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Abstract

This study aimed to: (1) examine the influence of personal factors on the
decision to use the People’s Bank loan services of the Government Savings Bank;
(2) investigate the effect of service quality on customers’ decision-making; and
(3) examine the influence of the marketing mix on the decision-making process
in selecting the People’s Bank loan services. This quantitative study collected
data from 385 current loan customers of the Government Savings Bank using a
questionnaire. The data were analyzed using descriptive statistics and multiple
linear regression analysis.

The results revealed that:

1) personal factors, including gender, age, income, and educational level,
had no statistically significant effect on the decision to use the loan services at
the .05 level (p = .287).

2) service quality had a statistically significant influence on the decision
to use the loan services at the .05 level (p = .046), with a standardized regression

coefficient (Beta) of .089.
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3) the marketing mix had no statistically significant effect on the decision
to use the loan services at the .05 level (p = .065).
Keywords: Decision to Use Services, People’s Bank Credit, Government Savings

Bank, Marketing Mix, Chaiyaphum Province
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