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Abstract

This research aims to 1.Study the influence of service marketing factors,
audit firm factors, and entrepreneur-related factors on the decision to use
auditing services among small and medium-sized enterprises (SMEs) in Nakhon
Ratchasima Province. 2.Examine the decision-making process in selecting audit
firm services among SMEs in Nakhon Ratchasima. This is a quantitative research
study. The sample group consisted of 397 SME entrepreneurs in Nakhon
Ratchasima Province. The research instrument used was a questionnaire focusing
on factors influencing the decision to use audit firm services. Data were analyzed

using statistical methods. Descriptive statistics such as frequency, percentage,
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mean, and standard deviation were used, while inferential statistics were applied
through Multiple Regression Analysis (MRA) to test the hypotheses.

The results revealed that 1.0verall, the service marketing mix (7Ps) was
rated at a high level (M = 3.75, S.D. = 0.425), the audit firm factors were also
rated high (M = 3.79, S.D. = 0.539), and the entrepreneur-related factors were
similarly high (M = 3.80, S.D. = 0.626). The decision to use auditing services among
SMEs in Nakhon Ratchasima was at a high level overall (M = 3.80, S.D. = 0.525).
2.The service marketing mix (7Ps), audit firm factors, and entrepreneur-related
factors all had a statistically significant influence on the decision to use audit firm
services among SMEs in Nakhon Ratchasima at the 0.05 significance level.
Keywords: Audit Firm, Service Marketing Factors, Entrepreneurs, SMEs, Service
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