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HaNTIAEINUIdRd LT MaInsdladinen 18% (@ 2566) 1
27% (A39usn 2568) Tnsanzuu TikTok Tiduln 25% sod Tuwea 35 ann1s
uUsUA9as 18% nelu 6 dUa9 (WUReATU Sati-Prompt) am confirmation
bias 21% waglisn15n519@8ULMEY1? 19% TUsunsudusinavilinsinis
wiluTwasAsdiuain 4% i 19% Tu 3 o

unAuaueliysanislaea 3S Whdnangns Media & Information
Literacy Wiouad195zuURnmunasmusia Weshwingdinssudeasesssy
lusgezenn warSundoinawmuuinnssy Mindful Media @ wsuiaiun Al
pre-bunking ﬁlﬁf’]ﬁﬂﬂqmm
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Abstract

This article analyzes the trend of political disinformation in Thai digital
media from 2019 to 2025 and introduces the 3S Model (Sati-Sammatta—
social media) to build ethical immunity against fake news. The study
uses a mixed-method approach, including the analysis of 4,500 pieces of
disinformation and in-depth case studies of the Anti-Fake News Center
(AFNQ), Cofact network, and the collaboration between TikTok and the
Election Commission. Additionally, the research incorporates an 8-week
online mindfulness training and Sammatta workshops.

The analysis reveals that the proportion of political disinformation
increased from 18% in 2023 to 27% in the first half of 2025, with TikTok
growing at a rate of 25% annually. The 3S Model reduced the sharing of
disinformation by 18% within six weeks through the Sati-Prompt feature,
decreased confirmation bias by 21%, and increased source verification
by 19%. Concurrently, the Sammatta program raised the rate of false
post corrections from 4% to 19% within three months.

The article recommends integrating the 3S Model into Media &
Information Literacy curricula and developing an automated monitoring
system to sustain ethical behavior long-term. It also calls for a “Mindful
Media” innovation fund to support Al pre-bunking tools that effectively

reach communities.

Keywords: Mindfulness (Sati), Sammatta, 3S Model, Political Disinformation
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1) WAILINTOULUIANITYSTTUTIYTAUING
dupmegvivianad (Sat) uavdudnnn (Sammatta) WAUNgBYN1TIN
ViudeRdvia eaie “iANAUTeRTesITN” (Ethical Immunity) Nianuse
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AAUNYILAANTITUNINTEAEYIRlaeE Ly Tnunantayalisnmninuas
WaUsinaiinsieaeuld

3) WauASosiionazRanssuAULUY

sonuuulUsunsuilnad 3esile Al pre-bunking wae nudges (Wu
Sati-Prompt, lWaUINDUAAN Popup) ﬁaﬁmiazw'wiaugjﬂflﬂsﬁmuﬁwmmﬂ
ASANEY NMAATY LarnIAUTEIEIAL

1. Anti-Fake-News Center Thailand, Monthly Disinformation Report, (Jan-Jun 2025).
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4) 519HANTENUBIUTHUIBLATMSITHUTAISI T
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& Information Literacy (MIL) 115095UARNI90385550 WIDUINUUNIHNANTT
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1. nénaf: Saussanelediuuannld mindfulness Wueiassionuay
Ufisenensual 11uves Tang’ Thnsfinafiveifiumsauauauiosdug i

2. dusfann: wuAaGes right intention Tunmseaundeslomeud
Normative Media Ethics 91918AU5URAYEUGAINN

