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Abstract

The objectives of this research were to: 1) investigate the media
exposure associated with hot pot, shabu, and mala cuisine among Chinese
students studying in Thailand; 2) investicate the correlation between
communication factors mediated by social media networks; 3) investigate
the correlation between word-of-mouth communication factors; and 4)

investigate the correlation between marketing communication factors and
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the decision to consume hot pot, shabu, and mala cuisine. This quantitative
research study employs a survey methodology, with a questionnaire serving
as the primary instrument for data acquisition. The sample group comprises
400 Chinese students who are enrolled in Thai universities at the
undergraduate, master's, or doctoral levels. Purposive sampling is
implemented. Frequency distribution, percentage, mean, standard deviation,
and hypothesis testing using one-way ANOVA and t-tests are among the
statistics employed in data analysis.

The research results indicated that: 1) The majority of Chinese
students were exposed to media that influenced their decision to consume
hot pot, shabu, and mala through social media platforms. The majority of
them reported media exposure on 3-4 occasions per week, with the most
significant exposure occurring on Wednesdays between 12:01 PM and 6:00
PM. 2) Communication factors via social media networks significantly
influenced their consumption decisions, with differences observed across
demographic characteristics such as gender, education level, monthly
income, cultural background, and familiarity with traditional local cuisine at
the 0.05 level. 3) Consumption decisions were also significantly influenced
by word-of-mouth communication factors, which varied by gender, age,
education level, monthly income, cultural background, and traditional local
culinary familiarity at the 0.05 level. And 4) Marketing communication
factors differently influenced consumption decisions in terms of age,
education level, monthly income, cultural background, and local culinary
familiarity. Nevertheless, there was no statistically significant difference in
terms of gender.

Keywords: Exposure, Communication Factors, Consumption Decision, Hot

Pot Shabu Mala Cuisine
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