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Abstract

This study investigates political communication in the Lower Northern
Region of Thailand with four main objectives: 1) to examine levels of media
exposure, media literacy, and political communication behaviors; 2) to analyze
the relationships between personal factors and political communication
behaviors; 3) to assess the influence of media exposure and media literacy on
political communication behaviors; and 4) to propose approaches for promoting
constructive political communication within communities. A mixed-methods
approach was employed. Quantitative data were collected from 400 individuals
aged 18 and above in Mueang Tak and Mueang Sukhothai districts using
multistage sampling, with a questionnaire demonstrating high reliability
(Cronbach’s Alpha = 0.84). Qualitative data were obtained through in-depth
interviews with 12 purposively selected participants, including community
leaders, local activists, local media, and youth, and analyzed using thematic
analysis.

Finding:

1. Respondents demonstrated high levels of media exposure and media
literacy overall (Mean = 3.89, SD = 0.54), particularly in terms of accessing news
from multiple platforms (Mean = 3.94, SD = 0.64) and distinguishing between
real and fake news (Mean = 3.86, SD = 0.57).

2. Education level was positively correlated with news exposure and
political expression (r = .362, p < .01; r = .341, p < .01), whereas age was
negatively correlated with digital political engagement (r = -.288, p < .01).
Regression results indicate that media literacy (B = .318, p < .01) and political
affective involvement (B = .301, p < .01) significantly influenced political

communication behaviors.
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3. Furthermore, individuals using multiple platforms showed greater
interpretative ability than those relying on a single platform (Mean = 4.02 vs.
3.41,t=4.382,p<.01).

4. Qualitative findings suggest four approaches to enhance constructive
political communication: strengthening reliable local media, integrating media
literacy into education and youth activities, utilizing local culture and language
to address political issues, and encouraging youth participation in content
creation. Overall, the study confirms that diverse media exposure, media
literacy, and affective involvement are key to fostering constructive political
communication in regional communities.

Keywords: Media Literacy, Political Participation, Northern Thai Citizens, Media
Society
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N15AAINVIIANTNNNT5EBY = 3.92, SD = 0.62 FIFLNOUNIAINUFINITAIUNITH

AulalanInienisiieses il sagia. TuaIunIsuanieanyn1enIsiles Lo

)=

MsuansEARiuvIeuYsIIaNELEies finade = 3.81, SD = 0.67, wansiend
fudnarfiarusinvesszrsuniud ofdva. uenainddanuan nquiilavane
uwanslasudanadsnsfieruenas danads = 4.02 vuzinguillyfssunaniosu
Fendlniadeifios 3.41

A13199 1 Aedy (Mean) daganudeauuanggiu (SD)

fauus Mean SD
mMasdnsunans 3.94 0.64
mi;;wi’]ﬁuﬁa 3.86 0.57
MsRAIYIENS 3.92 0.62
NIILARIDDNYIINNITLIDY 3.81 0.67
9sHATINNNIled 3.72 0.63
nslavaneunanvesy 4.02 0.61
nslyunanviesiien 3.41 0.58

2. 1NTNQUIEAIRNITITEN 2 WU TeAUNSANYT ag 018 IAUEURUSIT

o
aa o

unfunginssumsieansmeniadedunaiedd §ul sefunisfinu Saanduiussu
wgAnssun19idafuriarsmianisiides (r = 362, p < .01) LAEN1TLAAIBDNN
mailes r = 361, p < .01) sensdfitfuddgynieadnlussauliunans ﬂajuﬁﬁmiﬁﬂm
seiuli i ulunanmginssunstamsmmnamadedugduuunisuansani
Anuiu N9UY917 warnsRANYIIA ISR TN nauin1sAnwe
A dwisu o1y Serwduiuslufianisnsausunslaunaaesuidaiienisidios
~ —288, p < .01) nauLeMvL (12901 18-29 9) Tunlusladossulat 1wy Facebook

uay TikTok Tumssuuazianioann1anisiilesnnningusgeeny
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A19199 2 AENFUNUS (Pearson’s 1) LAy Regression

Aawls Pearson’s r (Yadeil Regression (B)
Funug)
nsdndurnaans r=.362* (Msfinw) B=.278p<.01
msgwhﬁuﬁa r = 341 (ngAnssudeans) B = 318, p< .01
MSAALYNIENST r = 301% (91510I57) -
N13HANIBONNNNITLIDS r=-.288* (81) B = 301* p < .01
91T UATIMTINTTDY r=.295% (Wqﬁﬂﬁmﬁ'amﬁ) B = .301** p < .01

3. 3N TnQUszasAn1sITeN 3 Han1sieTennud Yssrwuluiiunaiawile
nauaviszaunsilasurnaisuazn1sgmivdesyluseaugs Inenan1siasiey

