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Abstract

The objectives of this study are as follows: (1) To evaluate the management of water
supply services in the Koh Lak Sub-district Administrative Organization. (2) To explain the
relationship between the management of water supply services in the Koh Lak Sub-district
Administrative Organization. (3) To present guidelines for the management of water supply
services in the area of Koh Lak Sub-district Administrative Organization. Mueang Prachuap Khiri
Khan District, Prachuap Khiri Khan ProvinceThis research is a quantitative research. Use
questionnaires as a tool to collect data. The sample group is people in the area of the Koh
Lak Sub-district Administrative Organization, Prachuap Khiri Khan Province. The statistics used
in the data analysis included statistics, percentages, standard deviations, Mean Correlation
Analysis Pearson Multiple regression equationsThe results of the analysis showed that (1) the
management and provision of water supply services in the Koh Lak Sub-district Administrative
Organization area. Mueang Prachuap Khiri Khan District, Prachuap Khiri Khan Province is at a
moderate level. (2) The relationship between the management and provision of water supply
services in the Koh Lak Sub-district Administrative Organization Mueang Prachuap Khiri Khan
District, Prachuap Khiri Khan Province and the factors affecting The management of the quality
of public services is not positive. (3) Factors affecting management. Water Supply Service and
Presentation Management of Water Supply Service in Koh Lak Sub-district Administrative
Organization Mueang Prachuap Khiri Khan District, Prachuap Khiri Khan Province It was found
that the factors affecting the management of Water supply services can forecast management.
Water supply services were 39.4 percent, with variables with forecasting power including:

planning Decision-making Collaboration and Organizational Management.

Keywords: Water Supply Management, Public Service Quality, Local Administration

Organization, Local Service Management
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Abstract

The purposes of this research were to (1) study the purchasing behavior of dog and
cat owners towards pet ice cream,; (2) examine the factors influencing the purchasing decision
of dog and cat owners for pet ice cream in Nakhon Pathom province; and (3) develop a
business plan for a pet ice cream Shop. A quantitative research approach was employed, with
a sample size of 404 respondents from Nakhon Pathom province calculated using the Taro
Yamane formula. Data was collected using Google Forms and analyzed using descriptive

statistics such as frequency, percentage, mean, and standard deviation. The research results
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found that (1) A majority of dog and cat owners had purchased pet ice cream for their pets.
The primary reason was to reward their pets. Popular brands included DOG DUK DIK and Wiggly
Buddies. (2) Factors affecting the decision to buy ice cream for pets include Product: The
product has quality and nutritional value that is suitable for pets. Price: The price is suitable
for the quality and quantity of the product. Place : It can be ordered online(Facebook, Line,
Shopee, Lazada). Promotion: There are special discounts for customers who are members.
People : The staff are friendly and have good manners in answering customer questions.
Process: The ordering system is safe. Physical evidence : Consumers value freezer displays that
provide detailed information about the pet-friendly ingredients used in the product. (3) The
business will require an initial investment of 1.2 million baht with a payback period of 1 year
3 months.

Keywords: Pet ice cream, pet ice cream purchasing behavior, purchasing decision, Business
model
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Abstract

This research aims to (1) to study customers' behavior regarding the use of fast-fit
service centers and mobile maintenance services, (2) To study the marketing mix factors (7Ps)
that influence customer decision-making and (3) To study the quality factors that influence
decision-making service choices, (4) developing a business plan for this service. A quantitative
approach was employed, using a convenience sample of 407 respondents, calculated with

Taro Yamane’s formula at a 95% confidence level. Data were analyzed using descriptive
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statistics. The research results include (1) Service usage behavior, customers generally use
services every 7-12 months, primarily between 08:00 and 11:00. The average expenditure per
visit ranges from 5,001 to 10,000 THB, with tire replacement being the most frequently used
service. Social media serves as the primary source of information, and customers tend to
replace their tires every three years due to wear and tear. Most customers replace all four
tires at once, Choosing new tires, Bridgestone as the most frequently chosen brand. The main
reason for choosing the service is its convenience and speed. (2) Marketing mix (7 Ps) factors
influencing service choice, the most critical elements, in order of importance, are price,
personnel, physical evidence, service process, product, place, and promotion. (3) Quality
factors affecting the decision to choose the service, ranked from highest to lowest, are service
quality, management, and mobile maintenance services. (4) The proposed business plan
includes an initial investment of 30 million THB, with a payback period estimated at 4 years

and 1 month

Keywords: Fast-Fit services, Customer Service Behavior, Marketing Mix (7Ps), Service Quality,

Mobile Maintenance Services

unin

MsiAunsesasuidIuyanalulnngamwamuasiauddyedreddutinUses iy
dsnalirnudeinsuimsigesnunsasudussianisaiou (Fast-Fit Services) vg1esagnsaiilos
(fawsni vod, 2561) Uimsfnanutiuaunadlumsdoutsadesiy Wy nadeussuay
LuRLAe3 RovausinmfaInsvesuslnaludsnuiliesiiiaTinis Sy

agalsfinu wilingsaguduinis Fast-Fit asluwiliunsifulags uidsszautymau
mMsdamsauazmsliuinisedisiivszansam lasemzluaiinisldausasudmnuiy anu
arilunsliuinig mavieszuunisaesiesulat wazuinsdoutigmenanuifidilinseungy
Hutdeidmansznusionnufisnelavesgninedsiifodfny (uasu deasingied, 2565)

maiUAsunUasvesnaluladoueus Tnaamznsfistuvessnsudlnilleuin (HEV) uas
wuaLed (BEV) Ssdanaliguduinsdosimundneninyrainsuasinieaiiomanaia Bug wina,
2559) vuzfignétlagiiuliauddyiuannmnslivinsilusdnmnindete annusing:
Auduiioandn LLaz?ﬁé’m&Jmmazmﬂiu@uéﬁmi (Parasuraman, Zeithaml & Berry, 1990)

waAnssufuslnadavdsundadlulufiensiidiosnsnsdndedoyauazuins flazmnsity
Y0197 VA WU leduailife wazsyuutdavuieeaulal (nuans n13u, 2557) Javedlrulseaunig
msnann (7Ps) loun 5101 UAaINs nandael wasnseuiun1shiuins Jnaneiluesdusznoudfey
ﬁﬁmaﬁiamiﬁmﬁﬂﬁ]Lﬁ@ﬂiﬁﬁﬂ%mi@ué Fast-Fit (Kotler, 1994 81999bu @U@ dunglwe, 2560)

fatu iiledensuiuuultunsasuuadlugramnssuuiniseiusud nsAnwingngsu
fduins Jedudrutszaumenisnan wazaaAmAsUINS duinuddnyedndsdumsimuing
gmEMNagsAa uazlugnsdnvhunugsiaguduinsiigsinunsasudussnmseiudisiussansam
AUgALATEDNARBITUAINABINTYBIMAIAT T
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TUTEaIAN1sIY

