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Abstract

The research on this topic had the objectives of studying purchasing
decision behavior, the influence of marketing mix factors and motivation, as
well as comparing behavior based on personal factors. The sample group
consisted of 400 consumers who had previously purchased or used
environmentally friendly food packaging in the Khlong Sam Wa district, using
convenience sampling. The research instrument was a questionnaire with a
reliability coefficient exceeding 0.75 in all aspects. Data was analyzed using
descriptive and inferential statistics, namely the independent t-test, one-way

analysis of variance, and multiple regression analysis.
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Descriptive analysis results revealed that most respondents were
female, aged 21-30, with a bachelor's degree and an average monthly income
of 10,000-20,000 Baht. The overall opinion on the marketing mix was high,
especially for distribution channels and product aspects. Both internal and
external consumer motivations were high, with rewards from purchasing and
social acceptance being the strongest motivators. Overall purchasing decision
behavior was also high. Inferential analysis showed that education level and
income significantly affected purchasing decisions at the .05 level, while gender,
age, and occupation did not. Furthermore, multiple regression analysis
indicated that external motivation, specifically rewards from purchasing, was
the single variable with a statistically significant influence on the decision to
buy environmentally friendly food packaging at the .05 level.

Keywords: Marketing Mix, Motivations, Purchase Decision Behavior, Food

Packaging, Environmentally Friendly.
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