2. Tang, Y., et al,, “Mindfulness-driven interventions and digital misinformation”,
Information Systems Frontiers, Vol. 26 No. 2 (2024), 501-521. https://doi.org/10.1007/
510796-022-10258-5 SpringerLink.
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3. Behavioral Nudge: Sati-Prompt @0nAde9n1508nLuU choice
architecture’

wHuRalana 3S
Sati - Sammatta - Social Media

D Ik
Sati Sammatta Social Media
af / Msnsening fudlnd / mnugnaag dedenuvavlay
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. Swiviudeya . wEndgar1iUasy . P30T
. AUANDITUA] . W 9SURnYeU . Mufiadreassd
- Togredi@ndniln . BandnaTesTT S N UaS AR PG PVt

gﬂﬁ 1 wuelalama 3S (Sati-Sammatta-Social Media)
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luteya uadlidedsausoulay (Social Media) iuirlasiioasiassdliladsan
nMsysanmsauesdUszneuisteslmaansldauiivasads Samnmn
wazidulsglovidonueasdiny

nsouLIARTlAUD NMssauvdnsslussduilannuazanu iy
N1598NWUULTITEULVDILNAANDTH La1unTaase ‘AU uRwRTesTY

9

(Ethical Immunity) siednaislaegnedady

3. Thaler, R. H. and Sunstein, C. R., Nudge: Improving decisions about health, wealth,
and happiness, (Penguin Books, 2008).
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nsAnwld Mixed-Methods 2 Sunou Euainiiesgienanstniasd
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v
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“ef431931Wviu” (mindful gap)
ABUABUAUDY

Auni AURABTIUUIAR Uszgndldluluwa 35
&@ (Sati) agdilulaguune — a$e | ¥ean confirmation bias
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NNUTINTLHUY

TWswnsy “Mindful

News Literacy”

wangmseaulal 8 dUa naun1g
1W3eYaR (mindfulness meditation)
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fudinen WHWNYBU (right intention) ATBUARY | ens¥AuANNSURAYRUYRY
(Sammatta) quanigg + duandanuly Qmam/@m%lﬁam

B¥ndeu Aanssu 2 Yu 19 value-clarification | vt RightIntention Index
“Sammatta wae design thinking #314eiiloa38555u wagnsinasiuily
Creators” diuynna

af 3 Sundineunws

(3Second Pause)

wade “mela — ues — An” 3 saU
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YUt nudge Batn UX
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SatiPrompt

tewfeusnlusia (AT triggered prompt)
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(nsel TikTok—nng.)

Ethical Immunity
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NYINIFU gy
Mindful News Literacy @f confirmation WUUIn CBias21,
A1 | (eeulat 8 &Uani + nau bias wagLity CriticalThinking Rubric
Un Line/Discord) sourceverification
Sammatta Creators | gnszauasuvaulu RightIntention Index,
A2 Workshop (2 11, onsite) ASHANABUNUA Pre/Post Reflection
af 3 Aufineuus Hn Datalog A%
A-3 Challenge (Rans531Be | “pausebreatheverify” | s, Wuv@ounIw
ndinne 14 ) A Duiide HabitFormation
NANRAUINBUAGN Popup | MAdBUUTEANSA W Clickthrough Rate,
A-4 (integration test U intention nudge ErrorCorrection Rate
Web Extension)
Hackathon “Sati X” ASN9AULUY ExpertPanel Scoring,
A-5 (48 %31.) Al prebunking + Prototype Piloting
SatiPrompt SDK
ayUnaLlosdy

- A1 9hldazuwy Critical Thinking Wy +1.1 /5 LazamanuIusgnIais
-21 pp

- A2 viudhsinasudlyvslnean 4 — 19 % aelu 3 e

- A3 vhlingingsy “vgafn > 3 Funi” geluan 12 — 49 % veq

WRNTAIYS

- A4 andnsAandeiliininas 28% lunquneaed (n = 120)

- A5 dewalladuiuu SatiPrompt v.0.9 Nies13dudennuiailouniy
Flscore = 0.82
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1. szautlaan (Sati) — Al waz A3 @519 mindful gap WUURNER/indineY