1. lefnwimginssunislduinsquduinstigeinwsnsusdussiamsanau ( Fast-Fit
Services) Wagu3nsgeutigsusnANLT

2. lefnwiadudiuuszaumanisnana (7Ps) Adnasenszurunmsdadulaidenlduing
AudUINMIT13e3wsasuUiUsTLAMITaAIY (Fast-Fit Services) uazu3n1stesnigauonaniui

3. ieAnwdadsnunuamdiinadensyuunisinduladenliuinisquivinisiigednwm
sapuAUsZLATISIU (Fast-Fit Services) uazu3nstouthseuenantuf

4. e daviunugsRaguiuInTITasnuIBuRUTEIANLIS SR (Fast-Fit Services)

NSNUNIUITIUNTIA

1. uwAnuaznnuifsatumsuinaunmmsuinig

aunmnstiusnsidunudnfiddndaialiannssuiuasussaumsalvosiuslaaiildsu
nsuinng Taedsiiduiivuanisfigniaglianudfalunisyssfiugaaimmsiniuuing dadl
Jadelunsimunnun1nni1susnis (Determinants of Service Quality) 10 9o oA Aa1uliindle
1A(Reliability), M3maUaLDY (Responsiveness), dU5AULAITNIU (Competence), NMSIUNEIUTANS
(Access), 9581t (Courtesy), AnydeEs (Communication), audede (Credibility), ASTUAY
(Security), n15to11ald (Understanding) waz n15a$nedsfisudosls (Tangibles) Anendaldwmun
JadedifvuanunImuesnisuinIsn 10 9o uazairuedesiiolunsusuidiunuaiwnisuinisd
3ond1 “SERVQUA” fianunsathluiiesgriaduiuslunisussidiuannimnisuinisld lnowvde
Jios 5 4o il mwmﬁu'gﬂﬁﬁmaqmw%mi ( Tangibles), AN TR e (Reliability), n1s
NOUAUBY (Responsiveness), mﬂﬁmmﬁ'ﬂﬁ] (Assurance), N15+811ald (Empathy) (Parasuraman,
Ziethaml & Berry, 1990 91905ty 8wq1 wsna, 2559)

2. LLmﬁmLLawqwﬁLﬁﬂ’;ﬁ’UﬁMUﬁxﬁMNﬂﬁ@ﬁﬂﬂ (Marketing Mix: 7Ps)

drudadeuszaumeniseann Judadefiavldifionevaussaudosnisviennufianslaves
Qﬂﬁ’]ﬁl,%’wms?}/a%uﬁ'} viiosuu3nig Fauvaduilede 7 Ussnisusenausie dundnsdn (Product),
#1u51A7 (Price), AMUT8IN19n153191UN8 (Place), A1un1sddsuni1snaia (Promotion), A1y
La’]’mﬁwﬁ;ﬁﬁu‘%mi (People) iy (Employee), fusunaunsliusnis (Process) wazdnu
anwazy9nenIn (Physical Evidence) (Kotler, 1994 91siislu dunn@ dunglay, 2560)

3, yuAfefiAedes

yAsu desimsnad (2565) nani1 Anwiiladesununimuinsifinadeanuianelaves
anfluguduinisenssasud lnsauuigiuiidrduszneude audususssuvenisuinig
(Tangibles) N15mBUAUBY (Responsiveness) ArudTede (Reliability) n15ad1eaauiule
(Assurance) waza1uldlalunisuinis (Empathy) Inewuinglduinistinanudidgiv "aaudy
sUsssu" Wudusuusn wu gunsaluaziriesilefiviuaris Assnisnuas anluguduins wudids
s i LagNTuAINIefian ey nndnwalneuenuazmLarmnvesda LTI siing
sonuisnelanazaulinddavesgndn a?iammaaﬁﬂ"l,ﬂzjmiuaﬂﬁiaLLasmsﬂﬁwﬂ%’U%mi%ﬂu
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ounAn g3naTamsiiunstmuaumUINslinsansasgugeanegisdelies ilemeuaues
AufeansvesgniuazBaegnslinuvestanfusionsiiflnags

fae¥ml nesd (2561) Na1331 Anwrladeauamainnisivusnisluaudunsesnuisasud
WUULSIAIU (Fast Fit) veenaudiunniedeseud wesia lngiiansanamninuinislu 5 a1 taun
Aidetio msadeanuidesiu Adisusedls msguaterlald wazmsnouaueseuBINTYD
3uuinng wamsisenuinglivinislvmnuddnuniigatuamnmiuanuindede Wy ns
TuIn1se1siionnain mimauauaaﬁimL%f::u,azgﬂéfm saudensfnwdsiudyyilunisuinis
sesannAenuAFuAIdudedld IngnalrinnuddnyfuanuvainvansvesduiuazgUnsald
w¥oulFaruluyndunou uagnisdnisfiufiodiamuzay funisquatenlalddadudniaded

1%
o

fléusnsdilsis Wy msuusiduduazuinisedisdnou nmsiiviesiusosuaztiniy maenau Mg
wuzinsunlulgyvuaziauadudenlviugnan nMsiTeitiiiuiaudndeieduleduddyi
annsoifivenufisnelauazanalindaangnd Sedmadelanalumanduanlduinid

NUANT N13U (2557) NA1I7 lﬁﬁﬂquaﬂiiumis‘??aamiawﬁmaaﬂﬁimluﬁwmmﬁm
Fandaaynsusing lnsutamudafodiulsraunismanaiiinadengfinssunisdesnssnsudlused
1ndign WU Fusi fe MIfseumNganiuaunm, fMutesissdadmiing fe aouiin
18 uazaven, FunsduaiinInaIn fo Msteuvuseudsgld, Fuyeains Aentnaussende
WAN@AW seution, funszuunsliuInig Ao ndesileuazgunsalfiviuaiy 11a1ln-Ua avan
N3 UUINNG uagFuanIIWIndeNNINEAW Ae TiviesiusegnAgnnfiazainauieda

a ¥ [ ]
duAnanganuluseiugy

= ad a o
s 08UITN1539Y
nTeddunIFITeeUSU (Quantitative Research) Taefidunaunisaiunisisesail
1. Usgnsuazngueiiedis

Uszrinsitldluniside e gilansteluougiatulsaeudlulwaniamnamiuas 3983wy

[V
Y

MadU 6,955,934 au (Toya o U 2566 3NNTUNTVUAINIIUN)
MsimunvuInnguiieg1aldgnsvues Taro Yamane (1973) fisziuaiuidesiu 95% e

Fruaunguinetne 399.98 au fdeTafudeyaniediuau 407 ya tlesesiunsaldeyagame
Bmsidennguiegradunisidenuuuazain (Convenience Sampling) Lilasaindadndn

frunauagningnslunafvieyaluiuiifiemasiarumuiuiugs

2. ideaflefildlunside

THuuuaoua (Questionnaire) Wuirdesilevdnlunsifiusiusadeya Uszneusme 3 ey

noun 1 Yayadiuuana (W el 018 T1ale e1Tn)
maun 2 naAnssunslduinsaudUnsssnusaguAssILLazUS N SgeuU TIaNA U

