendesiediganasysal U0 8 atun 1 wnsau - dquiew 2569) | 139

definnsanaruduiussevinduusdass wui1 Muusdaseliadudssansavduiuser
sewina 431-816 TowefauusiitendulssAvianduiusgendt 80 Ae fuenuduitusiuvendem (x1) fu
Fuauindedevestoyn (x3) fauriidy 816 uandiifudn iomifauAsidouaznsaiu
anudsnsvesiuslnafiuulifufiasgnusziiuindianaindefiosansne egrdlsiou fideldnsaasy
W aLAns86n Tolerance LazAn VIF 1l o ududnmnudusiusseninaduusdassluoglusedud
AIHANTENUABHANTIATIEINTOANDENY A

uenant efinrsanarmduiugseninesdusznovrosnisnaadaiomiunnudila
Tuinsfununlufmindese wui esdusznevvesnismanmdadenifevyndudanuduius
Fevanfuanudslalduinislusedugs Tasamzdueuduiusiureaiom duanuindofioves
foya Aruaudwonion funslitoya uasduoisuniruidn nadsnanagviouliifuin n1sman
dademiunumdrdgsensnsziuaruddlalduimavesiuilan Insewzdlaidomilnuaenndaatu

anuaulavesiuslaa Tanuinvetie Tiaudn uagaunsaasanuidndainsesuniuls

4. NANISNAFBUAIMNFUNUSVIUIFENITAaIALT B lan N dnswasand1unalalgusng

b4 [ [ S
Frununludwmiadiasse

A5 5 LERSNANTISNAABUANLAUNUSUVRIUATEN1SAAIAT L B NL B NS narnamuaalaltusng

Sununludamindeesie

. . anuaslalduinsununludmingesse
Jaden1snanaiaiiion

Beta t Sig. | Tolerance | VIF r r*
1. fuprudiiusfureaiiom 0.115 | 3.164 | 0.002** | 0216 | 4.620
. umstideya 0.120 | 3.542 | 0.000% | 0252 | 3.969

fhumnsiideiiovesdeya 0227 | 6.272 | 0.000* | 0220 | 4.553

. uesualANNIAN 0.274 | 10.387 | 0.000% |  0.412 | 2.425
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Abstract

The objectives of this research were 1) to study the service quality influences the loyalty
of Thai tourists using Type 3 hotels in Mueang Chiang Rai District, Chiang Rai Province. and 2) to
study guidelines for developing service quality influences the loyalty of Thai tourists using Type 3 hotels
in Mueang Chiang Rai District, Chiang Rai Province. This study utilized a quantitative research

design. The sample consisted of 385 Thai tourists who stayed at Type 3 hotels in Mueang Chiang
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Rai District, Chiang Rai Province, for at least one night. The researcher employed stratified random
sampling. A questionnaire was used for data collection. The data were analyzed using descriptive
statistics, including Mean and Standard Deviation, and inferential statistics, specifically Multiple
Regression Analysis. The findings revealed that 1) service quality influences the loyalty of Thai
tourists using Type 3 hotels in Mueang Chiang Rai District, Chiang Rai Province, consisted of 5 dimensions
reliability assurance empathy tangibles and perceived price fairness, which were statistically
significant at the 0.05 level. and 2) Guidelines for developing service quality influences the loyalty
of Thai tourists using Type 3 hotel in Mueang Chiang Rai District, Chiang Rai Province. The findings

of this research can be applied to improve service quality to achieve a competitive advantage.

Keywords: Service Quality, Loyalty, Thai Tourists, Type 3 Hotels
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(Oliver, 1999)
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Foum wansifenuindedonaunmnisliuinsliun fuanudugusssuvesnsuins dumudedie
waglindlald dunismevaussiegndt uazsunisidilawaziiueniiuladlduinng dwasenisdndula
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UaduanuaanIwnisliuIn1sida

1. muUdeiie (1a)

2. MInoUaUsd (1b)
AUANAYDIGNA

\ 4

3. musilla (10)

. Anuiuaniula (1d)

o

a
5. @dudiedld (le)
6. AU TUSIITNVOITIANTUF (1)

AT 1 NTOULIAANISIVY

A/AnBUNTITY

uiteadsidliiznsited i Wednwiauamnsliuinisiidmaneanusnives
theaiiervnlveflduinislsusuvssnn 3 luasdunadleadeae fwindose

Uszns Laun dnvieaiisymiinedilduinislsausudsenm 3 luwnsunefloadess Swmin
Feasne fdinhulsawsudunanegnetos 1 fu

ngudneee lud dnvisafisrvminedlduinislsusuvssian 3 lunduneilondesse
Jordadeese Adinlulsusudunaeieios 1 fu linsusiuulssvnsfiviuou 3aldtmunsun
vaanguieg1dldnismuinvaineuasu Cochran (61984l d5dan JUNTENT YUNLLEU UazAY, 2568)
Tivvuinvesnguinegiailiouszunumdndinyessswins 91nnsAumuind uIunguUszwIns
fheenfifioans Aszdummndesundeteddyi 0.05 aunvesnguiiegaiieyssanumdndiu
¥93UTEIINT MIMUILIANgLF081 nTditlinsuduiulszeing ude p = 0.5 9nnsAuanld
Sununguitiogasiuau 384.16 fegs uarldvimsdaavdtuioannsaduldesuauysaidddngy
Usgrnsfimanzan S5y 385 fegh

nsidennguiiegne dnvisafiivnineieelivinislswsudsziom 3 luassunadiondose
Fm¥adesane luthazezna 1 I tnglduuuaeuniu (Questionnaire) $1uau 385 faehs (Hu
wdosflelumafunurudeyasnnduiesnwosssrnsdiinu 143Bnsduuuuidutugf (Stratified
Random Sampling) ﬁmﬁmLLUqUimnﬂiLﬁuﬂejw%a%usjaEJG] nou lagn1suuslseinnlsulsuunagy
Usznlundinaillosdminds e ImstiLLsmeiazﬂizmwmmmiaamﬁ‘auﬂWimaayzym&y’ﬂm,tju
funsumMsunAseslivsewnn 1, 2, 3, 4 wudsasuussnn 3 wdndenguiiegwmnudndiu (Proportional)
Tuusiazdu msifoadsdlinduiegaidufldvinsviewslduinslsusuussan 3 vosiveadiorsn
e Tuwnsinedisadessies Smindese uazsidminlulswsuuseian 3 Wunaedades 1 fu

N3ATIFBUANNINLATENED

auefiderng 3 eu ensereunieusutyudlmugniosysaveuton Welilduuuasuny
fifarusssnitenuasamumuzanvessn Iiadrimuaenndes 100 wnni 0.5 Tuly asuua

MSMANYLAINUEDAARBIYINNY 0.89 FLAWINNIT 0.5 B3 UeMaUNUL A1 UATIMNUTBANH UL Q9
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wuvaeuaulunegay (Try-out) Aunquyneassdiuwiu 30 518 Launinvieaiiednlduinis

a

Tsasudseian 3 Tuwsiuidmiangann e lnenudetulayldgnsdussansuoarhvasasouuiala

g
2L

Aanuideiueanadesdieninnt 07 Fuly a3UNan1T AT IEANd N UsE AVEuoan1ueInTaUUIAYDY
wuudeuauiimduUszavsuearh (Cronbach’ Alpha Coefficient) wiifu 0.967 dsflinunnin 0.7 et
wansiuuvasuamiifimudesuannnzaniinsi gl desdunafunusadeyald

mafusiusudoya

1. uwidsoyausund (Primary Data) My ifensedl Amssunudoyalaonsuanuuugeuau
Tingusiegelaenss FIdeliun1sinusiusiudeyamenuies

2. M3fenguimegleandunsiafeUsrarununiteyanisuulseianveslsusuiay
M3 ugINAlsUTUAMNYMINENTENTHNTUNTUNATE

3. siwisdevemnueyasziiiuteyaise mnlswusudieglungusiodig

4. thuvvasuany wennguiedns udeyauuuasuaulaemsIwvuasU L AuuNFouTY
vodlsausuuszian 3 luwnduneiiendesey Jmindesy

5. 535MLazATIIEey Weasuimuaszezia §33uvinsTusuuuuasuay

6. ihnafildnuuuasuamiiieseviinulusuunsumseda

7. undadeyanisnil (Secondary Data) §3delasiiun1sAine AuAdl wagsIusITeya 91N
vifsde unAnuuazaAdeiiieades nundstoyaihindedels

myesedaya Mdeseriteyalagldafifilmssauunazadfilieouuiu N153AT1ANTS

DADBYULTING

NaN15338

nansAzideyariluvesneunuusey

mMyAeiteyaThluresnguiegnans@nuide Usznoude e o1y szAun1sing 01Tw
eldreiieu voumnguietna Alduinslsusudseian 3 luwnsunedoadese Smindease neld
nsuaswanewiazAdenas duteluidl

Aneuwuuaeuamd gl umendgs S 304 au Anlusosas 79.0 e Anlduievay
21.0 81y WU gravnvuasuaudmlvgfiongsenin 26 - 35 U Anluiosas 33.5 seswmaun laud o1y
59119 36-45 U Anusosar 30.1 01g3enine 4655 U Anduiesas 164 teanin 25 U Anlufewas 143

a

wazogunnd 55 U Anduiesay 5.7 sedunsfinwn wui grevuuuaeuaudnlnginisfnwsedu

(A7)

Usyayns Anlusesay 60.5 seeaun laun seaunmsAnetiesninusynins Anduiovay 22.6 uay

o

szRuNIAnwIAINIUSyye3 Andudesas 169 81Tn wuin freuwvuasuaiudinlvgfonmiu

[ e}

<)

winouuienenyu Andudesar 44.2 sesaswn liun 4151wn1s/ $53a A Andudevas 24.4 ondin
duq Andufesay 14.3 TniFou / dnfdnw Andudesay 10.6 uavUseneussadui Andudesay 6.5
yeldnowiou wul frevwuvasuawailngfiswelddesndt 25,000 um Andudesasz 59 sedaewn
ToA s18l@s21979 25,001 — 35,000 U Anvduseear 20.0 s18l@sEnIng 35,001 — 50,000 UW AnLDU

favay 13.2 wazs1wlaninni 50,000 U Andusesay 7.8 muasu
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HANITIATIZAAMAIMNNITIIUTMS Nsnszndeyadadeamamunimnisiiuinisg dnmue
6 /U Usznaume muiideiie maneuaues anusiula amnuiuenidiula didudedds wavenudu
5391v8931AM3 U3 IngvimsiiasgrinienisldAnaie (Mean: X uagdrudesuuuinsgiu (Standard

Deviation: 5.0.) 3915197 1-2

M990 1 Msieseideyanunmnsiivinisidmadeanudnivesinrieuiisayalne alduinig

TsaksuUsenn 3 lunswnedisaudessiy Samindeasie

AMAINNITIAUINS X S.D. nsudsua
1. prunidedie 4.54 0.554 uniign
2. NINBUAUDS 4.50 0.607 unign
3. pusiulle 4.53 0.603 1niign
4. paiueniivla 4.50 0.620 1nitgn
5. Aandusesle 4.43 0.636 uniign
6. mudusssuvessizug 4.47 0.634 1niign

