Uadeniinanon1sanduladionan N ulANa1MSURINY
vasuslnalunsammwuviuas’

FACTORS AFFECTING THE DECISION TO PURCHASE BODY
SUNSCREEN PRODUCTS OF CONSUMERS IN BANGKOK

§an3nil $n913" waz Yuiesh duuyns
Tidarat Rakrawee! and Chanaekiat Samanbutr?
AnguIMTIIRe W InendeieEn
2Faculty of Business Administration, Rangsit University, Thailand

Corresponding Author’s Email: tidarat-rrw@hotmail.com

o

uﬁ?’i%’uwmm 012 n3NsAU 2568; }J/NLLﬂLLsUUVIﬂ’J’lﬁJ 17 N3INJIAU 2568; JumauSuunau : 19 NINJHIAN 2568
Received 12 July 2025; Revised 17 July 2025; Accepted 19 July 2025

UNANED

NUITEatUNLIRUTEEIA 1) WNBANWIA N YaIUSEBINTANARSNAINARND

9
L3 v

nsanaulagondndaniuwand MSURIN8VRUSINALUNTANNEVIUAT 2) BN
noAnssuRUSInANawanan1sinaulatendndumiuuandmsuiinevesusiaaly

nIaMNAIuAS 3) liednwvadeatulsraunianisnainiiainanan1sindulade

L4
1Y (%

dndumiuuaedmiuianievesuilaaluniannumuas lnennquideensitlylunis

v
[y [

gasatl Ao yuslaalulwaiunngunnuriuas 1 385 Ay tasesilenlylun1side

>

)

= aadg % av v 4 7 ' a oA
Ao wuUARUNN @DATIUNNSINY taun A1AINND ANSPEAY ARAY ALTBUY

NIMITIU NAFOUAIT (Independent sample t-test) A318wUSUTIU ANOVA NS

Citation
" Sanson; 31973 war wusiiesh ALy (2569). Jadufifinanenisinduladendnsumiuuaadmivianeg
ma&éﬁinﬂumgamwumum. ’nimiﬁﬂLﬁ%umeﬁ’@uuﬁﬂﬂmaaﬁﬂiwﬁ, 4(1), 817-836.
Tidarat Rakrawee and Chanaekiat Samanbutr. (2026). Factors Affecting The Decision To Purchase Body
Sunscreen Products Of Consumers In Bangkok. Modern Academic Development and Promotion Journal,
4(1), 817-836.;
DOI: https://doi.org/10.
https://s012.tci-thaijo.org/index.php/MADPIADP,



https://doi.org/10.14456/madpiadp.2024.1
https://so12.tci-thaijo.org/index.php/MADPIADP/

818 |Modem Academic Development and Promotion Journal Vol.4 No.1 (January - February 2026) &5

nadauATlA-alAls (Chi-Square) @NdNWUSINETdU (Pearson’ Correlation) Way
andusiusanneenig (Multiple Regression)
HaN15398 WU 1) Jadeaiulszaunisniseainlunisidendenandaniu

wan waznsandulatendnduniuuaniinievesuslaa agluseiuinn yuslnani

'
aaa [

wananuiinisarauladandnsuniulaniiniglulanaesiun1anmnnsesau 0.05 @

HABULUUABUAINTNIRNY SEAUMTAN® @a1unn 81dn uazsiglaneiuddndulate

[y

HARAUNAULAARINIBWANAIA LD 1NHTBEAYNIEdfN szAy 0.05 2) NeFRnTsu

[
=) a [ s

HuslaALazdduaulsraunnsnanaranen1sinduladeninduniuwandnsu

aa [y

a’m’lEJGZJENEJU%IﬂﬂIUL?JG]ﬂEQLVIW@JWmﬂi ovsilfodrdymieadafisediu 0.05 3) Jade
AUUTEAUNNMINAINATUNEASUT AIUTIAT ATLTOIMNNITIATINUG UAEAILNTT
anasunnandmanensinaulatondnsumiusandmiviameesyuilaalun
NATVLATI

o o w

AdnAgy: Uade, n1sandulade, nanduniulandnsuionie

Abstract

This research aimed to 1) examine demographic characteristics influencing
the decision to purchase body sunscreen products among consumers in Bangkok,
2) investigate consumer behavior affecting the purchase decision of body
sunscreen products, and 3) analyze marketing mix factors that influence the
decision to purchase body sunscreen products in Bangkok. The sample consisted
of 385 consumers residing in Bangkok. The instrument was a questionnaire. Data
were analyzed using frequency, percentage, mean, standard deviation,
independent sample t-test, ANOVA, Chi-square test, Pearson’s correlation
coefficient, and multiple regression analysis. The results found that: 1) The
overall influence of the marketing mix on the decision to purchase body
sunscreen products was rated at a high level. Gender did not significantly affect
purchasing decisions at the 0.05 level. However, age, education level, marital

status, occupation, and income were found to significantly affect purchasing
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decisions at the 0.05 level. 2) The consumer behavior was found to significantly
affect purchasing decisions at the 0.05 level. 3) The marketing mix were found
to significantly affect purchasing decisions at the 0.05 level. However, statistically
significant differences were found in purchase decisions based on age, education
level, marital status, occupation, and income at the 0.05 level. Furthermore,
consumer behavior and marketing mix factors were found to have a statistically
significant influence on the decision to purchase body sunscreen products among
consumers in Bangkok at the 0.05 level.

Keywords: Factors, Decision to purchase, Sunscreen products for the body
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