- a < N [ ! v v Aa '
naull 3 ANARLIUAEITUdINUSEANNaNTIRATR (7Ps) kaztadeiuamunmiiinasans

Y

aaulaldusng
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MIATIIADUANN YDA DTD:

psaasuaunsadaden (Content Validity) lagEvMsanaal 3 vinu Anseniaaviiny
gonAand (Index of Item-Objective Congruence: 10C) ?zfmﬂ%jaﬁm IOC wnn1 0.67

As1eaouUAITeliu (Reliability) fenismaaeunislu (Pilot Test) 911U 30 YA waz
F1umnen Cronbach’s Alpha léiAAnudiesiusan 0.86 Fsdiednoglusediugs (Hair et al,, 2010)

MaUTIUTILToYa

adunsinudeyasenuuasunuesuladiuunanvesueeulad sseznaniudeyaiiou
AANAN-NOATNIEY W.A. 2567 ANIATIIABUAINALYIAIVRITOYANDUNITIATIZY

QRPN

‘5meﬁsﬁagaLﬁaaé’ué’aaaaﬁ%dwaimm (Descriptive Statistics) I A313A (Frequency),
Yoway (Percentage), ANLady (Mean), wardmideaiunannss i (Standard Deviation)

AATIERAMULANANTENINGUAILUT (AU A, 818) donisandulalduinig Aenis
NedRU t-test wag ANOVA

BATzviaviznavesdadediuUseaunenisnain (7Ps) uasladusununinsenisindulalyd
U313 lngldmsiiasezvinisanneenvaas (Multiple Regression Analysis)
HaN13398

nsfuaiidaszadailiitedosnisinunginssuduilng dadvdutszaumenisnann way
Jadedifionsnaronisdnduladenlduinsquiuinistigesnunsasudius sLamsesiiu (Fast-Fit
Services) WAy U3N5TaNTNTI3ABUA (819508UALATUUALADS) UanaauTivefuIlaalulyn
ngamaTuUAs TasanansnasUnansiTelased

1. asunan1sAnw

fidelsvhnsAnunginssuduslaa Yeadududsraumanisnain uas Yadedlidvinasie
nsanduladenldusnisauduinisungssnusosudusenmisesau (Fast-Fit Services) kag UIN13
gou13a308us (s19508uRLazILUMADY) uonanuivesiuslnaluwmngammamuasite daviumu
§3MAUEUSNMTU TSN T08UAUTEN LS IR Tneutsoonidussdl

1.1 feyarneuuuuanuni: AnmsAnywuhifaeuuuudeumuisaus LI 407 AU du
Tng) 1 umanne d1uau 249 au Anludesas 61.18, 91y 27-44 U 91uau 184 au Anludesas
45.21, ganunwausa 91U 234 au AntduSesas 57.49, seAumsAnuuTyge3 91w 270 Au
Amfudesar 66.3¢ orwwiinauuIEnienyy $1udu 241 au Anluesay 59.21 1eldadesie
Wau 25,001 — 50,000 U Fuu 135 Aau AnvluSeuay 33.17

1.2 agunanmsAnwauinguszasdded 1 Anwmginssumslivinsquiuinstigednm
sapuAUTELATISRIY (Fast-Fit Services) wazu3msgonthgsuenaniuil :1nHan1sAnmINUIT fnoy
wuvaeunanlvey euilunsdrlivinisauduing 7-12 iousions S1uau 163 auAnidudos
az 40.05, 1 ldU3nsuduINslutas 08.00-11.00 u. Usediga S1uau 105 au Andudesay 28.80
farlddroaaslunisldusng 5,001-10,000 UMW feAss s1udu 151 Au Andudesas 37.10, 14
U3MsUsTLANUSMSABLE19T8UA YesguiuInsunian 1o 145 au Anduiesay 35.63,
I¢sudeyatnanioatuguiuinisanledeaiife (ade, Anfen was Bu7) wnfigadiuau 132
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AU Anuduferay 32.43 AnuilunaUAsusissnsus 3 Sreass $1umu 237 Au Anlufesay 58.23
awgmdnilslduinsiieafuenssagud fo snsnguddnusenueignsldaudiuom 350 au
Anduderay 48.88, TnsUnAldusnisiuasusnesosus 4 durenss s1uu 262 Au Andudeay
64.37, denlte1ssaoud ondlval Useilan $1uau 392 au Anliufesas 96.31 @onldunsngudde
U3nvalau (Bridgestone) Uoedign $1uu 142 au Andusosay 34.89 uazmnnadfayfiaaiivinlsf
denldusmseud fie anuazainsinsilunisliuinig S 277 au Andusesay 29.95

1.3 agUnanisinwimuingUszasdded 2 iefinuitadudiutszaumsnisnaia (7Ps) fidl
nadanszulaun1sanduladenlduinisaudusnisunseinwisasudussiansedIu ( Fast-Fit
Services) Wag USN3TeIIFe (919508 UALATIUAADS) Uenan1uTl annnansAnwlaen s megly
seunn TaeSesdrduananadeninlutios dduusn fe Jadesusia (Price) Yadesnuymainsg
(People), Jadumudnwaign1anianin (Physical Evidence) Jadaaunseuiunsiiusnig (Process)
Hadesnunansiast (Product) tadesuaniudl (Place) wartadasunsdaaiunisnaia(Promotion)
AUAAY

1. Hadedundniost (Product) wuiinmsmegluseduunn TnsiFesaainuinldesdsil
JUAULIN AD AMAINYDILITAEUA (X = 4.5823, S.D. = 0.7243) 5098931 AD AUTIAULVDILN
sooust (X = 3.9386, S.D. = 0.9409), s1esaeudiviusnduladoduogiudie (X = 3.7199, SD. =
0.8879) uazenssnufisiuimnssala (X = 3.4619, S.D. = 0.9587) mudaa

2. Yafudrusian (Price) wuiinmssegluseduinn lasFesrnarnunnlutios deil Sudu
usnAe TATNzaufuAMnIN (X = 4.6708, S.D. = 0.6469) 59383 A 1AL (X =
4.0516, S.D. = 0.8093) LLaziwmﬁgﬂﬂ’h@uéﬁmiﬁu (X = 3.5651, S.D. = 1.0434) A ua1m13

3. Hadedruaniud (Place) nuamsmegluszduunn lneiFosaanunlutios il sudu
usn Ao meaglnddiinerds (X = 4.4963, S.D. = 0.7937) sesaun Ae fegsenitadunisauuiay
voei (X = 4.0319, SD. = 1.1037) ssaglndundsgsia udeveassndud (X = 3.2285, SD. =
1.1139) wagssoglndfivhany (X = 3.0934, S.D. = 1.0991) srssde

