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UNARED

qwu%”aﬂ%&ﬁﬁi’mqﬂixmﬁlﬁaﬁnm (1) msLLaﬂLﬂ?{ﬂmdeQﬁﬁLLax‘wﬁnmuﬁdqwasiammﬁawaiﬂumﬁwm
2 m'il,l,aﬂmé"amwdwp}'ﬁwu,axwﬁ'ﬂmuﬁaiqNasiammaﬂﬁu&iamﬁﬂsﬁmm way (3) auiamelalumsiauiidmass
ANuRNTusBasAnsyiureminauuisnensululssmalne Ussanszesnuide fe ninauniaensuvesssma
Ine drounvvasunmanuddeisiuau 385 au tnediTeriunuuaeunudieiSdumuasain foyaazgniiasieinieda
é’maﬁﬁﬁwxmmLLaxaﬁﬁ%wymu%ﬂ%’mﬁLﬂﬁxﬁmmasas‘ndw NAN1SIINUIN (1) miLLamUﬁﬂuswdwﬁﬁﬁu
ninudasgsineddysennuiianelalunisvieu (2) miLLaﬂLiJf%"auiwdwéﬂﬁuwﬁﬂmudmaaijﬁﬁséwﬁmﬁa
AN UABBIANS Wag (3) Anuienelalunisvinuinafuinegedidedidyaeauyniiuneesdnsveaniny
maenvululszmalne §ideiauenuzdn fuinsesdnsaisyaiuanuduiussenirsfilunnsedudundnauees
a3ins TnemsadliiAnanuduiusiinuaziiansuanidsussisivihfuniineu majuduluFesiindnazdama
sensiinmufianslelumsvhauuazanugniuiessdng nadnéfinnuen fe n1saseguamminauuazkaysznaunisii
fvesesdnslufian

Adfny: nsuanidsussrisdiuandney, anuiiaelaluany, anugniuseasdns, useniensy

ABSTRACT

The objectives of this research were to study (1) the leader-member exchange affecting job satisfaction,
(2) the leader-member exchange affecting organizational commitment, and (3) the job satisfaction affecting the
organizational commitment of private-sector employees in Thailand. The population of the research was private-
sector employees in Thailand. There were 385 research respondents. The researcher collected the questionnaires
by the convenient random sampling method. The data were statistically analyzed with descriptive and inferential
statistics using simple regression analysis. The results showed that (1) the leader-member exchange had a
significant effect on job satisfaction, (2) the leader-member exchange had a significant effect on organizational
commitment, and (3) job satisfaction has a significant positive effect on the organizational commitment of private-
sector employees in Thailand. The researcher suggested that corporate executives should focus on the
relationship between leaders at all levels and their employees by fostering good relationships and the exchange
between supervisors and employees. This focus will result in job satisfaction and organizational commitment.

The consequence is employee retention and ultimately corporate performance.

