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Abstract

This research aims to explore the factors influencing the purchase

decision and customer loyalty of iPhone users in Bangkok and surrounding areas.
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A qualitative research methodology was used with four objectives: 1. To explore
the key factors influencing iPhone purchase decisions in Bangkok and its
surrounding areas 2. To understand how consumers perceive the value, quality,
and brand image of the iPhone 3. To examine the factors affecting customer
loyalty among iPhone users in Bangkok and its surrounding areas and 4. To study
the role of emotional, social, and experiential factors in determining purchase
decisions and loyalty. The study employed purposive sampling, a widely used
non-probability sampling technique in qualitative research. A total of 25
participants were interviewed to obtain saturated and reliable data. The research
results, presented according to the four objectives, showed that:

Objective 1 Product quality and innovation are the most influential
factors in consumer purchase decisions. Respondents emphasized system
efficiency, reliability, and data security as important factors. Brand image and
emotional value also significantly influenced purchasing decisions.

Objective 2 Research participants perceived the iPhone as a high-quality
and reputable brand. Perceived value is not limited to usability but also includes
emotional satisfaction and symbolic meaning.

Objective 3 The majority of participants expressed a strong intention to
repurchase iPhones and recommend them to others; familiarity with the
ecosystem and the difficulty of switching to other platforms reinforce loyalty.

Objective 4 The research highlights that emotional factors (e.g., pride,
confidence) have a significant influence on both purchase decisions and loyalty.
Social factors contribute to initial adoption, particularly among younger
consumers and professionals. Experiential factors such as ease of use, seamless
integration, and consistent performance act as a bridee between purchase
decisions and loyalty. These factors together reinforce the relationship proposed
within the research framework.

Overall, the research confirms that multiple interrelated factors influence

customer purchase decisions and loyalty, with purchase decisions acting as a key
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mediator. The integration of usability, emotional, and experiential values is
crucial in shaping consumer behavior in the premium smartphone market.
Keywords: Purchase decision, Loyalty, Mobile phone, iPhone, Customers in

Bangkok and surrounding areas
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