4. Yadginumsduaiunisnain (Promotion) wuinnwsidegluszauiin lagiSead1anunn
Tutfes wail usuusn A Feulalunistrseiu wu mslikeudise (X = 4.2064, SD. = 1.0629)
se%a9N Fo Megeniadunsauuaureshulinsduaiunsneuimafinfuru aduens d
Aug wazaisae lagldfndqldie nslvivesian mslausnisemising Lazdu 5 (X = 4.0688, S.D.
= 0.9675), N15AUATUNINITVIUAIUIIAN WU duan AUdIdIuan AnsYUTeAUAUALAN (X =
3.8894, S.D. = 1.112), Mslvmuugiveaniingiu (X = 3.7494, S.D. = 0.9474) glaiwainaunis
dndulate (X = 3.1966, S.D. = 1.0578) waz Msilazanudusiniuuinissy 9 YBIAUGUTNNT (X =
2.914, S.D. = 1.1681) myuaInL

5. Haduduyaaing (People) wudinwsasegluseduan lneidssarainunnludes dail

v v

UAULIN A AUTLIVIYVRIIIUATYAAINT (X = 4.3538, S.D. = 0.8865) 5099 ARAUIUING

g
fiyaansiiamanmuagilingem (X = 3.9926, S.D. = 0.9324) uay AUSUINMSTIYAIINTIIINYEANS
@03 (X = 3.6413, S.D. = 0.9464) UGN
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6. Yadgaunszuiun1sliuingg (Process) wuhnmsinegluszauinn laeisesrnninunnly
ffoy fall Suduusn Ao farusamdilunisliuins (X = 4.5872, SD. = 0.7372) sesaunfio &
SEUUNSUAINgaImi (X = 3.7764, S.D. = 0.9320 Uag IN15udMNUAUNTNTENININTIYeNU§
(X = 3.5455, S.D. = 1.0655) AM&A"

7. Yaduinudnuagnianienm (Physical Evidence) wudnnmsinegluszauunnlagiseam
nannluties §il Susfuusn Ae AW INEANNAYAINTEMIATET UL Wi-Fi, Ingvim] vie
yun ) (X = 4.4865, S.D. = 0.8929) 5990341 PiB ﬁm%"aqﬁauazqﬂﬂsaiﬁﬁuaﬂa (X = 3.9656, S.D.
= 0.941), IAuazernuazauduszilouvesdudusnis (X = 3.8452, SD. = 0.9562) uaziin1s
oonuuUgUUIMsTigivselinuasny (X = 3.6241, SD. = 1.0189) mudn

1.4 ayUnanisinwimuinguszasaded 3 iednudadofununmiidnadenszuiunis
anduladenldusnisaudusnisungesnusasuduseanisesiu (Fast-Fit Services) Wag UIN15¥ay
thgsusnanuil mnsansAnwlasnmsuegluszduin TaeiFesdduandiedemnluties dwu
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Abstract

This research aimed to study (1) Study consumer behavior in purchasing smart
electronic devices; (2) Examine the decision-making process in purchasing smart electronic
devices; (3) Investigate the influence of the 7Ps marketing mix on consumers' purchasing
decisions; and (4) Develop a business plan for a smart electronic device retail store. The

research used quantitative research with 400 samples from 6 areas, which are within a 5-
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kilometer radius of the store. Data were collected through online questionnaires and analyzed
using descriptive statistics. The research results found that (1) 95.5 percent of consumers have
purchased smart devices, with 42.5 percent of consumers able to purchase at any time.
However, 53.2 percent of consumers still need more information before making a decision,
with an average spending of more than 3,000 baht per transaction. (2) The main factors
influencing the purchase decision were product quality (89.8 percent), reasonable price (84.1
percent), and brand (75 percent). Most consumers purchased from specialized stores (66.6
percent) and used social media (80 percent) as their main source of information. (3) The
factors that most influenced consumers’ purchase decision were product features, such as
innovation and modern technology, including price comparison from multiple sources,
convenience of access to stores, store credibility, and comprehensive marketing promotions.
and personnel with expertise (4) For the business plan, it was found that an investment of 9
million baht was required, with a strategy that emphasizes quality and innovation, increases
installation and repair services, and offers multiple price levels and promotions to build
confidence, with an internal rate of return of 63.74% and a payback period of 3 years. This
research contributes to the body of knowledge regarding consumer purchasing behavior for
smart devices in the context of the Thai market and the appropriate formulation of 7Ps

marketing strategies.

Keywords: Smart Electronics, Consumer Purchasing Behavior, Marketing Mix, Technology

Acceptance

unmin

Tugatagtu naluladlidundunumedsddudinuszdriuvesiau Tnslanizgunsal
Sidnnselindsanios (Smart Gadgets) 19y aunswlvlu aunsniend uazgunsalauldifioauan
sunufsuegnaunsvansludsundlng nmswanilassaieiugusunisiens wu wets 4G
waz 56 Iddreifiuauazainlunisdoude dwalifuslaaamnsadidunaluladlddedy
eIty mantsiureanusuding q ildsanvesgunsnimarddudosldundy dududade
atfuayulinisldoy Smart Gadget nanetduessssunluAadinUszdiiu

waAnssuveauilaalutiegtudsundadluegniiteddny Tnsanzlunguausuli

anuAueeiumalulaguasieuldaunsaliied uisanuasainludin 1wy N1sdeas n15eening
e waznsmuangunsalludiuiusruudaaser quilaalvanudfgyiuamnin flaidu s1an uay

(% ]
a aa

ms3iAudndessulatineusadulate uenaini WTefiEsSuararudessauazaInauy
Hadsmaliigunsaidaeioriiunumddnyluiinussdriu feludunsiinu nsquagunm uagns
Winfadeyanuuisealng

Meaunneasygialnglasuadesuaziuilinluiisniimduest 2567 lagddnau
ARENTIUNINAUINITATEFAIALAIAULIIR S8UT nangunsaldaaseslulssmalveduuiliy

a 1 & 1 ] 1 Y oA a X &, Yy a vy a
LG]‘UIG]@EJ']\TTJ@LT] I@SLQW?%IUﬂQNﬂU?UIV‘N ﬂ'ﬂ']l]@@flﬂ']?ﬂmemuuaﬁwaiwﬂ;ljwamLLagﬂquﬂ']‘UaﬂGUEﬂEJ



a L dd‘ v d‘
MIANTEMINYINTHALNITIANITANABATUY UN 3 aUUN 1 | 38

panaviiluromnseeulatuaroonlad Ransuisiuiitiugunimvesdud winnssy fefdunsld
o waznsliuimsndssnieiinseungu maihiedudviiuunanwosueeulatl 1ty Lazada uas
Shopee fstaifiumadonliuifuilan dsaenndostuaidovessioliuy dufisned (2564) 7
U1 E-Marketplace wag Social Commerce Hugomenistedudillésuarudiougean Tasans
lunquiuslae Generation Y