Keyword: Leader-member Exchange, Job Satisfaction, Organizational Commitment, Private Companies
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9614l3 wApUHUMITTANTINeNTIYEdiTnagnsesils asdsainassauesdnsegdlailefmunnudnuas
wiinaumuiesdnsiesns wwdesutsdadiusuussinunnilafionmsianninensuyssvesesdnslivhauld
sgaiiUszavEnmuazasandesiuiimndlusuaniifinsudsunasegisnaduasaaniselldenn n1sidsuuiasues
dwndeumeousnesdnaifintussunaiuasgmiloutndsuamasnm Asildmanssnurenisuimsesdnsosn
wn dhevimsesnsdeshanudlaanmuandousing 4 vauenuasluesdng elinssulunuiiausuiuuazsjl
oghagniiamsiinasandu dude mstuedoussdnslugamuduianutmneddily nnsuimsdanisninensuyudis
foidudesdAqpnniigaiemiesnisiansesdnsliuszauanudisa msfinwuagmsidesunmsinnsmineins
uywdFaiiaudidysonsinuinisuimsesdng vuideadell fiseaulafiesAnuludunisdamanineinsuyudlu
ssdnsienvuvessemalne Insyjaiuluiinnugnitusossdnsdsdodutiafoddalunmsinumidnenliiey fusadns
gnunuuazninnujulumshaulituesdnsedrafuidemuannsaiievilfesdnsuszauanudie uasidold
aulafiazAnundvisnavesiladuiidumasiomnugniusionsdns %alumuﬁﬁaﬁsgﬁaau%ﬁﬂmmiu,aﬂLﬂﬁamwdwéﬁmaz
winauiumielalumsvinuresinnuiidsaienuynituiessdng drunisidendnuilunaensulnedu
esmnmeaenaulasimngluiiuiinganmumuasiasUsuumed Snsnadenisiivlnvesussmalneuazdaanluns
Tuiadoulsumalveatiann Nuiidfoduiiuiigaguinansnesnisuimsussma msveeiduasygia waensld
welulafalnsvassema fady miﬁﬂwﬁﬁaﬁumﬂLaﬂ%ﬂuﬁvuﬁﬂ@amwmmumLmsﬂ%ummaﬁaﬁmmmmxam
IngUszasAvaInuIte
1) eAnudadunisuaniudsusgninafiuazniinaudidawadaaufiawslalunisvieuvesmiiney
uismenvuludszinelng
2) uednwidadunisuanivasuszuinafiinazinaui denaseaugnitusioosdnsyinsuveswinay
ustnensuluussinelng
3) iedAnwidaduauiimelslunsiauiidsaienuynifusisssdnsvinureaminnuuisnensuly
Uszmeilng

ﬂﬂiVlUVl'Ju’?iimﬂiiﬂﬁLﬁﬂ?%’a\?
ﬁ??ﬂgﬂﬁﬂﬁ'aa\‘lﬁni (Organizational commitment)
anugniusieasdnsiidnuazludadninerveminauiiivessdns Inefdnuauzuanifannududlussdngd
auasvnaeg (Abouraia & Othman, 2017; Chikove & Shiri, 2021; Harb, Hachem, & Hamdan, 2020) @ sgniiusio
eAnsaold uﬂﬁaﬁ’wﬁmﬁdwam‘ammﬁwL‘?ﬁmaaa&ﬂ‘ﬂi (Abdirahman, Najeemdeen, Abidemi, & Ahmad, 2018;
Abouraia & Othman, 2017) winwuin wiinausiaugniuressinsgs ninmumeilazdsnshauegifuasdnsidutag
nauudsdwalilinutymnisaneenvemiinau wiednevis fie é’mwmimaaﬂ°uaawﬁ'ﬂmuaxaq‘i,uixﬁuﬁﬁﬁmm
(Tarigan & Ariani, 2015) Tnefsusiinesdnsazmdundgansenduininiy wﬁﬂmuﬂ‘ﬁmmaﬂﬁuﬁaaqﬁﬂigjq PRGN
Wauiioesdnsaely (Chikove & Shiri, 2021) A13ANYIITETRIUL WUF ANUyNTURBRIANIUATedAluN13ANY
Usziiiuil (Appaw-Agbola, Agbotse, & Ayimah, 2013) agalsfnu fafidunIvnsiluldlusauvuresnsinwdu
Sruunniunannsinues Allen and Meyer (1990) ildasumnugnitusioasdnstiidu 3 T léun anumnviugy
AWFEN ANURNTLATUNNIALETUBIANT WaeAURNTUAIUUIITIAg U (Abourala & Othman, 2017; Chikove & Shiri,
2021; Jaros, 2007; Tarigan & Ariani, 2015; Trang, Chelliah, Sundarapandiyan, & Vinoth, 2015) msﬁnmﬁ'ﬂhumwui'}
AnuyniusieasdnsasdmaliinUselovinoasdnslunaned wu Sasinisateenanas ndnnuliaruneisalunis
yhuInty wann v uiinty Ui:ﬁw%wawaaaaﬁﬂsgaﬁﬁu mmmmmlumimjaﬁuqﬁ%u sy (Abdallah, et
al,, 2017; Abdirahman, Najeemdeen, Abidemi, & Ahmad, 2018) faginil §33ssaulafissfnuiiadudidniidomasie
mnugnitufossdnsvesminiuluuisnusemdlne Saaidoesdusslonidenisnausunsuimsesdnsuazae
fnuafianadanagnsvesesdnslianaduialuiign
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aauitewalalunisvrery (Job satisfaction)

