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Abstract
This research examined important factors affecting consumer loyalty in green products.
The population was consumers in Phetchabun province who experienced the green product
purchase and the sample size was 317 by calculating the G*Power 3.1 program. This research
collected the questionnaires from the purposive samples. The statistics for data analysis were
percentages, means, and logistic regression analysis. The research results showed that (1) The

majority of the respondents were female, had the education level in the bachelor degree
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or above, and earned more than 40,000 baht per month, (2) the level of the confidence in the
producers and distributors was high, the level of the producers and distributors information
accessibility was high, and the level of consumers’ environmental interest, social responsibility
focus and the interest of green advertising and public relations were high, (3) the variables that
had a significant influence on consumer loyalty in green products were income, education, the
producers and distributors information, and the consumer interest of green advertising and public
relations, and (4) the logistic regression equation of this research could explain consumer loyalty
towards green products 33.3% and the overall percent correctly classified consumer loyalty
towards green products by this equation was 87.7%. The research suggests that Businesses and
marketers should create the strategy focusing on the information accessibility of the organization
and green products and should utilize the media for sharing the information to consumers by the

efficient advertising and pubilic relations.

Keywords Key Factors Consumer Loyalty Green Products
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Abstract

Human resources are the most important factor in the success of both public and private
organizations. Review of various literature and research found that Organizational commitment is
vital to building success according to the organization's goals and keeping talented employees to
stay with the organization. Many research found that Quality of work life is related to
organizational commitment. The quality of work life consists of 8 indicators including sufficient
and fair returns, safe status and health promotion, opportunities for capacity development,
progress and security, social integration, personal rights in the workplace, the balance between
work and personal life, and pride in a socially valuable organization. Organizational commitment
consists of 3 indicators: normative commitment, affective commitment, and continuance
commitment. Therefore, the management of the organization should pay attention to the quality

of work life and organizational commitment to manage the organization to achieve the goals.

Keywords : Quality of Work Life, Organizational Commitment
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Meukay  WanAIw (Productivity) maamﬁmﬂuﬁqm (Khalid, Irshad, & Mahmood, 2012; Khuntia &
Adhikary, 2015; Yadav & Khanna, 2014) saufisni1saineuinnssulunsAanisaae (Yadav & Khanna,
2014) wenaniiu Famudni @mmw%ﬁmhmiﬁwmﬁﬁﬁ'Lﬁmfuyuiumﬁmﬁ Tawlunshsgalviauanadag
NukazsunsAndanniinauvetesdniskaznisinwntnanulilialeenainesdnisiieg (Noor &
Abdullah, 2012) éauﬁaﬁ'aﬁmmmgﬂﬂ’ummﬁmﬁ?u faudiAyegrsuinnennudiaesAnis
iosnnanuymiuiessdnsieifuussdndunasgdlaliminauwhausdaduiifioosdnsuazfutlads
Fvldnnausmnuiuesnsiunasslugianaiuiu (51508 SRS, 2557) MsvInALassnAna
duesAnisuselddanuidnyniiusiessdns ﬁ’mswui‘]mmmimaaﬂﬁqq Fevvdwmaluideause
UszanSninuazysyananalunisineuuetesdnig Wy uideves Aksoy (2019) @nwnuin dleaay
HNUADIANTTAN %wuwﬁm’mmaaﬂqﬁu WINUIANULINTY wazUszANEATNATSTILYeN
wifnnuufiRaulussdniseglussdum Wudu msveenugnifufuesdnmsaunudigynisuaaudes
Lagn1saNeangsenvdsHasenmdnualuetesAnsuazSdamansenusioviyindslanazanudoiuves
wifnauluesdnsdning Gamswammiinanulmiiienawnuninanuiiaroonly Wudsidesamuinnuay

o 6

Tdaunu (515 Aldausg, 2557) ewddeiierdesiuanugniiudessdnisinasudadevareladen

o w '