Nuduniedy §iTeiiiuin mudsuulawesnaluladfisiaduaznginssuguilaai
W lumuwwlduddva Wulenaddgdmiugusznaunistunisasiegsialmilunguaud Smart
Gadget fatu f3duTsldiaiunugsfiudnsmhegunsnididnnsoindsuaioy Tnesjm aliuny

gsfadlanunsanavausinusenisvesnaln wagldiduwuimedmivdnauladniugsialungy
geamnssumalulaglugatagiu

e

IUIZAIANTIVY
A a a & a v ia & a cu _a LN
1. ivefinwngAnssunsidentedumuszinngunsaldidnnsetinddansey vewuslan
2. WiefnwinszuaunisdnduladeduiUsziangunsaldidnnsednddvndes
3. WieAnwdNUsTEaNNIINIIAaIN 7P Ndarasiansiiendeaunveuilan
4. \iensdaviunugsiasudndmiegunsaldidnvselinddaaies

N1TNUNIUITIUNTIN

a a 1Y) a Y a fow  a . Y a = 1Y) a
nouinefunginssuvesiuilaagunsaldaniey Davis (1989) leSuneieniunguinis

v
1 L4

goufuinalulag (Technology Acceptance Model - TAM) L33 mgufdsjatiunisfinwiingau
Faaulaldmeluladlng 4 agrals neflanstadendnidmanoniseensu W anudielunislda
(Perceived Ease of Use) Govnedsmnimaluladliauiieuslnnasduuliufiagldaumnniu uas
Usglowtliisug (Perceived Usefulness) Gsfuslnnazsndulaldimeluladmamniideinduaanss
nUszavamlunsiiaundedinuses1iuld Rogers (1962) léadunsiigaiunguinisyouiu
uinnssu (Diffusion of Innovation Theory) T4 mgufidesuredanszuaunmsfiutanssulu q gn
soufuludenn Tnsudsgldeanidungueins 9 wu fiFulduianssunou (Innovators) §¥uuianssy
nauusn (Early Adopters) f5uwinnssunaulve) (Majority) LLaz;ﬂﬁ%’wﬁqﬂ (Laggards) aunsaidansey
fiosrunszurunsseniuluisiaznguiuilandududunouddalunindifanain Culnan & Bies
(2003) IFeSureiienfunguinisaiuiaanuludiui (Privacy Calculus Theory) Wdmguiil
namfsnszuaunisiiguslaadaintnssnianudesiioafatunnmadamedeyadiuyanard
Usglewiildsuannsldnumalulad maguilaaidnitselevidlafinnniiaandes gy s
dhdsusnavdeiladdumsldouiiazninaus mnuassensusadlfinaluladmvaduinndunini
nuiiitunginssuvesiuilnamardunldaunsorielissnounsviediammelulagidle
nginssufuslnaldAetu uaranunsnadenagnsnansnaiaiinsstueudionmsuasanuaInn
URNATRET

adofidmaremsdnauladonldgunsniseaies

Becker (1976) l¥oSunaiReafunguinsdondefidigua wie Rational Choice Theory
(RCT) w9 Becker (1976) I¥inmsdndulavesyudifinannsiuaduyuiagnalsslovifiainii
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2¢1#5U (expected costs and benefits) lnggauazlitoyanflunsseiiuuazidennsnseyini 1
Wauselovdgegaluaniunisaling  ndnasdrAgyves RCT loun (1) n1sldimana (Rationality)
e dadulavuiiugiuresteyaiil lenmadeniidfignluuunvem nensiisada (2) ms
IaszvsuuLaznausElen (Cost-Benefit Analysis) vingfis Ussiliuusiagniufenausuyuuag
wausgloviiieliAnUszansnim (3) maifiuussloviigaan ( Utility Maximization) vanefis 1den
Wielrtussauimnenionudfianelagean (4) e (Constraints) mnefs dadulanelddednin
iy nsndeu sutssan uasdeyadidl agUliimguiidinnimevauesesyudanansamanisel
Idanmsufuimudenseduvdensiasunladuanimndey

Bauer (1960) léeBunetieniunguiinissudmnuides (Perceived Risk Theory) 1¥31gfuslan
wwfinnsanmnudssiousndulatodud Tnsanizgunsaidaadosdienafimeluladigldliduin
Anudsmdniidmasnonisdaaulaliun (1) mnandsansnisiiu mnuinainnageesliduamie
gunsaiovvhaulalldnuiiann (2) mnudsamensldau fnadesmshauiionatn (3) Anades
madieya prwasnsiovesdoyadiuynna way (4) mudssmadany ndlilldEunissensuannagu
e mnfuslnauesianudssgs madnduladefiazanas uimnidnitanudeswiniedanislés
funltiufiagdondeunnty

Booms & Bitner (1981) l#asuneiisaiunguijdiuuszauniainisnain 7P (Marketing Mix
7P) i Anannnisvenengul 4P fimunlag E Jerome McCarthy Tudl 1960 Taoiinnsidiy
99AUITNOUDN 3 AIAD People, Process, taz Physical Evidence ielfaenndasiun1snannusnis
Fedldnwaziamzigu msldamnsadudeddduazanudosnslumsivfduiusseninagniuazy
Tu3nis Fefleadusenouiis 7 Usenaudae (1) Product (wansiaus) wunefs Asfiusnsiausliun
ané 19U AuantRuazUszaunsaiignazléu (2) Price (51A1) mneds S1uiuiuiigndeadig

=

)~ 5oy v d' = Aa a ° =
Feanusadanurainvalenunagnsily (3) Place (@n1uil) muneds aauinuinsgninauense

N

o I

PIMUNY WU Y9anneeaulalinIealun (4) Promotion (NMSaLESUN15Y18) MuNeDd 350158571905

¥ U

vikaznseaulignAlduIng wu levanuazianssuduasunisune (5) People (Urans) nangis

Y 9

ale D

N a v Y a ' o Aa ay o s Y =
anafiieadadlunisliuinis wu wdhanuiflujduiusiugni (6) Process (hNszuruns) el

52

Tunounazidnislunisdndeuinng fidmaroquaimuazauiisnelaveagndn ( 7) Physical
Evidence (M&ng1uynanienn) mnefa dsfigninannsaifiusazdudals wu nseenuuudiingy
LazANEYeIn gavnenguidiulsraunianisnain 7P azdiegligsiauinisaunsanauauase
Arududaunazanfesnsvesgnénldediediusyaninmnnty