NN 1 WU nguetwilssiuanudamiudeaiugunmnisliving defiasanduseds

Y

wud Jefiidnaiogeian Ao pmudndedes dsvdumnuAaiuegluseiuaniign (X=4.58) mnugdula

[

fisvAupudniueglussdivuniign (X=4.53) nsnevauss seivanudamiuedlussiuiniign (X=4.50)

] < o a < o a = & P Y )
ANUILBNLULR %@mmmﬂmmua@,uﬁmummqm (X=4.50) mwmﬂussamaﬂﬁmmug FELAUAINY

Anutueguszivuniign (X=4.47) uardafidudodd ssauanufniivegluseauuiniian(X=4.43)

A13190 2 nsnansdeyaiiluaiade wavAdiudssuuuasgiuieiuanudnfivesgnd

AUANAYDIPNAT X S.D. nsudsua

1. ANUANAYDQNAT 4.39 0.745 mﬂ‘ﬁqm

NANTN 2 WU NauseglsERuALAMiuAgIiuAUNanAveIgnA1 wud Anudnives

anén fszduauAniiveglusgiuuniign (X=4.39)

= ] |
AN 3 AT NULEAINITATIADUANAINUNUNIY (Tolerance) LLagan VIF

. - suUsHA
AMNINNSTIAUINS
Tolerance VIF
1. e (X,) 0.186 5.388
2. NMINBUAUDY (X,) 0.146 6.857
3. eusiulla (X,) 0.182 5.500
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o - nIsUsHA
AMNINNSLAUINS
Tolerance VIF
4. paiueniivla (X,) 0.219 4.564
5. Aidudodld (X,) 0.234 0.274
6. mmﬂuﬁiimmmmﬁ%’ui (Xg) 0.206 4.849

1NA5N 3 WU A1 Tolerance H1A10E5EWIN9 0.146 - 0.234 wagAn VIF ddn sendng 4.274 -
6.857 1Uulumuinest A1 VIF (Variance inflation factor) fesiiAtiaanda 10 wazA Tolerance il
1NN 0.1 wanadndsdasznndaliinYgmianudunnduiussunieannesauidunsammg
(Multicollinearity) wagaiusaindiwdsdasgluldlunisimseianduiusiaznisannos wuunnan

(Multiple Linear Regression)

A19199 4 NANITAATIBIAUNINNITIAUTNNTNE wasoruinAvenvisanewmlneilduinislsausy

Usenn 3 lussnetilnadesis 39indeesie

AMNINNSTIAUINS b St. Error |  Beta t Sig.
Constant 0.380 0.173 0.222 0.825
1. manjdedio (x,) 0371 0.073 0.316 5.063 0.000%
2. ANSNDUAUDY (X2) 0.136 0.107 0.101 1.272 0.204
3. awgiadla (X,) 0.381 0.156 0.310 2.445 0.015*
4. muiueniiula (X,) 0.451 0.157 0.304 2.874 0.004*
5. Awidusiodld (X.) 0.312 0.119 0.259 2,618 0.009*
6. ﬂ’)’]jJL‘f]‘uﬁSij,JﬂﬂQi’]ﬂ’]ﬁ%JUi (Xg) 0.882 0.074 0.750 11.913 0.000*

R=0.843 R*=0.711 Adjusted R*=0.706 F=155.033 Sig=0.000*

T
° v aa

anewme: * dduddyneatansediu 0.05
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[ 7 P
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Y

N o aaa

anuiule (B = 0.304) muadu egadtedfynisadanszau 0.05 Meldudszansanduiusny (R)

¥ oo '

sEnnwadnd i laun mnuddede nismevauss Anudule aruiueniiule dddudesls anu

o o

Jusssuvesanisusiusmulsamdmanemiudnfvesineafisialvenlduinislsusudssian 3

lunsneilondssses dmindess Sdulseansnisdndula (R) windu 0.843 (R?) windu 0.711 Tned

1%

Usgdnsnmsawdulumsvinnegunmnisliuinsfdwasermnusnfvesinvisaigigilvenldusnig

'
o @ aada @

TsausuUszian 3 luwednnailoudessy dwindese Sevay 71.1 egnddvdfgnadansesu 0.05
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7

v a
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a
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v a o =

Anfvestnviawnedy neNnlsusnisiswsudsenyn 3 luwasnolilpude sty Jmindeesie agng
fldAgynadan 0.05 wazArdulszdnsanuannesvanunnMTiuINIsiudsiidudediayiniy

0.259 a5unelein TnuvernunInNTiuNsmudNTuaels Wndu 1 Nl dwanenuinfves

[ v A
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Ao Y1 '
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555Y09TIATFUS 1AL 0.750 eSuneliin Sunuvesnaunmnsliuimsanudusssuvessiaiisug
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Feesne Sortaidese suiiutu 0.750 mie

LM sianun N sliuInsiidmarenudnAvesinesiisisalne Alduinng
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Aufiusudansnanensweaudiy (B = 0.509, p < 0.001) yonanilfmuinmanissiunuyiuihi
Wuduusdeiuunsdiu (Partial Mediator) Tnaflvuindnsnaniweuminiu 0.347 (p < 0.001) dewals

NTNATIVBININAIAUINITADANNS UGN 0.795
ANdIARY: N13PAIAUINNT NaNsALTuY ANEYEN §INTINYIBen Aamilonauuy 2

Abstract
This research aimed to 1) investigate the goodness-of-fit of the causal relationship model
of service marketing factors on business performance and sustainability of Type Khor Yor 1 modemn

drugstores in the Upper Northern Region 2, and 2) examine the influence of service marketing
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factors on business performance and sustainability. A quantitative research design was employed
utilizing stratified random sampling, resulting in 381 valid samples from a population of 512
drugstore entrepreneurs across Chiang Rai, Phayao, Phrae, and Nan. Data were analyzed using
descriptive statistics and Structural Equation Modeling (SEM).

Findings revealed excellent model fit (x2/df = 1.899, CFl = 0.948, TLI = 0.943, RMSEA = 0.049,
SRMR = 0.045). Service marketing factors had the strongest direct positive effect on business
performance (B = 0.681, p < 0.001) and a direct positive effect on sustainability (3 = 0.448, p < 0.001).
Business performance directly influenced sustainability (B = 0.509, p < 0.001). Business performance
functioned as a partial mediator with an indirect effect of 0.347 (p < 0.001), vielding a total effect of

service marketing on sustainability of 0.795.

Keywords: Service Marketing, Business Performance, Business Sustainability, Modern Drugstores,

Upper Northern Region 2
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anuilBInsadssenndasnisly

HANTTATIABUNUIN AILUTUH NS CR 8¢5¥111919 0.871-0.916 UagA1 AVE ag5znIng
0.575-0.686 Faganiunausisnnsgrudidmualinnsenis wandiiuinduusdanaldyndd amuanunse
Tumsiasuusudswosmuldogieiiszansam Swasuldimmsinilifionuismsadaenadanie
TuszAuawmuinagives Fomell and Larcker (1981)

AuignsaBesuun

PNHANTATINABUIUIN A1 VAVE Vo ausuelamniaegszning 0.758-0828 WlethluwIeuiiey
ﬁumé’uﬂixﬁw%‘awé’uﬁuéiwd’mﬁaLuJ'aLLsJﬂunﬂ 9 @ WUd1A1 VAVE Anaandna1nnuduius seninea
wUsuelslunnewSeuiisgy Dunsustiduususegnguiianuuanddlunisindauds Lifidgmenna
wUsU57us7% (Shared Variance) finniAuly Ssaguliinmastaililunisideadedfamuiismsads

TUUNHIUNTNINTFINNNTIBNTINLNUIYES Fornell and Larcker (1981)
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NANISIATIZALUARFUNITIATIES9

Y

HAN1934A5188 Measurement Model Wu31A1 Factor Loading wesdauUsdaunalayndedl
AsEWing 0.723 - 0.848 Gagandnuna 0.50 uwansiennuiiiswsadalasaineis lassadrsannisiianm
aesndonaundufudoyad wssdndlusydudBun (x2/df = 1.899, CFI = 0.948, TLI = 0.943, RVMSEA = 0,049,
SRMR = 0.045) Ingluaaninsassuieanuudsusinvemanisaniuny (R?) laseuay 47 uareduieniny

wUsUTIvBIAuSIEY (R?) lnseuas 64

A1379% 3 NANIINAFRUANURFIUNITITE

AuNAgIu  umneAuEuNuS B SE. zstat 95%Cl  p-value K&
H1 MIX — BSC 0.681 0.061 10.55 (0.561,0.800) 0.000%** aﬁuawu
H2 MIX — TBL 0.448 0.066  6.68 (0.318,0.577) 0.000*** aﬁuayu
H3 BSC — TBL 0.509 0.071 744 (0.369,0.648) 0.000*** aﬁuayu

H4 MIX — BSC — TBL  0.347  0.051 6.64  (0.247,0.447) 0.000%** aﬁuayu

NG ¥ p < 0.001; MIX = Jadeaumsnainuinig 7Ps; BSC = nan1saiiiuay; TBL = Anudstiy

Cl = Confidence Interval wsun1snadaudnsna
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A 2 HANSIATIEVAUNISIATIFS 1S

dsduazranusnena

a '

NMIAN¥ITIdaTuAUNITAAIAUTNTNTBNENAdONAN1TAELIIULALAINEIE UV BIGINT

$1ue1 Usziandrngeunudagtuuwuy v.e.1 Tuiuinawiiensuuy 2 §ideldminanslinswideya

Y

o v
Ay a a ¥ o v v a

weAuseTmiuwwfn ngwg wareideiiiedes lnedussiudAgydl
answavasdadedunsnainuinisdenanisaniuny
HaNMTITedudu H1 wudndadedunisnainu3nisiianinan1msudauindenanisatiuaues

figatuluea (B = 0.681) anwvgiiluuiilonngsiviueludagiudugsiaifesendeninulindage
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=

Tngangluusunvesiu v.0.1 Fanzuuuam yaains dAnadeadagn (3.996) nsiindunsinideiwigyuas

Y 9

o

Trunsedaduiing doudmalasnswensindulatet uavenseiulsydnsnmmianaiu Taeyaains
Wuthdeiiduseneumslimnudidygegn Seaonadosiu nuns fuvn uag 230 3da (2560) finudntlade
suynansidvEnasenginssugliuinisuiniign uazaenndesiu Prasetyawan et al. (2025) Auduin
nsUsgendld 7ps Frsainnnuliiuiouninmsudsdusasanudnivesgnalugsiaiiuen

3wswavastadedrunisnaauinisdananuddu

nan IS Ly H2 wuriaddunisrainud msasdvsnannsadsuinaemamd iy (B = 0.448)
oSutlinnisiesdusznoumsnatn Wy fMunszuLMsLarduadermisnmenin Snsthuuujin
ffuiinsredundeslilnenss aeandoatu Neuyen et al. (2025) fiszyintafedunsmainuinisia 7
dwalpnssionudduressionduiivesnisandunu mafiulssavEam uaznisamuliioy
yensuedu Snvisaenad ety Akude etal (2025) AifusuiunufoRnsnaaidenufuiiave urag
Fauwansefiunuiudinuwazauindeuetedivddy

