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Abstract
This research aims to examine the effects of demographic factors,
attitudinal factors, and the 7Ps marketing mix on consumers’ decisions to use

pet-related service businesses in Bangkok and its metropolitan area. The study
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employed a survey research method using an online questionnaire. Data were
collected from a sample consisting of pet owners, individuals interested in pet
ownership, and former pet owners, without restrictions on gender, age,
occupation, average monthly income, or type of pets. The respondents were
individuals who were working, studying, or residing in Bangkok and its
metropolitan area. A total of 400 respondents participated in the study. The data
were analyzed using descriptive statistics. The statistical tools used in this study
included descriptive statistics, namely frequency, percentage, mean, and
standard deviation. Hypotheses were tested using inferential statistics, including
One-way Analysis of Variance (One-way ANOVA) and Multiple Regression Analysis.

The results of the study revealed that:

1) The majority of respondents were female, aged 30-39 years, single,
holding a bachelor’s degree, employed in private companies, with an average
monthly income of 35,001-45,000 baht. Most respondents owned one dog as a
pet. The most frequently used pet-related service was veterinary hospitals and
clinics, with service usage less than once per month. Respondents perceived their
pets as family members.

2) Attitudinal factors had a significant effect on the decision to use pet-
related service businesses. Among these factors, the behavioral component had
the greatest influence on decision-making, followed by the cognitive component
(knowledge and understanding) and the affective component (emotions and
feelings), respectively.

3) The 7Ps marketing mix factors significantly influenced the decision to
use pet-related service businesses. Promotional activities had the greatest impact
on decision-making, followed by process and product factors, respectively, at a
statistical significance level of 0.05.

Keywords: Consumer, Decision-Making, Service, Marketing Mix, Pets
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