ANOVA WU’J’]iT‘GﬂQJEJﬁ’JUQﬂﬂa bYU EJ’]EJ{LLﬁ%iBG‘TUﬂ’ﬁﬁﬂU'] HNaNDAINULANAIIVDS

'
o

WOANTIUNTARAITNINTI IRy 1liTud ARy na1fe naundnisAnyigalaznay

'
Y A

wvuiuunluslsdeddafionndlesuasiausiunnningudy 4 nanslesigy
Aanduiusveafiesdu (Pearson’s r) 4213 unsAnwiuarnisginivudof
AudNiusEUInAuNgAnssun1sdeans arun1slinsievionney (Regression) WU
ﬂﬁimﬁu% (B =.318,p <.01) LAYONSHAISILMaNTSIETea (B = .301, p < .01) \Ju
UadsddgasdnSnanenginssunisdearsnaniaiiles Immawwmjmm%ﬁnma

] a ' Ya ' Vhe ¥ Ca ' A
LLW@@W@iN@J?\I'J']llﬁ’]ll']ifﬂflJﬂ’]imﬂ'ﬁquﬂqqaqilm@ﬂ'J"IQ‘VlISULLWﬁWW@iML@ﬂU@ﬂqQN

UEIAYNI9E0H
A15199 3 WANITILATIZI ANOVA
fianys ANOVA (Sig.)
Asdasurmans F=6.214,p < .01
M3giiude F =5.843,p<.01

ANSAANYIIENT F =4.890, p < .01
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NNILAAIODNNINITILDS F=5121,p < .01
9NsUAITIINIINTHETDY F=4.655 p< .01
nslavansunanmesy t = 4.382, p < .01
nslsunanesiiien t=4.382,p < .01

4. Fagusvanan TN 4 MATudsnunmlainisandunisiunaudiesns
13U 12 918 lawn giguwy dnianssunesdiu Fenesdiu wasenvuylvde lngly
a . . o ¢ = v .
NNSLEBNLUVLANIZLIANZAS (Purposive Sampling) uagdunwalluuAdlaTeasy (Semi-
structured Interview) UsslAundnATauAquN1SSUIUIIETS UNUINTOIED Las
vawauekurn1sieastuiiuil veyanlagniwsenlaelyuuinig Thematic Analysis
984 Braun & Clarke (2021) FeUsgnauniy nsivnsviaveyailany n1sinngusia
MILATIZVEL waznsasURaluIULUUT BN UAETIATIEN
INNITIATIENVBYATIAUNN NUkUINEAglunITanaSunsieaIsnig
4 o ¥ K aa o A 9 4 Y oA A4 oA i
nsilesiaseassalu 4 d@van laun (1) msiwundenesiuiiyedola lnsiang
“NAYNIYUYU” Mausveyanienemesiukazaznouyulesvaiauluiui lag 9 lu
TV R A « U AN L
12 auiundsuivglnanlavssinunsdiessduiuitlaeg19dnds (2) n1sysan
N1INTTINMIUADlUTTUUNSANYILAEAINTTULENTUNDNTBLTEY LT10937n 10 AU
szyevULasygorgiiunaudsmavivasy (3) nslyaUinusssuuasniw
VoI LU iR daamian1suansiuuIu Wedeasussiunisidadbmundayau
¥ lngamgluiuivuun wag (@) msidefiunlnenyulaiusuassassaiien
119N19: 890U viog, podcast n3ofanssuoaulau 1aNILHUNITTAIUTINDL
Tnagaiuyuyy aznoudawuIn1aiauleasenINeInusIsuN oD uAUNISAMUINIS
= = a DA
doansnamaidleslussusulssrnsulngosnsdsty
NNTIAATIENAMUFDAAABITETNINKNATILLTIUTUIULALITIAMUAIN WU
Ao WINIR At Uay YU UnAntuianufiediu lnglangluaiu unumues
o A & Yoo oA . . o s !
nsidasudenvainvaie Msgmiude (Media Literacy) wagn13idonsumusiunig
A . & aNa a ! a v o w ! a a
nslles (Affective Involvement) #edidninaseaiitdudrfymengfinssunisdeansnig
N13489 LATIINHANITHUNIWULAUBLUININITAUATUAITA BA1TN1IN T 097

anAaBINUNOANTIUANUTUBIUTUIAL 13U NMSTRILIAOVDINY way AINTTUATNETIA
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[ =] [y
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94 Livingstone (2018) uaz UNESCO (2021) 714 217 nwzn 331 ud o (Media
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aamﬂayaqﬁ’u Civic Voluntarism Model (Verba et al., 1995) ﬁ'Luyummwsyamaa
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