Svswavaman1sAdunuieaubdy

nan1sITeB sy H3 nudtansadueu (BSC) f dvswantsmsaduinaeamus i (B = 0.509)
TuuFunruen v.0.1 wingsiad pugnnsiuiiuasesnszuumaneluiiiussansam i dnenmuay
ninensunwetiazamululasinisifiedenuuazduinden aenndosiu Kaplan and McMillan (2020)
flaueinnudiiamunseu BSC dilugnsussqulimunganudsdunu TBL Ifegsiiuszansam
Twisaenndasiu Deng et al. (2025) fiufuhamuiunmisnisiudutidodeligsitaunsoamuly
Tassmsiudsnuuazdsnadould

unumvaman1saiiuaulugiuzauysdesiny

NaMFITeEudY HA wudmansiiunwiihidusiud sdsimunsdanu (Partial Mediator)
Tnefidnswanisdon 0,347 dwalidninasauvonisnainuinisronmdsdugsds 0795 Ussiiuil
agviouliifiusghsdalauin mavhmsmainuimaitesegadedlsiifismediazaiisannudaiu gsiades
wasununsmanlinaneidumsinmsszuuneluiifidenou 1wy msfiszuudanisadeifuszavsnm
(Inventory Management) wagmsiamny fayidslantdnanuluyuues BSC Jwziluganudsduldogng
WY1934 Kaplan and McMillan (2020)

nefeadaivandiiiudn Jasedunsnainuinig (7Ps wio MIX) \udaduindeundniidl
Svswagegaronansiiunuessiaiiuen v.e.1 luiuilaamionsuuy 2 (B = 0.681) uenanid
wuiramsifunuimthidunalnddglunisitenenquamisnisrainluganudiduluszezen
Tnwasumuul susurewanistuiunuléfosay 47 uasanudsiulddosay 64 nadwiiasouls
Winhnsensefunansiniuaudunalnddyiivasdeonmamianismainlugamsiundaduves

gsnafuenlussesem
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UBLAUBLULAINNITIY
Parauauuzlunisinansideluly
1. munsusmstadeaun1snainuinis (7Ps e MIX)
1.1 msfandneamuaznislivinisvesyaains Wesmnyasnsfutladoiiinzuuugean
fusgneunsiueluniamionauuu 2 msiauinusanzaizadliaonadosfuusuniu wu fius
nsdeansnwiiunionwiileuthuiiesesiumsiviouau wagnslidus nwisuauamdmiungs

191y FaagasrennuwanadIniueau e vglaegadaiay

&3

Y

1.2 unumammiignunns ghazau Al aunaueen vive ddnnuassaguimin
@a9.) msidundiunumatuayuladeamnszuiums (7ps) ungUsenaun1ssieges Wy myatuayunis
i analulad szuunsieaeun1sdngsn wazszuuUIMNsIanTIAd@udn ileunseiuNInSgIUNaNTs
fidlunuaely B850) Faduiuysdsihuddithlugamdsdulusedugiinng

1.3 Msfnwunmsyusdaiasivazasinnuunnd e Jaduiundnsd ae gusenaunisesidy
MIUSMIIANSAUATII ALY ATEUARUAIINABINITVRINANANENEN uazdoRndone1nTe
nefasionuvdsdeildunsgiu Saunm Uaeads Weadwealdiuioulunsursumiegudduiiug

2. AUNSENSEAURANTANTLY (BSC)

2.1 maiiuusgansnmnszuaunsniglu iesndusiudeundniléiuas uuugegaly
Tuaanansaiuny gusgneunsasihmealulagviossuugenduisianisaden (nventory Management
Syster) WagsEUUATIIABUNSI B T nuuld lieanmwiieman Winmusndlunislivinms was
AORARBIINIATIIL GPP Jwazdmalnenssofiuyunisnisiukazauiimelavesgni

2.2 mslunumdmudsderiiureanan1sanivau nadfeduduinisnainuinisagdna
gaudeduldafianiderunanisdndunuiia ot Ausznaunislimisiduiissnisvinanssuduasy
NSEIEIDEINAET wiRaIUIsInnIsAUAlURuNsTanasEAumushinfveIgnALay NNTUINIS
nszuatuaniiune Welfidusngrunasdinansdeinlugeudsu

3. fhunisadennudsiuvesgsia (TBL)

mMsnanuamuinveudedundenuardsradiulunagsia nsamsidefinuiniddu

?inumé’auﬁmmﬁﬁzgqaqm $ug1mITuleUvIELTIgn W ms%’mﬁﬁmﬁu%’uﬁuammmqlﬁamsﬁwaw
g5 nsanldgemanain Augluiufiadudsny wu nsdugudlidinwsmuguamnEluge 3o
nquaatanniswinmuesaiusssy fansnsgsmaniastisensefunmdnual afumalindda
wazdsradounduuniummiunmmaasugialussezen

Farauauuzlunisideadedely

1. madnuiddnieseuizidedmmnm emnnsidea il iunsidodaium mide
adwiolumsiinisdunwaliddn (In-depth Interview) wsonNsaunuINgsl (Focus Group) AUKUIENBUNTS

&

$ueilsraumnudisalunmsasiseuddu dielilddeyaddnifesdusuuuunisdanisnisnain

' v
a =~ o

UIN1sidudou warusunanzvasasiunifmiaunsadaonnliamisaesuielinsaunguiianue
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2. MsfnwuUTuisuTEninegUuuussna msinisAnviuseuisuliinannuduiusigs
1A398351952 395118 LAYY (Independent Pharmacy) Wagi1ueiazate (Chain Store) Tulwnniaiuile
AOUUY 2 IDIIATITEANULANA1UD DN INaLTsEn LUl 9 wazidhuiaundunwnianisy$uda

o LY

wagaserwliussunansuisduiivugandmsuguseneunisiuevinadn

Saa

3. MsAnwIdNSnaveunaluladfdva TuauIAnAISANAILUSATIUNITAAINATD

o

7a (Digital
Marketing) 13 ond@lvd81dnnsedind (E-commerce) iunluluina iilosannginssuguilaainng
Wasuuas uaziueisuiimsususadrdunamiesuesulatiuiniu fenaduiladvlmifidasiedydna
savedunammidy

4. msfnwiszezen msinsfienunansdidusuazaudulusserem gy 3-5 9) e
Usziiuintadusunagnnanisnanadililutiagdu Sensdmareanuddulussduimundeld vimnans
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Abstract

This research aims to 1) develop a caramel candy product from Khoa Rai Leum Pua
Phetchabun upland rice of a community enterprise in Khao Kho District, Phetchabun Province; 2) develop
packaging and labeling for the caramel candy made from Khoa Rai Leum Pua Phetchabun upland rice

of the community enterprise in Khao Kho District, Phetchabun Province; and 3) conduct a market test
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for the caramel candy product made from Khoa Rai Leum Pua Phetchabun upland rice of the
community enterprise in Khao Kho District, Phetchabun Province. A mixed-methods approach was
used. Qualitative data was collected from representatives of the community enterprise group,
community members, and interested government agencies in the area through focus group discussions,
selected using purposive sampling. Quantitative data from focus group discussions revealed the most
significant need for packaging and labeling development, along with the need to increase product
value. For market testing, statistical analysis of consumer satisfaction showed significant differences in
satisfaction levels between male and female consumers regarding product labeling and overall
product image. Furthermore, taste, product appearance, nutritional value, ease of consumption,
labeling, and selling price showed statistically significant differences in consumer satisfaction with

age at the 0.05 level.
Keywords: Product development, Leum Phua Upland Rice, Community enterprise groups
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wyuazkAnf sl nagnsmsunalidatuidsd suazanudonisvesiuilan Idaenndastu
Junsianl SmiFosde uwavany (2565) WUl §ieAudniitateduyanaiiunndnety uavdnuszanmg
msnanaiieuduiusumsinaulatedud sonedoatu @snt Ussoiane wasUansm S1usinsiese
(2568) finuirdatediuyana e 51818 01y Tnaronufiselalunisidendendnfasivosndugni

ARNSiNYAANERAMT Zhan et al. (2025) shensadiamssuaandudn deduslansug
faaanansueu fuilnaBufifierdremagerinunfidmsundnsoe fadu Xu et al (2017) Msooniuulald
vieaanaudasvhliuslnadnuas fuslifuvsudiiutu Wunmsdeasnmdnuaivesuusud aenndos
fiu genAs Aafin wazane (2565) Mstiiuyadwdaduet nmsaiuusus mnseenuutlald mseenuuy

1Y '3

U3 wazn1sdeansnienisnann vibiguslaadanuiitnelandndusiuinduniniy daennqesiy

0]

o '3

gy weadu (2563) nislimudAyiunsiidusinlunmsiiuvinuven1sudssundndue n1seenuuy
foul uaznseanwuuasTmandusidunsadsyaadiulitundndos

U559

LuIRAN1sERaITN1INITAAIR 8300 1au13ins (2564) Insnnsdaaiunismaialagnisiamn
sUwvurAnduslvimingaudunguidming msfauauwadndug nMsiaudnuusvewansie
i & nd sa doduifa maiauussy Sasllimngan iWumsadayad ialidadost Burkovska and
Burkovska (2025) ms3uidoyavemaniasiifeinaunm sand amninfaele deasomsiuiudndasii

Juiinseod wandou {usssuwd SdrueiiuuszdnSnmnag s nsasauususiaznsduasunise

NARA DSBS



UNAMLARY - 2158 TINeINNTIANTIVING uninendesrwdginesysal U7 8 atui 1 Wnsiau - dguieu 2569) | 182

UszaA

1. Wiofanndnsusiniazuuandnlsduiunssysaivosiamiaguey s1unelunde dmin
sysad

2. \lomuussgdnsinazaainduiniazuiandnlsdudunesysalveamaagury s1ne
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FJadinnsysal

NBUKUIANNITIAY

MTATeFes “nMeianmdaduinmazwandmlsiudunsysaliveandilaviaguey sunewife

o

Fardawmsysal” §I38lAMvuANTaUMNANTIUNTIRY AsandlulkunIng 1

Jadeidananansnau
HARdusvelamRaYuYY

- LA

sULUUNMTRARLRER ouel

- dudsraunnennsean ANnuianalananans e

NsLiuyAAIHER s VoeRuUslan

- ASEREIINNNIRATN

AN 1 NTBULLIAANITIVY

WBANUUNTIY

UsEvInIuazngual9eng
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5 A lnenszuiun1saunuIngy (Focus Group) tiakanidsuanudamiu Jinsizaniunisal Yoy
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fMonuuagmaeuidesiu (Reliability) veurdosile lngldrdulsyaviueanivasnsouuin (Cronbach's
Alpha Coefficient) Fermuninasienaundesiufisensuldsaus 0.70 Fuld (Cronbach, 1951)
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<+ KALAMAE <

DndnIEud> w10 vssysal

AN 5 aaNFUALarUTIRIUNN AT

M1999 3 PuusarTevarvestoyailUvenouwuUdo UL

(n = 400)

