Jadwdrudssaunanisnannuazn1siuinsnaumndana
AaAduNenwa lanazaNaininAvauslnAiuNImEDY

w%au?imaaﬁﬁﬂiznaums (SME) lutupngaumwununs”
PERCEPTION FACTORS AFFECTING CONSUMER SATISFACTION AND
LOYALTY TOWARDS READY-TO-DRINK SOY MILK PRODUCTS OF
SMES IN BANGKOK

UFnins felsatisutuwi! aryay aailes® uas 1Asy undins®
Praveekorn Rungrojthananon! Sarinya Komgtieng? and Nitirst Maleewat?
AnLUIMSEING NnIeNdemaluasIYLIAaNJINN
3Rajamangala University Of Technology Krungthep, Thailand
Corresponding Author’s Email: sarinya.k@mail.rmutk.ac.th
Fuiuunaany : 20 uNs1AN 2569; Fuunluunany 27 Unsieu 2569; JUNDUSUUNAINY : 29 UASIAN 2569

Received 20 January 2026; Revised 27 January 2026; Accepted 29 January 2026

UNANED

unAATeil ’mq‘dﬁzaaé die 1) Wisuiflsuanuuanaamalseanaans
vosguilnafifnerufisnelavesyuilnathundandomsouiu Tuensunmmiuas
2) Anwidadeaunisiuganauaiiamanenianolavesuilaaiunduvos
w3oudy Tumngammamueg 3) AnwdafeauaiunauenisnaaiiaaHanonI

wenelavesyusiantiuuduvasanseuny luwansunnumiuas 4) Anvidadeniu

Citation

" Wnins selsavsunuuy Al Audios was OR%g 1ndTng. (2569). ﬂaﬁaﬁauﬂwaumamimmmmzmﬁug
min%u@?ﬂﬁ?‘iéwam'ammﬁawaklLLazmmm%ﬂffﬂﬁﬁuaa;ﬂTﬁIﬂﬂﬁmmﬁamﬁaqwsyamﬁmméﬂszﬂaums (SME)
Iummﬂ@ﬂmwumum. aﬂiaﬁiﬁnLa'%mLLﬁzﬂ'@uuﬁﬂﬂmﬁaﬁ'ﬂm, 4(1), 1182-1202.
Praveekorn Rungrojthananon Sarinya Komgtieng and Nitirst Maleewat. (2026). Perception Factors Affecting
Consumer Satisfaction And Loyalty Towards Ready-To-Drink Soy Milk Products Of Smes In Bangkok.
Modern Academic Development and Promotion Journal, 4(1), 1182-1202,,

DOI: https://doi.org/10.
https://s012.tci-thaijo.org/index.php/MADPIADP/



https://doi.org/10.14456/madpiadp.2024.1
https://so12.tci-thaijo.org/index.php/MADPIADP/

MIansanasuLariauinnsadelve 97 4 adun 1 @nsiew - nun1ius 2569) | 1183

ANUNaNelaf asNanaaNTNANAVOIH USIAAUIUNG UFBINTaNA N Tuius
n3ennumIuAs LaglyisnsITeed1siaanuuuasuaIl 91w 475 4a laedingy

a

freens Ae yuilnadifiony 15 7 Fululungummamiuas veyafilaninuuudeuniy
thudesznadaidanssan loun sevaz Anade ﬂ"]Lﬁmwummgmuazmaau
amﬁgmg’maﬁﬁﬁqaumu laun 1As18vANLUTUTIU (one-way Anova) N13
3Lﬂswzﬁmsmaaawn@m (Multiple Regression Analysis)

NANSANYINUI

1) puUsERINImans i’]EJbLG:GlI@LaawUENE;U%IﬂﬂﬁLLGmG]INﬁJuﬂIQNaG{EJﬂ’NNﬁﬂ
nola

2) ﬁummi%’ugmﬁuﬁuw WU ATuAIuYEy AuAnukdungs audeans
nsnanasmanaaufisnela arununndnvalduluawaneninufianelaves
nuslne

3) audadBaIuUsEANNINIINaIA WU ATUREASUN 1ATDIMINTTR
$mune aswanarufionely auauasaiunseaaluamanonufisnela