dfyrianuyniuednis Wy Jaduesimsiulszaunisalnsvinnuidnsnasdennunniuesnnisues

a v

winaw (grzdnval Aaan, 2552) Yadednvuzanuindnaulifluessdnisiinaseninuyniuesdnisves

o o

Wil (Ruiduns Jumsned, 2555; ansanual Aaan, 2552) n1satduayuvesimvmiiny aueiy
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luaedn1s waganugfsssulussanisiianuduiusiuegadauiuaugniuneasdnis (Aksoy, 2019;
Aksoy & Yalcinsoy, 2018) s1ufan1swuAMNduiusiueg1etalausenItsauieswelalunisviraudy
AUNNTURBDIANTT (Aksoy & Yalcinsoy, 2018) wana Nty ganudn NUITYIIWIUNINTEYD
Anuduitusuiodninavesnunmdislunsinudisideanugnituiuesdnis (3351 1wiale, 2560;
wisugA1ans luouas, 2553; 0finfe1 Aa9gasIn, 2551; Basinsal Sauav, 2551; lonanual yugde,
2561; Afsar, 2017; Noor & Abdullah, 2012) Zsesdnismsativayuiasiauaunmdislunmmhauyes
wiinawlussdnisifteidunisatrsanuidnvesnsfudiunidussdnig nmsnelfiAnanuasinfndidy
BIANIT UATATINANULNTUADBIANTS AavanildeudwwarionsufoRaulidniamuinguszasdves

23ANTluign

d

unAnudimantei NAINNTAIATIEINTTUNTTINar AT AR TugaAMTInTideLTy
Haduddymildussdnisuartiadosumnugniusiossdnmsannsaiausslovirodaulaluussifumdd
ImaLawwwﬁu%mﬁaaﬁmiﬂgmm%’guaamﬂLansuuﬁfﬂ"wL‘?;Juﬁaau%mﬁmmw%’wmmquﬁuaaﬁmi il
TAnUszanEamuarUsyansuaresnsdnig adrearudndaldmudmaneiiosdnisdely mudady

UsglevsatnivnnisluanunMifedtosiun snmunnine nsuyuduas ngAnssueInnis

AMNINTINTUN19YIN9Y (Quality of Work Life : QWL)

AUVIIBUAZANAIAYVDIAUANAIANI T

Yadav and Khanna (2014) leissydn aaunm@islunisitnuduladedidgsdeaiudnsaniy
\Whsneveseadnsynlseian ssdnsitiaunndinnisiweminnuiiani agiliiAeaniwuas
ussBIMANsuiiAtaziiaugy dwalininnuianufisovelalunisienu Tnsauamdialuns
vhauiinanefia wu nMsuimsuuuiidiusin ssuumslissiaia anwiivinendatafinm Husu e
wifnawluesdnsiaunmindia szdmasenisairsuinnssuluesdnis Ussavsnavotesdnis uazua
Usznaun15ve30sAn1sluiign #1u Rathamani and Ramchandra (2013) 93u1831 A MTInlunis
vamuduFosmnudiiussgniminauvesesdnmstuanimuadeslunsiaulufifvesuyudyne
Fauszneusevaneasruszneu laun Anusfuamean1sviau UJob security) Weulunsiadia seld
fgfsssunazifivme uarlonansdrsnuiivinfieniu lnsnuan@ialunshaussiedosegaosy

v ]

AB AUAMAINNATUVDITIANTNULATAIUUTEANTNAYDIRIANTITNAITY LiBNAIIRIAIIUNUIE VRS

b

“AUNMTINIUNTTINNL 1agy WeANaNT (2560) MseuanunENeveInunIMTIANTsYinuluauming
N919971 wNnede ANeTeeiuTInn1vinuresnilnauluesAnis wu A1999 Rauselovusiag Falus
N9y audnndilunisiiaueeaniingu Wudu dauanunuievesnunmdinnisinauly