AnwazUszrIng U (AL) Souaz

LN gt 124 31.00
N9 276 69.00

91 918 20 - 30 U 120 30.00
918 31 -40 U 139 34.75

918 41 - 50 U 95 23.75

018 51 U Fuld a6 11.50

q

N3 3 WU PNEansETIIveRINgudeg1euslaa Freunuuasunudlng Wune

e 92901y 31-00 T Fdunuanniian Yevay 34.75 sesaun Ae a7y 20-30 U ewar 30.00 81y 41-50 T

| %

Sauay 23.75 war 918 51 YAuld Seway 11.50 sudny

2

HANTIATIERTRYAN INAdRUaLNAgIuTeN 1 fITeldvinnsmageuauufgIuiieIsn1TInen

U U

1Y

Wisulsumuuanaeseninedanls 2 mndudaserenu (Independent Samples T-Test)
FRdglammunaunAgIunuidy fad
ANUATINA 1 Hy @ Azwuuanuiisnelavesuslnaliduiuime

H, : AzkuuAuisnelavesfuslnaduiuine

M1999 4 Aaszvenuduiusvesnnuiaelaguilaadumeanilsendasioe

AZLUUAUNIND TR el
AN YUz nsuUa .
x SD. At Sig.(2-tailed)
AUNUNY
1. [oduda 3.65 076 1N 0.45 0.50

2. @du 361  0.78 170 0.25 0.62
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AZLUUAMUNIND 1D LA
AN YUz _ nsuda ,
x SD. At Sig.(2-tailed)
AURIY
3. SAWR 397 0.81 un 0.34 0.55
4. ANYUSVOINANNNI 3.87  0.77 11N 1.30 0.25
5. AMAMNILNTUINTT 386 0.80 11N 2.15 0.14
6. ANUEEAINIUNITUSLAA 3.88  0.81 110 1.07 0.30
7. 2andua 3.98 0.80 un 5.39 0.02*
8. NVULUTIY 381 0.82 un 0.72 0.39
9. 991ANINUY 391 0.79 11N 0.14 0.70
10. MWanwallAYIINYOINARL I 405 083 11N 20.98 0.00%

C)

* ftfudfyneadffiszsiu 0.05

15T 4 wuin Aadinaasuawduiusvesnuielaguslaafumafifisondnfus
nagutandalsaudnYsysal

agUléin aandudn uaznndnuallaessweaansiae 161 Sig. tesnin 0.05 Jewousu H, T
Ao AuTtanelaves{usnanAmBLazINA ey visorufianelatuiuinmesh it fymeada
5¥AU 0.05

NaMTiATIEiteyannseUaNNRguten 2 (RdeldvhnsmeaevauAg U MTIes e
AULUTUTIULUUNIGLAYY (One-way ANOVA)

augiudl 2 H, : esuuuarwianelavesuilaalitudueny

H, : Azuuuariianslavesuilaatuiuong

' a o 3

M990 5 Aasgrenuduiusvesnuianelaguslaadueng ilidendn o

AndnwMsiUsziy , s

A1 F Sig.
1. \ieduia 1.34 0.26
2. ddu 0.76 0.51
3. 5AYR 6.37 0.00*
4. FNWLIBINANTUN 2.86 0.03*
5. AMAMNLATUING 6.36 0.00%
6. ANELAINLUNITUSLAA 2.87 0.03*
7. aanduan 10.46 0.00%
8. NYULUTIY 0.93 0.42
9. 1MUY 5.69 0.00%
10.0WSnwallagTINUDINAN S U 2.52 0.57

N o W aa Y

* llUEJﬁ’]ﬂin’Nﬁﬁ nIgnu 0.05
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a o @ ] 1Y
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Abstract

The objectives of this research were to study the factors affecting the acceptance of
Al-powered product recommendation systems in marketplace platforms and to compare these
factors across top three popular and others platforms. This quantitative study utilized online
questionnaires via Google Forms to collect data from a sample of 483 consumers who had
previously purchased products on marketplace platforms utilizing Al-powered recommendation
systems. Data collection took place between September and November 2025. Data were analyzed using
descriptive statistics, including frequency, percentage, mean, standard deviation, as well as comparative
analysis across different platform user groups. The research findings revealed that the majority of
respondents use the Lazada platform. All five factors significantly influenced the overall acceptance of
Al-powered product recommendation systems. When considering individual factors, the most influential
factor was perceived benefits. Shopee emerged as the platform with the highest overall
acceptance mean score. Comparing by factor, TikTok Shop had the highest average scores for
perceived usefulness and ease of use. Lazada had the highest average scores for attitudes toward
system use, and Shopee had the highest average scores for perceived trust and perceived risk.
Furthermore, the comparative analysis regarding differences among users of various platforms indicated
that factors with statistically significant differences included Perceived Ease of Use, Perceived Trust,
Perceived Risk, and Attitude Toward Using. Post-hoc comparisons showed that the top three
major platforms differed significantly from other platforms across all dimensions. This research
suggests that businesses should enhance their system environments by implementing appropriate
support systems. Furthermore, developers should prioritize factors such as ease of use, risk
perception, and system trust. Future studies should also explore the impact of Al implementation

from a business-side perspective.

Keywords: Al-powered Product Recommendation System, Artificial Intelligence, Marketplace,
Digital Marketing, Technology Acceptance
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(Lead Conversion Rates) saunniAinasneignisidaliiuduilan (Dwivedi et al., 2023) vianeggsiale
vhineluladunly Ssldun dayarusedng (Artificial Intelligence) mnefis Armaninsnvesneuiameivie
\3esdnsfiuansooniianinuaaa aunsadn Sous uandeen @ouuuuNyws awnsoleszideyadnay
110 dndulanndgymdudou mowaluladuazisnisfivainvaie (Microsoft, 2024) Hgligsnanauwn
szuunseieiediolunsuszananadeyaiisinids aunsafedeyaanvatsanun 1wy Inennsaeuiiumes
IAMe1 M3FAn n1smann wazn1suinng Wisedu iileeButenisdaaulavesiuilag viuneanudeanis
waradimadns Tuyguneswesuilan drdeyaluuiulsmandmaiuazuinig a519auunna19es
nandodt Aegannuaulavesgndn asresraunisalnuauaudfvesgndt uinisgnanduseyana
Winou Wideyaaifuayunsdndula Tunsiadule shlmAnaufmels Audu wasynitufunnfost

unaneudIunilaresdinuseanTu (Kumari, 2021; Vlacic et al, 2021; il 5554¢ wazay, 2566;

Dwivedi et al., 2023; Haque et al., 2023) uonaNi ‘UzgaunﬂﬁxawﬁmmiaﬁwﬂﬂﬁﬁmL%q ANNNSYINGY
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U1 aAAUYU LUNENBULNUIINATTAWU (Retumn of Investment: ROI) 1aagasnn imszanansadnses

o a

Joyavualuigy (Big Data) b iadagiwasnsnmanualvesnusuanvivalie ndssdnsamlunalnnisdum

a a

(Search Engine Optimization: SEQ) (Kurnari, 2021; 1510581 ATUAS Wag iR auLiy, 2567; Hall, 2019)

4

a & v o8 v & o

N15338U84 Bag et al,, (2022) nundyyrusehvginnuduiusrenishsgalidldnuiednusoulall

&3 Y

y v
] o a

WaswdugnAuazddninalifnnisdouvuiiuiiviule wavdwaliiinnisdedidnsae n1sussend

Uyauseivganunisnan amnsawuseanlanl

=

1.1 udaludif (Task Automation) nunefanisidaumalulagdyy1useivglunis

(e

atiunulaglidediuyvdamuay Jyyruseivgdnyaeilazinugg auyaddmnvuald lawnse

X

P

Famstlgmidudould 1wu msneundulusudlddidnnsetind madsestoya nmsudufiou nisendaling
wshn wamventuedn nshummedemsenin Wudu @innuauenssunismiundnninduas
AANAUANNSNE, 2566; Gkikas & Theodoridis, 2022)

1.2 sheUszaumsailfudgndwidediuuinis Jynusshugussinni taelvsshanunan

AATIUAZUUINAUgNAT (Customer Segmentation) MEN15E1TIINGANTIUYRNATLLBUNEIATY

3

vwgunIalingg AumgluuungAnssu vihanudilanginssu Jadendaninadenisandula anudaimiu

' a £%

AonAniel (Dwivedi et al., 2023; Kalkar & Chawan, 2022; Zhang et al., 2021) ¥l¥ins1udngnen

v = [

feeniserls UhaudenistlyyivasaussaunisallignAmieusudssnanugnisnainiinsaiu

Y

o @ a o

naudmungIndu (Wisesight, 2567; Nisar et al,, 2019; d1inaudLasuATYgNIAYER, w.U.U.) 113

asuszaunmsalliungnaudedsuuinisanunsanuslaidu

U

1.2.1 mimamdauqﬂﬂa (Personalized Marketing) #1810 N15RaIATiennKUUL
lwizyana Tagldszuunenueziyanafedoyadnieg wu luni Fefidld Yszuanalay onde
Uszaunsalvesngugniniiviainvansuineinsalanudesns aismadwsluamesvesdiuilan tiaue
Jomn wansfast u3nns Teiaus diuan Fenrnliney fumndnafunueualavesgniurassne
lngnse (Zhang et al,, 2021) AinserdnaulansunuInrineunudlidennqediunNfBIN1TVRIINAN

wAEtoANNMLUTUARBINTTITED wuztINsmewnslugamsiiinzay inaansuuSulsalimungay

o

fundatmneuasnginssuvesuilnalausiugdu Gsde Atad, w.U.U) uenanilfsanansafaniud

o

deweilianysal nsgduliiinnisdndula anedudyyraenuidsdunisagyduandi asdaiaued

mmzauLﬁ@iﬁgﬂﬁﬁﬂﬁﬂﬁ@lﬁﬁﬁu vionguindeAud ity (Dwivedi et al, 2023: Pongsakorn,
2567)

1.2.2 115U3N139nA" (Customer Service) UayayruseAvgdaeligsiaanuisauinis
anflanaen 24 41314 (Boston Consulting Group, 2024) a3 sannwindesniiewssdlunisliuinis wu
n1511 VR (Virtual Reality) %39 AR (Augmented Reality) mi‘?ﬂﬁaiﬁgﬂﬁﬂ@l"ﬂﬁﬂﬂlﬁdwﬁu (Kalita et al.,
2024) veegsATliusNUEN (Front-end Chatbot) Srassunaunuivesuywd Wnsulasnsaiugndialy
sUnuulfides uarlailéides lunsuinisgn TeaziBendud neudednany dudunisaudids
sonuuulignAusnmsauwes udledymiemues WWudu Gsde alaned, u.uy.)