Viruy quatad wardogny uiamsuumnad (2564) lAnwideifeafutiedeiidnasdonis
drauladounfimdraierresnduaniauaisdudnd nuingdusodsdnlvgidunameaniunn
ausa finmsAnwrUSannes wagvinaudunidnauuienenau Imﬁiwlélaﬁwiatﬁaua&ujﬁ 30,001 -
50,000 U MSVARBUANNAFIUNUT LNA #0NUANALTA UATTEAUNTANY Tumnsnsfuiinasie

o o a

nszuaunsinauladeuniinidanserlunguiaiuestudndeg elited Ay ssiu 0.05 uanand

o

v a

Uadedruuszaun1snisnain (4Ps) vis 4 sulianudiagnenisandulate lasanizUadeniu

1Y

Nandnu 5191 wazmsduaiunisnatn Jslinasensinduladeuniinidanieslunquiaiuelsiudnd
pg19iidpdReNTEaU 0.05 Lfuiu
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Yooy lasezan (2565) IaAnuiderfeafuiiadefidmareniseensumaluladnisdeig
HeewelygiUsehvg nsdl@nwigunsaldaaiey Xiaomi wuin1siuiieuselevl (Perceived
Usefulness) wazanudnelunisldau (Perceived Ease of Use) iuiladudfafidamaionissensu
waluladnsdsiedesesdlinugunsaisaaies Xiaomi Tnedléfiuunltuiazousumaluladd
sndudeifuindussleviuagldaudie vonainid svinaandsau wu duusiaindiounie
aseuafs Adnasensdadulalunislieu lasamzdeflildsunsatuayuniouuzihnnausey
9 arulndlaluwelulad (Trust in Technology) wasausiulalunsldau (Self Efficacy) 1y
Hadud Aty fléitanulindsluanudasnsouazananindofioveanalulad saufeanu
fulalumsldau agfuunlihiluniseoniuannit daunnsiuifennnudes ( Perceived Risk) uaz
anuduaeiunsldmaadesidnasenisoousume fldidmnuduesiunsldnaluladdnaies
fuwliiluniseensuiend susdentu nanmeasddmaluladuandiinuigldimnufionela
guuazilinliuiazldsolulusuan
fiwgynn ydng uazdsns wsuaiu (2563) Midnwidoiienfuiiadoiidmasnonsyuiunis
sinauladegunsaiaunivinuvesuslnalungaummaviuas nud groukuuasuamdnlvg) e
NYIIYTENIN 15 - 20 U insAnwnluseAudSyaes 1018 ANa1unse e R PRHIE e et oW
widlwenssunazn1suInig fis1eldiade 15,000 - 20,000 UM wagldlnsdwsidve iPhone udiu
Tng) wansnaaevanuigiunudt fuilaafifidnvasnisiuussainsamanifiuandiafud
nszaunsiaduladogunsaiaun slnuuansneiu Inenudinszuiunsidiaiadessduaufaiiy
gefianfe nszurunsasEindsdgmuaznisussifiunaden sesasnde nsuarndeyanis
dndulatouaznisUssifiunanisde auddu uazidediuuszaunisnmanaieiia 4 dudewaiu
nszvrunsindulategunsaiamndnlnuvesduilnalunsanmumuns Tnefidiaiesyduaudnudiu
gegnme Jadurundning wazAuIIA1 TO9RINAR ATUNMTALESNNITVIY LaTAIUYBININITIN
Jmnheeglusgiudiuieunnauaiy

52U8UIN15IY

UsEynsuasngunlagi

Usggnsfildlunisine 1dud fuilaeiiinendeegluiuil wavdnd waandng suauns
AANA HIUANIINTIY FIUANAIATIEY ATUAUILYY LAZAIUAUNNNTEED %aa&ﬁuﬁ%’ﬁﬁ 5 Alaluns
lng50Ur0I3 U I 505,585 AL

ngudtiegefildlunisine fe Juilaaiiinendeegluiiuiliuavdnd waandng duaung
AATA FIUAYIINTIY FIUARAIAUTEY FIUAUINIY LAZATUAUNNNTEED %qaﬂﬁuﬁ%’ﬁﬁ 5 Alawns
Tnosouvasiiu Tnsutsinognsuuuutadugf (Stratified Sampling) uuuildadau (Proportionate
Sampling) 91W3U 400 AU Lwaﬂﬁﬂammasmmamammam il
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N 505,585
N — T — =
1 + Ne2 1 + 505,585 - 0.052
505,585
N =
1 + 505,585 - 0.025
505,585
N =
1+ 1,263.9625
505,585
N = —— = 399.68 =~ 400
1,264.9625

(% g.J/ ! 0 I PN a v A va
PNUUIUIANGUAIDY WYIUNIZTNVDINUITEATNGATVBY Taro Yamane A 399.68 AU KIVY
IFDANVLUUABUAINIINNGUFIDEN 11U 400 Y TaeadATliILATIZ1 I8N 15dUi I 1L UUKUS

(%
o

Funll (Stratified Sampling) kuuidnau (Proportionate Sampling) 91143u 400 A il

%
Y

M19197 1 mMsuUsdndiunguiiegeiusinaiine feluiuiniail 5 Alawnsineseuvesinu

P Uszrnsaneluiudi nguAlag1eianaz
LUANUN

(Au) 7.91 (AW)

L%mwé’ﬂ? ATUVNNUNIUAT 98,377 78
LUAINANT NTUNNUVIUAS 154,003 122
FIUAUNAAIN JIVIAUUNYI 44,942 36
FuanImMIg Jmiauuny3 65,813 52
suana1nv ity Jaiauunys 45,652 36
fuauY Jardauunys 40,678 32
FIUAUNNTEED FINTIAUUNYT 56,120 aa
39U 505,585 400

Au1: d1NUSMISNNSNELDEUY NSUNNSUNATEY (2566)

AN58519A5048BN157Y

wuvasununldlunsifeadulidnintulage1989InNnsoukIAALTBINg ANTTUEUSInALALEIY

Uszauniseaa 7P Tasuuadu 3 sou Toun
noud 1 Toyaniluvegmney
d‘ a = dy
MU 2 WANTINNIILEINTD
AU 3 Yadenildnswananisindulaie

\AseellatlaH1uN1INTIvERUAIINATININLLEM (Content Validity) Tnensennn@idnuau 3 viu

wagdledutiaiuaanndos (10C) aglutig 0.70-1.00 anduiilunaassddiunguiiogieiisesiiuiu 30

AU LATATIVEDUANUTDIUTDUATDIDAEAdNUTEENSWEaN1909ATEUUIA (Cronbach’s Alpha) 1o

WU 0.87 kanaILAIadlatiAutatulusEAUA
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WBnssrusiudeya

fideldduiumsnusmiuuasuauesulatiideiina iledsratladeidnasewgingsy
nadentedudguninisaaiesiiinerduagluiiudl lwavdnd waandng druaviemann suan
518 Fhuanane Ty FMuaLIIL wegsuauenszae dsegiuisal 5 Alawmslassouvesitu e
Tlunsinszinannuazanannssy Ineimuanguimedne S 400 au Andudesas 7.91 vas
ustaziiui