AUNINEUAUAIT HNeds nafidioninuluaing wu nsduaiuszduauNTInnSvILYe s

o

azyana anufisnelalunisviha msiiduswlunsdnduls Wudu dw viyan wseenn (2554) LAl

< L]

a

ANMUBTBIAUAINTIANITYUI WWunisTudaninaanuduegvennugulunisdnduding

=
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wionmavhauiiviiiaanuduegidaunissensuvesdiey Sulunsnaunauiuvsenitnuiasdin
TmAnANUwLigay N1syilrndnauiaauianelatuan nwinaeun1svitanuluesfnis Bernardin
and Russell (1998) s¥y31 A m@inlun1siineu vuneds seauauianelalunisvieu n1sgela nns

fdmsm waranugniulunuvesyanafifidedinnisvinuluesdnis @ Newstrom and Davis (1997)
ourefanuamTialunisinanudn Wuaiuddnvesanuweunieauliveuvesninauiiiive
anmwandenlunisinanu ieariamnanimwandeslunsitnulidan welivunzauiiandmiu
wiinouuaznsaissalunsinuiiigeludaasugiadmivosdnisie

lngaguudy Anumanevas “AunmdiInlunisienu” vinels nssuiwazanuidnvemidnay
fAfsoannuindennazioulvvesnisinauluesdnis dswaliiAnusseinianisyiaudia fanuge &
arw Aawelalunmsvininu uasAsnadisarteninauuaresinig

awv od

mmaamnﬂfmaqmﬂsumwmmmsmmu

sATeves vilan 1duATN (2550) ifnwEenanszUvesAAANTInlun TSR
HNUADBIANITYRIYARINTANgatiuayY anTudadinimuuimsaans aunani1sanynin seAuRnn
FAslumsviauvesyransdeFesdiuannafiaaluaiian liun suanafedesduiudiunienudy
fumsiimuaNaIaYeIyAaIns Muanuduiudiuiiousinny gsiudye wasilévedudaemn
fuussenaLaran nuindenlunisinanu fuanuiamdluduvtsmii wasduselduag
naUsylovineuunuiigsssunazifivane fuauideves tendnwal qugde (2561) Adnuisesnunin
FAnlumsvhauiidmasiennugniusiessinig nsdiinw wiinnuivhauegamelumsguavesuin afa
wes woiia (Wszwalne) $1in (Luumines awndyw) Wldduds 8 fuusiiiesursiadosu
A Eialunsha Ssudsmaridusumaiufaes Walton (1975) 1éun elduaznanauuny
dawndeuiivasadsuarduaiuguain lenawaurdnenin aufiviuazanuduaduay
dutusnmluesdnig sssuyaluesdnig anuaunaseinedinnsinnukasFindiui uazanuieitos
waziiuusglonidedsny aenndostuauideves 351 wiigly (2560) Fos Anmduiusseninsganiw
Finmsvirau wgnssumsiduanndniifivesesdnig wazarugnitudesdnis veminnuluuidmean
Fudueueud ndiine visnuwimilsuieugnamnssueunzues 1ildduus 8 fudsietniade
A mFalunsvhauuietu s dneuunuiidusssuaziiioame anmnndeslunisinud
Uaendsiogunin mswanndneninuazmuansaveauiifiny anufmihuazanusiuag nsys
WINTTNIFIRY FNYULNITUINITIU AMEBATEIINNU kazAuTUlaveUfodIAY danAdosfiy
nsfnwves viadld 1lne (2559) Bos auam@innsvinuvesyaainslusminetdessiatuding 7
i aaunmiinnisiauiomn 8 dw ldun duanmnedeslunsinuiivaenfonazdaasa
auam sulemalunsiannmnuaansavesyana suamsiuasazauiImilumny fuysanms
msdsmumonsiausauiu fulssusulaglussdnig fuanuaunasznindinnuiuiindudug