123 szuulisinundetlyngnussiug (Al Assistant) manefs ssuviviviiiadiou

HYaediu inihnsugna lideya wuriuinis Ussauau aeud1ny asnmnauiiiinzauniy
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Uunengg Aifmun Tasgndnliideyannuseanisndendouls Jeyarussivg azvimihiiuusindsings
muideuly 1wy gnéndesnisluirulFuguliyitadounaiau gy ussiviazlirneuiagsios
wiameetndls flgunsalerlsfideanioutine wionuugthauiianzay (agwa havi, 2563) Tufuves
wiinay dygysziviannsatiemdeidiminiiuinisgnd (A Assist Customer Service) Aummney
fumnzanfugniusiazselddnse G5t eianad, u.uu)

124 szuusuzihduminielyy1Uszivg (Al-powered Product Recommendation

System) Fuidudifioslunessuil 1990 (Da Silva et al, 2023) Wuszuuiimunitean iy doyadiunn

Y o a

\Aul (Information Over Load) wiglsianéndindulaléineiu (Zhang et al,, 2021) YnyauszAnguseiam

Y

Haglddanesiulunisimseiuarisouiandeyangnasuld saudunisiSeuinginssy arwaula

AMUYRU Jayanisdeiiiiunedsauidun thluliasgisuiudeyagniaudulusfiniiisuuuuadiey

v ¢

mANUFNTUSIELUUIRMNNERH FAuwazouauasisn1sidenilem Ngsuuinnagaula af

[

USn157fudausa (Personalization) (Kalkar & Chawan, 2022: Zhang et al,, 2021; @Un91udLasy

Wiswgnandva, 1.U.U.) wenaintifaiawsieuniediendielinisdnduladoinedu anniselunisdndula

Winn1sildusinvesildau (User Engagement) tiitganvie (Sale Uplift) 1AnAI1a33nsing (Customer

¥ '
g a v a

Loyalty) szuuuuzthaudetyguseivsrhauuuiugia mngnAdndulales awdeduiianiei
oglula Ingliauladudsonisdu udnmsuusidetyguszivg aseliigniuesiiududidug 3
919LAANISTeALLN (Eriksson et al,, 2020; Libai et al, 2020) iwué’ﬂwmsﬁlﬂmmsﬁ’wﬂ%ﬁwlm
demndesdinafudoyaszesilsnou uiidleldseluFenq sruvazFeuiuasuusthliusiugdu ssuu
LLuzﬂﬁuﬁﬁ’wﬂzyﬁywisawﬁfjé“ﬂwmzﬁ 113 5Uuuufie (Da Silva et al., 2023; Idrissi & Zellou, 2020)

a1 LY

1) n1snsosmuLilonn (Content based Filtering) Sz UuUAzas 19U IREIUAD

(Profile) v lidenisinudeyaiieifuamandfvesdudnde ihluwieufisuiugldninndnvuey

q

o w o

ey ldondudussiamiiodtu 1wy ameuns o1aidenleadie Ussianameun$ didu dnideu
tiuans iledes dlunBeudisuiuls dwimesldnuaniu Tuaeteu liveunmeusiussaml uds
Fons1ensfinsatiuanureuinaiesenmsfwuziil (Zhang et al, 2021; Salton et al., 1975) i4eids
fo mndugldlmisdsnasonugniesmasiuusiimazandeya wazinazuugihaudgsng vl
@‘Lﬁﬁ'wma Lﬁaﬂmﬂ;ﬂ%ﬁauimy'ﬁﬂﬁmmsiﬁﬂﬁuﬁﬂmi5] viodumiiufiley mnninduduiueg fne
auiw‘%amas’??a (Balabanovic & Shoham, 1997)
2) msnsealuuImile (Collaborative Filtering) mnefsyanuszaugilidoya
PnuansunaninUIsuiisuiu wisesndu
- User-based Collaborative Filtering Lﬂuizuuﬁﬁﬂui%uﬁﬂﬁ@mIUﬂﬁi
wugthaudiidosen 9o fnnuusiugrgs dvdnnsigliasinuaulendioiu swuslnedudedieiu
fatuspuuiaglddoyaangnériifiauadisadstugldssdunuugilifugnda (Liu et al,
2014) Frwn1ieTesivsrTRdiui WisuifeuiuamuantivesiBeonatsy au Muinuazindudy
AzuULANLYEUYlY Aummnuduiusseninldeuiuaufuasuusiduiidlindauaulavie

woRnssuAdeiu Jerduvesssuuiifedlodifldselal viedudiivd svuuagldannsamansalld dud
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¥
1 Y

Pluduifenazlildsunisuusih vagldawisouusihduduwuuiuiviulaldmslifideyaiiugu
(Adomavicius & Tuzhilin, 2005)

- Knowledge-based Collaborative Filtering {]igzg'lﬂizawﬁgmmvﬁﬁ]ﬂﬁ
ALuzd1NANiNiey wIenginusiauden1svewly Insusnatnazailaialsyiinisdenseniy

Y Y

= o

aulavesldua dainiladadaymnaztodninvelime sruvaziuisuiigunsaineuniiiunsdidagdu
wiouusuIBmaLidgm deligldannsodmuateditalunsuugihdudld ssuuifiouhunldty
N5UEFUAYTZANTILTATT USNITNNNITIRY UTNI5A1UEUAN (Felfernig & Burke, 2008; Idrissi &
Zellou, 2020) FnsiiiifedfelaftdgmiFesdlill Woswndeyasssunuuasuansdoyaniuidouls
Aldrmun usiideidefealdanelunsiiaunszuugs (Felfernig & Burke, 2008)

3) N1SNTBILUUNANNETY (Hybrid Approaches) LIUNSHANNATUAUTENINS
Content based Filtering thay Collaborative Filtering Werfinauuslugilunisuuzihaudliunniu
(Felfernig & Burke, 2008; Idrissi & Zellou, 2020)

2. UadpndanasdaniseaniuszuunusihdudidieUyyiuszshvg neaisswiiiuumalulad

o=

nAnAuIulnd azlinansenuuazitiniununalulagiuing fazneliiinanudsuwlawiagiuuy

v
=

nssiudin (nuae winesan, 2565) agndlsin stuuiiAntulmigenivauiienunasfias dusu
waluladudiglasunseenuuuinegaiiedle dgaulsdldem wialuladiufgenduman (Taherdoost,
2019) Fafumsvhenuidlaivhlueuiwensurieufiasmeluladiadudsd oy estaeldnsesniuy
waluladfiusyavisnmanniu (Davis et al,, 1989)

msvausuwmalulad wneta mnudnlagensumaluladlig lne dnsusviliutsuselowd

Y Ay A

wazdefdadonouazdndulaiwealuladunld lnemniinrnuiswelaannisldnuseziiuinmelulad
wteifinyszansamlunsihauld ssilfiAanuideiutassensumaluladluiign dilugnsiia
sedfumildan seusumeluladlunania uasasindnilufian venanddaduusslovdsogliuing fe
nsthdeyauUiuuseussansnmlunisinnu ienaumaluladsely (Vankatesh & Davis, 2000; Kim &
Garrison, 2009; va5%1 5524¢155, 2565)

2.1 dunsuvesnssaniumalulad nssousumaluladifunissonsumainala fimgnzal
Antusieailesedradunszuauns Tnefl 5 uneusil (Roger, 1983)

[

2.1.1 %UMiSMﬁ/ﬂi (Awareness Stage) Lﬁu%uﬁiugdwﬁLwﬂIuiaﬁiwﬂﬂ figateaiu
ued oA sauAtyiiauiils uiddlasudeyalsinsuinu Wy Gelaidfesslond SslsifanusiAeaiu
weluladiu

212 duaula (nterest Stage) ifuduiiBulianuavls fenudesnisagldsutoya
LﬁaaﬁULMﬂIuIaﬁﬁlé’%“uﬁm ﬁ'ﬂu@miﬁuﬂ%m%;&aLﬁmauLﬁ'mﬁumdﬂaﬁﬁu NTNATUIINUTINA
SR wazUsauNIaifHLN

213 fudsudiudn (Evaluation Stage) fnmsinszhicUstlovdveamaluladil de

nswSeuiisudedelduanteyanlasu wu auinusvlevisdenuemieli Idaiduagidls
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214 funmaes (Trial Stage) Yimaluladuldnudolinsunadnsvesmailuldi
pssnmidmngvesnuemield fwavesnisihunlfdululudininmne axhlugnisdaaulady
walulad wazmnlululunsau wiseduuinldunnwe Aagldsumalulad

215 fugeusu (Adoption Stage) lutuiiniunismaasddiiy warseusundrindu
Ustlowd avthweluladiululdlumshauass wasmeunsliyanadunsiusely

2.2 vqufjiiieatasiunisseniumalulad fvquiiinanismsseniumalulad vanemgu
1AuA Theory of Reasoned Action (TRA), Theory of Interpersonal Behavior (TIB), Social Cognitive Theory
(SCT), Theory of Planned Behavior (TPB), Diffusion of Innovation Theory (DIT), Motivational Model
(MM), LLaswqwaﬁﬁaﬂ‘mﬁLLﬁ Technology Acceptance Model (TAM), Extension of TAM wag Unified
Theory of Acceptance and Use of Technology (UTAUT) (Taherdoost, 2019) dwumiAsuiezesune
RNIE TAM Wag Extension TAM

221 wuudnaesn1seausumalulad (The Technology Acceptance Model: TAM)
veda wuudaesililunisAnuuiunmsseniuszuuarsauna fadunquiildunisseniuegn
e wagthluszendlivaneasnns (Taherdoost et al, 2011; afias) Avsguiamf, 2566) WL
NOEHN1INTEYAIEIMANA (Theory of Reasoned Action: TRA) 484 Ajzen and Fishbein (1980) lag
Davis et al. (1989) iloasunganvginilumaluladuisedisléuniseensu waswalulaguisegnalails
Sumsweusu lnganitniseeusuiinaaindadenisuen lae TAM auls 2 Ussiauddyy fenisusts
Uselewl (Perceived Usefulness) wagmssudanudiglunsliam (Perceived Ease of Use) Gaazdanali
\inviruad (Attitude) nelminngAnssunisidimalulad (Behavioral Intention) wagdnalviinisin

walulaguululgase (Actual Use) (Davis et al,, 1989) wuudnasin1seausumnaluladaiunsananslan

29 1
nssusts
szl
A\ 4
. A z Rkl
AU oLy ewdide .
VIAUAR . > walulagly
AEUBN T
. 14934
A35U3
Y
ANnudelu
AThTaU

Al 1 uuudiassnisvensumalulad
Note : From “ User acceptance of computer technology: A comparison of two theoretical models” by
Davis, F. D., Bagozzi, R. P., and Warshaw, P. R. 1989. Management Science, 35(8), P. 982-1003. (https://
doi.org/10.1287/mnsc.35.8.982).
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Al 1 wuushaenisvexsumealulad ansnsaesuigldimginssunislinelulad
dwaliinnsunluleass fnanesddsenevdfgy 3 Usenis il (Davis et al., 1989)

1) ns¥usfavsslend (Perceived Usefulness) manefis yanasuginmeluladdu
glin1svnuussalmunela wsetieusulgeussaninmeeanisvinauld wu faelvnisvinnu
T3 wiugh anansadiesevideyald Wusu Syasny yaanuvyu, 2562)

2) n1sfuianuinglunisldan (Perceived Ease of Use) nungiis yanasuiin
walulafduSeusliie lidudeu lifesodnnunergnlumslénu ie fszuvatvayuligllasy
Uszlevtiagaduan (Davis, 1989)

3) ViruaRiddenisldau (Attitude toward using) wnefanudaniBauanyie
avityaraiiensldnu Sufnanmssuiiaseloninasnissuirnuielunisldou wsemnyaraidn
Mmsnsshildaden asiausdiidenisnszintu uasmnyanaiuldsura UL vaunaTlal
firomsnszyiiiu ruafidsasonsliuiellénu (Celik, 2008)

dlesussussloniuaranuielumslénuud yaraasioiauanfifromeluladiy
maianden1sldimalulad (Behavioral Intention to Use) Savaneiis matdenldviolaldinaliladlviig uaziin
usalaldinu (Behavioral intention to use) vanei ieensy Wnumaluladudniaussloviviony
flawela agfluuliuiiagldineluladduseluluowan

