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Abstract

This research article aims to: (1) examine personal factors influencing the
purchase of digital lottery products in Chaiyaphum Province; (2) investigate the
purchasing behavior of customers regarding the Government Savings Bank (GSB)
digital lottery in Chaiyaphum Province; (3) study the effects of the marketing mix
factors on purchase decision-making for the GSB digital lottery in Chaiyaphum
Province; and (4) analyze the purchase decision of the GSB digital lottery in
Chaiyaphum Province. This study employs a quantitative research design. Data
were collected from 400 customers who had previously purchased the GSB
digital lottery in Chaiyaphum Province using a structured questionnaire. The data
were analyzed using descriptive statistics and multiple linear regression analysis.

The findings indicate that most purchasers were female, of working age
(31-40 vyears), held a bachelor’s degree, and had a moderate-income level.

Consumers primarily received information about digital savings lottery tickets
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through online media and social networking platforms. Key motivations for
purchasing included the opportunity to win prizes combined with the security of
principal savings and long-term saving benefits. The analysis of the service
marketing mix (7Ps) revealed that all dimensions were rated at a high level.
Results from multiple linear regression analysis demonstrated that product,
service process, distribution channels, service personnel, and physical evidence
significantly influenced purchasing decisions, whereas price and promotion did
not have a significant effect. These findings reflect a shift toward digital saving
behavior among consumers in a semi-urban and semi-rural context.

Keywords: Motivation, Purchase Decision, Government Savings Bank, Marketing

Mix, Chaiyaphum Province
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