AsIAsIZYYoNa
nsaszdedanidunisiald affdanssaun laun A1aud (Frequency) Laviouay

[
a L84 =

(Percentage) dmsUTAT1eMTayaitugu wWu wel 01 51810 wazdnvazmilvvesineuwuugeuny

u
v
Y

a

Aade (Mean) waz @rudoauuuinsg1u (Standard Deviation) d1115U3LAT12%AUAALIUY O

AuslnasalUadesing o 1y AunmEuA 511 Foan1esdadiniig n1sduasunNIsuIY LagngAns sy

nsidentegUnsaidaniey

HaN13398
Feladnviunugsfalagriuuuaeuanuiiefnwngfnssunisidendedudiussinngunsel

Y o al

Saaserresfuslnadamnuaulalumeluladlvi 9 sudednuinssuiunisiaduladodudussny
gUnsnidanier warfnmdinuszaunnanisnain 7P idwadenindontedudUszinngunsnl
§aa3erveauilag uaz ilenanisinwiflaenndesiunimidusiannigaludiuvesiuuasuniy
wissanifiu 3 daw fail

neudl 1 Feyamluifsfugmeunuvasuniy Tnsgneuuuuasuniaieriunginssunis
Fondegunsnifaaievdnlunfundu Generation Y (AnT w.e. 2523 - 2540) $1uau 151 AU An
Hudovas 34.3 vaenguinognsianun s09asnio Generation X (Ainl W.el. 2508 - 2522) S
119 au Aniludesaz 27 waz Generation Z (Anl w.a. 2541 - 2555) S1uu 88 Au Anluieway
20 U7 Baby Boomer (AnT w.6. 2489 - 2507) §is1uau 65 au Andufosay 14.8 way Generation
Alpha (FAa¥ w1.a. 2555 udull) fdwautesiigadies 17 au Anduiosas 3.9 Tusunis@ne
Anounuuaeunudingaulsyaes S1uau 224 au Andudosas 50.9 3maqmﬁa;§ﬁﬁmiﬁﬂm
sﬁ"mdm'%ﬁyzym%t,l,aw%mzyﬂw Ty 77 au AnduSesay 23.6 uazUSaaien 35 au Anduseuas
8 dwsuseauseld deevnuugeunudlngiinglasendng 15,000 - 30,000 UM WU 147 AU
Andudesay 33.4 iaaaamﬁaﬂ’sjuﬁﬁiwlﬁmam'ﬂ 50,000 UMW 311U 134 AU AnvduSesay 30.5
wazs1elasEIIng 30,000 - 50,000 UM 31U 127 au Andudeuay 28.9 ahuﬂfjuﬁﬁiwiﬁﬁmd']
15,000 v fifies S 32 au Andudesas 7.3 vesngustagnaianun

poufl 2 woAinssunsidondedudusznvgUnnisaaiozvesiuilne Tnsdaduddyiidna
sonsindulategunsaisaaiozvesiuilna léud aunmaud Andufesas 89.8 veafnoy
LuUARUNIY warT1A1vesduiAnludesay 84.1 vewneunuuaeunu tneguslaaliaudiAnyiv
wuswiAmdufesay 75 uaymsfuussiuanluiesay 74.8 fevuriiauansavesgunsalaaiiy
Sovaw 66.8 BvEnasosatn Miteduddnifniuiiiuiianemedauiesas 66.59 vosiney
wuuaeuaw wazdeyaanludeaiiiedndudesas 80 vesfmeunuvasunuduunastioyaiitey
fian fuslnadnilunAnidulosas 425 wwiegunsainaaniot ludafafulusludu dunmsiuusedu
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duinflanudryasgraniluiosas 92.5 museuinsdeunsuuaziuinnAnluioas 81.4 uay

1%
v <~

$ovay 73.2 auzfinisdegunsaljulud fuslaadnsesioneudnduledn \Wudovas 53.2 uax

9 9
1 a

wUszmmlunw%adauImymu 3,000 U AnduSesas 48.6 TnauladUSouiisusianiinasly
sugean Andufesar 77.3 waghuilaasindendernundsiifiuinisudanisued Andudesay
55.5 wandliudsauddyesnmunnuasnsatuayundansdemiionaaud

poufl 3 nansieneiteyatihdeiulnaiidnademadondedudgunsnisaniosinstat
fifluadanisinduladoguninidanissnuinuauifuasuinn ssuvesguninidaaiesiaudfy
gean Tnefdads 4.79 uay 4.62 sy Jauansfemnufiselanazanudesnisvesiuilaaly
Frumeluladfiviuads uenaint aunmvestanilélugunsaifidiade 4.06 Feazvieufeany
sioamslumsidenteduiiifiauaings vamioitumiuduavesnanilenisuiioutunuaudRs
Anads 4.76 uansiiuilnalimnuddgfunsldsuasiduanierinisde lusunisdadiming
mnideievesiuiuaznisiidumasunuiideanisiidadoey 4.71 uay 4.41 Fauansd
muddueIndonunaeiiieteliuarnsidumasudiu vasfinuazanlunisdiisiud
naztesensdndmneiinaogluseiugs Aiedeegil 4.20 waz 4.04 mudiu dmiunisdaada
msue Tawanuaslustudusing 9 Sauade 3.80 Fededndnauin wirinindadedu o ﬁﬁwamnﬁqm
anudmanlutunounisdedianade 4.25 uazsarunadilunisdniunisdidonaznisindsia
Aiadegel 4.60 Fauandifiuiduslnafesnsnssuiunsieiiiussaniam uagludunisuims
anfn winnuiifinrmduazanuannsalunmslimuugihiidiedoged 4.72 uay 4.45 suddu 39
ﬂqs??dﬂmmiuazﬁﬂmmaawﬁmmLﬁuﬁﬂﬁﬁm%’gmﬁumquﬁﬂﬁﬂﬁﬁw}'ﬁim uonnis Ay
finsuaznisliusnmsitvemenauisidnade 4.31 %a%lﬁﬁuﬁamwmﬁwﬁmﬂmmiﬁmigﬂﬁﬂumi
aseUszaumsniin aavhedusssnidlududedulsdidanede 4.03 Swansfennudidguesnis
aussemefiBesuerentsindulate Tnssuudmanifeltiiduimaredadoduinad o
msinauladegunsaidtniey uazuansiamnusioamsiivainuansvesiuslnalunaintagii

aNUTENANTIVY

nseduTransAnuideutseenify 3 druvdnfiavvieuiieioyaainngusedislaeisy
nnteyaluifefugneuuuuasuny nuignovdwlnaiduwenduasidndnindifosiuime
¥ Fauansienuaunalunduiiog s ndu Generation Y Tdndiugegn avviouiisninualaly
weluladlu 9 vasfiszdunisdnudvgdulsyanes wanataauiaulalumalulagin
Tneseldasdnouiinanszaseglundussduuiunansivgs fsendswadonisindulatogunsaidid
FIANI

