DNSNAVDINTANNINENUZDIMNSHUULSEa lnilaAulA219la

wazANANAvIRUIlnA Tudwinuassrvdun’
THE INFLUENCE OF REAL-TIME FOOD TRACKING ON CONSUMER
TRUST AND LOYALTY IN NAKHON RATCHASIMA PROVINCE

yauan Budiaw’, Vg Tnindadant? uay #uss 1Beubius®
Boonma Imwised!, Parinya Kowitwiwat? and Sirinthorn Eapsirimetee?
anzuinsgsnauazimalulagansaume Ingrdeuassvdan
3Faculty of Business Administration and Information Technology, Nakhonratchasima College, Thailand
Corresponding Author’s Email: eapsirimetee@gmail.com
Suiiuumanny : 28 flunau 2569; TulAlaunang 23 lWwwew 2569; SuRsUSUUNAIY ; 25 LWEEY 2569
Received 28 March 2026; Revised 23 April 2026; Accepted 25 April 2026

UNANED

n334i $Y0nUszasdii oA nwiBninaveanisinnuaniugo 1MUY
Sealndrennulindanasanudnivesiuiinn ludwinuassvdun Wunsideds
USuna Usznsuaznguiiegns guilnafiendeegludminuassiwdun uasd
Usvaunsaimsdiemauseunalatu gtios 3 asalutag 6 Weudtimuan S1uau
400 A lHuvuasunmduedosfieflilun1sife nmafumusadeyalusiuilsy
deain anwdnw thuitnerde unasgmannnssy adafildlunisiiesesidoya Ao

Aady dudetuuiInggIl uazNTIATIEnnnaENYAN

* ' &
yeyan Budiey, Useyeyn InIndddand uaz A3uss LBeUATIE. (2569). BVENAYRINITAARNLADILEDINTUUY

Sealndsenulindauazauinivesuilaa Tudwminuassvdun.
MsasasaEsULasRauIvnsadelv, 4(3), 1603-1617.
Boonma Imwised, Parinya Kowitwiwat and Sirinthorn Eapsirimetee. The Influence Of Real-Time Food
Tracking On Consumer Trust And Loyalty In Nakhon Ratchasima Province.
Modern Academic Development and Promotion Journal, 4(3), 1603-1617;

DOI: https://doi.org/10.
https://so12.tci-thaijo.org/index.php/MADPIADP,



https://doi.org/10.14456/madpiadp.2024.1
https://so12.tci-thaijo.org/index.php/MADPIADP/

1604 | Modern Academic Development and Promotion Journal Vol.4 No.3 (May — June 2026) &5

a |

HAN1TI8 WU NSARAINENIULEIMSLUUS A LTS nan1suINAenI1w

aaa

111919 wagaudnfvesjuslaaludminuassvdun egraidvdAaynisadan 0.01

AdA: MIfnnuanIurevLuusEalng, aulinsdavesuilan, audnise

WUSUR, LNARNBSUINFIDINT

Abstract

This quantitative study aimed to analyze the influence of real-time food
tracking on consumer trust and loyalty in Nakhon Ratchasima province. The
sample consisted of 400 consumers in Nakhon Ratchasima who had used food
delivery applications at least three times within the preceding six months,
selected via convenience sampling. Data were collected using structured
questionnaires across various locations, including the old town district,
educational institutions, residential areas, and industrial estates. Data were
analyzed using descriptive statistics, namely mean and standard deviation, and
inferential statistics, specifically multiple regression analysis.

The research findings as follows; The statistical analysis indicated that
real-time food tracking had a positive influence on both consumer trust and
loyalty among consumers in Nakhon Ratchasima province, which was statistically
significant at the .01 level.
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