2. 5¥AURAUT (Sammatta) — A2 USugrueflouguaneais a319
rightintention pledge

3. 52AUSEUU (Social Media) — Ad uag A5 Hevansssuadlu UX + Al
prebunking

Tuea 35 FedilvuAnunAadmaud wilu “@aardnonssuadusssn”
fufTRlFseERnssuraEn-nan Gawaiuia human training wag
designbased nudges agnadusyuu

5. HAN15798

A1519 3 wEIRUNUSEENSHE

artiuszansHa nauNAaRY | %A 8 §Un1%/3 Liou A p-value
Confirmation Bias Score 4.5 3.55 -095(-21 %) | .001
Source Verification Rate 41 % 60 % +19 pp .012
Error-Correction Post 4 % 19 % +15 pp .008
ATHYIUTIE TikTok
100 % 82 % -18 % .015
(Sati-Prompt)

nau 18-25 Unauauedsie Sati-Prompt Aga annsuysunime 23 % vaiingueny
40+ anuies 11 %

Aunu-wauselovl

MsUsedudunuuuy Cost-Effectiveness wantinlusunsusaulall 8
dUnldfau ~75 vn/aw/dUansi Turaedinanssu onsite (B5nTeudusingm
2 ) sy ~4,200 vw/eu usllsinaiian Right-Intention Index gsnini
F17 LEAUDNITBNARAUYIUMESEUU e-learning WA asynchronous coaching
WU Line OA
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5.1 wan1sUszana linanafuazdusine,
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1. iAeudd (Sati): TUsunsuineusy “Mindful News Literacy” wuu
soulalilunian 8 dUai dwaliidnsiudazuuunisAniBaining (Critical
Thinking Score) tnduan 3.1 Wy 4.2 @nezuuuiy 5) wazanaudle
flagursvnasan 41% widewies 20% wansdunuait s sann
#5139 @eeiwinslasasess neunauyslAas

2. fiddhudusinan (Sammatta): 3indeuiedaaduanuniignsosdmiy
Qwﬁm‘ﬁam (Content Creators) WU’hé’%ﬁmmmﬁgﬂﬁm (Right-Intention
Index) Wintuis 46% wazitdrdnyie dnawnsinasivelnuvioudludoyai
Aawanmuiatuain 4% 1 19% melusvernan 3 Weundnisousy

AN51991 4 NRATNSNI5IANTNTa USRI

Al Aouausy | waseusy 3oy | WasuwUas
Right-Intention Index (1-5) 2.8 a1 +46%
% 14U3n15 Fact-Checking 27% 62% +35 pp
% Inasuslny/uily 4% 19% +15 pp

fun: maiudeyaniraunuveelivy (2568)

5.2 KAANSINNTAANE
msUszendldluea 35 luuSunaswhunsalne 3 wi Tinadwsinu
sUsTI1: MnedeU luiea 3S (Sati — Sammatta - social media) H1uAANTTY

[
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AR NTIUTLINENTARUY 4 T8 Fail

1) fiflaunseniing (@8 — Sati)

- JWinsiumangns “Mindful News Literacy” saulau 8 dUamid

Y

AzUUY Critical Thinking Wixan 3.1 10U 4.2 (Hiu 5) uazAy
A9laazuysuNIa9anaN 41 % wda 20 %
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- Twdanaln $u3 “deeinawniinislainses” neunauyslaass wieu
an confirmation bias 21 % UALANNNINTIVADUUNAIU 19 %
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LLam5amm%’uﬁmja‘uL%w'%aﬁiiuﬁgq%uﬁump:imﬁmLﬂfam

3) fifda1Unanssuunanasy (Social Media Design)
- i “Ll@puineuAdn Popup” (Ad) UuEIUYENEIUYIBARNTT
AAnAslManas 28 % Tunguneaes (n = 120)
- Harfidu “SatiPrompt” Uy TikTok Aauuiaeumus #dendi6s
annsuyiinaiiiedesiunsdendald 18 % melu 6 duani