mudnuuzaudulszloviseding wagiuanauunuiiiieansuazefisssy wavdiaenndadiunuidy

NIATIINT MM TAANTINNG W Inerdenvdgnesysel 97 1 adui 1 @ue. - e, 2562) | 16




o Basinsal Sauay (2551) ifnwes mnudiusszrinsdedudiuyanauazaunminnshauiy
AnuynuseesAnsYesynansaeatiuayuivfifnuluuminedvasmaiuaiuns Ingnundanid
wazaAfeves daniad Tnadu uay 33ventad gassaudl (2553) AnwGes Wisuifsunuam@inns
vnuresyaansaeatiuayuamzimnssumans uninerdsasanuaiund drslalifuusiinsedu
A MTInlunsiauvesndnauluesdnig 8 suludnuazifediu 11917338904 Risla and Ithrees
(2018) fifinw13e4 The impact of quality of work life on organizational commitment with special
reference to department of community based corrections léfﬁﬂmszéﬁ’uﬂmmwﬁimiumsﬁwmu‘lm

v
sLsuq/ o

Wiain 6 iu loun Awmeuunuvisenelaniieneuazafisssy Reulvnisvinuivasndeuasdasy

'3 (%

auguamlunisinanu anufmdinazanuiuadunisiieu nmsysannismedadluasdinig A

a 1%

UszySulnelussdnisvsednsdiuuanalunisinnu wazanuifeidesaziulsslevidedeny &
AnuduiusiuANugnuseaIdnsnd funsAnyives 1all duede (2554) idnwiiGes aunw
FAmnsheutesennsduminerdongann Iaanuwseduamnndislunshalagldidie 6 duid
Snvasfiunndseenluanmuiseiinanundeiu Tnefdinne 6 du laun AuANUFURUSIULTINY
wagguyy fuadnwlunsviiau sumnufamiuasanuiuasluau duauagavesdindui
é’ﬂuﬁmmﬁauﬁLﬁyaﬁiaﬂ’liﬁww LATATUNANBULNU N15AN®I909 Mirkamali and Thani (2011)
FnsaneluiFes A study on the quality of work life (QWL) among faculty members of university
of Tehran (UT) and Sharif university of technology (SUT) laldiAn15inaan1n@inlunisinaunany
fu wu melduaznaneuumuiifisameuazefissan anmmsinauiivasnfouazduaiuguaim Tenaly
nsdulawaziuas anuieaiuiudianlugaenisieny anvauisalugiuaudam Wudu dw
N15AN®I989 Islam (2012) T304 Factor affecting quality of work life: An analysis on employees of
private limited companies in Bangladesh lal4ii# 2 fialun1sinAma ndisnlunisviney fe JReuTin
druduardfnudinnisinenu leedanudinnisvaulussinisuseneumenateuseiau laun s1ela
wazrauselevineuuny svhuasiieusiuany deulalumsvhousasnisdulslunsieu daedes

Tunsviianu wagUSunaununsuiinveu

m'lwdnﬁuﬁiaaﬁﬁmi (Organizational Commitment : OC)
AUNIBUAZANAIAYVDIAUYNWUADBIANTS
Slondnfs “anugnitu” du dniduiFesiifinnuminslunaredfnaunaiufueg (Chelliah,
Sundarapandiyan & Vinoth, 2015) wagnui1 da1ud1Agyivesdnisnnlseian ﬁu’qaaﬁmsn’m%’gl,l,as
99ANNTAIALENTU (Bozlagan, Dogan & Daoudov, 2010) mmsgﬂﬁwiamémié’aﬁLﬁ'msﬁmﬁummﬁﬂﬁﬁ]
Y9303ANIY (Risla & Ithrees, 2018) AagnuseesAnsiuboudsdininefiuansismnuyniiuiies
yoswinanudfuesdnmatslufiunsuftRnuuarauaneedns dwaliiAansdoaszauriiey

v

Tiuesdnisegnaufui (Aksoy & Yalcinsoy, 2018) Un3an Taille (2558) ldszuarumuneasnyupni

