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Abstract

This research aims to 1) study the level of social media influence on political party selection,
2) study the level of family influence on political party selection, and 3) compare the predictive
power of these factors on the decision-making of first-time voters in Loei Province. A quantitative
research methodology was employed, with a sample of 450 individuals aged 18 -22 residing in
Loei Province, selected through multi-stage sampling. The research instrument was a 5-point
Likert scale questionnaire. Data were analyzed using descriptive statistics and multiple regression
analysis.

The findings revealed that social media influence affected political decisions at the highest
level (X= 4.58), with the TikTok platform being the most influential. Conversely, family influence
was at a low level (X= 2.45). The hypothesis testing through multiple regression analysis indicated
that social media influence significantly predicted political party choice at a .05 significance level,
whereas family influence did not show statistical significance as a predictor. Furthermore, the study
found that party policies and leadership image were primary factors considered by the youth
alongside information from social media. These findings reflect a shift in the political culture of Loei
Province, moving from kinship-based politics toward policy—-driven politics empowered by digital
media.
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