2.2.2 d@uvggrediuuitaeinseensumalulad (Extension of TAM) ki uuudnaes
msgensumaluladavfufivensvegsunsvans ualdunisiasaiindeduddyurstladeliildimsa
fiansan deswnfifuusneuendueg Aifnansenusiessuy (Venkatesh & Bala, 2008; Us1lame dewny,
2554) ¥l fovaeviuldiiuiuusesuenguiidlifanudanuieiy vuituguiiiausingnd
vosgnénlallfiininnsuifasslesiuasanuielunisldouminiy uiduieadeatuanulinga
audedie wavAuiABIBndie (Hameed & Nigam, 2022) Muitevasaden S35 (2565) Ihfius
wsieafuaslindlaluszuu (Perceived Trust) uazns3usfanindes (Perceived Risk) LilaaBune

Hafeiidsnasionssensumeluladifiui il
1) mnulinddaluszuu (Perceived Trust) Jagtugldiinnadnniisdfusunsie

sl anuseiviuarervayinssulawes (Cybercrime) Nfluwiliugwy waziiaududouninay

v
LYY [

(1910500 AUAT war NRgn gLy, 2567) A9y N15TU3

Y

Jliusnisalinnauselonilasie oy
Alduinig Wusdudsd Az e ligldnuiiodudmsousnisuniu (Geyskens et al.,, 1996) A1y
Tndlalulyayusshvg annsauvseanlanel (auznssunsasesssulygyiusshvg, 2565)

- anulUsdlawazaninsaesuneld (Transparency and Explain Ability) 4uueaas

s 1 v

a5 imueaiadetyanussivged Whlanszuiunsinsgideya nseuiumsiienu nsdedula a1wnse

8 Y

AIANTAINTINTEYIAN anansanTIvaeutayadounauls

a

- AnulLYeliouarANeAsTIH (Reliability and Fairness) Yayay1usefiug

iodadanulindanaranudedtu Mensinsie Ussutana wavdndulaliegiegndes dn1s

mvauaunmesdeyamiunldeu lilenmannngulasudsylevd egrenfuaziniey
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- anudlunwazUasnisvesteya (Data Security and Safety) Usyay1useRvg
AealanuduawazUasniy dnsdesudsdunmenanaiatusiouyyd dwindeu deu LATYEAY Uag
Uszina nsldnusaznisdndulaveslyyivssivimainainanuntlavesywd vieinalnliuyud
ANTOUNINHRINIANLTEUNITANNY LieandunsIeNe AT

& ' o Y] . o & ' o

- anududiuiivesdeya (Data Privacy) N153nwianuiludiudives
dldau danadenndnuaivesesdansuardrglvgnatgensunisldaudyyusehivg Mnategiu
wiannesUeTIWILAY (Hameed & Nigam, 2022) n1stdeyadiuuanalUldanu maweunswaglduselon

s v

HadnsInN1sUsEInanauazn1sinaulaveslyaussiivg asdesddsuanudugenanidivesdeya uay
ﬁ’]Lﬁuﬂ’ﬁmmawmaﬁlﬁaﬁaa (Al-Gasawneh et al, 2022)

2) Ms§uiANuLdes (Perceived Risk) LuyuupwegnA1mAsIfuAIlsl
uuou uazANuAssiionainiu Ssdsmaronisindulatiodudviiouinig FsgninazUszliinainns
Snudeyadiudivesgna anuausalun1sneuAnuvseasuledeya (Hsu & Bayarsaikhan, 2012)
wagn1stunsnsinwnuUasefefiungay (ingiudi 75 alufna, 2560)

dnueafeilinanis uuudnenisseniumalulad uazdwaeioves
wuudnaesnisgeusumalulad laud n1ssuiieuselovd nssuianudielunisldau arulindaly

JUU MIsuiAuEe viauaRniidenslde dwasenisueusuiarldinuaie dwandlunmi 2

ns¥usnauselevd
nsfuaudelunisldanu Faumdse spertuias
auilinslaluszuy malfau nsldanuass

MssuianuEes

A 2 wuuhaeaisvensumaluladuazdiuvengvasiuuinasniseeniuinalulad
e : USuusaan “msfinnnmsgensumalulagniinadennundalivinistensudnefivdwesaneisdu

uwn TuUseindlne” Tae sa590 5529653, 2565, M3AuAIBasEUS e mmnUadin, IiInenaesssurans. u. 13.

ewAdeiiisades fiseldnunumiaterifetod

B Bames (2565) livhmsideides mafnwnssensumeluladfidnadomudilalding
Foroudofivdmonaiueisiu uea lulssmalne Tinguszasdifiofnuinissensuimaluladinadenin
flaldnuuinmsterouteiivis sewisnguiiiuszaumsaiuarhifiusvaumsallduinmsterouteiivgy

@

Tng@nwianndiuds nsuiteauiivselevd n1ssuitemnudiedenisldau anulinedalussuy

Y
nsfuinnudes vimuaRnidontsldanu wazanuaduliuins wui gduszaunseleneudnefing s

Uadefidamadanuaslalduins 3 Jade laun nissuifemnudesenisidau anulindaluszuu uay
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nssudannudes dauglifiuszaunisallunisldaunuintadeds 4 16ud msfuifenuivsslond
nssuiisenudreenisléou armlindalussuu mssudarudes dwaderusdulumslivinig

T 53332 uarAme (2566) levinsidedes 51/1%‘waﬁuaﬁ‘ﬂﬁgapﬂigawﬁﬁiaﬂWiﬁmﬁuia}%aﬁuﬁw
saulatvasuslaaniseululssndlve lnglduvudrasiniseensumalulad (TAM) Wuwufandn
wuhauilatedudooulatiidvinamemssonisdinauladeduduuumanve susoulatiildivalulad
UJayeyrusedvg daunssuiuselevd anudesenislduiidvinanisdourenisindulegedud
vuunanvlosueaulal

Wans 13esn3ay war sungm dsdiae (2567) Iiinsideises dadeiidmarieniudfionelaves
Fuslaanguiaunesenislénuweundinduladuiu wuinmssuianudglumslénunasnisiuiusslov
YosuaUndintuiidvsnauinseanuitnelavewuslan uavaufianelavewuslnadenaidauinde

ANUAIlluASIIUS ST ImarNSHULNUBNHD

a =

aiasn avsguii (2566) lavinns3duises nsfinwinansenuainniseeusuldanumalulag

a s

YyauuszRvg (A) druanuianelalunisiausssnidnauessrilaludssmealng wefnwiladend

o

nansznuanudslaldnumaluladdygiussivg lneUszenduuudrassnssensumalulad (TAM) 1y

o

nspuLAnlun1TITe wud Uaduadesnungudsdsfe Jadunisuinnuanunsalunisly Yadenissus

Usglovuainnisldnu wazdadeviaued dwalfisuanegsiitdedrdgysonuaslalunisldnumalulad
UayayUsehvg

'
Ya o A a

Nadill »3dou wazamy (2568) laadeiies Jadensueusumaluladlygyiusziusniidnswane

£

aunferlunisiilUldlunisdnnisaddudveminailuimiaunusd dinguszashiefnuseiu
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Abstract

This research aimed to: 1) examine the service marketing mix factors influencing consumers’
decisions to use self-service laundromats in Chiang Rai Municipality; 2) investigate the service
quality factors influencing consumers’ decisions to use self-service laundromats in Chiang Rai
Municipality; and 3) explore development guidelines for service marketing mix and service quality
factors affecting consumers’ decisions to use self-service laundromats in Chiang Rai Municipality.
This study employed a quantitative research approach. The sample consisted of 385 consumers who
had previously used self-service laundromat services in Chiang Rai Municipality, Chiang Rai Province.
Data were collected through questionnaires and analyzed using multiple regression analysis.

The research findings revealed that the service marketing mix factor with the highest
influence on the decision to use the service was promotion, followed by product, and physical
evidence, respectively, at a statistical significance level of 0.05. Meanwhile, the service quality
factor with the highest influence on the decision to use the service was assurance, followed by
responsiveness, and empathy, respectively, at a statistical significance level of 0.05. The guidelines for
developing the service marketing mix are as follows: 1) Product: Entrepreneurs should improve
washing and drying machines to be highly efficient with diverse functions, and provide various
machine sizes to enhance convenience and comprehensively meet users' needs. 2) Promotion:
Entrepreneurs should organize activities or offer special discounts for regular customers, and implement
a membership system for point accumulation to retain the existing customer base. 3) Physical
Evidence: Entrepreneurs should maintain cleanliness, ensure that washing and drying machines
are in good working condition, and provide adequate facilities and lighting to enhance customer
comfort and safety. In addition, the guidelines for developing service quality are as follows:
1) Responsiveness: Entrepreneurs should provide clear communication channels and be able to
promptly assist customers, resolve service issues, and process refunds when necessary. 2) Assurance:
Entrepreneurs should install comprehensive CCTV systems and implement secure and verifiable
QR code payment systems to improve safety and reduce payment errors. 3) Empathy: Entrepreneurs
should design store layouts that are spacious, private, and easy to navigate, while providing clear
and user-friendly instructions to support customers who prefer convenient, fast, and self-service

experiences.

Keywords: Service Marketing Mix, Service Quality, Consumer Decision-Making, Laundromat
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dulszaumensmanadudnuusnanmenminadenisindulaliuinig (aegvs yaude way Sadand
38505791, 2568) waznsnwuefugaAMMslIUINsTdmasensfndulaliuinsiuemsdandn
e wudh Aauammsliiing 1A eomilile amshila Adianansodusieds amnldle uagnsmeuaues
vo3gnA daasiensdnaulalduinig (nunns A33de, 2566) msﬁﬂ‘m@mmwmﬂﬁﬁmiﬁﬁ@w%waﬁ
msdndulaldusnisnisunmdanidu lsmeuiars@edul Jwdavuesne wud aanmmsliuinng loun
sumslimnudesiunaziunisietlald fdvEnadensliuinms @muna vandans way vigyias Yuun,
2567) warmsfnyIgaATINITUIMILasUssAnBnmuinsiidsasientsiadulaliuinisdivesdlduing
U3em lusedldlng 910 wudn aunmnisuinig liun duanudugusssy dunisneuausssiognei
srumslimnmdosiu uazdunisidnuazidnlegné dsmasiensindulalivinig @aaniad d1sg uas
A, 2564) agalsinny nnmsUMsTnssudumsAneluuunve s ay At AnLwAnenaiy W
38930 Swusssu Ansesdn Snissiaduasmndngninlidussianitiajausdud 2567 wsedinng
dulamednugarmeafaviudwuumlussesnaniios 3 9 fudd 2563 - 2565 (KTC, 2567)

faifu n153den ST alfnuiladudiudszaunsnanauimatazamuamnisuinisinavsnase
nsdnduladenliuimsuazmndnluammaiauandoss sukuausuugiumdlunmsiaundu
Usgaunismainuinisuazaanmnsuinisliaenndesiuanudesnsvesuilag ileludeyadmiu
dusgnoumslunisnuaunagnskaziulsmsadunuliaunsaadismnulaoumeanisudadu
nouaussnufianelavesgndn uazsessunaiulavesgsfaduasnindniidnisudedudingedulu

