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Abstract

This research aimed to 1) study demographic factors influencing
residential property purchasing decisions; 2) analyze the behavior and
primary objectives of working-age individuals, including their desire for
environmentally friendly housing; and 3) examine the relationship between

the marketing mix factors (7Ps) and residential purchase decisions of
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working-age individuals in Lampang Province. This quantitative research
utilized purposive sampling to select a sample of 400 individuals. Data were
analyzed using both descriptive statistics such as frequency, percentage,
mean, and standard deviation, and inferential statistics using multiple
regression.

The results revealed that 1) the demographic factor influencing
residential property purchasing decisions, with a statistically significant effect
at the 0.05 level, was status. This factor influences residential property type
selection, as each type of housing meets different consumer needs. 2)
Consumer behavior, with a statistically significant effect at the 0.05 level,
was home ownership, followed by purchasing to prepare for marriage or
family, and speculative investment. Buying for relatives, siblings, or children,
respectively. Working-age consumers want housing that promotes
sustainable living, has a design that supports energy saving, reduces
environmental impact, and increases comfort for residents. 3) Marketing mix
factors that influence decision-making. The analysis found that marketing
mix factors affect the intention to buy housing, ranked from most to least as
follows: price factors, product factors, physical environment factors,
distribution channel factors, process factors, personnel factors, and
marketing promotion factors.

Keywords: Housing purchase decision, Real estate market, Consumer

behavior, Post-COVID-19 influence, Lampang Province
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