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Abstract

This research aimed to study consumer behavior and the factors
influencing the growth trends of the online camera rental business in Wang
Chado Village, Wang Phatthana Subdistrict, Bang Sai District, Phra Nakhon Si
Ayutthaya Province. The objectives of the study were: (1) to examine the
personal factors of online camera rental service users in the area; (2) to study
the behavior of customers using online camera rental services; and (3) to explore
the growth of the online camera rental business in the specified area.The sample
consisted of 165 respondents who had previously used online camera rental
services. Data were collected through questionnaires and analyzed using
descriptive statistics such as percentage, mean, and standard deviation, as well

as statistical hypothesis testing.
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The results revealed that 1) most respondents were female, aged
between 20-29 years, employed in private companies, and earned an average
monthly income exceeding 30,000 baht. 2) The majority had recently used online
camera rental services mainly for travel purposes, with social media being the
most popular rental channel. And 3) The analysis showed that the overall factors
affecting the growth of the online camera rental business were at the highest
level, particularly regarding service quality, personal factors and service usage
behavior were found to have no statistically significant relationship with the
business growth trend.

Keywords: Consumer Behavior, Online Camera Rental Business, Growth Factors,

User Satisfaction
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