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GUIDELINES FOR ORGANIZING SUCCESSFUL SPECIAL EVENT
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Abstract

The key principles for organizing successful special events are as follows: 1) The
steps involved in event management include data analysis, objective setting, event
creation, and evaluation. 2) Operational principles encompass the creation of
entertainment specifically tailored to the target audience, guaranteeing enjoyment from
the beginning to the end, and fostering an event that is both thrilling and captivating.
The components of special event organization encompass various aspects such as core
concepts, budgeting, venue selection and management, planning and scheduling,
promotion and communication, key personnel, organizational structure, logistics
management, partner management, risk and crisis management, and staff and volunteer
management. 4) The factors that contribute to the success of an event include having a
distinct and compelling selling point, comprehending the needs of consumers, acquiring

knowledge of technology, and integrating new advancements into the event.
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