o 3

A803ANT5IN Muede viAuARvTeAuIANveU URuNildentAnts Wy IAusninfnesdAnis
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gousuthmine mdey uazTausssuvesednis fanuidndusundsduieiutueadnig fanudle
fagldnnuimuannsafinuesdosnasuilunsufoinulituesdng uenandu arumsngvasaany
HNUeAnTsEeTInludanIsuansoannIeiunginssuvesuuReudnaag wu n1sunrinauegng
asiaue danuumn sefunadslalunsufiRau undesfunsesuarinwmindauvesuismationdy
yaanued MUlaNdnsidwsnluynianssuesdnis i laudds yanesding (2556) szuinany

o o '

HNTUAIRRIANTINNEEY auduiusveandnauiififuesdnis Sedianuddyetdonudisaves
03dms uarfaufuaiusuiivsriliosdnisussquimnedifeld aundnfifanugniudessdnisasiao
Unsaunfuasd  usadumalafiazadreassdausdrafuiiiieliussginguszasduesesdnis dau
Greenberg (2004) ldlianununevesanuygniusieasinisindussauanuyniiuiasszaunisdlufiau
sufetestuninauivhusdleniliunosdnisuandudsifnuan Ingnszuiunsaiianugnituse
psdmsvesminmutufenfnnnenuduiudseinaunedsuazgning snddelusunsudmamineins
wywiuazngAnssuesdnisinldesdausenou 3 sulunisinanugniunesddnis laua anuygniuiy
asAnstusuauidn anugniuiuesdnslusunisasegivesdns wagaugniuiveanisluay
‘Uﬁﬁﬂgﬁu (Afsar, 2017; Bozlagan, Dogan & Daoudov, 2010; Chelliah, Sundarapandiyan & Vinoth,
2015)

IAgaTULEY ANUMINEYBIANUENTUADBIANTT e iAuAR Audn wasauduiusues
wiinauifidessdninielfiinaudusuniedufoatvesdnig dhluganudnleiaezldaug
AwaINsaveInuesesafuflunsUfoRnuveesdnsliiianadiSanatvneg

NuIpNnedesiuaNURNTUAaIANS

MsAnwYes 1351 wigly (2560) Fee AuduiusszisnaAMTIANTYIU NeRnTINNTT
Huandniifvesesdnig wagenuyniusonsdnig vesmiinnuluuisnnandudueuoud nadny
Uitmuisvildludaugaamnssueunzunas Weldmuds 3 fudsitedndedumnuymiusioasdns Ae A
HNTUAILTATA ANUNTUAIUNNTALEAUBIANTT LATATUUTIVIAGIY @ORAd DI UNITANYIDY I5580N1
fa1550 (2554) Tuises Anuyniusessdnisvesdisivnisasuazyrainsmiansine luinende
o1fAnwigaug it Smingsugiond dinisAnweugniusessdnslaglédatya 3 dw ldun
AUUTIVINFIU AUANSEN UAZAIUNIALEEIUBIANTT uazdiaennAdaIiuauIdeves I5ens Jun
ala (2558) fidnwiSes AnmyniiusiessAnsvasinswnsaguasyaansmMansine Tuinendomeda
malng) Yarinasan vinisnwianugniudessdnisly 3 Augubiediu lawn suussvingiu su
ANUFAN WazAUNNTALBETUBIANTT dauRANIANKIYRY F5ens Tumaila (2558) wui1 Yadediuymaa
sumsine g sumisny wasseldfiuanmetulinaderumniusessdmsluusiassudimuansing
fu drueru3Toves Aksoy (2019) Afinw11509 The relationship between organizational justice,
supervisor support, organizational trust, and organizational commitment: A research in aviation
sector wuin 4 4 Pade Tdun augniutuesdnig augisslussdnis msaduayuvesimiiney

