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Abstract

The objectives of this research were 1) to study the behavior of
consumers in choosing to buy and use furniture from processed wood in Bangkok
and its vicinity, 2) to analyze the factors influencing purchasing decisions, and 3)
to find ways to increase market value using a sample of 513 people. Hypothesis
testing uses statistics and multiple regression analysis.

The results showed that: 1) Consumer behavior in choosing to buy and
use furniture from processed wood in Bangkok and its vicinity, most of whom are
female, aged 41-50 years old, with a bachelor's degree, reflecting the potential
to buy furniture from processed wood. This group of consumers has a stable
income and tends to make purchasing decisions to meet the needs of use and
social value. 2) Factors that influence purchasing decisions: In terms of products,

they influence decisions because consumers are linked to quality and
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environmental friendliness. Consumers accept higher prices because they believe
that products are of high quality and environmentally friendly, which reflects a
change in which consumers do not see price as the main factor, but focus on the
value they get from their purchases. Distribution Channels Consumers value a
buying experience that reflects an eco-friendly image. Promotions
Environmentally value-oriented communication can create motivation and pride
in the purchase. 3) Guidelines for increasing market value Increasing the market
value of furniture from lumber should focus on creating environmental value as
the core because the environment is a value factor that influences consumer
behavior. and the decision to buy lumber furniture.

Keywords: Purchasing Decision, Furniture, Environment, Lumber, Consumer

Behavior
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