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Abstract

The objectives of this research were to analyze the confirmatory components and
examine the consistency of the decision-making model for receiving traditional Chinese medicine
services based on the marketing mix theory. This is an exploratory research using questionnaires

as a research tool. The samples consisted of 385 people who received treatment and health
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services at the clinic of Traditional Chinese Medicine, Zhen-an medical clinic Chinese medicine.
The statistical data were analyzed using frequency, percentage, and confirmatory factor analysis.
The results of the analysis revealed that the composition of the decision to receive Thai
traditional medical services consists of 7 aspects: product, price, place, promotion, people,
physical evidence and process consistent with empirical data where chi-square = 3.29, p = 0.51,
df = 4, GFl = 1, AGFI = 0.98, RMR = 0.01, Standardized Residual = 1.59 and the Q-Plot is steeper
than the diagonal. The elements of marketing factors affecting the decision to receive Traditional
Chinese Medicine services will focus on the process (0.94), followed by people (0.93), physical
evidence (0.91), place (0.87), product (0.71), Price (0.69) and the last priority is promotion (0.62).

Keywords : Marketing Mix Theory, Chinese Traditional Medicine, Decision
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