Usznelnglaognafiusedansaiw

VIUM?N?iﬁﬂJﬂiiﬂJﬁLﬁﬂ?{l’aﬂ
1. uwwAneiulededuyszaunsnatauing
1.1 AMUNNNEYRHIUUTZENNINITAAIN
A1ANT 939504 kag Urdan AsAsAIE (2565) iAnunangdn diudseaunisnain
U35 Mg nszuiumvielniesdienianisnaiaiivzdielvinagnsfindfannsatuujoalaeta
FeazaimnuuanssveImsu3nsuasyilissmanunsout siulunanalsluvaisil gnins wdesienmsyga
(2564) lenanliidmuszannsnismaiaduedesiionisnismaiansodnusiimuauls ey
fnguszasdnisnanatnngudmang uasduniltladeiidsmadenisdniulatedudveuilaa
it 890101 w1 wae Suil vaseiles (2566) lalirnuvanglin dudssauniainsmain v
fuvsmemsmanaiimuauls Ssuisvldsiuduiensuaussnufionslaunnguidmaneg
1.2 aeAUsznauvesdadediulszaunsnainuinig
fwgnal glnyad uag aTyey Aungyas (2567) lanarlumAdelid diudszaunisnann
U315 Usznausne 7 du lduA 1) dundaduet e Auduaruinns 2) fusian fe Sruiuduiiine

3) MudnILA Ao YoIM9N1FIINUIY 4) AUNTAUESUNITNAIA B LATRMIBVNITAANA 5) AUYARINT

I a 1%

Ao YAAa 6) NSxUIUNTT A Tumeulun1sUJuRau wag 7) Audnuaeninienin Ae daignAnananse

Y
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Fudtaldl luvauedl nnavs slnses war U1am a3asiiwa (2565) na1ndn drulszaunisnainuinng
Usenausne 7 esdusznoundn 1duA 1) wandnet Ae dufsieusnig 2) 51 e ddiasieneld 3) aniud
fio Feansnsdndiming 4) nmsdaaiunisnatn fie Msdoansnanisaan 5) yaains fe yaradisldiu
sailumsthiausuins 6) nszuiuns fie 35ms uae 7) vdngiumsnienn fe dsigndnannsasusld
T3 @0NT WRBNaNATENA (2564) Nd1331 diudsvaunienisnainuinig Useneume 7 Jade laun
1) Yadosnundndae Ao dudvianisuinns 2) Jadesiusian fe yarfidesine 3) Jadesues
n1annsindming fie FBnsiduduazuinisgndsesngnatn 4) Jadusiunsduaiunisnatn fe
iwdosiledeannimanann 5) Tadednuyeaa e yaansiaundidduieatestuianssy 6) Yadudu
nszUIuMS Ae AanssuynAvnssuiiesdeatunisduiuny uas 7) dadesunenim Ae Awindeuuas
dwineq Iuslnasansadudialdvnamenin
2. wurAmieaiuladoguamnsuing
2.1 AMUNUIYYBIAUAINNITUINNS

tunns Weuis way Tuiian iesnsel (2567) aunuiedn auaiwnsusnisdu

o A

Aoty Mazasnemuuang19veegsNalinilendnguaa n1siauenmuAINnITUINITIRSIiuAUAIAnT

voufFuuimaiiudsiivieanseii {Fuuinisasneladilefudeiidesnis Tuvaed U3na quit uas Usdl
Bouazeasind (2568) linnuvanedn gaunimnnsliuinig vuneis avwamnsalunisnevaussde
Arufesnisgndlugsiauims lnedumanssinoghdlaognamileivhitu Wiiensuaussnudoanisves
SnihenildilFSuanuazainauts GenmamnisTiuinisifinunmardmalississzaueudnia
wazAAMNTIUENSTRS s soadumuimelafiunndnailuuiasypaa sl Sasing Wanduius
uar A3UsEn udansal (2568) Idlvaumuiedn aunmnisliuinisudeiFondn SERVQUAL Ae
FFursnmsiinnuiiemeladensliuinsuazidudaigninynaumanieasldiuannisuinig

1.2 29AUTENDUVBIANAINNITUINNT

o

Suess Annn (2565) Winanluunauidelin wsedieTanunimnistiusms (SERVQUAL)

v
v

994 Parasuraman et al., (1988) Usznoudie 5 & fell 1) anudugusssy Ae dnvuzninieniw

v oA

usingliiu 2) anududede Ao nslinisusnisfiassiudayailild 3) Msnevausssegndi fe

anwarreruAnlauing 4) malseiugmunm Ae Finsaswarudeiuuay 5) anudhendilagnén fie

P

rrwausaiunsguaelald Tuvaei gliseil guun wazany (2567) inarluunani3deliin aunimnis
Tiusnisusenauluiie 5 asduseneu el 1) anudugusssy fie nsusnmsianunsadudesduiauas
waaiuld 2) avuidede Ao nsliuinisdeswmswmuiliduiuilan 3) nsnevaues fie Auadle

e 4) nshinnuiulaniguilan A N1sUINsINEIWIUINSATANS ke 5) nsidilanazn1ssdn

€

Uslam Ae nastusnsiienlald syudeadnsind Wauduwus way AsUsenn wdansal (2568) tanaialu

e

unau3delin aanmnisuinistl 5 dnu dell 1) dueauluglsssu fe dnvusiiausavesiiuuag

o

dudalalunuuinig 2) dueudndedie de msTiuimsauiidyayilituandi 3) Aunisnevaues

v oA -

andn Ao Anudnlalunisliuinis 4) dunislimnudulaungndn e nisigliusnistianuduig

£ o v oA

Winwe wag 5) munsidilawazidnana fie anansatunisouatelaldgnan
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3. wuaAaenunsanaulaldusnig
3.1 anunungvasnisanaulaldusnig

ey Iias a1n1seu wag usshvg wazUsznuns (2567) laliaanuvungdn nsdndule

¥
=l ¥

govosfuilnaiudunounisesfisevesiuilnafinsgviady nanfe deufifuilnrazindulade
duedndlaogrmiliduazidvinanniatiatoniglusasdaduneueniidinunnsedu Wedadomeani
gnileuingszuuvdenszuiunsanveanyudiafanginssusieg onun luvuei Twdgnal fingnad
wazAny (2568) lalanumingdn nmsdnduladenldusnis wneds nssuiunistunsienmadeniiies
madenifiernnvanemaden ieidenmudeniivungauuasfian udelrdnd qud uay Usdl
Bouareasdnd (2568) llinumunelii nmsdnduladenlduinindunszuiunsadamadonves
FuslnalneiBuannnsaseuinfanudesnisvideetaifinandvima
3.2 dunsuvasmsindulalduins

suftns unsyaan (2568) o518l Funsunisiadulavesiuilnautsoondu 5 funeu
Uszneuie 1) mansentintsenudiesnsviselgvn 2) msduAudeya 3) msiiasandaden 4) msdnadule
Fodufuazuinsmsausiule 5) msuanmginssumdniste lurasd andan 913Wus uazas
(2567) I¢nanalidh msdinauladeduddineua 5 suseu fail 1) masuifsaudesnisiionaldzuan
NINTEAUINAEULN 2) MIAumdayandinguilaainniudenisuds 3) nsusaiunadentunis
sindulade 9) nsddulatio uay 5) sfiosandstrunivesBuiifnensindulate s glsws Aidiag
uavane (2568) a5118li91 msdadulvesuslnafieududeu 3 dusou Ae noumslduins vawiddd
U3Ms waendannsliuimstatumeumanilasusvinamnandnseduniamnan wasdnssdudug

MdaransenudednuerasiuslaatarInIne1veusinaliinnsnouaueIveee

UszaeRn

1. iiefnundeduduiszaunismatnuimsiiidvinasensdnduladenlivinisfruazaindn
Tulmnauiauasidesny

2. Wiednwdadufuannmnisuinsiiiiavswademsdnduladenliusnmsiuasendnlun
WAUIAUASIIENY

3. lefnwuumensianndiuUszaunsiaauinisuas A MU NS davnasenis

dnauladenldusnisiruazaindnluunnaAuIauAsdessey
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NBUKUIANNITIAY

Uadedaudszaunisnannusng

ANUNAR TN

—_

AUIIAN
AUADTUN

PUNTALETUNITNAN H1

ATUNTEUIUNTT - . . -
nsenauladanldusnisiruazaingn

A T A

ATUNANZIUNNNEAIN

TulawmAuIauAsIgIsY

U2d8AUAMNINNITUING

1. suanulugussay

H2

2. AUANNULTDDD

3. AUNITNDUAUDY

4. e uANLLTRNU

5. Auaanennlagnm

AT 1 NTBULLIAANITIVY

ada o = a o
A9AILUUNIIIAVY

1. Ussvnsuasngunlegng
Uszwns un daslivinishuazmndnluiuimeuiauasdess fmindesms
ngusaatng ldud deelduinmeiuasmndrluiufivanoueademe Smindeme Sdsms
Frurulszansiuduou Faldfuuasuinvesnguines Tasldnisduinues Cochran nadiilingu
F1urulszrIng Gearnnisdunaldnguiaogiadiuiu 384.16 e wagldvhnsilnavdiutuiie
annsafuldnsuanysaldsldngulszansiivanzan fswuiumiiy 385 deehs

oW '

nsidannguaagn udeyasindniens 18 Vauly Maelduinisiuazaindnluiiug

9

v

waauasdee Sariadosme edrsfon 1 afnely 1 Yiikuan Duymrradgmnilve uagliausuile
Tumsneuuuuaauay tneivnduagaindndmou 61 uis ludnsrdndivinty Sumuuvises 7 feens
2. w3asdiefildlun1sise

uATell$83901 39030 (Quantitative Research) infasiiofllilunafiusiusudoyade
wuudeunnal (Questionnaire) Tnsudsdauvasiaueeniu 6 dau el

daudi 1 ﬂ"mmLﬁ'mﬁu%gaﬁ"alﬂmaﬂﬁmauLLwaaumm WAILIAIDINUIDINITUILVD
231UF Wodsey (2564) iU e 018 sEAUMIANY 91 Teld Snwaifiinende

dnfl 2 fanudesunginssunislduinstuasendn S1uau 5 do

@i 3 manungIfulatediuUsEaunIsRaIAuINIg 911U 30 1D
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@il 4 MauiAafudadufuaanmnisuinig S 25 1o
duil 5 Manieafunisiaduls S1uau 5 9o
gl 6 WumanuaneUalvignouuuuasunuuansaudaiiu wasdelauoiuziisatuun
yamsiEAMIRAATINsLAsAMN T MsTe LAz TluiuiaUIauRsdess Sminduse
3. MsnadauAIesle
fidehnmansaaeunanmvsansasdioluniside léud msnsiaaeumunss (Validity) T
o1fnafifavesiFormasuiu 3 ¥iu ndmndidsnansaaeuniuaenndesuesusyiiumauudn
fAfeiuuuasuanailunaaes (Ty-out Aunauilallingasiegisdiuau 30 au Ingl#isnsves aseuusa
(Cronbach’s alpha method) Tnauidudszansuoant wuin Sanduusyanswiiu 0.995 Seidannnia
0.70 wansh uvvaeuamatuifaudeiiy uasiieumnganfiesihlUlunafunvnadeyald
4. manususIndeya
AdeldIsiuTIuTIndeyatsugl Inensuanuuuasuaimainiazaindnlingudens
Tagnseannguenegsiifmualisiua 385 Megs uazthuuuaeunuildannmiviusudoya
winnsReNaNysalvesdeya uardeyanfegll Inedidulandunisfinw Auat wazsiuriudeya
nvifade unaruaraAtefifendes iWethainldduwumsmsnuluaded
5. nMsianzviteyauazadanidlunisite