arufianelalunisriay el anmenversualidsuanveadneuiifidenisviauilauieunuieain
89AN3 (Belias & Koustelios, 2014; Rai, Budhathoki, & Rai, 2021) #38 AuRanelalun159191u wuneis @an1mmng
orsusidaanvdefimelasinnisusaiiunisvhaniinumn fsenmesiaudenlssiumudesnisaiuyanaludusa q
(Abdallah, et al, 2017) fafu anufiswelalumsvinnuisdodudatuddlunisuimsdanisminensuywdvesesdng
LWaﬁﬂﬁ'l,ﬁﬂ‘LJ'ixﬁw%mﬂumwi’ﬂmuﬁﬁiful,l,axa'mam'ammd’n%wawﬁaﬂuﬁqm (Abdirahman, Najeemdeen,
Abidemi, & Ahmad, 2018; Bongga & Susanty, 2018) wifnsuiifiaanuianelalunisveuazyiligasnisareenves
winsmilussdnsanasuaznalsznaunisetesdnsdalluualtudifunndu (Triwahyuni & Ekowati, 2017) wagniinawiis
arwfisnelalunishouitgeiuasiinnuidniiddenisinnusnntude (stam, Mahajan, & Datta, 2012) usnaniiu &
finsAnninudnin anufimelalunsinudutadedddysenisiauuianssuvesesinsuazadrliinuanis
UfThnuvemitneilussdnsiifinniusae (Akdol & Arikboga, 2015) Unanuideasdnmanuiinelalunisvhauuen
W 2 daudaedu ldun anudanelanielu anufianelanisuen wazainufianelanalu (Abdallah, et al,, 2017)
n15@Nw1984 Abouraia and Othman (2017) Tui3 eanuanelanazanugnitusessdnslugnamnssunisiiunay
su1Ans WU AnuianelalunisvhaureminanudwaegrefidedAyiuanunniuiossdng Aun1sAnwives Yasa
and Suandra (2017) Wui1 mwmﬁma‘iﬂumiﬁwmﬁuﬁiwaL%quunﬁiammgﬂﬁueiamﬁﬂi d1un3Ane1veg Tarigan &
Ariani (2015) wui anudianelalunisinuvendnauiisnuduiusedadaauiuaugniusiessdng wagnisfinw
984 Abdallah, et al. (2017) wud1 aufisnelalunisvinuresinauiidvnadauinegdidedAnyiuanuyniuse
89AN3 WONINYU N15ANYITEN Liao (2015) Wui anufisnelalunisihauludinuanuduiusseninayanauaglusu
elddawaegadiivddyiuauynituiosddns wasn13iny1ves Rai, Budhathoki, and Rai (2021) wuin anufisnala

° o

Tunsrinuremdnnuidvsnaduinegeliduddniuanuyniiusiessdins

msuaniAeusenIngiimasnidniiy (Leader-member exchange)
amzfiiinudfgegiannlussing nmsuimsdnnsesdnsiivssauanudnsaldiuazainginfifianggi