wag ATeulueIAns danuduiusiu lnsnuidenuit Jadeanuweiulusdnisilidvinageiign
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AOANUENITUAUBIANTT AUIWITBVBY Aksoy and Yalcinsoy (2018) fifnw3ed Investigation on the
relationship between job satisfaction, organizational commitment, organizational justice and
supervisor support: An application in the health sector wumNFuRUTsENIINTaTUAYWYD IV
s anadesiulussdnis anufewelalunisviien wazanugniusdessdnig senndesiunuidsves
Chelliah, Sundarapandiyan and Vinoth (2015) fifnw1309 A research on employees’ organizational
commitment in organizations: A case of SMEs in Malaysia Wudnswavein1suiiensatiuayuves
03AM3 AnuRgtesluny anufiselalunshaudernugniusioosinig uazaenadesiuiidoves
Lizote, Verdinelli, & Nascimento, (2017) Pleandunisfneies Organizational commitment and
job satisfaction: A study with municipal civil servants wuaMUELRUSSEMITIANRINelalun15vingIu
WAZAUKNTUADBIANTT AULITEVeA Risla and Ithrees (2018) fidnwi3es The impact of quality of
work life on organizational commitment with special reference to department of community
based corrections @sfiansanamnwdinlun1sie 6 fu ldun dsmeuunundesgliifisameuas
gAssu Boulumshauiasafouardaaduiuguamlunsyiny anufmmiuazanuiuadunis
91U n1sysansnsdianluesAnis audszsulasluesinisvsednsdiuyanalunisvinieu uay

A tomasiulsylevinedsan wud fanuduiusivanugniusieasdnisyniiu

AnudunussEniaunmAIalunisinuiuauyniuseasdns

nsfnwIves §391 wriale (2560) Besarmdusiudssnitenmunndinnisiiau ngAnssunis
Huandniifvesesdnig wagenugniusonsdnig vesminnuluuisvnaniudueuoud nadiny
Uituimildluiieugeamnssuennzuas wui aanmdismsvhonudiendiudidantuegniuse
033 AenRdesiuIAdeves isuganans luauas (2553) luiSesnanm@ialunisvnuduaugnify
AOBIANITYBIUAINTINGIRETIINEGNY NUT1 AN MTIRTuNISVIUsiauduiusnsuInduauEniu
Ho9IANNT UazdonadesUNUIToves erfinfen msgassa (2551) lRnwiFesnanmdisnvinuuas
AN NLADBIANNTIYNINTIT N TAENINNUINTINGIRY : NSAlANWUTINeNFuawaIuaTums Ineun
Welvg) Wan1sANYINUI AAMAIRNSINUleNUFTUSduIniua g nTUseasing AunuIdy
93 andnwal gugde (2561) AAnw13es AuamTIalunisinufidmanennuyniuiessdnis
nsdifinu wifnewdivieegnelunisguaresuisn afannines wesia Usswelne) $1dn (wuumn
1o$ avdmu) agudn Jadednunuam@islunsyinnus 8 drulvnadennuyniuvesesdnig &
LANAI991NIUA e e Fattahi, Kazemian, Damirchi, Kani, and Hafezian (2014) Tui3es Quality of
work life and employee’s organizational commitment in Sari city health center ‘ﬁaq‘uiﬁ AUNIN
FAnlumshauunsiuveminaudssaieanugnituivesdnig liud Amouunuiifisameuazyfisssy
anufmthuaganusiuaduau lemalumsianndamiuansavemuies Msysannsmading uas

