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Abstract

This article is intended to demonstrate the relationship between Innovation Management
and Perceived Value affected business management. Innovation management will be a
management method in the era of technological change to create perceived value for
consumers or buyers. When consumers or buyers knew the value that truly met their needs
whether in terms of functional value, emotional value, financial value and time value that

led to satisfaction, loyalty and business management.

Keywords: Innovation management, perceived value, business management
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Abstract

The objectives of this research are (1) to study the training needs of employees of
companies in industrial estates in Bangkok, (2) to analyze factors affecting the training needs
of employees of companies in industrial estates in Bangkok, and (3) to organize Make a
business plan on the website to search for employee training courses for companies in
industrial estates in Bangkok. Conducting research by surveying the population of companies
in industrial estates in Bangkok, totaling 454 companies, the sample group was sampled using
the split sampling method. Stratified Sampling and Proportionate Sampling of 213
companies. Data were analyzed using the Taro Yamane formula by using Google Form to
collect data, setting a confidence value of 95 percent and an error level of 5 percent. Data
were analyzed using descriptive statistics including frequency, percentage, mean, and
standard deviation. The results of the research found that there are 4 areas of training needs
for employees of companies in industrial estates as follows: (1) The standard system side is
the ISO/IEC/IATF quality system course. (2) The area according to work needs is the resource
work skills course. Personnel and Administration (3) Management is a leadership course. (4)
Information Technology is a course on using Microsoft office. The researcher has prepared a
business plan using an investment of 3 million baht. Strategies used in operating a service
business that quality Providing training courses in various areas and create awareness by

using Mass Medlia, resulting in a business payback period of 4 years.

Keywords: Training needs survey, training course collection website, training course.
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Abstract

This study has the objectives (1) to study consumer behavior towards using tent
camping site services, (2) to study the marketing mix of selecting tent camping site services,
and (3) to prepare a tent camping site business plan. The conceptual framework used in this
research is consumer behavior and the 4Es marketing mix framework. This study is both
quantitative and qualitative research. The study was conducted on a target group of Thai
tourists aged 18 years and over who had stayed camping, totaling 400 people. The results of
the study found that (1) consumer behavior will travel to relax and meet new things. Get
information from social media. Often | travel with a group of friends by private car and (2)
The marketing mix for creating a good experience for customers (Experience) is welcome and
warm service throughout their stay. Create value for products or services (Exchange) with a
service system and clearly defined rules along with unique storytelling. There is a channel for
awareness of target customers (Everyplace) on social media that is constantly moving, and
makes customers become regular customers (Evangelism) with its unique beauty for
customer review (3) The camping ground has a distinctive atmosphere that maintains its
naturalness. Surrounded by fruit orchards and a variety of activities that correspond with the
way of life of Phato agriculture. Responding to the needs of tourists, accommodations are a
perfect combination of comfort and traditional local culture. This research covers the
analysis of trends in the camping ground business. Design strategies and innovations in
management, marketing, and human management. Financial planning to analyze project

feasibility.

Keywords: Camping ground, camping, Chumphon, agriculturist, fruit, coffee bean, rafting, southern

region
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Abstract

The objectives of this research were to (1) verified managerial development of
community enterprise, Durian Thamsua agriculturist KaengKrachan District Phetchaburi
Province. (2) explain correlation between managerial development of community enterprise,
Durian Thamsua agriculturist with affecting factors. (3) forecast and present approach of
managerial development of community enterprise, Durian Thamsua agriculturist This was
quantitative approach, sample was 246 Durian Thamsua agriculturist. Questionaries were data
collection mean, mean standard deviation Pearson’s coefficient and Multiple Regression
were analytical statistics.  Findings were as follows; (1) management of managerial
development of community enterprise, Durian Thamsua agriculturist KaengKrachan District
was high level. (2) correlation between managerial development of community enterprise,
Durian Thamsua agriculturist KaengKrachan District with affecting factors was significant
positive correlation. (3) affecting factors could forecast managerial development of
community enterprise, Durian Thamsua agriculturist KaengKrachan District at 75.3 percent,

affective factors were planning leader and leadership participation in evaluation organizing.

Keywords: managerial development community enterprise, Durian Thamsua agriculturist

KaengKrachan District  Phetchaburi Province
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Abstract

This research aims as follows: (1) to describe the quality of working life of civil
servants in the Business Registration Division, Department of Business Development, Ministry
of Commerce; (2) to identify problems affecting the quality of working life of civil servants in
the Business Registration Division, Department of Business Development, Ministry of
Commerce; and (3) to propose guidelines for developing the quality of working life of civil
servants in the Business Registration Division, Department of Business Development, Ministry
of Commerce. This research is qualitative research. Data were collected through in-depth
interviews, using participatory and non-participatory observations. The sample consisted of
14 civil servants in the Business Registration Division at the management and operational
levels. Data were analyzed using the core analysis process. The research results consisted of
(1) receiving fair compensation but not sufficient for living; having a good and safe
environment; receiving opportunities to develop knowledge and skills; having growth and
stability; seeing advancement and stability in the position; being socially integrated; having a
good working atmosphere; receiving basic rights under the law; having a work-life balance;
and being accepted by society for helping develop the country's economy. (2) problems
were found in terms of quality of working life, such as compensation not being sufficient for
expenses; good and safe environment; old and dilapidated office buildings; and
opportunities for developing knowledge and skills. Those working at the Regional Business
Development Office often missed out on training opportunities. In terms of basic rights, some
rights could not be claimed in full. In terms of work-life balance (3) Guidelines for developing
the quality of working life of civil servants include increasing compensation or providing
additional special money. Buildings and equipment should be improved, training should be
provided in areas related to work, and training should be organized online. There should be
additional rights and benefits. Work should be possible from anywhere in order to work

efficiently.

Keywords: Quality of working life, Government officer, Business Registration Division, Department

of Business Development, Ministry of Commerce
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