Tudruveamginssunmsidontdedud wuiduilnalinruddfuamnmuassandundn
avvfoudiinisuesnaudiiinuningslusaiiduen uenani uslnadatunmsmdeyaruledea
fiiouaziuledmenisvesuusus Fetliiuiounumddyuesdossuladlunsadreauiulaly
nsdndulade vazfivinsndimsueiedutiefuddyiian lnsanensiulse fuuasuinsin
wiansnetieiiunnufieelaliiuguilnaluszezen

dmsuiladefifinadenisidondoduiniu nsAnwinui auandivesgunsal uinnssuuas
waluladlu 9 Wuladudiny ImEJQ’U%Imé’aqmiqﬂﬂizﬁﬁﬁﬂisﬁw%mwLLazmaUIﬁmsimﬂ%mu
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waNNT IAaTANANAT Tauddauns e Rweioldndauddy Iusuwmﬂmﬂi
wazmslimuuzihanminnunedmadenuiulalunisindulade vasiinsruiunsdensuas

6 al

pdNgIINIEA U Ussenavesiudwiieriuled AfnadoUsraunisaififlunadondedudn
NNANITETIAIIE INUTULIAARUUTIDINNT TN AL UNUGIAA il

nagnsuansne (Product Strategy)

whunsimunilsitunisldauiinevaussenudesnisiuiadmesild lnssammnalulad
wazuianssalugl o Wieadremuuandawazanuaindlunans Wuausuladieszuuaiy
Uaonsfouazarududiuiiildunnsgiu Suwasenduaies waiaueiiesesfunsldnusseren
wazsjtiulinandeildouldazanuagidifsite mssenuuunansasiniulinsfudunndouuas
Febududnuilmdnnsdfyiieadrsnnuiuinteusednuuazauindon

NagN3AIUIIAT (Pricing Strategy)

fvunsiaunguitimsnefivainvanelaglinsiinseinainuazguas iellssand
wistulduaznsemunudosnisveagndn nisuausluluduirsdndifiefgaaiuaulaves
Juilan wu dauanitiauvEeeduny uaﬂmﬂuaamiﬂmmmmaumiﬂuammamuammiaﬂaam
ponile uaznisindwiiegunsnidandssvanedilusUuuuuiininaiodfiuya Aliand Snvieds
s UUsE iU TinTige maiﬂil,msuﬂuLaummu@Jﬂmmwmwmgﬂmﬂumam

NaYN3YaIM1eN153advine (Distribution Channel Strategy)

duaaedetedudunssiunsimiofunusuduasmsniueidu Welfiuaay
indedelunann 1Hszuuihsziuiivaensofiediunuiilalunistedud dadedesmsuiniomds
mMsvefiazmnuaziinfeing msdndsessiaiuaziiusaniaim nieuiamnveamenisdadad
nannvaneniienaulandgnénldunniu uenanddsdnndenlosssnindhudesulatduazeanlad
WioUszaunisainsdefisiuau 14 Data Analytics Tunsinnisafendudiognaiiomeriialhausn
ERIGRERHEIEHE

NagNsn15eaLE3uN15v18 (Promotion Strategy)

thiauemsiuussiuiangunaznszuiunmsiutiu/manidsuiiieas ieaanusiule
Tianéndwadulade TudsdnuanimoazBonduiesulatfidaau niounmdiowasiflefiuans
anauTRvesdudoguasufiutazainiassdnisiauanindnsusilud ALY Interactive Wielv
andlddusiaunsnnassdudnass nieuidunnaienduduuuealniuazudaiiougndiiioaudiii
fioamsnduinmediniing savidalusiduiineulandaudosnisvesgnén wu druanfiadmiy
aun3n videlUsunsuavanuiy Wiensedulianénduiniod

NaYN3AIUYAAINST (Personnel Strategy)

iWumsiauinuiuasinvzvesminauligsge Tnesuannisdanisineusuiiel
winuynaudiauiuazarandlalududegnadesst uonnidsdinsevsuinuenisdoasuas
nsmoudiany teldminauaiusanouausnudesnisvesgniliedsiiuszaniaima
afuayumsimunaudlumealuladiussuy E-learning wagliminauiiiussaunisalvimiih fdy
Mentor lunstagasuntinaulysl ssuunsUssifiuinuzazgminldiflensiaaeuanuaiuisoly
AIMOUAUBIREAININTBIGNAT gAvine LT1ava1efausTINNBIuTiduaiunnsiSouiuaz
winnssu elvniinanuidniinumuazsiusiomudisasuiuvesosdns
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NBYNIAIUNTTUIUNIT (Process Strategy)

gatunisadaszaunsaifialidugndn nefluloutonisAunazildsududivaauuas
Tusdla ileadrsnrushilalunistodué uenaint desmanishududasdomainuaneifielignén
ansadonitfiazaaniign nsAuiuvdeuaniudeudufaziesiiiiunsedmnifuiiofnvan
flanelavesgnén sruudsdorsodldudts nieumsbusumdsiosnlusi® wile dastudefianain
N139nasduA19EABITINGY Bangu wazaunsafanuaaiuznisindauuuisealndgavinenisiiv
Toyanaziinngitoiauauurngniastaeliamsauiusinssuaunisuazuinisldedisdeiiios

nagNsaIUN1EAIN (Physical Strategy)

Jdieadauszaunsaideuteihinfsgauarazninauns isatueeniuuivuasiouazazenn
iieliigninidnaureilednanlduinig vsseimefiduiinsuaznisliuinisgninedislnddaaztae
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Abstract

This research aims to: (1) Analyze the academic leader roles of school administrators
under the jurisdiction of Kanchanaburi Primary Educational Service Area Office 2. (2) Analyze
the student quality in schools under the jurisdiction of Kanchanaburi Primary Educational
Service Area Office 2. and (3) Analyze the impact of academic leader roles of school
administrators on student quality in schools under the jurisdiction of Kanchanaburi Primary
Educational Service Area Office 2. This research is a predictive research. The sample group

consisted of 285 people, including administrators and teachers from schools under the
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jurisdiction of Kanchanaburi Primary Educational Service Area Office 2. Data were collected
using a questionnaire with a reliability coefficient of .975. The statistics used were percentage,
mean, standard deviation, Pearson's correlation coefficient, and multiple regression analysis.
The results of the research showed that: (1) the academic leader roles of school
administrators, both overall and in each aspect, were at the highest level, (2) the student
quality in schools under the jurisdiction of Kanchanaburi Primary Educational Service Area
Office 2 was at the highest level, and (3) the academic leader roles of school administrators
had a statistically significant impact on student quality in schools under the jurisdiction of
Kanchanaburi Primary Educational Service Area Office 2 at the 0.001 level. There were 2
aspects that had an impact, ranked from highest to lowest importance: instructional
management and promoting Academic Atmosphere. These 2 aspects together can predict
67.00% of the student quality in schools under the jurisdiction of Kanchanaburi Primary

Educational Service Area Office 2.

Keywords: School Administrators, Student Quality, Basic Education, Kanchanaburi Primary

Educational Service Area Office 2
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