4) fifnadnsysanTs (Ethical Immunity)
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lagasy NsUszenaly a8 HIenaunIaInITnavauauseil, aulngn
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wansssugnidanuldatilussivdinueeulad nadnwsnsalatsiudduduin
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1. Cofact Thailand: n1s3npUsUaRd MIUea@1alAs (Volunteer
Mindfulness Course) muvjﬁ’im1ﬂﬁﬁﬂﬁuﬁmiywugmmmé’uﬁmm (Sammatta
pledge) Haeninszansamuazaugsiuveandovte dwmaligiudeyatn
finsavdeundivenefuiu 45,000 s1enslud 2568

2. TikTok-nna.: msldilarituitouad (Sati-Prompt) flasUsingTurleus
Tazuvdidewm Mieadestu #donniss awnsaannsurinaiisites
funsidenseadld 18% maoavissvavalasins 6 dUa

3. AFNC: NS N uunadeusienuninanu (Sammatta test) fau
mstudesdosSouinvasy trvansiuiunsiecdeuiitdeunasliidiene

adld 23% Turenssdusnuesd 2568

6. 9AUT1IHANTTIY

HadwSEuduTBIaNBuRs Pennycook & Rand® Inmsliiandly “viendin”
reuuws andmaldinnnt “Aufioudiom” wuuiu vasiaiu nalodn
dusinm iusasnsinadiudlvioya adrenaves Ethical Design Framework
AfuamnBenasssu 1nNIINMIAIUANMAANTIILTE IR 1AL

dlewfiauiu behavioral nudges 7ilaiBarnaun W “Share-Check-Like”
U84 Facebook wudluea 3S lanalndifiss usilidaldseusunisueusu
meaiusssuludsnslve wazasruspdhanauineglu ldliewsanany
BN

Y2INALALNANIIILIUIARA
1. BAAUNAIIRAT 6-12 e Swludesdinwn longitudinal RCT
WDASIVFBUNAGNSTL U

4. Pennycook, G. and Rand, D. G., “Nudging social media toward accuracy”, The Annals of
the American Academy of Political and Social Science, Vol. 700 No. 1 (2022), 133-150.
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2. falsinsoumquunaniiasuinsiasting Telegram aueld automated
content analysis we@nwnginssuluresaunuile

3. mswanndvil “pliduiuBeedesssn” Bemaniteanaldunnsgm
waznaaaulina 35S Auwmelulagifialug wWu Metaverse

7. agluazdaiauanuy

d5UNan1539Y muiﬁsﬁﬁqw‘iﬁtﬁu’h mMsvimanaRuazauinan 1
Usggndldrunsou “luiea 357 @ansaaina “pliduiuideiosssy” e
segivdgwdnanmenisfieddugaiidvialdedsivsyandnawazidugy
533U NamsﬁﬂmL%wiz%’ﬂﬁ%%’mﬂmmaﬁaﬂé’nmmaaaquaﬂﬁsmwLLSU%
YA duasuNIRTIERUTRYA LLazamzé’umm%’uﬁmawaqﬁwamLﬁam
1¢a3e msdunuiilfosnensuunuardfunisivhviudelasiiauenmen
madTausssunnduununanslunsuideym

dyUuazdaiauadeulouis luna 3S nanundnafuasduinnndiiunis
PanuuUULWasnesY afagiauiugesessulaesdugafdvialng una
Jaauali

1. UsT9RANTIHN “af 3 Fudineuws” uar “Waunneuadn” Tundngns
MIL

2. 5ﬂ§gﬂﬂamuuimﬂsiu “Mindful Media” @duayu Al pre-bunking
g Sati-Prompt

3. YSuUgannnsguatesTandefdvia 2569 lneufiunuan “Aanu
JuiavaudBlanUn”

4. a5958UURRMUNASRLUINRA (Automated Tracking) tWensIaUsELiiu

NOANTITUITYE 6 Lhou—1 U
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