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Abstract

This research article aims to 1) examine the level of strategic factors of
commercial airlines in Thailand, 2) investigate the level of competitiveness of
commercial airlines in Thailand, and 3) analyze the influence of cost leadership
strategy, differentiation strategy, and service innovation on the competitiveness
of commercial airlines in Thailand. This study employed a quantitative research
approach using a survey method. Data were collected from 385 executives and
supervisors of commercial airlines in Thailand through questionnaires. The data
were analyzed using descriptive statistics, including mean and standard deviation,

and inferential statistics, namely multiple regression analysis.



742 | Modern Academic Development and Promotion Journal Vol.4 No.4 (July — August 2026) &5

The results revealed that

1) the overall level of strategic factors of commercial airlines in Thailand
was high, with service innovation having the highest mean, followed by
differentiation strategy and cost leadership strategy, respectively.

2) the overall competitiveness of commercial airlines in Thailand was also
at a high level, with service quality ranking the highest, followed by customer
responsiveness and operational efficiency.

3) cost leadership strategy, differentiation strategy, and service innovation
had a positive and statistically significant influence on competitiveness at the
0.05 level, with differentiation strategy exerting the strongest influence, followed
by service innovation and cost leadership strategy, respectively.

Keywords: Strategic Factors, Competitiveness, Commercial Airlines, Service
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seiv doudt Yesfian A winfian dadusunuuiidenldlunisisensdenuman;
Lﬁaqmﬂmmsm’s’mﬁﬁuﬂmazmmﬁmLﬁusuaqplimaulﬁasmﬁﬂiz?m%mw (Likert, 1932)

5. n1sAsHadUANAINLAS Bdle ialiaS eslleddeiamundedouasil
A Aseldduiunsnseaeununmedesiiely 2 fu laun

1) Anaifissmssvasidont (Content Validity) §35elduuuasuanululs
ANTINATIUIY 3 YU ATIVHOUAILADAAR 8IVDIUBAN AU U AIANTIY
Tneldwudauannndas (Index of Item-Objective Congruence: 10C) Farununeiil

gausulalisngn 0.50 (Rovinelli & Hambleton, 1977)
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2) A esfuvaans esile (Reliability) §3duldnaaauninud esuves
wuudeunulasldadulszavsueanivesaseuuin (Cronbach’s Alpha Coefficient)
Farrmnzaumsia1uInngn 0.70 ileuansismnuaonndosneluvestediaiy
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sruumudRutunou ilelinanisisedinugndes Undefie uavaunsnaduie
ANUFUNUSYRIRLUS LRegNataLau (Hair et al,, 2019)

1. MIBATIEUoYaLTanssau (Descriptive Statistics) NM15ILATIENUBLALT
wssnududunounsnuoinsiessitoys e ingUsvasdiloasunednuneialy
YDINGUAIDEN UaTIZAUANLARLTLTOIEROURULdBUAURBTaTER1 9 fidnw @
AdelFadnfiugiu 1w Aade (Mean) dauidsauunnsgiu (Standard Deviation)
AnadeltlunisuansszdunnuAniiunionisiuiveanguiedseusaziuus T
annsadnuilddn mnanedseglusziugs uansinguiogislinuAaiuvienis
fusludsuandetiadoiu lunsiidudsavunnsgnldlumsianisnszaeesdoya
mniletdesuansindeyaiinugennaaiugs (Sekaran & Bougie, 2016)
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uennil mslfadiBassandmeliisvanmnsoagunmauvestoyald
ogsinan wasduiuguddylunmsieszsidey mulmumaumlﬂ (Creswell,
2014)

2. M5ATIERANUFUNUS Lazd NS wavesn U (Multiple Regression
Analysis) lun1snageuauufgunside {13elaldn1siasigrinisannogny g
(Multiple Regression Analysis) @ wdwinafiani9ad A7 19lun 5@ nwrmnuduiug
sl sdasenaneftuiuusaumilei ledingUszasdiiiolinseiintlade

WBanagns Lown Nagnsaunu NagnsnIsasIanIuwana1e uinnssun1suinig 4
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va o

(Gujarati & Porter, 2009) fiudniiunTiaszy fIdelansiaaeudeauugiuiasiy
YDINTONNDE LAk

1) anududassvesiuds (Independence)

2) Andudunse (Linearity)

3) nshkiiUgymanuduiusseninsiuwdsdasezgauiuly (Multicollinearity)

4) nMInsraefuuuUnAussAnaInadel (Normality)

= & oA o W o g v a ¢ v A A v .
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al., 2019)
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