Anudeteamazilulselovisadiny uauddeves asinsal Sauey (2551) NFnwITasANUFURUS
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senindadediuyanauwarquaindinnisvinnuiuainuyniuiessdnisvesyaainsateatuayy
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97u3T8v09 Risla and Ithrees (2018) fidnw11309 The impact of quality of work life on
organizational commitment with special reference to department of community based
corrections FafiansanaunmFAslunsyiiem 6 fu ldun dsmeuunuvieneldfifisameuaryfisssy
Foulvnmsinuiivasadouazdaaduduguamlunisiinu anuiviuaganuiuadunisiin
n1sysannaniedianluesdnis arudssnsulngluesdnisusednsdiuyanalunisiinu uagaiy
Rerdesnaziduusslonisedany fnnuduiusiuanuyniusossdnisniu diunuideves Afsar
(2017) N30 Impact of the quality of work-life on organizational commitment: Acomparative
study on academicians working for state and foundation ‘1/T’1miﬁﬂwﬂuﬁ:{ﬁﬁEJQG?J’EJWN(%”m%’mﬁ‘U@q
WNINGIRY WU AAMTIRluNsTInuiiBnenaauInseaukniuiuesRnisluiuauiEnuay
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Noor and Abdullah (2012) Tui3eq Quality of work life among factory workers in Malaysia aiﬂiﬂ
@mmw%ﬁmiumsﬁwmﬁﬁmmwﬁmmdqwa&iaﬂawuaﬂﬁuﬁuaqﬁﬂﬁ %"’da'dwasl,ﬁﬁunuamm dlesnnlides
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organizational commitment of Iranian emergency nurses Lagd1U338999 Neguru and Gichuhi (2018)
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IMPORTANT FACTORS AFFECTING CONSUMER PURCHASE
DECISION OF ORGANIC PRODUCTS
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ABSTRACT

At the present consumers are very interested in and paying attention to their private
consumption. As a result founded that consumers focus on consumption that responds to the
better quality of life and focuses on environmental friendliness. The buying to consumer
products at the present time focuses on the consumption of organic products and
environmentally friendly products. This article was the academic paper that focused on the study
of important factors affecting the buying decision to organic products of consumers. The study
revealed that there are many important factors that affect such decisions. The important factors
affecting the decision to buy organic products from this study are (1) marketing mix factors which

consist of product, price, place, and marketing promotion, and (2) personal factors which consist
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of consumer attributes factor, consumer attitude factor, and consumer motivation factor. The
results of the study will be beneficial to entrepreneurs involved in production and distribution of
organic products and consumers who are interested in the organic products that are

environmentally friendly.

Keywords: Key Factors , Organic Products , Consumer Buying Decisions
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uaz S.D. = 0.59 Wefiansansiesunuin sunandnet e X = 391, SD. = 0.61 egluszduann sy
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aglusuinn uazdunsduasunisaana den X = 3.19, S.D. = 0.92 eglusyivann uazladesuns

AnaulatioduAlian X = 3.45, S.D. = 0.53 agluszduun
ANENARY : SIUAIUBNLUUALAN dauraunIIn1snaIn n1sandulae

Abstract
Research Factor that affect the buying of Consumer goods Tradition retail Stores
In Amphoe Chondaen Phetchabun Province. With the objective 1) To study the demographic
characteristics that affect the decision to purchase products from traditional retail stores in

Amphoe Chon Daen Phetchaboon Province And 2) to study the marketing mix affecting consumers'
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purchasing decisions from traditional retail stores in Amphoe Chon Daen Phetchaboon Province
The statistics used in data analysis were percentage, mean and standard deviation (S.D.) The
research found that Most of the respondents were female, 229 persons, 57.20 percent, 171 male,
42.80 percent Age between 26-35 years, 138 people, 34.50 percent employment 102 persons,
25.50 percent, high school education level / 119 vocational students, 29.80 percent And have
income between 10,000-15,000 baht, 149 persons, 37.30 percent, the overall marketing mix factors
were at a high level with value = 3.63 and S.D. = 0.59. When considering each aspect, it was found
that The product value is = 3.91, S.D. = 0.61, which is in the high level. Price is = 3.69, S.D. = 0.62 is
in the high level. In terms of distribution channels, the value = 3.72, S.D. = 0.61 is at a high level.
And marketing promotion has the value = 3.19, S.D. = 0.92 is at a high level and the factor of
purchasing decision is = 3.45, S.D. = 0.53 is in the high level

Keywords : Traditional retail Stores Market Mix Factor Buying decisions
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