@

iAfoinreideya Ineldlusunsudnsagumeadn dodl

1. afAdmssaun ImTiwaeideys eil 1engouar (Percentage) uavAnnad (Frequency)
ilefnszsiteyatladvduyanama ey sedunsne endn els dnvaziiinerds uazwgAnssunis
THunis$ruazanndn loiun sunuuiilduimsiuazaandn lidiads (Mean) uardnidsauunnsgiu
(Standard Deviation) tieTinsizsideyaludiuanudaiiuieafuiladdiuuszaunisnainuinisdents
Tdusnisfuasaindn lnetiauedeyalugluuunisieugiunsusseewazagung dnwaziluiony
UaeUnlaamanuudadu 5 52y (Likert Scale)

2. ad@aayunu (Inferential Statistics) 3AT1EMN150ANDELTINY (Multiple Regression)
Taefinsiinsazsien VIF uae Tolerance routhgmsiinseviannisanaey iilemenudusius semins

mwdsluguiuunisiueg uaglinseidnsnanenisdedulaidenlduinsiuasaindnlulwameuia

UASLTIBITE

NAN1599Y

nan1nTidayaniluvesinauiuudaunu

v o

Joyamill Usznaume e 01g seAun1sAnwiasan andnlagiu dnuagvesiinendedagiu

warngAnssunsiiusMsswaraingn Ingldnisuanuasanuiiuazanfosas wul grauiuvasuaudnlvey

[

Jumends 91w 268 au Andusesay 69.6 To1g3ening 18 - 27 U d1uau 181 au Anluiosas 47

= o =

fiszdunsfnwagegneglusyduuSyyns uiu 285 au Andufevay 74 endndagdududnSew/

nfinw S1uau 140 Au Anluiosas 36.4 anvarvesiinededeqiu fe Wnerdeveudr/enisniu/
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aoulafiilloy $auru 159 au Anfudesay 41.3 audlunisléuinisiuasnindn/ouinneduay wui
19U3ms 1 - 2 Adu/dUanst s1uau 238 Au Andiudesay 61.8 Aldanelaeaaerenisldusnisdn/euth
sends wudn Slenldsneseming 50 — 100 v/ads §1uau 251 au Andiuteras 65.2 Frananiilduinis
$ruazaandn wudn lusendneriawian 17.01 - 23.00 W. $1uu 236 AU Andusesay 61.3 aWalunis
Gdenlduinsiuazandn wui desnsdnuazeuin s 203 au Anduiesas 52.7 wazyanadil
nSnasensldusnisituazaindn Ao aules 330 au Andusesay 85.7
NAN1SAATITHUIIBEINUTTANNITNAIAUSANS
melnszideyatiadudulszaumsnannuinig Ussneusie fundniost fusen fuaaiui

AIUNITARATUNITAAIN AIUNTTUIUNTT KAZATUNANGIUINIEAN Tagvinn1Tansgimenisldraie

(Mean: X wazaiuleauuunsgiu (Standard Deviation: S.D.) fasialuil

AN5199 1 MFATIzRtadeaiulsyaun1snannusnig

Uadedrudszaunisnainuinis X S.D. sulana
1. AUNARS U9 4.32 1.046 mnﬁqm
2. AUTIA 3.64 0.910 110
3. fuan Uil 4.35 1.010 1Nl
4. PUNTENEIUNITRATN 2.68 1.235 Uunang
5. UATEUIUNTS 4.35 0.985 1Nl
6. AMUMENFIUNINILATN 4.32 1.028 wniian

NAITIN 1 WU nauegsiisauauAniuiielnuladediudssaunisnainuinig

o oA s a v o v
definsandusiede wuin defiidnedegeiian fo duanwd Sszduanudaiiueglussfuunniige
(X=0.35) funszuauns seduanuAaiusgluseiumnniign (X=4.35) sundnsios Iszduanuaai
oglusziunniign (X=4.32) sundngiumsnienn seduanudniuegluszduuiniian (X=4.32)
fus1an seduanuAniueglusiuanniign (X=3.64) wagdunisdauaiunsnain sefumnudaiueg
TusgAuUunans (X=2.68)

HaN153ATNUTEAUAMAINAITUINS

nsiasiendeyaladediuamninnisuinis Usenaunig auandugusssy Auai

Ungalie AIUN1TROUANDY AMuAMITNiY d1uaditianid lagnan Taevinisiesieiaienisy

Aade (Mean: x wardudoauunnsgu (Standard Deviation: S.D.) sasioluil
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M990 2 NTiATErdadesuAuAINITUINS

UadeAuAMAINAITUINIS X S.D. nsulana
1. fuanudugusssy 4.33 1.001 1Nl
2. frupnuiidedie 4.33 0.986 1niign
3. FUNITNBUAUDS 391 0.984 1N
4. frupnuidesiu 4.08 0.981 )
5. snupnUienidlagnan 4.22 0.958 1N

9NA5RT 2 WU nquiegsdlissiuanuAnudstuladediunanmnisusns Wefiansan
Jusede wudn denfidnaiegelign Ao drumnuduglsssu Sszduaudadiuegluszduuiniige
(X=4.33) sfuanuindedie dszduanudadiueglussdvuiniian (X=4.33) druanudiendilagnén
szauanuAnivegluszaunn (X=4.22) fuanudedu stauanudadiuegluseiuuin (X=4.08) uaz
fuNsneUANDs sERuANAMiveglussRuLn (X=3.91)

a '3 o/ Y a
nan1snseinisindulalduinig
nynneinsindulaliuing lnevihmsiesgimenislidaiaie (Mean: Xuardrudeauy

v

11935574 (Standard Deviation: S.D.) Asialuil

A15199 3 NsAAsIznssnaulaldusnig

nsenaulaldusnig S.D. nswlana

Xl

1. mMsdnaulaldusnns 3.60 1.042 170

915199 3 wuh nguiegnsdissaumuAniuisiumsindulalduing wuin nsdeduls

Tdu3nns dszdurmudniiuegluszauin (X= 3.60)

A9 4 AITILEAINITATIVADUAIAINNUNIU (Tolerance) tage VIF 993tadud@iulszaunisnain

UINg
nasuana
Uadwdruuszaunisnanauinig
Tolerance VIF
1. punansouet (X1a) 0.268 3.738
2. 91us1A1 (X1b) 0.354 2.827
3, fuan1ud (X10) 0.171 5.863
4. guMsaEsunIIRan (X1d) 0.971 1.029
5. AUNTEUIUNIT (X1e) 0.147 6.795
6. AMUNSNFIUVINIBAIN (X1f) 0.265 3.772
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NANT197 4 WU A Tolerance SiAnagszaring 0.147 - 0.971 uagdlen VIF agszming 1.029 - 6.795
\Gulumsinausives Kleinbaum 1 VIF (Variance inflation factor) #agfaaiidniiosndn 10 uazn Tolerance
fosdiAnmnndt 0.1 uanvinduwdsdassnndiliiadgmenuilunduiussumseanigsudunsmy
(Multicollinearity) waga1usaudminysdasyluldlunisimseianduiusuaznisannoswuunye

(Multiple Linear Regression)

M1 5 ATNLEAINITATIVEBUAIAIIUVUNIY (Tolerance) Uawdn VIF vaadadunmnimnisuinig

v . - n1sudana
Uadedrulszaunsnainuinig
Tolerance VIF
1. fuanudugusssu (X2a) 0.189 5.281
2. fumnuidedio (x2b) 0.179 5.584
3. ATUNIABUAUDY (X20) 0.374 2,672
4. funrandesiu (x2d) 0.234 4.283
5. nupnEdienidilagnen (X2e) 0.226 4.432

31NA1571991 5 WU A1 Tolerance AeA10g8E5¥1319 0.179 - 0.374 Uazdlen VIF agsening

v

Y oA Y '

2.672 - 5584 {ulunannuaiaes Kleinbaum @31 VIF (Variance inflation factor) dasfianiiosndn 10

o o

wazf1 Tolerance AaadlAunndn 0.1 uaneindudsdaszyndaliinagnimnudunnduiiussiuvie

an1eTINdunsImy (Multicollinearity) uazaiunsaindiwdsdasyluldlunisimsesianduiusuaznig

annvukUUNYAN (Multiple Linear Regression)

M990 6 waN1TIATIERANanneeTnUaTe diulsraunisnainusnsniansnadenisandula

e lguINISIUEE NG LLURNAUNIAUASITB9INY

Uadwdruuszaunisnainuinis b Std. Error | Beta t Sig.
Constant 0.405 0.165 2.462 0.140
PUNARA (X1a) 0.258 0.065 0.259 3976 0.001*
fus1A (X1b) 0.760 0.056 0.760 1.345 0.179
é”mamuﬁ (X10) 0.115 0.081 0.115 1.408 0.160
AIUNTALETUNITRAIR (X1d) 0.464 0.029 0.550 16.086 0.001*
fUNTTUIUNTS (X1e) 0.830 0.087 0.083 0.950 0.343
AIUVANFIUNINIBAIN (X1 0.194 0.066 0.192 2.931 0.004*

R=0.753 R*=0.567 Adjusted R?=0.564 F=166.408 Sig=0.001

o

nuewme: * dtyddynsatiansyeu 0.05
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Yad v A LY

nan1sAnwImnsed 6 13SRmEenFuUsuuUtunew (Stepwise) wudn ArduUszansnis
a5U1e (RY) Wiy 0.567 Tasiluszdnsnnsiudulunisviuiensdnduladenlduinisiuazaandnluius
ALIauATdeIse Sovaz 56.7 agnalitudfneaianiseau 0.05 e Jedbdulsvaunisnannuinig
AdvEnadensinduladenliuinmsuazmndnlulnmauiaunsdesouniign Ao dunisduady
MI9am (B = 0.550) AUEERSNE (B = 0.259) WagAUMENTILVRNBATN (3 = 0.192) Mudnu egnslitedfsy

= o

MeEdANIEAU 0.05 NNANITIATIEREINIalsuaNNIsNsanaglansil

Y = 0.405 + 0.464(FUNTAWETUNITNAIN) + 0.258 (AUNEATU) + 0.194 (AIUNANFIUNS

AYNIN)

[ %

IINAIINAFRUANNAFIUN 1 WUl TdwUsdaseiiies 3 dawds taun Yadedunisdauasy

n3nan (X1d) Yaderundnsdue (X1a) wazdadeaumangiunienienin (X1f) Nlisvsnwasenisdedula

[

WWonlduinmsiuazmndnluluamauIauns@essedwindesne agritdediAynisans al
auufigiu X1d Jadeaunisdeasunisnaiaiisvsnasensdeduladenlduinisiuasaingnly
LWRLNAUIAUATLTENIIE WU A1 Sig. < 0.001 FatuninseaulivdAgf 0.01 U as HO wausu H1 Ty

Ao JadumunisanasuniseannildansnasenisinduladenltusnissiuaemndnlulumnauIauns

aad
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