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Abstract

This research aims to 1) develop a caramel candy product from Khoa Rai Leum Pua
Phetchabun upland rice of a community enterprise in Khao Kho District, Phetchabun Province; 2) develop
packaging and labeling for the caramel candy made from Khoa Rai Leum Pua Phetchabun upland rice

of the community enterprise in Khao Kho District, Phetchabun Province; and 3) conduct a market test
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for the caramel candy product made from Khoa Rai Leum Pua Phetchabun upland rice of the
community enterprise in Khao Kho District, Phetchabun Province. A mixed-methods approach was
used. Qualitative data was collected from representatives of the community enterprise group,
community members, and interested government agencies in the area through focus group discussions,
selected using purposive sampling. Quantitative data from focus group discussions revealed the most
significant need for packaging and labeling development, along with the need to increase product
value. For market testing, statistical analysis of consumer satisfaction showed significant differences in
satisfaction levels between male and female consumers regarding product labeling and overall
product image. Furthermore, taste, product appearance, nutritional value, ease of consumption,
labeling, and selling price showed statistically significant differences in consumer satisfaction with

age at the 0.05 level.
Keywords: Product development, Leum Phua Upland Rice, Community enterprise groups
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Wisulsumuuanaeseninedanls 2 mndudaserenu (Independent Samples T-Test)
FRdglammunaunAgIunuidy fad
ANUATINA 1 Hy @ Azwuuanuiisnelavesuslnaliduiuime

H, : AzkuuAuisnelavesfuslnaduiuine

M1999 4 Aaszvenuduiusvesnnuiaelaguilaadumeanilsendasioe

AZLUUAUNIND TR el
AN YUz nsuUa .
x SD. At Sig.(2-tailed)
AUNUNY
1. [oduda 3.65 076 1N 0.45 0.50

2. @du 361  0.78 170 0.25 0.62
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AZLUUAMUNIND 1D LA
AN YUz _ nsuda ,
x SD. At Sig.(2-tailed)
AURIY
3. SAWR 397 0.81 un 0.34 0.55
4. ANYUSVOINANNNI 3.87  0.77 11N 1.30 0.25
5. AMAMNILNTUINTT 386 0.80 11N 2.15 0.14
6. ANUEEAINIUNITUSLAA 3.88  0.81 110 1.07 0.30
7. 2andua 3.98 0.80 un 5.39 0.02*
8. NVULUTIY 381 0.82 un 0.72 0.39
9. 991ANINUY 391 0.79 11N 0.14 0.70
10. MWanwallAYIINYOINARL I 405 083 11N 20.98 0.00%

C)

* ftfudfyneadffiszsiu 0.05

15T 4 wuin Aadinaasuawduiusvesnuielaguslaafumafifisondnfus
nagutandalsaudnYsysal

agUléin aandudn uaznndnuallaessweaansiae 161 Sig. tesnin 0.05 Jewousu H, T
Ao AuTtanelaves{usnanAmBLazINA ey visorufianelatuiuinmesh it fymeada
5¥AU 0.05

NaMTiATIEiteyannseUaNNRguten 2 (RdeldvhnsmeaevauAg U MTIes e
AULUTUTIULUUNIGLAYY (One-way ANOVA)

augiudl 2 H, : esuuuarwianelavesuilaalitudueny

H, : Azuuuariianslavesuilaatuiuong

' a o 3

M990 5 Aasgrenuduiusvesnuianelaguslaadueng ilidendn o

AndnwMsiUsziy , s

A1 F Sig.
1. \ieduia 1.34 0.26
2. ddu 0.76 0.51
3. 5AYR 6.37 0.00*
4. FNWLIBINANTUN 2.86 0.03*
5. AMAMNLATUING 6.36 0.00%
6. ANELAINLUNITUSLAA 2.87 0.03*
7. aanduan 10.46 0.00%
8. NYULUTIY 0.93 0.42
9. 1MUY 5.69 0.00%
10.0WSnwallagTINUDINAN S U 2.52 0.57

N o W aa Y

* llUEJﬁ’]ﬂin’Nﬁﬁ nIgnu 0.05
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a o @ ] 1Y
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uANGANsUDINARTaTN i
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EHGRORMVRE

[
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wui yanguliimnuddgientudedeiinasonsiaumanfusiveiamiagusy lnenmswiads
oglusziuinn Tnefididuinniiga ldun Jedesunsiamnusseiasitazaain aonndesiugaiing ag
fin wazAny (2565) Msifiugar wansi et 9inn1sasiauusud nseenuuulald mseenuuuusITsl
yliuslnedinnufeelandndmsiunnduninia uag Zhan et al. (2025) fasmsaianisiuiaain
dudn ofuilansuifseainasuou fuslaadudiiezatesaigainiiunddmiunandusidanan
doandasiu Xu et al. (2017) n1seanuuulald wisaanduasinliguslanianuazsuslatauwusud
dintu Wunisfeansnmdnuaivoauusud

dusluuunsmsiannsdasusivedamiguey wui lnsnmsmaiadseglussduinn m
ﬂﬁjﬂﬁmmﬁ’]ﬁz:yﬁ”uéﬁumiLﬁmyjammﬁmﬁm%mﬂﬁqm dennneaiu gy wesdu (2563) ianudAgy
AumsiidausaalunisiiiuinusnisuussUunansios nnseenuuuussytas warnseentuunsIHAnSai
\unsaayarfialiiundndag sesaundunsiemsmensnain aonadesiugniing Auda uas

ANY (2565) N15deasnenisnain Mliguilaadinnuianelandadasiuinduningy uagdrduiian



UNAMLATY - 21385IMeIN15IANTIMINS wninendesiediganasysal U0 8 atun 1 wnsau - dquiew 2569) | 191
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