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Abstract

The purpose of this research was to study examines the decision-
making process of traveling based on travel reviews in the Xiaohongshu
application among Chinese Generation Z tourists and analyze the factors
influencing their travel behaviors. The survey involved 385 Chinese Generation
Z tourists (aged 18-28) who used the Xiaohongshu application for travel to

Bangkok. Data were collected through a structured questionnaire, analytical

procedures included the computation of means (X), standard deviations (S.D.),
and multiple regression analysis conducted via the Enter method. Results
indicated high mean scores for technology acceptance (X = 4.35, S.D. = 0.439),

marketing mix (X = 4.20, S.D. = 0.474), and system quality factors (X = 4.31,
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S.D. = 0.485). Technology acceptance factors, marketing mix factors, and
system quality factors significantly influenced the decision to travel to
recommended places in the Xiaohongshu of Generation Z Chinese tourists at a
statistical level of 0.05. Key findings demonstrate that performance
expectation (Beta=.306), platform usability (Beta = .283), experience creation
features (Beta = .231), value proposition (Beta = .113), relational aspects
(Beta=.255), interface efficiency (Beta=.194), security feature (Beta =
.115), platform responsiveness (Beta = .214), and accessibility parameters
(Beta = .116) positively influenced the decision to travel to places in the
Xiaohongshu application of the Generation Z Chinese tourists.

Keywords: Decision Process, Generation Z, Xiaohongshu, Marketing Mix,

Technology Acceptance
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Multiple R = 0.390° R Square = 0.15 Adjusted R Square = 0.143 Std. Error = 0.507,
*5 <0.05
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