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Abstract

The objectives of this research were 1) to study the behavior of
Generation Y consumers in using mobile financial transaction services and 2) to
examine the relationship between personal information and the behavior of
Generation Y consumers in using mobile financial transaction services in
Nonthaburi Province. This quantitative research employed a questionnaire to
collect data from 400 respondents. The statistical methods used included
frequency, percentage, mean, standard deviation, and chi-square analysis.

The findings revealed that:

1) Most respondents used services provided by Kasikornbank, with a
service duration of approximately 1-2 years, and mainly used money transfer

services between accounts.
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2) The majority used mobile banking daily, with a transaction amount
between 1,000-5,000 baht per time, and preferred payments deducted directly
from cash or bank accounts.

3) The service time was irregular, most transactions took less than five
minutes, and users had no fixed location for conducting transactions.

4) The main reasons for using mobile banking were convenience, speed,
cost savings, and the modern, user-friendly application interface.

5) The primary influence on users’ decisions came from advertising
media, with most users receiving information via the internet. Users showed a
continuous increase in service usage and tended to recommend the services to
others.

Keywords: consumer behavior, mobile financial transactions, mobile banking,

Generation Y
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