4) ﬂm’ﬁ’aﬁéawa@iammm%’ﬂﬁﬂﬁﬁuméﬂﬁm loun AruAuALazAMNINTUAT)

v

UAN

2\

(%

ARY: UIUNAINEDY, Auenela, A1UENANG, @aulssaunianisnan, N3

Do
e Do

1

MIIAUAT

eNe

U

EaN

Abstract

This study aims to: (1) compare demographic differences affecting
consumer satisfaction with ready-to-drink soy milk in Bangkok; (2) examine the
influence of brand perception factors on consumer satisfaction; (3) investigate
the effects of marketing mix factors on consumer satisfaction; and (4) analyze the
impact of consumer satisfaction on brand loyalty toward ready-to-drink soy milk.
The research employed a quantitative survey method using questionnaires. A

total of 475 respondents aged 15 years and above residing in Bangkok
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participated in the study. The data were analyzed using descriptive statistics,
including frequency, percentage, mean, and standard deviation. Inferential
statistics, namely one-way analysis of variance (ANOVA) and multiple regression
analysis, were applied to test the research hypotheses. The findings revealed that
monthly income differences significantly influenced consumer satisfaction. In
terms of brand perception, brand liking, brand strength, and marketing
communication had a significant positive effect on consumer satisfaction,
whereas brand image showed no significant effect. Regarding the marketing mix,
product, price, and distribution channels significantly affected consumer
satisfaction, while sales promotion did not. Furthermore, perceived value and
brand quality were found to significantly influence consumer loyalty toward
ready-to-drink soy milk.

Keywords: Soy milk, Satisfaction, Loyalty, Marketing Mix, Brand Perception
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. d Collinearity
AuUs Coefficients
. Coefficients T Sig.
WeININU
Std.
B x Tolerance | VIF
Error
Constant | .844 137 6.154 | .000*
AUAIU 11.64 2.66
< . 474 .041 .504 .000* 375
ANIN[ASaPN 9 5
AUAIU 1.97
4 .190 .033 216 5.799 | .000* .508
YUIDU 0
AU 1.19
. ¢ .009 .031 .009 .309 .758 .841
AMNaNEEU 0
ANUEDAS 2.64
.160 .038 .180 4.189 | .000* .379
N13INAN 0

R = .819 R?= .670 AdjustedR®= .667 SEE = .341 F = 238.72 Sig = .000*

*TodAn1sedaisedu .05
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— 009) Fesrudsia 4 dauUswensal mdrunalunisnennsal (R) wnfu 670 a1

mmmﬂmmﬁaummgﬂﬂumiwmmm WU 341 AN Sig. mummwﬁumﬁ AU

v
M < a a

JUTDU LATEDAITNITNANNUBEAIN .05 LLUiNﬁl@?WﬂﬁQWﬁ@’]Uﬂ’NNLLSU\‘iLLﬂiﬂ‘J“LJﬁ’EJVIS
G WHOATUANNTUTOU @IUATUNTNSNEUAN Sig. ¥1nn31 .05 wlswalna1nnu

ANSN D19 UEFUUINNONIAUATUAIIULT INT




MIansanasuLariauinnsadelve 97 4 adun 1 @nsiew - nun1ius 2569) | 1195
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139l 3.1 MdiATEnauNIINEININTEM RS IR TURALYIN TR

MasnananuianelaveruslaAtuuturdemsauay lunn unnumiuas

Unstandardized | Standardized
o Collinearity
ALUs Coefficients Coefficients
. T Sig.
WYINIU Std.
B x Tolerance VIF
Error
Constant .153 134 1.140 | .255
G;I’]‘L!
o .335 .041 .30 8.108 | .000* .454 2.202
NARINEUN
@?’mmm .430 .045 .419 9.471 | .000* 327 3.057
GT’]TJGUIENVI’N
o . .139 .042 .135 3.311 | .001* .383 2.611
INVINUNY
ANuANASY
073 .038 .078 1.913 | .056 .383 2.609
[ARPI38192

R = .836 R*= .699 AdjustedR?= .697 SEE = .325 F = 272.95 Sig = .000*

T
aa

*UodAyneansanszeu .05
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Unstandardized | Standardized
o Collinearity
Auus Coefficients Coefficients
. T Sig.
WYINIU Std.
B x Tolerance | VIF
Error
Constant .640 134 4.782 | .000*
G?W‘uﬂmmw 416 .052 401 7.937 | .000* 310 3.221
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GT’]WYJW&J 418 .049 426 8.437 | .000* .310 3.221
AuATUAT)
1A

R = .791 R*= .626 AdjustedR?= .625 SEE = .381 F = 395.254 Sig = .000*

*TodAn1sedaisedu .05
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