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Abstract

This research aimed to 1) examine the level of opinions of Solo Travel
tourists toward factors that promote cultural tourism in Tak Province 2) study
the level of cultural tourism intention among Solo Travel tourists in Tak
Province; and 3) Analyze the influence of cultural tourism promotion factors on

the cultural tourism intentions of Solo Travel tourists. This study employed a
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quantitative research design. The population and sample consisted of 400 Thai
and international tourists. A questionnaire was used for data collection, and the
data were analyzed using frequency, percentage, mean, standard deviation, and
Enter Multiple Regression Analysis.

The findings revealed that:

1) The overall level of opinions toward cultural tourism promotion
factors was high (Mean = 4.17, SD = 0.813). The most emphasized factors were
cultural festivals and activities, marketing for solo tourists, information and
interpretation, suitable accommodation for Solo Travel, accessibility to tourist
attractions, digital technology and services, community participation, safety for
solo travelers, value for experience, cultural authenticity, and sustainability and
respect for culture, respectively.

2) The overall level of cultural tourism intention among Solo Travel
tourists in Tak Province was high (Mean = 4.22, SD = 0.794).

3) The analysis showed that accessibility to tourist attractions,
community participation, marketing for solo tourists, digital technology and
services, cultural festivals and activities, value for experience, and sustainability
and respect for culture had a statistically significant influence on cultural
tourism intention among Solo Travel tourists. In contrast, cultural authenticity,
information and interpretation, safety for solo travel, and suitable
accommodation for Solo Travel had no significant influence.

Keywords: Cultural Tourism, Solo Travel, Tourism Promotion Factors, Travel

Intention, Tak Province
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Unstandardized Standardized Collinearity
s Coefficients Coefficients . Sie. Statistics
B Std. Beta Tolerance VIF
Error

mAsll 2649 0.142 18.702  0.000*

X1 0.038 0.033 0.070 1.163  0.246 0.526 1.901
X2 0.007 0.032 0.012 0.205  0.837 0.557 1.796
X3 0.074 0.034 0.126 2.180 0.030* 0.563 1.775
X4 0.026 0.031 0.046 0.830  0.407 0.605 1.652
X5 0.041 0.033 0.075 1.253  0.211 0.524 2.910
X6 0.092 0.034 0.149 2725 0.007* 0.637 3.570
X7 0.108 0.032 0.190 3.385 0.001* 0.604 1.656
X8 0.124 0.065 0.138 1.911  0.049* 0.374 2.676
X9 0.222 0.099 0.224 2244 0.027* 0.195 5117
X10 0.350 0.084 0.353 4.171  0.000* 0.271 3.688
X11 0.177 0.090 0.187 1.967  0.042* 0.216 4.625

R = 0.896 R? = 0.804 Adjusted R? = 0.244 SEEST = 0.234 F = 19.402 P = 0.000
Durbin Watson = 1.656

a. Dependent Variable: AnulaToutanisiusdu

*TpdrAgyneadfnszau 0.05
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