Citation

n1sUsENaUas1emNLausSAvLdadsruaaulayl”
THE CONSTRUCTION OF CAT CELEBRITIES ON SOCIAL MEDIA

uaAnsau 138 Juawa’ uae ngyaun wanlvadena’
Catherine Rose Chindapol! and Kanjana Laochockchaikul?
“ZH19IN15IANTUIANTAUSTTULALANENNTINEF1ETA Inendeudanssu
NINYIFTTTUANENS

2Program in Management of Cultural Heritage and Creative Industries, College of Innovation,
Thammasat University, Thailand
Corresponding Author’s Email: catherinerose2003@gmail.com
fuiguunenu - 12 Qmm‘ﬂ’ué 2569; Suunlyuneam 5 Suiau 2569; TunausuuNAIY : 7 Junau 2569
Received 12 February 2026; Revised 5 March 2026; Accepted 7 March 2026

UNANELD

A15398U

= o

mqﬂizaaﬁtﬁa 1) AnwnsruiunsUssnovasuleausivide
Hrwooulau waz 2) Sinsendadeiideuduiusaensitavaiiion tnglysadeu
TWIUTIAUA N shumi‘ilmw31§L1‘famLLazmﬁmmé’@mzmﬂﬁ@%%ﬂﬁaﬂﬁumLLmLszj
AU 8 v Iﬂ&LﬁU%@gaﬁzmwﬁuﬁ 1-30 diquigu 2568

NaN5IeE WU “Qﬁwé’ﬂﬁgmamamm” dutaduddismunsndnvauay
ﬂaqmémiﬁamnﬁaagﬂaLLUiu§uﬂﬁa ﬂﬁjmm’mﬁmgﬂﬂizﬂaua%amu “MN 35
mmhiaugsajuw” e'z”faLﬁquaﬂﬁiummssuﬂmaﬁlﬁamﬁd ANABNVUTUY LhazAIIY
Tnadmaiouaudnluaseuns Weaseaugniuynsesuaiugw Turuefinguun
ﬂ’uﬁ:gﬂﬂizﬂaua;ﬁmﬁu “mmmmmmamyjiaﬂl,w” AW UAILETE LA
JUNTENIN ANUNINTT HAZANAIU Inelawaiianisaneviiiuuseandonvesay

YULALAINT LN DRDUAUDIAIIUADINITATUNITUITRIRlAnashARISAL 8 UNI9FIAL

* ' v J L3
uansau 15a Iuana uag NEYIUN LMa’]I‘Uﬂ‘UEJQﬁ. (2569). asUsgneavaTIuImaUsivudediaueaulau.

'a'ﬁa'ﬁawmam%msﬁwmé’mu, 4(2), 528-544.
Catherine Rose Chindapol and Kanjana Laochockchaikul. (2026). The Construction Of Cat Celebrities On
Social Media. Journal of Interdisciplinary Social Development, 4(2), 528-544.;

DOI: https://doi.org/10.
Website: https://so12.tci-thaijo.org/index.php/JISDIADP,



https://doi.org/10
https://so12.tci-thaijo.org/index.php/JISDIADP/

NsasanAEnsNITNaILIEIAL U9 4 aduil 2 @ueu - Wwieeu 2569) | 529

msfnwlaznewruimauifidunandnuenisinnisainumuedainagnsiiaies
wavimung “ylasvia” lun1sAnass dnne warUsenauasauAanA nUeIdnIae NIy

Lmﬂﬁﬂﬂ’ﬁa@ﬁﬂiﬁ’]ﬂﬂ bYU mnﬁaagmam nsluldesUszney Lagn13aseanIunNIT

!
aa v =

31909 LBNBUAUBINDIMUIIIN Pet Humanization Tudspufdavia Fegudundnibes
lasunsenszavainnineduunduanndnluasounsiuaznunsTausssy dzvau

nadnvesdsnulnesiuasle

[

dAey: uullauia, nsusenevastuudediauesulay, n1saTNMUTUAYAAS,

v

Do

<3
AFBN

=3)3

Abstract

This research aims to: 1) examine the social construction process of
celebrity cats on social media, and 2) analyze the factors correlating with their
content presentation. Employing a qualitative research methodology, the study
utilized content analysis and semiotic interpretation of eight celebrity cat TikTok
accounts with data collected between June 1 and 30, 2025.

The findings revealed that the cats' original backgrounds served as a
crucial factor in determining their identities and the communication strategies
employed for personal branding. Stray cats were socially constructed through a
“discourse of imperfection,” which emphasized their flawed natural behaviors,
humor, and familial intimacy to foster emotional engagement with the audience.
Conversely, purebred cats were constructed through a “discourse of perfection,”
highlighting aesthetic beauty, luxury, and tranquility. This was achieved using
cinematography techniques that accentuated details such as fur and eyes,
catering to the audience's psychological therapeutic needs and reflecting social
tastes.

This study reflects that celebrity cats are the product of strategic meaning
management, wherein page owners act as encoders. They curate, edit, and

construct the pets' personalities through various communication techniques—
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such as camera angle selection, sound effect utilization, and simulated scenario
creation—to align with the Pet Humanization culture prevalent in the digital
society. This phenomenon confirms the elevation of pets from mere property to
family members and cultural capital, ultimately reflecting the dynamics of
contemporary Thai society.

Keywords: Cat Celebrity, Social Media Construction, Personal Branding, TikTok
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