Lilel lldnezduesdnsgduuulaianu fihdeuddgdusuiuiu 9 vesnsuimsssdnslidumdeululsmudmune
analy FansAnnansimvanednuae Wy anzdiuiinisiuasuudas Wusu (Abouraia & Othman, 2017; Harb,
Hachem, & Hamdan, 2020) AMeiAmuzaudoudmafnonfins U Jundmadonnuyniudessdnsveanina
(Chikove & Shiri, 2021) gihfifin1zdunaelianudidysionisiinguegiawin Tuaaunisainsianuidninanuing
wdunateau fihdunumlbinislimuusihiunguauiielioudide deenguiinmsuandasussrinsfiuasgniy
wu gudneimuanuduiusludniswanivdeuiivanaeiulumussiazyaratadudaiy eruduiussewinegi
waznnauariialudnwaurlusdavazianudolady Jedwmanvilvminauneignuiiazsuansoonuinniiun@lunig
° Yo a‘ ' Y o o ¢ A & A aa o w < v oA
yeulid5a (Chen, 2020) MsuanisussriinuasminnulussdnsiedusewmianudiAyuasduladendma
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Abstract

This Article aimed to study purchasing behavior in construction materials, the level of
importance of marketing mix, and purchasing decision of construction materials in Nam Pat
District, Uttaradit. The sample was people who lived in Nam Pat District, Uttaradit, and used to
buy construction materials. The data collected from 385 people and statistically analyzed by
percentage, mean, standard deviation, and Pearson's correlation coefficient. The research results

were found as follows;
Most of the sample bought construction materials for home renovation. They did not
have specific date and time and know how often that they would go to buy. The regular shop

that the sample went to buy construction materials was Ruay Anand shop. The reason that they
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bought from the regular shop was there many kinds of brands. The most common construction
materials that they bought was electrical and plumbing equipment. They paid in cash.

The marketing mix was important in high level and purchasing decision in construction
materials was also important in high level. The result of hypothesis testing at significance level of
0.05 found that marketing mix had influence in purchasing decision of construction materials in
Nam Pat District, Uttaradit, in term of place, promotion, and price. The result of the study was
able to forecast 53.4% of the purchasing decision of construction materials in Nam Pat District,
Uttaradit.

Keywords: Marketing Mix, Decision, Construction Materials
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Abstract

This research aimed to study personal factors and satisfaction of tourists towards Elephant village, Ban
Ta Klang, Surin province and to compare satisfaction of tourists towards Elephant village, Ban Ta Klang, Surin
province in different personal factors. The sample was 400 tourists travelling in elephant village, Ban Ta Klang,
Surin province which were collected by accidental sampling. The research tool was the tourist opinion
questionnaire. The data analysis used descriptive statistics which included frequency, percentage, mean and
standard deviation. The inferential statistics were the F-test. The results showed that most of the respondents
were aged between 20 - 35 years old, had the highest educational background in undergraduate, and had an
average monthly income of less than 5,000 baht. The result of studying the average level of tourists' satisfaction
towards Elephant village, Ban Ta Klang, Surin Province in overall was a high level. Moreover, the result of
comparing satisfaction of tourists towards Elephant village, Ban Ta Klang, Surin province in different personal
factors showed that the tourists' satisfaction toward the Elephant village, Ban Ta Klang, Surin province in
different average monthly income had different opinions at the statistical significance level of 0.05, while sex

and education were not different.
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ABSTRACT

This study is a literature review study that deals with academic issues of interest to researchers. The
researchers are interested in studying whether what are the key factors that influence consumer perceived value.
In marketing, perceived value affects many aspects of consumer behavior, such as behavioral intentions, purchase
decisions, repeat purchases, and consumer loyalty. The research methodology used in this study was to review
relevant literature from researching information from various academic papers via the Internet by using keywords
to search for relevant literature in order to extract factors and content related to perceived values. The results
of the study were to present a summary model of what key factors influence the perceived value of consumers.
This summary model will be of academic benefit and will be beneficial to the business sector in the future. In
addition, the summary models from this study can be used to build upon qualitative and quantitative research
to clearly establish which factors have a significant impact on consumer perceived value.

Keyword: Perceived Value, Consumer, Marketing, Literature Review
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