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Abstract

The purposes of this research were: (1) to examine the level of service
innovation management among small and medium-sized enterprises (SMEs) in
Tak Province, (2) to investigate the level of competitive advantage among SMEs
in Tak Province, and (3) to analyze the influence of service innovation
management on the competitive advantage of SMEs in Tak Province. This
research employed a quantitative approach. The population and sample
consisted of 330 SME entrepreneurs in Tak Province, and data were collected

using a questionnaire. The statistical methods used for data analysis included
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frequency, percentage, mean, standard deviation, and multiple regression
analysis, with a significance level set at 0.05.

The research findings revealed that:

1) The overall level of service innovation management among SMEs in
Tak Province was at a high level (Mean = 3.65, SD = 0.844). The highest mean
score was found in the dimension of new service concepts, followed by service
delivery systems, supporting technology, and customer interaction.

2) The overall level of competitive advantage among SMEs in Tak
Province was also at a high level (Mean = 3.67, SD = 0.869). The highest mean
score was in cost advantage, followed by differentiation, customer
responsiveness, and quality.

3) The analysis of the influence of service innovation management on
competitive advantage showed that customer interaction, service delivery
systems, and supporting technology significantly influenced competitive
advantage among SMEs in Tak Province, while new service concepts had no
statistically significant effect at the 0.05 level.

Keywords: Service Innovation Management, Competitive Advantage, Small and

Medium Enterprises (SMEs)
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X4 0.177 0.090 0.187 1.967 0.042% 0.216 4.625

R=0.896 R?=0.804 Adjusted R? = 0.788 SEier = 0.312 F = 51.636 P = 0.000

a. Dependent Variable: AnulaiUTautdenisuasdu
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wﬁuﬁqqma wagnnAn Tolerance < 0.10 k@I LAA Multicollinearity 91nNanIs
AAs1enagnu A VIF gegalafinn 5117 @dluiAu 10 wagen Tolerance iAoy
fian 0.195 §961n21 0.10 wanvdnlsdaselufanuduiusiuseiugedain
Multicollinearity LagHAN1TIATIZANITANNDENAAN WU ANLNTUTANTUEAY
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v o w Y

amanynddudAy fulsmandansaiuisanulasudnisuustulasovas



154 |Modern Academic Development and Promotion Journal Vol.3 No.6 (November-December 2025) &5

80.40 (R? = 0.804) @uilvdesosay 19.60 inandasedu 1 lneflaunainnden
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= 0.049 + 0.124y, + 0.222,, + 0.350,5 + 0.177,4
wazlaaunslugiuuazuuusnsgu fol

= 0.138,5; + 0.224,, + 0.353,5 + 0.187,4
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a o
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